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A compelling acquisition with substantial strategic and economic benefits

Transaction = Acquisition of Humm Consumer for consideration of $335 million, comprising 150 million Latitude shares?2 and $35 million cash3

overview = Cements Latitude’s position as the leading non-bank consumer lender in Australia and New Zealand across Payments, Instalments and Cards

Humm = Aleading consumer finance provider in Australia and New Zealand operating across BNPL (Small and Big Ticket) and Cards

Consumer =  Humm Consumer has established scale with 2.6m customers?, ~60k merchants® and $1.8b of net receivables®

overview = Leading position in solar, home improvement and health verticals

= Accelerates Latitude’s growth strategy

=  Complementary technology and product strategy, consolidating five receivables platforms into two’

Strategic N N .
& = Adds significant scale and customer monetisation opportunities

rationale

= Synergies will drive strong value accretion for shareholders

= Additional enterprise benefits including acquiring best-in-class talent and enhanced liquidity and free float for Latitude shareholders

=  Humm Consumer on completion, will have net tangible assets of $190 million®
=  Humm Consumer is expected to generate $35 million of pre-tax cash earnings for the full year 2023

= $65 million pre-tax full run rate synergies consisting of $55 million technology, duplicate costs and funding synergies and $10 million of

Financial .
revenue synergies

impact
| “"

= The Transaction is expected to deliver incremental “in year” 2023 pre-tax cash earnings of $S55 million and pre-tax cash earnings of $90
million on an annualised run-rate basis by the end of full year 2023, excluding $10 million of revenue synergies

=  Full run-rate synergies underpin double digit cash EPS accretion?

(1) Assumes Latitude obtains approval under Listing Rule 7.1 Placement Capacity to issue 150 million Latitude shares to Humm; (2) Latitude scrip assumed at $2.00 per share; (3) Subject to completion adjustments for cash and cash-like balances at completion; (4)
Humm Consumer customers based on active accounts as at 31 December 2021; (5) Humm Consumer Australia and New Zealand merchants; (6) Receivables net of unearned income and provisions for bad and doubtful debts as at 31 December 2021; (7) Instalments
and lending receivables platforms only; (8) Compared to $152m as indicated in Latitude’s ASX announcement on 6 January 2022; (9) Excluding integration costs of $90m (pre-tax) including $60m for integration and migration of Humm Consumer and $30m for
Latitude write-off and rationalisation of costs



The acquisition of Humm Consumer accelerates our growth strategy and

consolidates our position as ANZ’s leading non-bank consumer lender

ACCELERATED RapidIY accelgrates La'titude s strategy to win customers and merchants across ~60k +5m
GROWTH Australia and internationally ] .
Leverage and grow in Humm'’s established presence in adjacent verticals with Combined Combined
STRATEGY minimal investment Merchants! Customers?
SIGNIFICANT Consolidation of Humm’s ~S1b Cards receivables?® onto Latitude’s VisionPlus $5.5b 38%
SCALE AND platform at minimal marginal cost )
MONETISATION Monetise Latitude and Humm products across the combined +5m customer base Combined Personal Loans
Leading scale across Payments and Instalments and non-mortgage consumer Instalments Volume from
OPPORTUNITIES lending Receivables3 Instalments?*
Double digit cash EPS accretion assuming full run rate synergies® Double
ENHANCED S65m of pre-t.ax full run'rate synergies consisting of $55m technology, duplicate $65m Dlglt
ECONOMICS cost and funding synergies and $10m of revenue synergies Full Run Rate
Additional capital investment savings in Latitude’s existing projects Synergies Cash EPS
Enhanced scale driven operating leverage Accretion®
ADDITIONAL Comblnlng best—ln—FIass talent with extensive experience in building and growing Improved 600+
ENTERPRISE an instalments business Pro-F
Distribution of Latitude scrip consideration to Humm shareholders delivering ro-rorma Humm FTE
BENEFITS improved free float and enhanced liquidity to Latitude shareholders Free Float Acquired
(1) Humm Consumer Australia and New Zealand merchants; (2) As at 31 December 2021. Latitude customers based on open accounts and Humm Consumer customers based on active accounts; (3) Latitude gross receivables as at 30 June 2021 and is gross of 4

unearned income. Humm Consumer gross receivables as at 30 June 2021 is net of unearned income; (4) Refers to the proportion of personal loan volume that comes from instalments products customers that have migrated to Latitude personal loan products in
Australia for the 12 months to 31 December 2020; (5) Excluding integration costs of $90m (pre-tax) including S60m for integration and migration of Humm Consumer and $30m for Latitude write-off and rationalisation of costs



Latitude is differentiated by its platform model across Instalments and

Lending — Humm Consumer enhances our position across multiple areas

The leader in consumer finance disrupting payments and traditional lenders /

Shop small, pay weekly Shop big, pay monthly Shop anywhere, pay flexibly

BNPL BIG TICKET GO & GEM

INSTALM ENTS Up to $1,000, 10 weekly payments? Up to $10,000 and 24 months? Up to $30,000 and 60 months
Disrupting consumer
payments and credit 5 b4 Consolidation of Cards plus whitelabel
. . . - - 3 :
card balances @\ Humm enables additional growth opportunities - additional ~1,900k customers ] @\ opportunities - ~730k customers ]
~540k customers?* and growing Successful launch with merchant partners ~1.7m customers® spending >$4bn p.a.>®
Home, holiday, wedding.. Car, boat, caravan.. International travel & shopping
o
PERSONAL LOANS AUTO LOANS 28° GLOBAL
LENDING Well positioned for
Leveraging graduation /e border reopening
and funding advantages @ Humm provides additional cross sell opportunities for Personal + Auto Loans ]
|\

to drive growth

Direct, Broker and Kiwibank white label’ Direct and Broker’ ~370k customers*8, strong advocacy

(1) Initial limit maximum is A$1,000. Incremental increases up to a limit of A$1,500 are possible on the successful completion of payment plans; (2) Available at select partners only; (3) Humm Consumer customers based on active accounts as at 31 December 2021;
(4) Open accounts as at 31 December 2021, for BNPL and 28° Global rounded to nearest 10,000, for Latitude GO Mastercard, and Gem Visa rounded to the nearest 100,000; (5) Volume for 1 July 2020 to 30 June 2021; (6) Includes AFS Creditline and run off

portfolios; (7) Personal loans and Auto loans have ~160k customers combined; (8) Includes run off portfolios.



Accelerated growth strategy
Rapidly accelerates Latitude’s strategy to win customers and merchants across
Australia and internationally
[ X X ]
Pt LATITUDE @ humnme
2.8m customers? 2.6m customers?
5.5k merchants 60k merchants? \
2 Receivables 2 Receivables 3 Receivables "v, Customers?
Platforms® Platforms Platforms® \
u Small Ticket BNPL bl.lnd“ "',
Travel and international L LATIQTU EPAY D2C BNPL Merchants?
shopping card & Little anywhere
I'{ LATITUDE : Big Ticket BNPL
| * Money | L: LaTiTuDEPRPAY
! Personal loans Bigger buys
Auto loans °
& -
It LATITUDE
Insurance

@O0
B2B BNPL
Instalment credit cards
.1 I}

International: SEA

%)

L

Total
Gross

Receivables3
International:
Canada Ireland & UK

Y

Total

Volume?

gross of unearned income. Humm Consumer gross receivables as at 30 June 2021 is net of unearned income; (4) LTM to 30-June-21; (5) Instalments and lending receivable platforms only.

(1) As at 31 December 2021. Latitude customers based on open accounts and Humm Consumer customers based on active accounts; (2) Humm Consumer Australia and New Zealand merchants; (3) Latitude gross receivables as at 30 June 2021 including Symple and is



Accelerated growth strategy

Rapidly accelerates Latitude’s strategy to win customers and merchants across

Australia and internationally

Leverage Humm’s established presence in adjacent verticals with minimal investment

Latitude Today

Fumiture ANACONDA

healthy poc HOME LIVING

SPECIALIZELT

Humm Consumer Verticals

EPBikes  adriatic Amart Q ” at hame
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Total ~5.5k Merchants?

(1) Logos reflect select merchants only. Humm Consumer Australia and New Zealand merchants.
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Beyond Travel

Total ~60k Merchants?




E Significant scale and monetisation opportunities

Consolidation of ~51.9b of BNPL and Cards receivables and expansion into Big Things

Gross Receivables ($m) and Customers (m) (Jun-21)! Immediate scale in BNPL; Volume (Sm, Jun-21 LTM)3
Humm Consumer - $1.9b

--------------------- ,
! |

2.8m I 240k 490k \ I +5m J
! I 1,136
! |
: I 8,385
I 640 ] !

6,527 4 ] |

) |
; I :
L o o o e e e p

Marginal incremental costs for additional assets

101
Latitude Humm Cards AUHumm Cards NZ Humm BNPL Pro-Forma Latitude Humm Small Humm Big Ticket Pro-Forma
Latitude Small Ticket Ticket & Other Latitude
B instalments (Sm) @ Lending (5Sm) | Customers (#)2 B BNPL Small Ticket & Other (Sm) [l BNPL Big Ticket ($m)

(1) Latitude gross receivables as at 30 June 2021 including Symple and is gross of unearned income. Humm Consumer gross receivables as at 30 June 2021 is net of unearned income; (2) As at 31 December 2021. Latitude customers based on open accounts and Humm 8
Consumer customers based on active accounts; (3) Latitude BNPL Volume for Australia only.



E Significant scale and monetisation opportunities
Opportunity to monetise Latitude and Humm products across the combined 5m+ customer base

Interest free instalments Scheme spending and credit

\ of instalments products customers
reused their card as a general

purpose credit card?

Humm
Consumer’s ~52b
BNPL and Cards
volume! and

“2.6m customers?
flowing through

Latitude’s

ecosystem

\_ )

100% of insurance from existing customers®

(1) 30 June 2021 LTM; (2) Humm Consumer customers based on active accounts as at 31 December 2021; (3) Based on Australian Latitude GO, Latitude Gem, CreditLine and Buyer’s Edge interest free volume for the 12 months to 31 December 2020; (4) Repeat interest
free, Scheme credit card purchases, cash withdrawals are based on Latitude GO and Latitude Gem instalments products originated in each month of 2018 and whose customers within 24 months acquired another Latitude product or undertook repeat engagement with
Latitude; (5) Refers to the proportion of personal loan volume that comes from instalments products customers that have migrated to Latitude personal loan products in Australia for the 12 months to 31 December 2020; (6) Latitude’s insurance business is still servicing a

small number of run-off insurance policies not tied to current Latitude credit card customers.



E Enhanced economics

565m full run rate synergies with $55m from cost and funding synergies

$65 million (pre-tax) of expected full run rate synergies

Synergies estimates are conservative and executable

Conservative ~¥9% of combined cost
base! fully realised by the end of
2023 following migration?

10
: $55m cost synergies 1
3 ;
20 I
32
Tech & IT Duplicate Costs Funding Revenue

Total Synergies

Duplicate
Costs

Technology and operations cost benefits from
rationalising the technology suite from a combined 5
receivables platforms down to 23

Removal of LPay BAU and investment opex

Rationalising duplicate costs across operations,
collections, sales, marketing and head office functions
(finance, legal, risk)

Extension of Latitude’s lower cost to serve across Humm
Consumer

Leverage Latitude’s pricing advantage and treasury
experience

Utilising existing capacity in Latitude’s warehouse
funding vehicles, saving annual fees and costs

Distributing personal loan products to Humm Cards and
BNPL customers

Net of account attrition and equalisation of interest
rates and fee differences between Humm and Latitude
Cards products

10

(1) Excludes funding synergies. Based on Latitude 30 June 2021 LTM operating expenses and Humm Consumer’s perimeter cost base as provided by Humm; (2) Assuming Transaction completion of 30 June 2022. Transaction completion is subject to a number

of conditions as outlined on page 13; (3) Instalments and lending receivables platforms only.



E Enhanced economics

Double digit Cash EPS accretion from full run rate synergies

Incremental Cash Profit Before Tax (ASm)

55 90
Annualised Annualised 10 100

Synergies FY23 Cash PBT _

In-Year
35 Synergies
In-Year
Cash PBT
Humm Consumer Cost & Funding Incremental Cash PBT Revenue Synergies Incremental Cash PBT
2023 Cash PBT Synergies (Pre-Tax) by Full Year 2023 (Pre-Tax) Inc. Revenue Synergies

* Humm Consumer is expected to generate $35 million of pre-tax cash earnings for the full year 2023
» Technology, duplicate cost and funding synergies of $55 million (pre-tax) are expected to reach full run rate following full integration in 4Q23 with $20 million (pre-tax) realised

in 2023
* This delivers an incremental $55 million cash PBT in the year 2023 and $90 million on a run-rate basis by the end of full year 2023, excluding $10 million of revenue synergies

* Double digit cash EPS accretion assuming full run rate synergies and excluding integration costs?

11

(1) Excluding integration costs of $90m (pre-tax) including $60m for integration and migration of Humm Consumer and $30m for Latitude write-off and rationalisation of costs



Integration plan

Symple integration on track, exemplifying Latitude’s ability to integrate, migrate and realise synergies

Target
Transaction Cost synergies fully realised in
Completion? 4Q23 following migration
v v
transformation and has developed a
robust integration plan utilising a
dedicated team of experts . ishi
P Integrate Establishing TSAs and strategy TSA Period Corporate, infrastructure, enterprise systems and site
*  One-off costs associated with the Humm (brzn‘?' pec;pleloperatmg erno consolidation
Transaction are ~$90m (pre-tax) Business model, technology)
consisting of:
—  $60m (pre-tax) to support Humm
integration and synergy realisation Integrate and migrate Latitude’s BNPL customers and merchants to
work incurred evenly over 2022 Integrate * Integrate and migrate Humm global platform )
and 2023 BNPL Latitude’s BNPL customers and
Product merchants to Humm global ")
—  $30m (pre-tax) of Latitude write- rOGUCES platform [ Merchant and Customer migration
offs and rationalisation costs )
= Key integration activities include:
—  Consolidation of Humm corporate «  Migrate Humm Cards ANZ to Migrate Humm Cards ANZ to Latitude’s global cards platform
and enterprise infrastructure Integrate > ,
‘ . ' Sales Finance Latitude’s global cards platform J
—  Migrating Humm Cards Australia Products * Migrate customers and
and New Zealand onto merchants [ Customer & Merchant Migration ]
Latitude’s global cards platform
— Migrating Latitude’s BNPL T ——— ——— — o —— T — | Ty
customers and merchants to l .AC:EZEESSES Integrated |
Humm'’s global BNPL platform : Integrate * Duplicate Function Synergy PL/Auto Customer Exit Legacy Platforms I
=  The Symple integration is on track: |l symple ON TRACK Migration (AU and NZ2) sacy I
. . . * AU Cust Originati
v" Business leadership and operation | (ZQZE; omer Lriginations |
fully integrated | |

T —————— - SyMIPle Integration Progress =

v" Duplicate function synergy realised 12

(1) Transaction completion is subject to a number of conditions as outlined on page 13.



Other Transaction details

=  Completion of the Transaction is subject to satisfaction of a number of conditions including :
—  Humm shareholder approval under ASX Listing Rule 11.1.2 and 11.2 (requiring simple majority approval by the Humm shareholders);
—  Humm receiving a draft ATO ruling in respect of certain aspects of the distribution of Latitude shares by Humm to Humm shareholders;

—  Regulatory approvals from the Australian Foreign Investment Review Board, Australian Competition and Consumer Commission, New Zealand
Commerce Commission, Reserve Bank of New Zealand and New Zealand Overseas Investments Office and other licensing related approvals in certain
offshore jurisdictions;

— Completion of restructure by Humm to separate the Humm Consumer business in preparation for the sale to Latitude;

Other = Latitude shareholder approval is required under Listing Rule 7.1 to issue 150 million Latitude shares to Humm. If this approval is not obtained, Humm is to
Transaction be issued with 45 million Latitude shares and $245 million in cash (for a total value of $335 million assuming $2.00 per Latitude share)

Rl =  Humm will seek approval to distribute the Latitude shares received as part of the Transaction to its shareholders by way of a scheme of arrangement,

which requires approval from Humm shareholders holding more than 75% of voting shares and from more than 50% of the Humm shareholders that vote,
as well as Court approval

= |f the scheme of arrangement is not approved, Humm will seek shareholder approval to distribute the Latitude shares by way of capital return. In this
case:

— Eligible Humm shareholders will be given the election to receive a transfer of Latitude shares directly; and

— If a Humm shareholder does not make such election, Humm or its nominee will hold their relevant Latitude shares on trust for those shareholders
and will not vote those Latitude shares while they are held on trust

=  Should the Transaction proceed, it is proposed that Humm Group CEO Rebecca James will be invited by Latitude to lead the combined group’s BNPL
business, reporting to Managing Director and Group CEO Ahmed Fahour

Board and
Shareholders

= Latitude also intends to invite two Humm nominated independent directors to join the Latitude Board

13






Humm Consumer is a leading consumer finance provider in

Australia and New Zealand

Gross Receivables? Volume Customers? Segment Gross Receivables Contribution (%)3
(Jun-21) (Jun-21 LTM) (Dec-21)

Division Products

@humme

BNPL @P0 $763m $1,035m 1.9m
©bundll.
AU Cards @hummm-90 $455m $417m 240k
Segment Volume Contribution (%)3*
NZ Cards NZ ards $640m $695m 490k
$2,147m R

Humm @hummr

Consumer $1,858m $2,147m 2.6m

B sNPL Cards AU Cards NZ

15

(1) Humm Consumer gross receivables as at 30 June 2021 is net of unearned income; (2) Humm Consumer customers based on active accounts as at 31 December 2021; (3) Charts do not sum to 100% due to rounding; (4) 30 June 2021 LTM volume.



Humm Consumer financials under Latitude ownership

Humm Consumer Run Rate KPIs (Pre-Synergies)

Post-Synergies

Net Operating Income Margin??2

~14%

Net Charge Offs?

~4%

Risk Adjusted Income Yield'3

~10%

Cost-to-Income Ratio?

~60%

Cash Profit Before Tax

$35 million

$90 million cash profit before tax
excluding revenue synergies®

$100 million cash profit before tax
including revenue synergies

(1) Calculated on average gross receivables (net of unearned income); (2) Includes net interest income, fees and cost of origination; (3) Net operating income less net charge-offs, excluding provisions; (4) Operating expenses includes additional in-perimeter operating 16

costs. Cost of sales are included in income in CTl calculation; (5) Run rate basis by the end of full year 2023



Important notice and disclaimers

Important notice and disclaimer

The following important notice and disclaimer applies to this presentation (“Presentation”) and you are therefore advised to read this carefully before reading or making any other use of this Presentation or any information contained in this
Presentation.

This Presentation has been prepared by Latitude Group Holdings Limited (“LFS”). This Presentation has been prepared in connection with LFS’s proposed acquisition of the Humm Consumer business (“Humm Consumer”) from Humm Group Limited
(“Humm”) (the “Transaction”).

The distribution of this Presentation in jurisdictions outside Australia may be restricted by law and you should observe any such restrictions. Any failure to comply with such restrictions may constitute a violation of applicable securities laws.
Summary information

This Presentation contains summary information about the current activities of LFS and its subsidiaries as at the date of this Presentation. The information in this Presentation is of a general nature and does not purport to be complete. This Presentation
should be read in conjunction with LFS’s other periodic and continuous disclosure announcements lodged with the Australian Securities Exchange (“ASX”), which are available at www.asx.com.au. No member of LFS gives any warranties in relation to the
statements and information in this Presentation.

Humm information

Certain information in this Presentation has been sourced from Humm or its representatives or associates. While steps have been taken to confirm that information, no representation or warranty, expressed or implied, is made as to its fairness,
accuracy, completeness, reliability or adequacy.

Financial information

The financial information in this Presentation is presented in an abbreviated form insofar as it does not include all of the presentation and disclosures required by the Australian Accounting Standards (“AAS”) and other mandatory professional reporting
requirements applicable to general purpose financial reports prepared in accordance with the Corporations Act. You should consider the basis of preparation and assumptions underlying the financial information contained in this Presentation.

The financial information for Humm contained in this Presentation has been made available by Humm in connection with the Transaction. LFS has not independently reviewed or verified such information of Humm and investors should note that neither
LFS nor any other person makes any representation or warranty with respect to the accuracy, completeness or adequacy of such information. Accordingly, investors should not place undue reliance on any such information.

All dollar values are in Australian dollars (“A$” or “$”). A number of figures, amounts, percentages, estimates, calculations of value and fractions in this Presentation are subject to the effect of rounding. Accordingly, the actual calculation of these figures
may differ from the figures set out in this Presentation.

Past performance
Past performance and historical information in this Presentation is given for illustrative purposes only and should not be relied upon (and is not) an indication of future performance including future share price information.
Forward looking statements

” u ” ou n u

This Presentation contains certain “forward-looking statements”. The words “forecast”, “estimate”, “likely”, “anticipate”, “believe”, “expect”, “project”, “opinion”, “predict”, “outlook”, “guidance”, “intend”, “should”, “could”, “may”, “target”, “plan”,

“project”, “consider”, “foresee”, “aim”, “will”, “seek” and other similar expressions are intended to identify forward-looking statements.

I,

Forward-looking statements, opinions and estimates provided in this Presentation are based on assumptions and contingencies which are subject to change without notice and involve known and unknown risks, uncertainties, assumptions,
contingencies and other factors, many of which are beyond the control of LFS and its related bodies corporate and affiliates and each of their respective directors, securityholders, officers, employees, partners, agents, advisers and management.

Investors are strongly cautioned not to place undue reliance on forward-looking statements, particularly in light of the current economic climate and the significant volatility, uncertainty and disruption caused by the COVID-19 pandemic.
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Important notice and disclaimers

Forward looking statements (Cont’d)

Nothing in this Presentation is a promise or representation as to the future. Forward-looking statements are provided as a general guide only and should not be relied upon as an indication or guarantee of future performance. Actual results,
performance or achievements may vary materially from those expressed or implied in those statements and any projections and assumptions on which these statements are based. These statements may assume the success of LFS’s business strategies
and the integration of Humm following completion of the Transaction, the success of which may not be realised within the period for which the forward-looking statements may have been prepared, or at all.

No guarantee, representation or warranty, express or implied, is made as to the accuracy, likelihood of achievement or reasonableness of any forecasts, prospects, returns, statements or tax treatment in relation to future matters contained in this
Presentation. The forward-looking statements are based only on information available to LFS as at the date of this Presentation. Except as required by applicable laws or regulations, none of LFS, its representatives or advisers undertake any obligation to
provide any additional or updated information or revise the forward-looking statements or other statements in this Presentation, whether as a result of a change in expectations or assumptions, new information, future events, results or circumstances.

Information and liability

To the maximum extent permitted by law, LFS and its respective affiliates and related bodies corporate and each of their respective directors, officers, partners, employees, agents and advisers (together, the “Beneficiaries”) exclude and expressly
disclaim:

= all duty and liability (including, without limitation, any liability arising from fault, negligence or negligent misstatement) for any expenses, losses, damage or costs (whether foreseeable or not) incurred by you as a result of the information in this
Presentation being inaccurate or incomplete in any way for any reason, whether by negligence or otherwise;

= any obligations or undertaking to release any updates or revisions to the information in this Presentation to reflect any change in expectations or assumptions; and

= all liabilities in respect of, and make no representation or warranty, express or implied, as to the fairness, currency, accuracy, reliability or completeness of information in this Presentation or any constituent or associated presentation, information or
material, or the accuracy, likelihood of achievement or reasonableness of any forecasts, prospects or returns (or any event or results expressed or implied in any forward looking statement) contained in, implied by, the information in this Presentation
or any part of it, or that this Presentation contains all material information about LFS or which a prospective investor or purchaser may require in evaluating a possible investment in LFS or acquisition of securities in LFS.

Not an offer, advice or recommendation
This Presentation is for information purposes only and should not be read or understood as an offer, invitation, solicitation, inducement or recommendation to subscribe, buy or sell LFS shares or any other financial products in any jurisdiction.

Nothing contained in this Presentation constitutes financial product, investment, legal, tax or other advice or any recommendation. It does not take into account the investment objectives, financial situation or needs of any particular investor. Before
making an investment decision, prospective investors should consider the appropriateness of the information in this Presentation having regard to their own investment objectives, financial situation and needs and with their own professional advice.

Each recipient of this Presentation should make its own enquiries and investigations regarding all information included in this Presentation including but not limited to the assumptions, uncertainties and contingencies which may affect future operations
of LFS and the values and the impact that different future outcomes may have on LFS.

Market and industry data and other information

Certain market and industry data and other information used in this Presentation may have been obtained from research, surveys or studies conducted by third parties, including industry or general publications. Neither LFS nor its representatives or its
advisers have independently verified, or can assure investors as to the accuracy of, any market or industry data or other information provided by third parties or industry or general publications.

Photographs and diagrams used in this Presentation that do not have descriptions are for illustration only and should not be interpreted to mean that any person shown in them endorses this Presentation or its contents or that the assets shown in them
are owned by LFS. Diagrams used in this Presentation are illustrative only and may not be drawn to scale.

General
In this Presentation references to ‘LFS’, ‘we’, ‘us’ and ‘our’ are to Latitude Group Holdings Limited and (where applicable) its controlled subsidiaries.

Statements made in this Presentation are made only as at the date of this Presentation. The information in this Presentation remains subject to change without notice. LFS may in its absolute discretion, but without being under any obligation to do so,
update or supplement this Presentation. Any further information will be provided subject to the terms and conditions contained in this Important Notice and Disclaimer.
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