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HOUSE OF BRAND: RESEARCH CREDENTIALS 
	
  	
  	
  
House of Brand is one of Australia’s leading consumer research 
agencies. They specialise in consumer decision-making when it comes 
to brand choice and influences. 
	
  	
  
House of Brand are trusted research partners for the following clients, 
amongst others: 

•   
•   
•   
•   
•   
•   
•   
•   
•   

Estia Health 
Qantas 
Woolworths 
IAG 
CommSec 
Vodafone 
Nestle 
Freedom Furniture 
AHM health insurance 
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WHO WE SAMPLED: 
	
  	
  	
  
We surveyed n=514 55+ year olds from around Australia: 
	
  	
  

	
  •     49% females and 51% males 
	
  •     All were aged 55yrs+ 
	
   	
   	
  •     55-65yrs (58%) 
	
   	
   	
  •     65yrs+ (42%) 

	
  

	
  •     From national capital cities and rural locations around Australia 
	
   	
  (nationally representative) 

	
  	
  

	
  •     All were told that the survey was about the aged care industry in 
	
   	
  Australia and they were asked to take their time to consider 
	
   	
  each answer and respond as honestly as possible. 
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  THE PRODUCT FEATURES TESTED IN THE MODEL: 
	
  
Payment options (3 levels) 

•   
•   
•   

Daily payment (non-refundable) of $65 per day 
Fully refundable deposit of $355,000 
Fully refundable deposit of $200,000 plus payment (non-refundable) of $28 per day 

Room configuration (4 levels) 

•   
•   
•   
•   

Single room with ensuite 
Single room with shared ensuite 
Twin room with shared ensuite 
Multiple (3-4 people with shared ensuite) 

Location (3 levels) 

•   
•   
•   

Located close to where the resident lives now/their local neighbourhood 
Located outside their local neighbourhood but within the same town or city 
Located in a different town or city that is closer to the resident’s family 

Environment (3 levels) 

•   
•   
•   

Luxury (4.5 stars) 
Deluxe(3.5) 
Basic (2.5 stars) 











0.30 

Room config. 
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UTILITY SCORES FOR EACH LEVEL: 
HOW TO INTERPRET: EACH UTILITY SCORE CAN BE VIEWED AS CHOICE “POINTS” IF 
THAT LEVEL WAS OFFERED. WHEN YOU ADD UP DIFFERENT LEVELS IN AN OVERALL 
OFFER, THE ONE WITH THE HIGHEST TOTAL POINTS IS LIKELY TO BE CHOSEN OVERALL. 
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UTILITY SCORES ILLUSTRATING DROP OFF IN POINTS AS 
OFFERS CHANGE.  ROOM CONFIGRUATION HAS HIGHEST 
DROP OFF RATES, HENCE IS MOST IMPORTANT IN DRIVING 
CHOICE. 
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SUMMARY CONCLUSIONS 

•   
	
  	
  	
  	
  	
  	
  	
  	
  

•   
	
  	
  	
  

•   
	
  	
  	
  	
  	
  	
  

•   

Room type is by far the most important driver of consumer choice when 
it comes to aged care.  In particular having facilities with single room 
with ensuite is a huge source of competitive advantage when it comes to 
offering what consumers prize above all else. 
	
  	
  
Single room with ensuite also ranks far above the quality standard of the 
room’s furnishings and fittings. 
	
  	
  
Once a single room with ensuite has been matched between a choice of 
facilities, then payment options, quality of room and environment come 
into play. 
	
  	
  
Of the payment options, a combined refundable deposit with smaller 
daily fee was the most preferred 


















