Market Update

MitulaGroup




MitulaGroup®
Important Notice and Disclaimer

LT} T LT

This presentation includes “forward-looking statements.” These can be identified by words such as “may”, “should’, “anticipate”,
“intend”, “estimate” and “expect”. Statements which are not based on historic or current facts may be forward-looking statements.

believe’,

Forward-looking statements are based on assumptions regarding Mitula Group’s financial position, business strategies, plans and objectives
of management for future operations and development and the environment in which Mitula Group will operate.

Forward-looking statements are based on current views, expectations and beliefs as at the date they are expressed and which are subject to
various risks and uncertainties. Actual results, performance or achievements of Mitula Group could be materially different from those
expressed in, or implied by, these forward-looking statements. The forward-looking statements contained in this presentation are not
guarantees or assurances of future performance and involve known and unknown risks, uncertainties and other factors, many of which are
beyond the control of Mitula Group, which may cause the actual results, performance or achievements of Mitula Group to differ materially
from those expressed or implied by the forward-looking statements. For example, the factors that are likely to affect the results of Mitula
Group include general economic conditions in Australia; exchange rates; competition in the markets in which Mitula Group does and will
operate and the inherent regulatory risks in the businesses of Mitula Group. The forward-looking statements contained in this presentation
should not be taken as implying that the assumptions on which the projections have been prepared are correct or exhaustive.

Mitula Group disclaims any responsibility for the accuracy or completeness of any forward-looking statement. Mitula Group disclaims any
responsibility to update or revise any forward-looking statement to reflect any change in Mitula Group’s financial condition, status or affairs or
any change in the events, conditions or circumstances on which a statement is based, except as required by law.

The projections or forecasts included in this presentation have not been audited, examined or otherwise reviewed by the independent auditors
of Mitula Group. Unless otherwise stated, all amounts are based on A-IFRS and are in Australian Dollars. Certain figures may be subject to
rounding differences. Any market share information in this presentation is based on management estimates based on internally available
information unless otherwise indicated.

You must not place undue reliance on these forward-looking statements.

This presentation is not an offer or invitation for subscription or purchase of, or a recommendation of securities. The securities referred to in
these materials have not been and will not be registered under the United States Securities Act of 1933 (as amended) and may not be offered
or sold in the United States absent registration or an exemption from registration.

This presentation is unaudited.
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Summary MitulaGroup®

Summary

- The Mitula Group delivered strong year on year growth in CY 2015
CY 2015 statutory results included:
Revenue of AUD 22.6 milllion — an increase of 92%
- Adjusted EBITDA of 9.5 million — an increase of 79%
- Adjusted EBITDA margin was 46.4%
- The Mitula Group delivered its Pro Forma CY 2015 results
- CY 2015 Q4 Pro Forma revenue growth was 37% on CY 2014 Q4

- There was strong year on year KP| growth

Advertisers (m) 13,705 11,891 15.3%
Listings (m) 263.0 211.3 24.5%
Visits (m) 61.3 50.6 21.0%
Visits from Organic Search (%) 68.7% 73.2%

Click Outs (m) 93.0 74.9 24.2%
Click Outs / Visit 1.52 1.48 2.6%
Click Outs Sold (m) 37.8 37.0 2.3%
Yield / Click Out Sold (cpc) (cents) 4.1 3.2 28.1%
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Summary MitulaGroup®

Summary

- The Mitula Group acquired Nuroa Internet on 1 March 2016
« Acquired for approximately EUR 3.0 million
17 real estate vertical sites operating in same markets as the Mitula Group
Projected CY 2016 revenues of AUD 1.2 million — AUD 1.4 million at 35 — 40% EBITDA margin
+ 3.4 million monthly visits with 6.5 million click outs

- The Mitula Group remains confident of achieving its Pro Forma FY 2016 forecasts
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Business Overview

MitulaGroup®

Paid Search Advertising Industry Overview

Online Advertising Expenditure - 2010 to 2018

Global Paid Search Advertising Expenditure - 2012 t0 2018
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The Mitula Group operatesin the global online advertising
industry:

. Second largest advertising platform after television;

. Expenditure on online advertisingis projected to
increase to $196 billion by 2018;and

. Asia Pacificis one of the fastest growing regions.

Paid search advertising, the segmentthe Mitula Group
operatesin, isthe fastest growing online advertising format:

Accounts for 40% of the total online advertising
expenditure globally;

Expected to grow to $74 billionin 2018 —a growth rate
of 8% p.a.; and

Paid search expenditure in the Asia Pacificis expected
to grow at 12% p.a.,andin Latin Americaat18%p.a.,
between2014 and 2018.

Source: Frost & Sullivan estimates based on IAB Online Advertising Expenditure reports; Frost & Sullivanforecasts
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Business Overview

How Vertical Search Works

Listings from advertiser
sentto Mitula

$1,295,000

Queenies Retro Garments, Gifts & Fumniture
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User clicks on listing (“Click

Out’) and redirected to
original listing details

Mitula©O

We're your classifieds search engine.
And we'll find what you're looking for. Let's go!

Property Cars Jobs

4,892,956 ads 3,553,047 ads 2283864 ads

Frequent queries:

Flats edinburgh Vauxhall insignia Assistant london

Apartments durham Bmw 1 series. Consultant london
Flats leeds Saab93 Teacher london
Flats aberdeen Citroen ¢4 Education london
Flats brighton Audi a4 Business london

MitulaGroup®

Usermakesa
search request

Postyour ad

Mitula® @  rose v [a |

568,479 properties Properties for sale in London Sort results by: v
Queries reated o "london”
a longon, stuios oncon, detached cuplexes london, Goute foom urished goider green,
. $31 et o1 groen, fats . resdentai 1 backoom
by Google
Loeation pErsee
o Winkworth Estate Agents - Looking to buy in London?
City Of Westminster @ F house v s,
London @ o
people follow Winkwor
Lastupdated
L] Royal Whart London UK - Enjoy 5% Discount Now -
Any L2 idealproperty.com.sg
Max price:
@ emm @ Building Surveying - surveyorsvaluers.co.uk
—_—o Residenta & Commercial bulang surveys fo London and SE E

Party Wall Services

¢ .

London Chester

Pretures London, E17

Wih Pictures. .
S tef 034, walmarsiow, london 26, london.

Agartment.

pocrobep Sponsored

House (42314

Hanbury Street, London Hanbury Street, London, E1

Ciommercial Prooert (23 244

Userreviews
searchresults
and clicks
AdSense or

listing
p4

Userclickson
AdSense and

redirected to
original site
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Business Overview

Vertical Search versus Classified Portals

Verticals

Website structure

Mitula Group Vertical Search Sites

MitulaGroup®

Classifieds Portals (e.g. Seek, REA, Carsales)

Real estate, automobiles, employment,
holiday rentals

Page with search functionality

Generally single Verticals

Page with search functionality
Page with results of search

© Page with results of search . ) o
3 Page with details of each listing
ng. Website results psgr may clipk out to advertiser's website for full User may provide email or telep_hone details to
listings details advertisers to seek furtherdetails
Premium products None Exten§ive premium ad placements available to
advertisers
Search approach Free form (same approach as Google) Fielded data sort from user
Private sellers
. Real estate agents
e Customers (and source of listings) Classifieds portals Property developers
g General classifieds sites (e.g. OLX, Gumtree) perty P
8 Car dealers
§ Recruitment agencies
Sources of revenues Google AdSense (otherad networks) Pay to list on website
Direct CPC Revenue Pay per lead generated
SEO
SEO : ) . .
: Paid search (including vertical search)
Sources of users Paid search , .
2 . Display advertising
o Some direct users .
N Direct users

Investment in brand buildings

Full Year 2015 Results Presentation

Minimal

Often extensive investment in brand building within

the market operating
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Business Overview

Google

AdSense Ads

Mitula® ==+

For Sale v | london n _Postyourad

568,479 properties Properties for sale in London Sort results by: v
Queries related to "london™:
flats london, apartments london, houses london, studios london, detached duplexes london, double room furnished golders green,
freehold hampstead garden suburb, houses hall east finchley, flats quiet fortis green, flats available finchley, residential 1 bedroom
colney hatch, apartments splitlevel friern bamet
Ads by Google
Location G &
i et email alerts
. g Bl winkworth couk Winkworth Estate Agents - Looking to buy in London?
City Of Westminster g Find your next house with us today.
London g Established in 1835 - Friendly service - Local Specialists
206 people follow Winkworth on Google+
Last updated
% idealproperty co. Royal Wharf London UK - Enjoy 5% Discount Now -
Any v idealproperty.com.sg
New phase Only fr £350k. Near tube& crossrail
Max price:
Bl 220000 y ] ying - y co.uk
—‘o Residential & Commercial building surveys for London and SE England
report within 3-5 days - RICS regulated
12 Dorrington St, London
A oo Dilapidations Party Wall Services
0 8 Building Surveys
Chester Road, Walthamstow, London Chester Road, £520,000

Min size of the property:

0sq fest 200sq feet

O

Min bathrooms:

Pictures

With Pictures (543,813

House type

Apartment (119,485)

London, E17
London (United Kingdom) 4 bedrooms 1 bathroom

Corbett Road,
‘Walthamstow, London

Chester road, waithamstow, london chester road, london, e17.

Chester Road, Walthamstow, London Chester Road, {520,900
London, E17

London (United Kingdom) 4 bedrooms 1 bathroom e
: Manor Road, Leyton Manor

Sponsore d 16 Jul 2015 in Themovechannel

Chester road, walthamstow, london chester road, london, e17 Road, Leyt...

Hanbury Street, London Hanbury Street, London, E1 £399 995
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MitulaGroup®

The Mitula Group displays Google
AdSense advertisements on its
websites.

Google AdSense advertisements are
administered, sorted, and maintained
by Google and are targeted to the
website’s content and audience.

The Mitula Group and Google share
in the revenue generated by users of
website clicking on these
advertisements.

Google AdSense advertisements are
usually displayed on Website at the
top of the search results and on the
right hand side of the search results.

The Mitula Group has a Premium
AdSense publisher account that
enables it to customise the format
and placement of the Google
AdSense advertisements.



Business Overview

Direct CPC Revenue

Mitulao v Any v | apartments bournemouth n | Postyourad |

mitula » apartments » apartments bournemouth

9,396 apartments apartments bournemouth Sort results by: v
Queries related to "apartments bournemouth”:
flats houses studios offices space available bournemouth,

property estate meyrick park, houses area springbourne, 1 room bungalows west parley, courtyard property charminster, large flats
boscombe, spacious bungalows talbot woods, residence 1 bedroom westbourne

Location

[ Get email alerts

» Bournemouth g
» Bournemouth g

Last updated Activate
@ ot Mitula's terms and
Any v conditions and privacy policy
For Rent/For Sale
Sponsored ads
Any v B
Max price: P
2@ £2,000,000
T TR T4 Wn
Min bedrooms: £240,000
o 8 1 Bed Flat For Sale The
n |||||||| Summit Bour...
Min size of the property:
05 fest 200sq.feet
‘‘‘‘‘‘‘‘
Min bathrooms:
0 4
; ‘‘‘‘‘‘‘ 2 Bed Flat For Sale The
Summit Bour...
Pictures

» With Pictures (9,010)
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MitulaGroup®

The Mitula Group displays
advertisers’ listings on its websites,
initially free of charge. Those listings
may only receive a limited number of
click outs.

If an advertiser would like to receive
more click outs than the limited
number provided free of charge, the
advertiser must pay the Mitula
Group, on a ‘cost-per-click’ basis, to
receive those additional click outs.
This is referred to as Direct CPC
Revenue, contributed by a paying
advertiser.

The amount paid per click out by a
paying advertiser varies by vertical
(real estate, employment, motoring)
and by country.



Business Overview MitulaGroup®

Revenue Streams by Country and Market Structure

Competitive Market Structure e

.......................... Example: Australia/ Germany /UK

.............. (very few markets)

» Competitors (especially the second
placed competitor) buying traffic to
take on market leader

Some market leaders buy traffic to

starve competitors

. Fragmented Markets
. Clear Leader Markets ................................

* All competitors chasing more traffic

HIGH » Significant spend and growing as the Mitula Group

(Direct CPCRevenue/ "N grows R e
Adsense) ...............................................................
Example: Mexico / Brazil / India - Well funded websites
High levels of visits and growing
MEDIUM Growing number of click outs
(Direct CPC Revenue/ Many competitors buying traffic to achieve leadership
AdSense) Continued financing and competition will drive strong Direct
CPC Revenue
Maturity @) e @
Example: Pakistan /Indonesia - Low funded players
* Low/ no levels of paid advertisers
~ Low « Low CPC rates
(Mainly AdSense) « Competition (and financing) will emerge to drive Direct

CPC Revenue growth
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Business Overview MitulaGroup®
Operational Countries

The Mitula Group markets are divided into three segments for reporting and operational purposes:
. Europe, Middle East and Africa (EMEA); .
. Asia Pacific (APAC); and MitulaO

. North, Central and South America (Americas) @ nestoria
EUROPE
Spain, UK, Italy, France,
Germany, Netherlands, ASIA & MIDDLE EAST
Portugal, Belgium, Austria, India, Hong Kong,
Russia, Switzerland, Poland, Malaysia, Singapore,
Romania, Turkey, Ireland, Philippines, China,
Denmark, Sweden, Ukraine o Indonesia, Pakistan,
Arab Emirates, Japan,
AMERICAS Thailand, Vietnam

U.S, Canada, Mexico,
Chile, Brazil, Argentina,

OSolombi?, P:ru, . OAFRICA
enezuela, Ecuador, Morocco,

ganama South Africa,
Tunisia, Nigeria,
Kenya

o OCEANIA
Australia,

New Zealand

Note: Excludes acquisition of Nuroaon 1 March 2016

Full Year 2015 Results Presentation mitulagroup.com



CY 2015
Financials




CY 2015 Financials

CY 2015 Financial Performance (Statutory Basis)

Revenues 20,568
Costof Sales (2,511)
Gross Profit 18,057
Operating Expenses (10,512)
One Off Adjustments(") 1,998
Adjusted Operating Expenses(!) (8,514)
Adjusted EBITDA 9,543
Adjusted EBITDA Margin 46.4%
Adjusted Operating Cash Flow® 8,797
Cash Balance (end of period) 21,020

(1) Adjusted operating expenses exclude approximately AUD 2.0 million in one off costs associated with the IPO and Lokku Limited acquisition
(2) Adjusted operating cashflow excludes payment for IPOtransaction costs and costs associated with the Lokku Limited acquisition

Source: 4E Statement, Prepared on a statutory basis. Lokku Limited revenue numbers included from 8 May 2015.

Full Year 2015 Results Presentation

10,699
(1,165)
9,533
(4,191)
0
(4,191)
5,343

49.9%

4,941

4,197

MitulaGroup®

92.2%
115.5%
89.4%

150.8%

103.1%

78.6%

77.9%

400.4%

mitulagroup.com



CY 2015 Financials MitulaGroup®

Revenue Growth by Region (Statutory Basis)

AUD 000’s CY 2015 CY 2014 m

Americas Revenues 6,754 3,845 75.6%
APAC Revenues 4,872 1,388 251.1%
EMEA Revenues 8,942 5,466 63.6%
Totals 20,568 10,699 92.2%

Source: 4E Statement, Prepared on a statutory basis. Lokku Limited revenue numbers included from 8 May 2015.
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CY 2015 Financials MitulaGroup®

Reconciliation of Statutory to Pro Forma Results

Statutory Proforma Adjustments Proforma

Revenue 20,568 1,969 - - - 22,537
Costof Sales (2,511) (228) - - - (2,739)
Gross Profit 18,057 1,741 - - - 19,798
% Gross Margin 87.8% 88.4% - - - 87.8%
Operating Expenses (10,512) (1,216) 1,998 320 (46) (9,456)
EBITDA 7,545 525 1,998 320 (46) 10,342
% EBITDA Margin 36.7% 26.6% - - - 45.9%
Depreciation and Amortisation (1,103) (9) 848 - - (264)
EBIT 6,442 516 2,846 320 (46) 10,078
Net Finance Income / (Expense) (2,055) 47 1,950 - - (58)
Profit Before Tax 4,387 563 4,796 320 (46) 10,020
Tax Expense (1,798) 13 (254) - - (2,039)
NPAT 2,589 576 4,542 320 (46) 7,981

Adjustment 1 - Inclusion of first four months of Lokku Limited prior to acquisition and statutory consolidation.
Adjustment 2 - Removal of expensesof the IPO process and Lokku acquisition.
Adjustment 3 - Removal of non-recurring expenses before listing.

Adjustment 4 - Incorporation of listed Group expenses for the full finandal year.

Source: 4E Statement, Prepared on a statutory basis. Lokku Limited revenue numbers included from 8 May 2015.
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CY 2015 Financials

Pro Forma Results vs Prospectus Forecast

Pro Forma
Forecast CY15

Variation

MitulaGroup®

Variation %

AUB000's Results Cv15
Revenue 22,537
Cost of Sales (2,739)
Gross Profit 19,798
Gross Margin 87.8%
Operating Expenses (9,456)
EBITDA 10,342
EBITDA Margin 45.9%
Depreciation and Amortisation (264)
EBIT 10,078
Net Finance Income/ (Expense) (58)
Profit Before Tax 10,020
Tax Expense (2,039)
NPAT 7,981

Source: 4E Statementand June 2015 Prospectus.
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22,705
(3,033)
19,672
86.6%
(9,250)
10,422
45.9%
(213)
10,209
272
10,481
(2,730)
7,751

(168)
294
126

(206)
(80)

(51)
(131)
(330)
(461)

691

230

(0.7%)
9.7%
0.6%

(2.2%)
(0.8%)

(23.9%)
(1.3%)
(121.3%)
(4.4%)
25.3%
3.0%
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CY 2015 Financials MitulaGroup®

Quarterly Revenue Growth (Pro Forma Basis)

37% Year on Year
mDirect CPC ®AdSense Growth

N
=)

AUD Millions
o
=)

5.0

v
4.0
3.0
2.
1.

0.0
Mar-13 Jun-13 Sep-13 Dec-13 Mar-14 Jun-14 Sep-14 Dec-14 Mar-15 Jun-15 Sep-15 Dec-15

o

o

41m 5.6 m

Source: Intemal Management Reports. Prepared on a pro forma basis assuming Lokku Limited was acquired 1 January 2013. Lokku Limited actually acquired 8 May
2015.
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Key Performance Indicators MitulaGroup°

Business Model

Listings

Listings from advertisers’
websites are delivered

to the Mitula Group

2
Listings

Advertisers’ websites
> Can be free or
paying advertisers 1 3 Visits

Contains listings sent . . . - isti
to Mitula Group G MitulaG I'OUpo Visits I{(I)sgt??asc?:fi}slijtssed

Receives visits to the Websites
from users of the

Websites through

Click Outs

4
Click Outs

Click Outs

Visits to the Websites
generate Click Outs,
some of which will be
sold to paying advertisers
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Key Performance Indicators

Year on Year Comparison of KPI’s

MitulaGroup®

Advertisers (m)

Listings (m)

Visits (m)

Visits from Organic Search (%)
Click Outs (m)

Click Outs / Visit

Click Outs Sold (m)

Click Outs Sold (%)

Yield/ Click Out Sold (cpc) (cents)

Source: Intemal Management Reports
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13,705
263.0
61.3
68.7%
93.0
1.52
37.8
40.6%

4.1

11,891
211.3
50.6
73.2%
74.9
1.48
37.0
49.4%

3.2

15.3%

24.5%

21.0%

24.2%

2.6%

2.3%

28.1%
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Key Performance Indicators

MitulaGroup®
Total Advertisers

16,000 1

14,000 A

12,000 A

10,000 A

15% Year on
Year Growth

For last 6 months

focus on quality of
advertisers rather

than quantity leading

a some advertisers
8,000 - being discontinued
6,000 -
4,000 A
2,000 A
0 L L L L L LN D D D D D B R R . |
M MO OHO MO O O O O O O O O F I v F  F F °© F F 8 00 06 UL OuwwWwWwWWww w o
E AL ELTLIT b5Aaf 2oLt LT bAs 0o LT bal oL
T 2 =) 53 T o > o T 2 = o
T P=<883520288P=<235202488¢=<23"23§0248S¢E

Source: Intemal Management Reports
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Key Performance Indicators

MitulaGroup®
Listings
(0}
» 3000 - 25% Year on
S Year Growth
€ 280.0 -
260.0
240.0 -
For last 6 months
220.0 f.oc.us on quality of
listings rather than
quantity leading to
200.0 + L .
more listings being
excluded
180.0 -
160.0 -
140.0 -
120.0 -
100_0 T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
Ce2CECRER22 T IITIIIIITIITIIL22R2eeee2eRQ
- B T T T T - T R R N R
§S£22L3°528328522283528332835¢2228352882885

Source: Intemal Management Reports
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Key Performance Indicators

Visits

=
=
o
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3
>
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Key Performance Indicators MitulaGroup®

Sources of Visits

January 2016 January 2015

0.5%

24.4% 22.0%
4.8%
6.3%
®E Organic Search =Paid Search =All Other © Mobile mOrganic Search = Paid Search = All Other

Source: Google Analytics
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Key Performance Indicators

Click Outs

Year Growth
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Key Performance Indicators

isi

Click Outs Per V
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Key Performance Indicators

MitulaGroup®
Click Outs Sold

2.3% Year on

Year Growth
@ 45.0 -
S
E

40.0

35.0

30.0 -

250 - Click outs sold is flat due to
replacement of high volume
remnant click outs sold (low

20.0 - . . .
yields) with click outs sold at
higher yields

15.0 -

10.0 +

5.0 -

0_0 T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1

PRI IIIIIIIIIITILRRLE2LLL2R 000
CO L L >0y 2oOcas xS HAn 2OcaE s XS5 Doy 2z O
IP=s<23°52H023838L=<23°5230288L=<23°>280288S

Source: Intemal Management Reports
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Key Performance Indicators

MitulaGroup®
Average Yield Per Click Sold

28% Year on

Year Growth
X 0.0500 ear Growt
<
&@r
0.0450
0.0400
0.0350
1
0.0300 |
|
|
0.0250 Decreasing yield per click sold due to new . Increasing yield per click sold
countries opened in emerging markets and the . due to stopping of sale to
0.0200 sale of clicks to remnant buyers i remnant buyers and focus on
- I ] ] ] . "
' yield improvement in existing
' countries
0.0150 !
|
0.0100 |
|
1
0.0050 !
0.0000
2222222222022 I IFIIITIIITIIIILLLLRe220 000
LA E LSS HAaP T oL L LS bATTOLs LIS bA%0L
SP2223°38028382223°5280288¢22223°5280288S

Source: Intemal Management Reports

Full Year 2015 Results Presentation mitulagroup.com



Nuroa
Acquisition




Nuroa Acquisition MitulaGroup®

Overview of Nuroa

- Acquired for approximately EUR 3.0 million consisting of EUR 1.8 million in cash, EUR 1.2 million debt and 81,512
shares in the Mitula Group.

- Real estate vertical search provider operating in 17 different countries under the Nuroa brand

United Kingdom, Germany, Austria, France, Italy, Ireland, Switzerland, the United States, Argentina, Brazil,
Mexico, Chile, Australia, Peru, Colombia, Spain and Portugal

100% overlap with existing Mitula Group markets

Business model identical to the Mitula Group with revenues derived from Google AdSense and Direct CPC
advertising

Expected 2016 reveues (before synergies) are AUD 1.2 million to AUD 1.4 million
Expected 2016 EBITDA margin (before synergies) is 35-40%

NUR &3
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Nuroa Acquisition

Nuroa KPIl’s

MitulaGroup®

Advertisers (m)

Listings (m)

Visits (m)

Visits from Organic Search (%)
Click Outs (m)

Click Outs / Visit

Click Outs Sold (m)

Click Outs Sold (%)

Yield/ Click Out Sold (cpc) (cents)

Source: Intemal Management Reports
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Forecasts MitulaGroup®
Monthly Revenues (Pro Forma)

28% Year on

3 2,500,000 Year Growth

<

v
2,000,000

1,500,000
1,000,000
500,000
( HE S S I BN S S SE S E S E S E E S E S E E S E S S e .-

0 10 w w

Jun-1
Jul-1

m Direct CPC ®mAdSense

Source: Intemal Management Reports. Prepared on a pro forma basis assuming Lokku Limited was acquired 1 January 2013. Lokku Limited actually acquired 8 May
2015.
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Forecasts MitulaGroup®

Pro Forma P&L Forecasts

AUD 000’s FY 2016
Pro Forma
Forecast
AdSense 8,815
Direct CPC Revenue 17,353
Revenue 26,168
_ o The business remains on
Traffic Acquisition (3.691) track to deliver its FY 2016
Cost of Sales (3,691)
Gross Profit 22477 Pro Forma forecasts as
Gross Margin 85.9% stated in the June 2015
: Prospectus
Operating Expenses (9,162)
EBITDA 13,315
EBITDA Margin 50.9%
Depreciation / Amortisation (225)
EBIT 13,090
Finance Income / (Expense) 337
Profit Before Tax 13,427
Tax Expense (3,323)
NPAT 10,104

Source: Mitula Group Prospectus
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Contact us

Gonzalo del Pozo
CEO

gonzalo@mitulagroup.com

g [OF

Mitula Group Ltd.

Enrique Granados 6, edif. B
28224 Pozuelo de Alarcon
Madrid, Spain

+34 917 082 147

MitulaGroup

Simon Baker
Chairman

simon@mitulagroup.com




