


Disclaimer 
This presentation has been prepared by AHAlife Holdings Inc. Each recipient of this presentation is deemed to have agreed to accept the qualifications, limitations and disclaimers set 
out below. 

None of INT Corporation Limited, AHAlife Holdings Inc. and/or its subsidiaries or their respective directors, officers, employees, advisers or representatives (Beneficiaries) make any 
representation or warranty, express or implied, as to the accuracy, reliability or completeness of the information contained in this presentation, including any forecast or prospective 

information. The forward looking statements included in this presentation involve subjective judgment and analysis and are subject to significant uncertainties, risks and contingencies, 
many of which are outside the control of, and are unknown to, the Beneficiaries. Actual future events may vary materially from the forward looking statements and the assumptions on 

which those statements are based. Given these uncertainties, you are cautioned to not place undue reliance on such forward looking statements. 

This presentation is a general overview only and does not purport to contain all the information that may be required to evaluate an investment in AHAlife Holdings Inc. or INT 

Corporation Limited . The information in this presentation is provided personally to the recipient as a matter of interest only. It does not amount to an express or implied 

recommendation with respect to any investment in AHAlife Holdings Inc. or INT Corporation Limited nor does it constitute financial product advice. 

The recipient, intending investors and respective advisers, should: 

•  conduct their own independent review, investigations and analysis of AHAlife Holdings Inc. and/or INT Corporation Limited (as the case may be) and of the information contained 
or referred to in this presentation; and/or 

•  seek professional advice as to whether an investment in AHAlife Holdings Inc. and/or INT Corporation Limited is appropriate for them, having regard to their personal objectives, 
risk profile, financial situation and needs. 

Nothing in this presentation is or is to be taken to be an offer, invitation or other proposal to subscribe for shares in AHAlife Holdings Inc. or INT Corporation Limited. 

Except insofar as liability under any law cannot be excluded, none of the Beneficiaries shall have any responsibility for the information contained in this presentation or in any other way 

for errors or omissions (including responsibility to any persons by reason of negligence). 

The recipients specifically acknowledge and agree that the information contained herein has been provided to INT Corporation Limited by AHAlife Holdings Inc. and that INT 
Corporation Limited accepts no responsibility for any inaccuracy, misstatement, misrepresentation or omission, in relation to that information. 





Merger Agreement with INT Corporation 

•  AHAlife signed a merger agreement with INT Corporation on 12th May, 2015 whereby INT will 
acquire 100% of AHAlife Holdings Inc. 

•  Completion is subject to a number of conditions precedent, including shareholder approval on 
7th July, 2015 and the fund raising.  

•  AHAlife shareholders will be issued c.96.5 shares and 9.2m options in INT (post-consolidation) 
which will result in AHAlife shareholders owning approximately 60%1 of the merged group 

•  As part of the transaction, INT has issued a prospectus to raise between $15M to $19.9M 
(includes oversubscriptions) with new shareholders owning between 22.6% and 27.9% of the 
company 

•  The ASX listing will enable AHAlife to extend its customer acquisition strategy and global 
expansion of its proprietary digital marketplace 

•  Further details can be found in INT’s pathfinder prospectus dated 15th June, 2015 to be lodged 
on or about 23rd June, 2015 

•  Lead manager to General Offer is Blue Ocean Equities 





AHAlife Overview 

•  Goal: To be the global market leader, go-to marketplace for the premium/luxury industry 

•  AHAlife is a major curated luxury online marketplace that connects discerning consumers with 

independent premium designer brands  

•  Founded in 2010 

•  USD$23M in funding since inception from investors. 

•  The Company connects over 2,500 independent designers with over 300K registered users 

with the ability to ship to 220 countries across the globe. 

•  AHAlife has over 70 curators, which includes industry experts and participants from around the 

globe. Further information on the curators can be viewed on www.ahalife.com/curators 

•  AHAlife operates via a drop-ship (no-inventory) model 

•  Average customer: 1st time on AHAlife spends USD$164. Returning customers purchase 6 

times a year and their AOV is USD$196 (based on calendar 2014 year). 



































Why Consumers Engage with AHAlife 

•  One Stop Shop: Opportunity to discover, interact 
with and purchase a wide range of independent 

premium branded products in single marketplace 

•  Convenience: Consumers more and more prefer 

to purchase non-fit oriented products online 

•  No Retailers: AHAlife platform allows consumers 
to follow, purchase and interact directly with 

AHAlife brands  

•  Quality & Trust: AHAlife’s editorial voice creates a 
trusted environment where curated brands 

increase consumer confidence. Centralized 

Concierge and operations ensures quality 
customer experience. 



The AHAlife Customer 

•  In-the-know, savvy and well-traveled 
consumers 

•  Gender Mix: 65% Women, 35% Men 

•  Age: 25-55 

•  Household Income: 150K+ 

•  Geography: Urban Cities – New York, LA, San 
Fran, Chicago, Miami, Houston, London, 

Sydney etc.  

•  Education: Over-indexed for College and Grad 
School degrees 















Key Metrics 

Registered Users (April 30, 2015)  303K 

1st time customer AOV (2014)  USD$164 

Repeat customer AOV (2014)  USD$196 

Average Repeat Rate (2014)  6 times/Year 

Return Rate (2014)  3.5% 

Inventory Risk  Nil 

No of orders (2014)  16,410 

Number of orders from repeat  

customers (2014)  5,608 

Revenue Contribution From Repeat  

Customers (Q1 2015)  48% 

NPS Rating of  691 

(compares	
  to	
  Amazon	
  at	
  64	
  in	
  2014)	
  













DEAL STRUCTURE 
Key Statistics of the Offers  Minimum  Maximum 

 subscription  subscription(b) 
 
Issue Price per New Share  $0.45  $0.45 
Total number of New Shares issued under the General Offer  33,333,333  44,222,222 
Cash proceeds to be received under the General Offer  $15,000,000  $19,900,000 
Number of Consideration Shares issued under the Vendor Offer  96,539,349  96,539,349 
Number of Loan Shares issued under the Incentive Securities Offer  4,000,000  4,000,000 
Number of existing Shares on issue (post-Consolidation)  13,894,832  13,894,832 
Total number of post-Consolidation Shares on issue at listing on ASX  147,767,514  158,656,403 
Market capitalisation at Issue Price ($0.45)(a)  $66,495,381  $71,395,381 
Ownership of General Offer investors following completion of the Offers  22.56%  27.87% 
Options and performance rights on issue following completion  
of the Offers  28,702,406  28,702,406 

Notes: 

(a) Market capitalisation is usually determined by multiplying the number of Shares on issue by the price that the Shares trade on the ASX from 
time to time. For indicative purposes only, market capitalisation assumes the Issue Price as shown. Shares may not trade at the Issue Price after 
re-instatement to the ASX. If Shares trade below the Issue Price, the market capitalisation will be lower than the amount shown. 

(b) The Company reserves the right to accept Oversubscriptions of up to $1,500,000 through the issue of a further 3,333,333 New Shares, which 
will be issued utilising the Company’s existing capacity under Listing Rules 7.1 and 7.1A. The maximum amount that may be raised under this 
Prospectus is therefore $21,400,000  by the issue of 47,555,555  New Shares. 



Executive Incentives 

Unvested Executive Options 5m $0.20 4 Years 3 Years - 20 day VWAP  
of >$0.75 

Unvested Performance Options 5m $0.30 4 Years 3 Years Rolling 12 
mth revenue 
>USD$20m  

- 

Unvested Performance Rights 5m Nil 4 Years 4 Years Rolling 12 
mth revenue 
>USD$20m  

20 day VWAP  
of >$1.20 

Restricted Loan Shares 4m Issue Price Escrow Period Vesting 
Condition 

 -  Tranche 1 (1/3 of Loan Shares) $0.45  
 

33.30% 
 

18 months of 
continuous 

employment 

- 
 

 
20 day VWAP  

of >$1.50 

 -  Tranche 2 (Further 1/3 of Loan Shares) $0.45  33.30% 36 months of 
continuous 

employment 

-  
20 day VWAP  

of >$1.50 

 -  Tranche 3 (Final 1/3 of Loan Shares) $0.45  33.30% 54 months of 
continuous 

employment 

-  
20 day VWAP  

of >$1.50 

Post-Consolidation 
Vesting Conditions 

Number Exercise 
Price 

Expiry Date Continuous 
Employment  

Period 

Financial  
Target 

Share  
Price target 

Continuous Financial  Share  



DEAL STRUCTURE 
Indicative Timetable  Date 
 
Lodgement of Prospectus with ASIC  23 June 2015 
Opening Date of the Offers  30 June 2015 
Suspension of the Company’s Securities from trading on the ASX  
(at the close of trade)  6 July 2015 
Extraordinary General Meeting  7 July 2015 
Closing Date of the Offers  8 July 2015 
Allotment of Securities under the Notice of Meeting and Prospectus  23 July 2015 
Completion of Proposed Transaction  25 July 2015 
Effective date for change of name and change of ASX code  25 July 2015 
Pre-quotation disclosure to ASX  27 July 2015 
Anticipated date the suspension is lifted and the Company’s Securities  
re-commence trading on ASX   31 July 2015 
 
The above dates, other than the date for the lodgement of this Prospectus with ASIC and the date of the 
Extraordinary General Meeting, are indicative only and each or any of them may be varied without notice. 
 
NB: The Offers for all the Securities under this Prospectus is subject to Shareholder approval at the 
Extraordinary General Meeting to be held on 7 July 2015. 



Summary 

•  Unique focus on curated luxury online marketplace (no inventory) 

•  Market opportunity is substantial and not currently being catered to (remains a greenfield opportunity) 

•  Significant investment in powerful technology platform that drives both brands and consumers 

•  Support from leading financiers, and prominent luxury and lifestyle personalities/organizations 

•  Built on Trust: Curation by both internal and high profile tastemakers 

•  Growth path is clear. Business is at a level where primary focus and spend is on marketing and 
customer acquisition 

•  Extensibility of the technology platform & capability will permit AHAlife to explore additional revenue 

streams and broaden market segments including enterprise software licensing business and more seller 
services 

•  ASX will provide capital to fund growth and capitalize on scalability 








