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Conversation Makes for Meaningful Interactions

Market Size

Global Mega Trends™:

e [echnology Changes

e Demographic Changes

Demand for conversational Al is growing exponentially.

Market size and revenue comparison for artificial intelligence worldwide
from 2018 to 2030 (in billion U.S. dollars)

Artificial Intelligence (Al) market size/revenue comparisons 2018-2030

—@-|DC (February 2021) -@-Tractica (March 2020) Grand View Research (June 2020) -@—Globe newswire (June 2022)
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o AU$95.29B Conversational Al Market Size by 2030** 0 me 24 sy g
: 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030
o 23.6% CAGR in Conversational Al Market 2022-2030 .
4| DN:g;:u?n.E o lvzzzja»h rket evf g e for famr"t Ltjer:ii%erl‘l’e ‘sbfyozazaI'og_rc;':nsc:gresearcl,' Sjgr;ezjlse maos r;gg s j"es ggs | b sjwr e giobal market size will increase by, The market research firm IDC projected that Statlsta 5
*Megatrends, PWC, 2022 ** , Grand View Research. June 2022
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https://www.pwc.nl/en/topics/megatrends.html
https://www.grandviewresearch.com/industry-analysis/conversational-ai-market-report?utm_source=prnewswire&utm_medium=referral&utm_campaign=ICT_15-June-22&utm_term=conversational_ai_market_report&utm_content=rd

Mission Statement

Humanising Business
Interactions

Using Al & Machine Learning technology, we enable businesses to
communicate effectively with their customers and employees.

By introducing a scalable, simple, and clean platform, that can:

* Onboard, support, and educate consumers

* Recommend and upsell products

* Handle customer complaints
* Provide more personal, entertaining user experiences

* Capture valuable user insights through targeted conversation ¢
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Meet the UNITH AI with face and voice.

The 3 pillars of one-on-one conversation:

01. Human

Creating human-like digital doubles
that can communicate in real-time.

B
02. Voice

Creating an audio double that can
generate human-like text-to-speech

03. Conversation

Understanding user intentions
(Natural Language Understanding)

UNITH 4 unith.ai



GPT Integration Underway

Conversation made Smart yet Simple

]
Guided Conversation

Time-Consuming | Pre-Defined

\4

N
Open Conversation

Open | Adaptive | Quick

Knowledge-Base

Customer Service

Training

Onboarding

Marketing

FAQS
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Delivering to Plan - Last 6 Months @UNITH

e UNITH Rebranding

e Strengthened Balance Sheet to Enable Development &
Commercialisation Activities to be Accelerated

e Advanced Analytic Tools Implemented

e Big 5 Tech Company purchased 3 licenses for the Talking Head
platform

e First Head (out of 3) delivered on time
e [esting period underway
e NVISO Partnership & BonsAPP Kicked off
e GPT Integration Underway

e Operational restructure of profitable Subscription Division to drive .'
new sustainable revenue streams

e Commercialisation of Next-Gen Al Products

e Opening new Geographies (Active in 36 countries to Date)

UNITH 7 unith.ai
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Market Opportunity

Big, Growing & Today

Customer Acquisition Strategy

Towards building a massive business

Tech

Competitive, Unique, Scalable

Team
What make? us SpeCIal' Motivated top engineers and PhDs (Machine Learning, Video Processing)
and Why we’ll succeed. together with young, vibrant leadership hand in hand with experienced

business leaders
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