
 
 

  

 

 
 
For Immediate Release:                 18/07/2014 

 
Simavita Bioshares Biotech Summit Presentation  

18th July, 2014 
 

Philippa Lewis, CEO of Simavita (TSXV.SV) (ASX.SVA), will deliver the following presentation on Friday 18th 
July to investors and companies at the Bioshares Biotech Summit in Queenstown, New Zealand speaking on 
the topic of “Major Commercial Opportunities Investors Need to Learn About”.    
 
Content in this presentation includes a summary of recent activities and developments within the 
Australian, United States, Canada and Denmark. 
 
 
For  further  information,  please  check  our website  (www.simavita.com)  or  contact  the  persons  outlined 
below. 
 

Company  Media and Investor Relations 

Philippa Lewis, Chief Executive Officer 
T: +61 2 8405 6381 
 
Tom Howitt, Chief Financial Officer 
T: +61 2 8405 6381 

Buchan Consulting 
Jane Lowe 
E: jlowe@buchanwe.com.au 
T: +61 2 9237 2800 
 
Rebecca Wilson 
E: rwilson@buchanwe.com.au 
T: (03) 9866 4722 

 
 
About Simavita 
 
Simavita  is  a  medical  device  company  that  has  developed  an  innovative,  world  first  solution  for  the 
management of urinary  incontinence, with a focus on the elderly.   The first product  is the SIM™ platform 
technology which  is  an  instrumented  incontinence  assessment  application  that provides evidence‐based 
incontinence management care plans to the residential aged care market. 
 
About SIM™ 
 
SIM™  is  a  wireless  sensor  technology  that  delivers  evidence‐based  instrument  incontinence  data  on 
individuals.  SIM™ provides user friendly tools and software to assess the incontinence condition and to help 
plan better outcomes. SIM™ is used to detect, record and report incontinence events during a compulsory 
or  recommended  assessment  period  in  residential  aged  care  facilities  to  develop  an  evidence‐based 
incontinence care plan. 
 
Conducting  assessments  is mandatory  in many  countries  and  the  incontinence  assessment  creates  an 
influential  element  of  care  of  each  individual.    For more  information  on  Simavita  or  SIM™,  please  visit 
www.simavita.com.  
 
 



 
 

 

The TSX Venture Exchange has in no way passed upon the merits of the transactions set out herein and has 
neither approved nor disapproved the contents of this press release.  Neither TSX Venture Exchange nor its 
Regulation  Services  Provider  (as  that  term  is  defined  in  policies  of  the  TSX  Venture  Exchange)  accepts 
responsibility for the adequacy or accuracy of this Release. 
 
Except for historical information, this announcement may contain forward‐looking statements that reflect the 
Company’s current expectation regarding future events. These forward‐looking statements involve risk and 
uncertainties, which may cause, but are not limited to, the anticipated date of on the ASX, changing market 
conditions,  the establishment of corporate alliances,  the  impact of competitive products and pricing, new 
product development, uncertainties related to the regulatory approval process, and other risks detailed from 
time to time in the Company’s ongoing quarterly and annual reporting.  
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Disclaimer

This document has been prepared by Simavita Limited (Simavita) and comprises written materials/slides for a presentation concerning Simavita.

This presentation has been prepared by Simavita for professional investors. The information contained in this presentation is for information
purposes only and does not constitute an offer or solicitation to sell or to issue, or arrange to sell or issue, securities or other financial products.
Any such offer or solicitation will be made only by means of a confidential information memorandum and in accordance with applicable securities
and other laws. The information contained in this presentation is not investment or financial product advice, is not intended to be used as the
basis for making an investment decision, and no specific recommendations are intended. The presentation has been prepared without taking into
account the investment objectives, financial situation or particular need of any particular person.

No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the information, opinions
and conclusions contained in the presentation. To the maximum extent permitted by law, none of Simavita, its related companies and their
respective directors, employees or advisers, nor any other person accepts any liability, including, without limitation, any liability arising out of
fault .

Certain statements in this presentation are forward looking statements. These forward looking statements speak only as at the date of this
presentation. These statements, by their nature, are subject to a number of known and unknown risks and uncertainties that could cause the
actual results, performances and achievements to differ materially from any expected future results, performance or achievements expressed or
implied by such forward looking statements.

No representation, warranty or assurance (express or implied) is given or made by Simavita that the forward looking statements contained in this
presentation are accurate, complete, reliable, or adequate or that they will be achieved or prove to be correct . Except for any statutory liability
which cannot be excluded, each of Simavita, its related companies and their respective directors, employees and advisers expressly disclaim any
responsibility for the accuracy or completeness of the forward looking statements and exclude all liability whatsoever (including negligence) for
any direct or indirect loss or damage which may be suffered by any person as a consequence of any information in this presentation or any error
or omission therefrom.
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Healthcare Costs Exploding 
Due to Dramatically Increased Life Expectancy

Aged Care Expenditure 
as a % of GDP

Sources: European Centre for Social Welfare 
Policy and Research – Facts and Figures on 
Long term Care Europe & North America
Australian Government – The Intergenerational 
Report 2010, World Bank. GDP by country, CIA 
World Fact books
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Tackling the Aged Care Challenge

The Global Population
is Aging

• Digitised medicine
• Health informatics
• Remote monitoring

Costs are
UNSUSTAINABLE



PAGE 5 | © Simavita Limited | Commercial in Confidence  

Simavita Investment Case

• Massive market,  global  “mega trend”

• Incontinence is ubiquitous in the aging population everywhere  

• Commercialised  – a real product that works! 

• Makes aged care smarter, better, and reduces costs

• Global first mover

• Strong patent protection

• Automating a compulsory manual process

Why is this such an exciting investment?
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$2  $2 
$2 

$67 

SIM world
($Billions)

Incontinence assessment costs (labor)

"Every‐day" pad costs

SIM assessment charges

Nursing Home Savings

$17 BILLION/YR* 

$6
$3 

$77 

Today
($Billions)

Incontinence assessment costs (labor + pads)

"Every‐day" pad costs

Continence Management  & Toileting (labor)

Global Incontinence Costs
Long Term Care

Sources: SCA, Simavita, Euromonitor. “Every day” pad refers only to Nursing Home settings
*Total savings is SIM were applied to all long term care facilities ‐ $4b 
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Incontinence by Numbers

• 240 Million People in the western world are incontinent

• 15+ Million Incontinence assessments /year

• $6 Billion Assessment labor costs /year (nursing homes only)

• $9 Billion Continence products sold /year

• #2 Nursing home cost (after labor)

• 25%+ Total % of labor attributed to incontinence management in aged 
care facilities

• 70%+ Over 70% of residents in aged care are incontinent

Incontinence by Numbers
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The Manual Assessment

• 72 hours

• Check and change every 1‐2 hours

• Expensive

• Labour intensive

• Inaccurate

• Not evidence based

• Cannot be validated

• Creates a very poor care plan

Regulated, Compulsory and Ubiquitous
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SIM™

World’s first Integrated and Instrumented Incontinence Assessment
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What is SIM™
SIM™ replaces inaccurate & labor intensive manual methods
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SIM™ 72 Hour Bladder Chart
SIMTM provides “Big Data”
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SIM™ Summary Observations
Clinical Guidelines

The key to cost and outcomes: 

• When to toilet?
• When to change?
• What product to prescribe?
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SIM Assessment
Addressable Market

Target Market Total Residential 
Aged Care Beds

United States 2,700,000

Australia 180,000

Canada 250,000

Europe 3,300,000

Japan 740,000

Total
7,170,000
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Facility Cost Reduction
The Australian Experience

Facility statistics post 
SIM™ implementation.   
44 sites total of 2,367 
beds

21%

23%

25%

0% 20% 40% 60% 80% 100%

EFFECTIVE TOILETING 
IMPROVEMENT

WASTE COST & LANDFILL 
REDUCTION

INCONTINENCE PRODUCT 
COST REDUCTION
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Published Peer Reviewed Research 

•Reduced volume of urine voided into continence aids

• Increased number of successful toileting events

• Increased adherence to urinary continence care 
plans by staff

Statistically Significant (Journal of Clinical Nursing) 
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Platform Technology

• Long Term Care assessment is the first application

• Additional potential applications in; 

i. Community Care 

ii. Data Management 

iii. Everyday monitoring

The Bigger Story 
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Dispelling Myths in Aged Care

Fact:
False ‐ Nothing could be further 
from the truth.  Aged care is a 
“social” model of care, not a 
“medical” one.

Myth: 
An aged care setting is similar to 
acute care – a hospital for old 
people.
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Dispelling Myths in Aged Care

Myth: 
Aged care has “Patients”

Fact: 
False ‐ They have “residents”. 
There is a big difference!
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Dispelling Myths in Aged Care

Myth: 
Aged care is a simple market to 
penetrate

Fact: 
False – it is fragmented and 
now beginning to 
corporatise and there are 
many stakeholders to sell to.
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Myth: 
Aged care facilities are fully 
funded by the Government so 
they don’t have to worry about 
efficiencies, productivity or 
profits.

Fact: 
False – many organisations are 
public listed entities reporting to 
shareholders.  Profit is critical for 
a sustainable business/industry.

Dispelling Myths in Aged Care
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Myth: 
People live in aged care facilities 
for years.

Fact: 
False – the average bed turns 
every 12 months.

Dispelling Myths in Aged Care
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Dispelling Myths in Aged Care

Myth: 
The transition to technology based 
options is fast in aged care due to 
its de‐regulated environment

Fact: 
False – It is slow to take up new 
technology though it is quite 
focused on evidence based 
therapy and quality outcome. 
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Dispelling Myths in Aged Care

Myth: 
Aged care is not subject to 
strong regulation

Fact: 
False ‐ It is
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Dispelling Myths in Aged Care

Myth: 
There are millions of people in 
facilities, so to tap into the 
aged care market you just have 
to distribute to aged care 
facilities.

Fact: 
False – Approximately 10% of 
all aging people are in facilities. 
The rest are at home aging in 
place. The big future is in 
tapping into the home care 
market of ageing. It’s larger and 
growing with a bullet.
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Thank you



PAGE 26 | © Simavita Limited | Commercial in Confidence  PAGE 26 | © Simavita Limited | Commercial in Confidence  

Contacts 

Philippa Lewis 
CEO
Simavita Limited

Mobile + 61 415 245 159
Email plewis@simavita.com
Website www.simavita.com

Australia

Jane Lowe – Investor Relations 
Account Director
Buchan Consulting

Mobile +61 411 117 774 
Email jlowe@buchanwe.com.au 
Website www.buchanwe.com.au
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