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Stanfield invests in mobile engagement and 
commerce platform Sprooki 

 

Stanfield Funds Management Ltd. (Stanfield or the Company) (ASX:SFN) is pleased 
to announce that the Company has agreed to provide AU$300,000 in funding to 
expedite the regional expansion and growth strategy of Sprooki Pte Ltd, a location 
based mobile engagement platform which helps leading retailers and malls to 
reduce the time, effort and investment required to engage with shoppers. 

Headquartered in Singapore and led by Australian executives, Sprooki has become 
an award winning B2B technology platform and has demonstrated significant 
growth in Asia since it was launched in 2013 with the backing of the Prime 
Minister’s National Research Foundation of Singapore.  

Focussed on the world’s largest mobile and ecommerce markets of Asia-Pacific, 
Sprooki is a comprehensive cloud-based, mobile-first engagement and commerce 
platform for retail brands and shopping malls and has already positioned itself as a 
primary mover in the region.  

Sprooki enables Asia’s largest retailers, shopping malls and brands to target, engage 
and transact with connected shoppers, whenever and wherever they choose to 
shop. Sprooki enables omni-channel retail groups to reach customers, not just by 
helping them find stores but also by delivering real-time location-based alerts, 
promotions, rewards and consumer behaviour analytics driving greater shopper 
engagement and sales conversion.  

As a result, Sprooki has shown to be five times more effective in engaging retail 
customers when compared with email and mobile ads, and boasts a 5-6% 
conversion rate of shoppers versus 1% - 3.7% conversion rate for competitive          
e-commerce via mobile offerings. 

Sprooki has already secured a customer base in the region of more than 4,000 retail 
stores, across 60+ malls, representing 1,500 retail brands, including clients such as 
Lend Lease Asia Pacific, AsiaMalls and the SSI Group which incorporates fashion 
and lifestyle brands such as Gap, Payless, Old Navy, Zara, Marks & Spencer and 
Samsonite. The business has also recently established marketing operations in 
Australia and Indonesia. 

Sprooki is on track to be a world leader in mobile engagement and commerce and 
Stanfield expects the business to deliver value and growth for the Company’s 
shareholders. 

This initial investment is in the form of a convertible note and post a period of 
performance evaluation, Stanfield will have the opportunity to negotiate a more 
significant equity position in Sprooki. 

For more information on Sprooki, please see the attached appendix or contact: 
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mobile engagement for retail



Engage and incentivise 
connected shoppers when 

and where they shop.

Showcase products with
'made for mobile' catalogue,

cart and discovery tools.

Instantly reward customers 
and track their spend in 

mobilised ways.

Understand shoppers and 
improve campaigns via 

real-time reports and analytics.

SHOP

CAMPAIGN REWARDS

ANALYTICS

Sprooki is revolutionising retail as the pioneer in mobile engagement and commerce solutions.

MODULES FOR OMNI-CHANNEL RETAILERS

ASIA’S LEADER 
IN ENTERPRISE MOBILITY SOLUTIONS FOR RETAIL

Sprooki helps leading retailers and malls to reduce 
[OL� [PTL�� LɈVY[� HUK� PU]LZ[TLU[� YLX\PYLK� PU� LUNHNPUN�
connected shoppers.

7HJRLK� ^P[O� [OL� SH[LZ[� PU� TVIPSL� ÄYZ[� � MLH[\YLZ� Z\JO�
as location-based messaging, personalised content, 
TVIPSL� ]V\JOLYZ� HUK� YL^HYKZ�� TVIPSL� JVTTLYJL� HUK�
VYKLYPUN��PUKVVY�WVZP[PVUPUN�HUK�UH]PNH[PVU�[V�^PU�TVYL�
VM�[VKH`»Z�JVUULJ[LK�JVUZ\TLYZ�

>P[O� :WYVVRP»Z� Z`Z[LT�� YL[HPSLYZ� HYL� HISL� [V� WYV]PKL� H�

more contextual, intelligent and personal customer 
L_WLYPLUJL�HUK�ILULÄ[�MYVT�KYP]PUN�NYLH[LY�PU[LYHJ[PVUZ��
^HSR�PUZ�� MYLX\LUJ`� HUK� ZHSLZ� JVU]LYZPVUZ� ^OLU�
JVTWHYLK�̂ P[O�V[OLY�WSH[MVYTZ�[OL`�TH`�IL�\ZPUN�[VKH �̀�

0U� [VKH`»Z� JVTWL[P[P]L�� KH[H�KYP]LU� YL[HPS� LU]PYVUTLU[�
:WYVVRP»Z�ZLJ\YL�� ZJHSHISL�HUK�WYLKPJ[P]L�JSV\K�IHZLK�
WSH[MVYT�HSSV^Z�YL[HPS�IYHUKZ�[V�Z[H`�YLSL]HU[�^P[O�SV^�[V�
UV�HKKP[PVUHS�PU]LZ[TLU[Z�PU�[LJOUVSVN`�VY�HKTPUPZ[YH[P]L�
resources.

The question for any brand today is how do you stay relevant 
outside of four walls? Howard Schultz, CEO, Starbucks*

*CNBC exclusive interview on 19 Mar 2014.



TARGETED COMMUNICATION, SALES & REWARDS

OUR PLATFORM

;V� OLSW� YL[HPS� IYHUKZ� Z[H`� YLSL]HU[� HUK� KYP]L� NYLH[LY�
YLZWVUZL�� :WYVVRP� VɈLYZ� H� ]HYPL[`� VM� JHTWHPNU�
targeting tools including indoor and outdoor location, 
KLTVNYHWOPJZ��WYLMLYLUJLZ��W\YJOHZLZ�HUK�ILOH]PV\YZ�

;OYV\NO�WYLKPJ[P]L�TVKLSSPUN��ZOVWWLYZ�YLJLP]L�YLSL]HU[�

:WYVVRP»Z�Z`Z[LT�JVTIPULZ�ºTHKL�MVY�TVIPSL»�TVK\SLZ�
^P[O�WSH[MVYT�THUHNLTLU[�HUK�PTWSLTLU[H[PVU�ZLY]PJLZ��

6\Y� LU[LYWYPZL� JSHZZ� WSH[MVYT� JVTWYPZLZ� H� :VM[^HYL�
+L]LSVWTLU[�2P[� �:+2��MVY�TVIPSL�HWWSPJH[PVUZ��TVIPSL�
^LIZP[LZ� HUK� V[OLY� KPNP[HS� PU[LYMHJLZ�� H� JSV\K�IHZLK�
KH[HIHZL�HUK�JHTWHPNU�THUHNLTLU[�[VVSZ�MVY�T\S[PWSL�
administrators. 

alerts and recommendations based on who, where and 
^OLU�[OL`�HYL�^P[OPU�WYV_PTP[`�VM�`V\Y�Z[VYL�VY�THSS�

)L`VUK� TLZZHNPUN�� :WYVVRP»Z� J\Z[VTLY� L_WLYPLUJLZ�
HYL� OPNOS`� HJ[PVUHISL� YLZ\S[PUN� PU� OPNOLY� YLZWVUZL� HUK�
JVU]LYZPVUZ��

6\Y�WSH[MVYT�THUHNLTLU[�ZLY]PJLZ�LUZ\YLZ��H]HPSHIPSP[`�
HUK� ZJHSHIPSP[`� [V� NYV^� ^P[O� `V\�� >L� Z\WWVY[� YL[HPS�
JSPLU[Z� ]PH� PTWSLTLU[H[PVU� HUK� HK]PZVY`� ZLY]PJLZ� [V�
KYP]L�NYLH[LY�960�HUK�Z\JJLZZ�VM�[OL�WYVQLJ[�



WHY RETAILERS CHOOSE SPROOKI

r� *VTWYLOLUZP]L�TVIPSL�ÄYZ[�MLH[\YLZ
r� 4VYL�LɈLJ[P]L�]LYZ\Z�V[OLY�WSH[MVYTZ
r� Speed to market
r� *VZ[�LɈLJ[P]L�TVK\SLZ�HUK�VW[PVUZ
r� Experienced team

;YPUN�����WYV]PKLZ�V\Y�ZOVWWLYZ�^P[O�H�JVU]LUPLU[�
HUK�YL^HYKPUN�^H`�[V�LUNHNL�^P[O�[OL�THSS���:PUJL�
P[Z�SH\UJO��^L�OH]L�YLJLP]LK�]LY`�NVVK�YLZWVUZL�HUK�
WHY[PJPWH[PUN�YL[HPSLYZ�HYL�OHWW`�^P[O�[OL�HKKP[PVUHS�
]PZPIPSP[`�HUK�THYRL[PUN�VWWVY[\UP[PLZ�VɈLYLK�I`�[OPZ�
\UPX\L�WSH[MVYT��
*OLY`S�.VO��.LULYHS�4HUHNLY����'ZVTLYZL[

0�^V\SK�YLJVTTLUK�:WYVVRP�[V�HU`�YL[HPS�LU[LYWYPZL�^OV�
HZWPYL�[V�LUOHUJL�[OLPY�JVTWL[P[P]L�LKNL�[OYV\NO�HU�
LɈLJ[P]L��PU[LSSPNLU[�TVIPSL�Z[YH[LN`�WV^LYLK�I`�:WYVVRP�
[LJOUVSVN �̀
9L\ILU�9H]HNV��*06��::0�.YV\W�0UJ�

r� :JHSHISL�HUK�ZLJ\YL�WSH[MVYT
r� 0U[LYUHS�[LJO�YLZV\YJL�UV[�YLX\PYLK
r� -\[\YL�WYVVMLK�]PH�\WNYHKLZ

;OL�:WYVVRP�ZVS\[PVU�PZ�JVTWYLOLUZP]L�PU�M\UJ[PVUHSP[`�
HUK�ZJHSHISL�[V�TLL[�[OL�KLTHUKZ�VM�V\Y�YHWPKS`�
L_WHUKPUN�HUK�L]LY�JOHUNPUN�THSSZ�HUK�YL[HPS�I\ZPULZZ�
3PZH�3PT��:LUPVY�4HUHNLY��.YV\W�4HYJVT�
�*VYW�
+L]LSVWTLU[��(ZPH4HSSZ

Email:�PUMV'ZWYVVRP�JVT
Website: www.sprooki.com
Blog: www.sprooki.com/blog
Social:

CONTACT US

MHJLIVVR�JVT�ZWYVVRP
twitter.com/sprooki_sg
SPURLKPU�JVT�JVTWHU`�ZWYVVRP

Gold & Bronze
Winner 2014


