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Important Notice and Disclaimer A Mitula Group

Leaders in Vertical Search

”

This presentation includes “forward-looking statements.” These can be identified by words such as “may”, “should”, “anticipate”, “believe”, “intend”, “estimate” and “expect”.
Statements which are not based on historic or current facts may be forward-looking statements.

Forward-looking statements are based on assumptions regarding Mitula Group’s financial position, business strategies, plans and objectives of management for future
operations and development and the environment in which Mitula Group will operate.

Forward-looking statements are based on current views, expectations and beliefs as at the date they are expressed and which are subject to various risks and uncertainties.
Actual results, performance or achievements of Mitula Group could be materially different from those expressed in, or implied by, these forward-looking statements. The
forward-looking statements contained in this presentation are not guarantees or assurances of future performance and involve known and unknown risks, uncertainties and
other factors, many of which are beyond the control of Mitula Group, which may cause the actual results, performance or achievements of Mitula Group to differ materially
from those expressed or implied by the forward-looking statements. For example, the factors that are likely to affect the results of Mitula Group include general economic
conditions in Australia; exchange rates; competition in the markets in which Mitula Group does and will operate and the inherent regulatory risks in the businesses of Mitula
Group. The forward-looking statements contained in this presentation should not be taken as implying that the assumptions on which the projections have been prepared are
correct or exhaustive.

Mitula Group disclaims any responsibility for the accuracy or completeness of any forward-looking statement. Mitula Group disclaims any responsibility to update or revise
any forward-looking statement to reflect any change in Mitula Group’s financial condition, status or affairs or any change in the events, conditions or circumstances on which
a statement is based, except as required by law.

The projections or forecasts included in this presentation have not been audited, examined or otherwise reviewed by the independent auditors of Mitula Group. Unless
otherwise stated, all amounts are based on A-IFRS and are in Australian Dollars. Certain figures may be subject to rounding differences. Any market share information in
this presentation is based on management estimates based on internally available information unless otherwise indicated.

You must not place undue reliance on these forward-looking statements.

This presentation is not an offer or invitation for subscription or purchase of, or a recommendation of securities. The securities referred to in these materials have not been
and will not be registered under the United States Securities Act of 1933 (as amended) and may not be offered or sold in the United States absent registration or an
exemption from registration.

This presentation is unaudited.
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Summary

» For the 12 months to 30 June 2015, the Mitula Group beat its prospectus pro forma forecast

i 'Mitula Group

Leaders in Vertical Search

AUD 000’s FY 2015 Pro Forma Actual FY 2015 Pro Forma Forecast % Change
Revenues 18,901 18,428 2.6%
EBITDA 7,810 7,270 7.4%
EBITDA Margin 41.3% 39.5%

Net Profit After Tax 5,848 5,223 12.0%

*  When comparing June 2015 to June 2014, the Mitula Group delivered strong growth on key performance measures

June 2015 June 2014 % Change
Listings 253.2m 183.7 m 37.8%
Visits 47.3 m 37.9m 24.8%
Click Outs 68.9m 52.6 m 31.0%
Click Outs / Visit 1.46 1.39 5.0%
% Click Outs Sold 57.3% 43.0% 33.2%
Paying Advertisers 703 406 73.1%

» The Mitula Group remains confident of achieving its pro forma CY 2015 and FY 2016 forecasts

A

FY 2016 Pro Forma Forecast

CY 2015 Pro Forma Forecast
Revenues 22,705
EBITDA 10,422
EBITDA Margin 45.9%
Net Profit After Tax 7,751

26,168
13,315
50.9%
10,104
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Paid Search Advertising Industry Overview A" Mitula Group

Leaders in Vertical Search

Online Advertising Expenditure - 2010 to 2018 Global Paid Search Advertising Expenditure - 2012 to 2018
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B North America M AsiaPacific ™ Europe M Middle East & Africa M Latam 2012 2013 2014 2015 2016 2017 2018
The Mitula Group operates in the global online advertising Paid search advertising, the segment the Mitula Group
industry: operates in, is the fastest growing online advertising format:
+ Second largest advertising platform after television; * Accounts for 40% of the total online advertising

« Expenditure on online advertising is projected to expenditure globally;

increase to $196 billion by 2018; and » Expected to grow to $74 billion in 2018 — a growth rate

+ Asia Pacific is one of the fastest growing regions. of 8% p.a.; and

+ Paid search expenditure in the Asia Pacific is expected
to grow at 12% p.a., and in Latin America at 18% p.a.,
between 2014 and 2018.

Source: Frost & Sullivan estimates based on IAB Online Advertising Expenditure reports; Frost & Sullivan forecasts
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How Vertical Search Works 2 Mitula Group
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ﬂ Listings from :
advertiser sent to Y
Mitula 1tula e

/v Homes for rent and for sale in Australia User makes a

3 beds, 2 baths, 2 parking search
For Sale v 3 bedroom 2 bafvoom fchmond vickors a
$1,295,000
request
Queonies Retro Garments, Gifts & Furniture
Shop - In the Heart of Richmo...
DA approwved 2 lot sub divison Opposte - - =
hastorical Richmond Park Prime man street Can Jobe
location on 564 sqm block 3 Iivin,
EALA LT 2 .- - -~
T, Prrrny v v e ety types o oot
Sy Home "o e Jrten
Cofs Mot M e oo Wi meTen ASsrmerts wi ety
Seturnt AowTern et see Warstousen. has ety
Veturag Leves Lamafsr Tue s et ey ey N Lay.
Qumartmsm. Port Do Orrecowe S roaren Cwvecores 3w
vy Br b Men Pt S o Pt v s
Casendon Canrwg Ve Panves. s

L R

= ©
. R ooy g =
e e ra—. R User reviews
R search results
e e o and clicks
= ' e AdSense or
EE e Listing
- . ° = S -
9-..:“ e ﬂ
" - g User clicks on
\ e et s [ AdSense
P S advertisement
User clicks on Listing — we— == and redirects to
(“Click Out”) and redirects - original site

to original listing details
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Vertical Search versus Classified Portals

Verticals

Website structure

Mitula Group Vertical Search Sites

i Mitula Group

Leaders in Vertical Search

Classifieds Portals (e.g. Seek, REA, Carsales)

Real estate, automobiles, employment,
holiday rentals

Page with search functionality

Generally single Verticals

Page with search functionality
Page with results of search

- Page with results of search
S g sults of s Page with details of each listing
o
o . . . . . .
A= . User may click out to advertiser’s website for full User may provide email or telephone details to
A Website results e . . X
listings details advertisers to seek further details
; Extensive premium ad placements available to
Premium products ;
P None advertisers
Search approach Free form (same approach as Google) Fielded data sort from user
Private sellers
Real estate agents
£ Customers (and source of listings) Classifieds portals Propert devjo ers
“E’ 9 General classifieds sites (e.g. OLX, Gumtree) perty P
5 Car dealers
§ Recruitment agencies
o
Sources of revenues Google AdSense (other ad networks) Pay to list on website
Direct CPC Revenue Pay per lead generated
E
SEO S .O . . .
. Paid search (including vertical search)
Sources of users Paid search ) o
2 . Display advertising
o Some direct users .
g Direct users

Investment in brand buildings

l\\;-‘ ‘W_

Minimal

Often extensive investment in brand building within
the market operating
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Google AdSense Advertisements

[ NN J www.mitula.com.au
s
‘Itu l a Any v 3 bedrooms, 2 bathrooms in Richmond VIC Q
190 properties 3 bedroom 2 bathroom richmond vic
Location Ads by Google Get Emall Alerts
Victoria (146) AL S i 1 & 2 Bedroom Apartments
Richmond (45) Exclusive Apartments That Offer A Luxurious Lifestyle. Enquire Online
Last updated Richmond Real Estate - View Richmond Properties Activate
www.portalexample com.3u Find Your Perfect Home
Any v Show Properties on Map Earliest Inspection
Recently Added
For Rent/For Sale
Ads by Google
Any v Homes - Create Your Dream i
....................................... www sponsorexample com - Enquire Online ® example.com.au
Talk To Us Display Homes
Max price: Sponsored Real Estate
House Ranges House & Land Packages
£ Discover What Living At The
—) Lake Has To Offer. Enquire
Now Online!
AHome In The Heart Of Richmond $1,000
Min bedrooms: Richmond 3 bedrooms 3 bathrooms.
Enjoy your sundowner from the generous roof top terrace with ® thehouses.com.au
—) expansive city views! Set in the heart of cosmopolitan richmond Real Estate Richmond
...................................... this 3 bedroom, 2 bathroom home... View Richmond Listings.
Wi Local Agents & RealEstate for
n area: Sale.
O 2 days ago in Advertiesr ports; | HOMES For Sale
________________________ Find An Agent
...................................... Qasis | $1,200  Free Property Reports
Min bathrooms: Richmond 3 bedrooms 3 bathrooms.
0 -~ Impression throughout this brand new 2 or 3 bedroom ! (® consumer.vic.gov
......... penthouse apartment (1 of only 2) that puts all the attractions
. of cosmopolitan richmond no more than a moments... Buying An "“'!"7
Seek Expert Advice Before
Buying New Property. Find
6 photos Out More Now!
> :
Sponsored 2 days ago in aagvertiser portal
$730,000 -
Richmond 3bedrooms 3 bathrooms T
. You feel your home is one of those stylish designs in richmond!
¥ This three bedroom... Sale by set date 3/7/2014surprising
: 1 serenity in a most sought after location...
2 days ago in Advertiser portal

i'Mitula Group

Leaders in Vertical Search

The Mitula Group displays Google AdSense
advertisements on its websites.

Google AdSense advertisements are
administered, sorted, and maintained by Google
and are targeted to the website’s content and
audience.

The Mitula Group and Google share in the
revenue generated by users of website clicking
on these advertisements.

Google AdSense advertisements are usually
displayed on Website at the top of the search
results and on the right hand side of the search
results.

The Mitula Group has a Premium AdSense
publisher account that enables it to customise
the format and placement of the Google
AdSense advertisements.
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Direct CPC Revenue

[ X N J www.mitula.com.au
X
‘Itu l a Any v 3 bedrooms, 2 bathrooms in Richmond VIC Q
190 properties 3 2 vic
Location Ads by Google Get Emall Alerts
Victoria (146) wanbulgereamplecomau | & 2 Bedroom Apartments
Richmond (45) Exclusive Apartments That Offer A Luxurious Lifestyle. Enquire Online
Last updated Richmond Real Estate - View Richmond Properties Activate
www portalexample comau  Find Your Perfoct Home
Any v Show Properties on Map Earliest Inspection
Recently Added
For Rent/For Sale
Ads by Google
Any v Homes - Create Your Dream e
........................................... wsponsorexampie com - Enquire Online ® example.com.au
Talk To Us Display Homes
Max price:
x House Ranges House & Land Packages Sponsored Real Estate
Discover What Living At The
—O ........ Lake Has To Offer. Enquire
Now Online!
A Home In The Heart Of Richmond $1,000
Min bedrooms: 2 &
oA | Enjoy your sundowner from the generous roof top terrace with ® thehouses.com.au
—) 2
,,,,,,,,, wmwmwhmwammnmw Real Estate Richmond
...................................... this 3 bedroom, 2 bathroom home.... View Richmond Listings.
f— ;gc: Agents & RealEstate for
9 photos -
O 2 days ago in Advertiserportsy  Homes For Sale
--------- Find An Agent
-------------------------------------- Oasis In the Heart of Richmond $1,200  Free Property Reports

vv v

Sy

S bakoome

Impression throughout this brand new 2 or 3 bedroom
penthouse apartment (1 of only 2) that puts all the attractions.
of cosmopolitan richmond no more than a moments...

2 days ago in Aavertiser portal

Stunning Richmond 3 Bedroom $730,000
3
— e | You feel your home is one of those stylish designs in richmond!
’ . This three bedroom... Sale by set date 3/7/2014surprising
P serenity in a most sought after location...
Lphotos

2 days ago in Advertiser portal

a¥aQ_

® consumer.vic.gov
Buying An Home?
Seek Expert Advice Before

Buying New Property. Find
Out More Now!

i'Mitula Group

Leaders in Vertical Search

The Mitula Group displays advertisers’ listings on its
websites, initially free of charge. Those listings may
only receive a limited number of click outs.

If an advertiser would like to receive more click outs
than the limited number provided free of charge, the
advertiser must pay the Mitula Group, on a ‘cost-
per-click’ basis, to receive those additional click
outs. This is referred to as Direct CPC Revenue,
contributed by a paying advertiser.

The amount paid per click out by a paying advertiser
varies by vertical (real estate, employment,
motoring) and by country.
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Revenue Streams by Country and Market Structure N4 Mitula Group

Competitive Market Structure
Example: Australia / Germany / UK (very few

Il Fragmented Markets Example
B Clear Leader Markets + Competitors (especially the second placed

competitor) buying traffic to take on market leader
+ Some market leaders buy traffic to starve
competitors

Example: Spain / Italy (most markets)
+ Strong number of click out

* All competitors chasing more traffic

+ Significant spend and growing as the Mitula Group

" HIGH

(Direct CPC Revenue/  "SN@ o
ADSENse) ... Ogy
Example: Mexico / Brazil / India - Well funded websites
* High levels of visits and growing
MEDIUM + Growing number of click outs
(Direct CPC Revenue / + Many competitors buying traffic to achieve leadership
AdSense) + Continued financing and competition will drive strong Direct
. CPC Revenue
Maturity

Example: Pakistan / Indonesia - Low funded players
* Low / no levels of paid advertisers

* Low CPC rates
+ Competition (and financing) will emerge to drive Direct

CPC Revenue growth

' ‘ ‘ 10 FY 2015 Analyst Presentation (August 2015)
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Operational Countries A" Mitula Group
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The Mitula Group markets are divided into three segments for reporting and operational purposes:
. Europe, Middle East and Africa (EMEA);

. Asia Pacific (APAC); and

. North, Central and South America (Americas)

O EUROPE

Spain, UK, Italy, France,
o Germany, Netherlands,

Portugal, Belgium, Austria,
Russia, Switzerland, Poland, ASIA & MIDDLE EAST

Romania, Turkey, Ireland India, Hong
0 Kong,Malaysia, Singapore,
U.S, Canada, Mexico, Indonesia, Pakistan, Arab
Chile AFRICA Emirates
Brazil, Argentina, Morocco
Colombia, Peru, O South Africa

Venezuela, Ecuador

OCEANIA
Australia,New

o Zealand

38 Countries 1 4 Languages

*Mitula brand (homes, jobs, cars) + Nestoria (homes only)
Holiday Rentals currently only on Spain, Argentina, Mexico
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: A
Experienced Board A" Mitula Group

SIMON BAKER - INDEPENDENT NON-EXECUTIVE CHAIRMAN

* Investor and member of the Mitula Classifieds S.L. (Spanish operating subsidiary) Advisory Board since late 2010.
* Former CEO and Managing Director of the REA Group (ASX:REA) from 2001 through 2008.

» Former Director and Chairman of the iProperty Group Limited (ASX:IPP) from 2009 to 2012.

* Angel investor in multiple online classifieds and e-commerce companies around the world.

GONZALO DEL POZO - CEO, EXECUTIVE DIRECTOR AND CO-FOUNDER

« Co-founder and CEO of Mitula Classified S.L. (Spain) since formation (2009).

» Co-founder and former CEO of Globaliza, a leading property portal operating in Spain established in 1998.
« Director of Inception Capital, an investment fund with over 10 investments in internet companies.

JOE HANNA - INDEPENDENT NON-EXECUTIVE DIRECTOR

* Serves as Chairman of the Remuneration and Nominations Committee.

* Investor in Mitula Classified S.L. (Spain) since 2010.

*  November 2010 to October 2012 — assisted Mitula in establishing South East Asian markets and product development.
* Founder of Predictive Match and xLabs Pty Ltd — Melbourne based technology start up.

* 8 years at Fairfax Media Limited in senior roles.

GONZALO ORTIZ — NON-EXECUTIVE DIRECTOR AND CO-FOUNDER

« Co-founder and a member of Mitula Classifieds S.L. (Spain) Advisory Board since formation.

« Co-founder and Chairman of Globaliza, a leading property portal operating in Spain established in 1998.

* Chairman and Managing Director of Inception Capital, an investment fund with over 10 investments in internet companies.

SOL WISE — INDEPENDENT NON-EXECUTIVE DIRECTOR
e Serves as Chairman of the Audit and Risk Committee.
* Between 2004 and 2010 Group Financial Controller of the REA Group Limited (ASX:REA).

»  Currently the CFO for CAV Investment Holdings Pty Ltd, an investment group associated with Simon Baker specialising in
investment in online classifieds businesses around the world.
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FY 2015 Pro Forma P&L Actual Versus Forecast A Mitula Group

Leaders in Vertical Search

AUD 000’s FY 2015 . FY 2015 % Change
Pro Forma Actual Pro Forma
Forecast « Better than expected
AdSense 6,294 6,011 4.7% number of visits to key sites
Direct CPC Revenue 12,607 12,417 15% . H|gher than forecasted
Revenue 18,901 18,428 2.6% CPC yields
+ Higher percentage of
Traffic Acquisition (2,396) (2,368) 1.2% Clicks sold
Cost of Sales (2,396) (2,368) 1.2%
Gross Profit 16,505 16,060 2.8%
Gross Margin 87.3% 87.1%
Operating Expenses (8,695) (8,790) (11%) < ’ Srl:quwgzeselzwer hiring of
EBITDA 7,810 7,270 7.4%
EBITDA Margin 41.3% 39.5%
Depreciation / (172) (218) (21.2%)
Amortisation
EBIT 7,638 7,052 8.3%
Finance Income / 128 199 (35.7%)
(Expense)
Profit Before Tax 7,766 7,251 7.1%
Tax Expense (1,918) (2,028) (5.4%)
NPAT 5,848 5,223 12.0%

Refer to Basis of Preparation Note in the Appendix
Note: Pro forma forecast exchange rates used per prospectus are AUD: Euro 0.6946, AUD: GBP 0.5327. Pro forma actual exchange rates used (monthly average)
AUD: Euro 0.6961, AUD: GBP 0.5306. The differences due to exchange rate movement is not material, with revenues and EBITDA differences of -0.05%

\ and -0.13% respectively due to exchange rate movements.
14 FY 2015 Analyst Presentation (August 2015)

‘



a' Mitula Group

Top 10 Revenue Generating Countries — June 2015
Country Billing Currency % June Revenues
Brazil BRL 11.9%

India INR 10.6%
Mexico uSD 8.6%
ltaly EUR 7.9%
United Kingdom GBP 6.9%
Germany EUR 6.8%
France EUR 5.9%
Spain EUR 5.8%
Argentina uSD 51%
Australia AUD 4.4%

' Source: Internal management reports.
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Business Model

Listings

Listings from advertisers’
websites are delivered

to the Mitula Group

2
Listings

Advertisers’ websites
> Can be free or
paying advertisers 1

Contains listings sent . 8 .
5y hAfila Eroup Advertisers "Mltula Group

Receives visits Leaders in Vertical Search

from users of the

Websites through

Click Outs
4

Click Outs

Click Outs

Visits to the Websites
generate Click Outs,
some of which will be
sold to paying advertisers

A .! “.“ !

a'Mitula Group
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Visits

Listings are used
to attract visits
to the Websites
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Afe %9

4

Listings (million)
Visits (million)
Click Outs (million)
Click Outs / Visit
% Click Outs Sold

Paying Advertisers

Year on Year Comparison of KPI’s

a' Mitula Group

Leaders in Vertical Search

18

June 2015 June 2014 % Change
253.2 183.7 37.8%
47.3 37.9 24.8%
68.9 52.6 31.0%
1.46 1.39 5.0%
57.3% 43.0% 33.2%
703 406 73.1%
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Key Operating Metrics — Advertisers

Total Advertisers per month (thousands)
14.0 -
12.0 -
10.0 -
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Paying advertisers
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Key Operating Metrics — Listings

Total Listings (million)

280
260
240
220
200
180 -
160 -
140
120 -

100

Ao

Country Listings

Listings by Country — June 2015

Country Listings

USA 43,041,546
ITALY 29,725,304
FRANCE 23,525,117
BRAZIL 21,797,954
SPAIN 19,427,974

a%-0_

20

Listings by Region (million)

160
140
120
100 -
80
60
40

20 -

e===Americas

==APAC

EMEA
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RUSSIA 16,707,326
INDIA 14,194,828
UK 12,587,602
POLAND 10,812,523
GERMANY 7,902,753
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Key Operating Metrics — Visits

Total Visits (millions)
60 -
50 -
40 -
30 -
20 -

10 -

Sources of Visits — June 2015

Paid Search
6.3%

21
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Visits by Region (millions)

25 1 e Americas
== APAC
20 - 5
EMEA
15 1
10
5 4
2D \'\‘b \'\‘b ',\‘b ',\b‘ ¥ X \’,\b( > ) &) ,\,’\%
¥ WY R Y &R

Visits by Country — April 2015

BRAZIL 4,822,927 SPAIN 2,582,067
MEXICO 4,334,826 ARGENTINA 2,482,772
INDIA 3,458,419 COLOMBIA 2,289,798
ITALY 2,978,358 INDONESIA 2,206,231
CHILE 2,616,140 GERMANY 2,157,558
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Key Operating Metrics — Click Outs

Total Click Outs (millions)
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Click Outs by Region (millions)

3 ===Americas

30 == APAC R~
2% - EMEA v

20

15

10

5 -

Jan-13 Apr-13 Jul-13 Oct-13 Jan-14 Apr-14 Jul-14 Oct-14 Jan-15 Apr-15

Click Outs by Country — June 2015

Country Clicks Country Clicks

MEXICO 7,151,041 CHILE 4,056,245
BRAZIL 6,279,864 ARGENTINA 3,832,433
ITALY 4,886,165 GERMANY 3,829,552
INDIA 4,769,868 SPAIN 3,385,868
COLOMBIA 4,419,779 INDONESIA 3,225,135
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Pro Forma P&L Forecasts

AUD 000’s CY 2015 FY 2016
Pro Forma Pro Forma
Forecast Forecast
AdSense 7,521 8,815
Direct CPC Revenue 15,184 17,353
Revenue 22,705 26,168
Traffic Acquisition (3,033) (3,691)
Cost of Sales (3,033) (3,691)
Gross Profit 19,672 22,477
Gross Margin 86.6% 85.9%
Operating Expenses (9,250) (9,162)
EBITDA 10,422 13,315
EBITDA Margin 45.9% 50.9%
Depreciation / Amortisation (213) (225)
EBIT 10,209 13,090
Finance Income / (Expense) 272 337
Profit Before Tax 10,481 13,427
Tax Expense (2,730) (3,323)
NPAT 7,751 10,104

Source: Mitula Group Prospectus dated 12 June 2015
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Basis of FY 2015 Financial Statement Preparation

Mitula Group Limited was incorporated on 11 March 2015 and admitted to the Official List of the ASX on 1 July 2015. It does not
have a requirement to prepare statutory financial information as at 30 June 2015. However in order to provide an update to
shareholders, the directors have prepared this half year results presentation for the 12 months to 30 June 2015.

The pro forma basis reflects a consolidation of Mitula Group Limited and the subsidiaries it controlled at 30 June 2015 as if they
had been a consolidated group on 1 July 2014 and for the twelve months ended 30 June 2015.

The financial information as at and for the twelve months ended 30 June 2015 has been prepared based on the significant
accounting policies adopted by the Mitula Group that are in accordance with AAS and disclosed in the replacement Prospectus
lodged with ASIC on the 12 June 2015, (and as disclosed at www.mitulagroup.com) applied to the historic financial information
and the events or transactions to which the pro forma adjustments relate, as described in section 4 of the Prospectus, as if those
event or transactions occurred as at 1 July 2014.
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