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Disclaimer. Basis of Preparation of Slides

Data included in this presentation is prepared for the management of Seven West Media Limited and its associated entities (together, ‘SWM’). 
This data is included for information purposes only and has not been audited or reviewed or subject to the same level of review by SWM as the 
statutory accounts and so is merely provided for indicative purposes. SWM and its employees do not warrant the accuracy or reliability of this 
data and disclaim any liability flowing from the use of this data by any party.

SWM does not accept any liability to any person, organisation or entity for any loss or damage suffered as a result of reliance on this document. 
All statements other than statements of historical fact are, or may be deemed to be, forward-looking statements, and are subject to variation. 
All forward-looking statements in this document reflect the current expectations concerning future results and events. Any forward-looking 
statements contained or implied, either within this document or verbally, involve known and unknown risks, uncertainties and other factors 
(including economic and market conditions, changes in operating conditions, currency fluctuations, political events, labour relations, 
availability and cost of labour, materials and equipment) that may cause actual results, performance or achievements to differ materially from 
the anticipated results, performance or achievements, expressed, projected or implied by any forward-looking statements.

Unless otherwise indicated, all references to estimates, targets and forecasts and derivations of the same in this document are references to 
estimates, targets and forecasts by SWM. Estimates, targets and forecasts are based on views held only at the date of this document, and actual 
events and results may be materially different from them. SWM does not undertake to revise this document to reflect any future events or 
circumstances.
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Agenda
FY14 Full Year Highlights

Performance and Outlook

Financials

Operating Divisions

–– Television

–– Yahoo7

–– Newspapers

–– Magazines

Strategy Update

Questions

 TELEVISION • DIGITAL • PUBLISHING
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FY14 Full Year. Highlights

  �Profit after tax of $236m (excluding significant items) up 4.9% on prior year

  �Cost reduction targets achieved, total costs reduced 0.4% to $1,454m versus FY13

  �$87m of significant items, net of tax, relating to impairment of intangible assets

  �FY14 EBIT of $408m down 3.3% on prior year

  Strong group EBITDA margin at 25%

  Growth in Television EBITDA of 5.2% in FY14 (+12.4% 2H)

  Operating cashflows (before interest and tax) generation remains strong at over $400m 

  �Final dividend of 6 cents per share, full year dividend of 12 cents per share

  �Leverage reduced on prior year, favourable refinance completed

The information contained on this page may not necessarily be in statutory format.
A full reconciliation of EBIT is provided in the Annual Financial Report.
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FY14 Full Year. Highlights (continued)
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The information contained on this page may not necessarily be in statutory format.
A full reconciliation of EBIT is provided in the Annual Financial Report.
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Total Advertising Market: July 2013 - June 2014 +1.9%2

Year on year TV Metro1 Newspapers2 Magazines2

Jul 13 - Dec 13 5.0% -16.3% -17.3%
Jan 14 - Jun 14 1.7% -21.8% -16.7%
FY14 3.5% -18.8% -17.0%

Divisional Performance
  �Record June 2014 half year revenue share of 41.3% in non Olympic Year for Seven

  Television maintained leadership with full year record market share of 40.5%

  �Advertising market share in Newspaper and Magazines continue to grow

  Digital advertising share increased vs main publishing peers

Advertising Market Outlook
  TV	 - Low single digit growth

  Newspapers	 - Continuation of current trend

  Magazines	 - Rate of decline expected to lessen again

Performance & Outlook. Record Television Revenue Share of 40.5%

Note: 	 1. Free TV 	 2. SMI
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Cost and Revenue Initiatives. Cost targets achieved
PERFORMANCE AND OUTLOOK (CONTINUED)

$’m
FY13 

Achieved
FY14 

Achieved
Total 

Achieved

Revenue
- Newspapers 5 2 7
- Magazines 1 1 2

Costs
- Television 30 16 46
- Newspapers 16 21 37
- Magazines 19 10 29

Total 71 50 121

Outlook of Costs
  �FY15 Group Costs to grow around CPI

Total Group Costs

1000

1150

1300

1450

1600

FY12 FY13 FY14

A$m



Presentation on 27 August 2014  |  FY14 Full Year Results

7

FINANCIALS
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Financials. Key Group Results

Statutory Results

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Profit before tax 243.4 11.2 2,073.2

Profit/(loss) after tax 149.2 (69.8) 313.7

Basic EPS after tax 14.9 cents -7.1 cents 310.5

Diluted EPS after tax 12.7 cents -6.1 cents 308.4

Proposed October 2014 final dividend 6 cents 6 cents  -

Additional Information

Earnings per share based on net profit excluding significant items (net of tax)

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Profit after tax excluding significant items 236.2 225.2 4.9

Significant items (net of tax) (87.0) (295.0) (70.5) 

Profit/(loss) after tax 149.2 (69.8) 313.7

Basic EPS after tax 23.7 cents 23.0 cents 2.9

Diluted EPS after tax 20.1 cents 19.8 cents 1.7

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.
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Consolidated SWM. Income Statement

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in the Annual Financial Report.

FINANCIALS (CONTINUED)

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue, other income and share of equity accounted investees 1,861.8 1,882.0 (1.1)

Expenses (1,453.6) (1,460.0) (0.4)

Profit before significant items, net finance costs and tax 408.2 422.0 (3.3)
Net finance costs (77.8) (102.4) (24.0)

Profit before significant items and tax 330.4 319.6 3.4
Significant items (87.0) (308.4) (71.8)

Profit before tax 243.4 11.2 2,073.2
Tax expense (94.2) (81.0) 16.3

Profit/(loss) after tax 149.2 (69.8) 313.7
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Consolidated SWM. Significant Items

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Significant Items:
FY14 

$m
FY13 

$m
Impairment of Magazine mastheads, licences and goodwill (77.0) (220.8)

Impairment of equity accounted investees and other assets (10.0) (68.0)

Total impairments (87.0) (288.8)
Restructure costs and other items – (19.6)

Total significant items before tax (87.0) (308.4)
Tax benefit – 13.4

Net significant items after income tax (87.0) (295.0) 
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Consolidated SWM. Cash flow

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.

FINANCIALS (CONTINUED)

FY14 
$m

FY13 
$m

EBITDA 458.2 480.0 
Working capital, share of associates profit (net of dividends) and other movements (42.1) 28.3 

Operating cash flows before interest and tax 416.1 508.3 
Tax paid (100.1) (63.3)

Net finance costs paid (77.6) (102.4)

Net payment for property, plant & equipment and software (40.3) (28.6)

Dividends paid (119.8) (119.8)

Loans issued, proceeds and payments for investments 6.6 (2.4) 

Payments for own shares/ share issues – 431.9

Net increase in cash and cash equivalents 84.9 623.7
Opening net cash/ (debt) (1,240.8) (1,854.7)

Change in unamortised refinancing costs (2.6) (9.8)

Closing net cash/(debt) (1,158.5) (1,240.8)

Note:  Closing net debt, excluding unamortised refinancing costs, is $1,166.1m (Jun 13: $1,251.2m). Closing unamortised refinancing costs are $7.6m (Jun 13: $10.4m).
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SWM. Net Debt

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Jun 14 
$m

Jun 13 
$m

Syndicated bank facilities(1) 1,227.4 1,498.1 
Cash (68.8) (257.3)

SWM total net debt 1,158.5 1,240.8 
SWM LTM EBITDA 458.2 480.0 

SWM Total Leverage Ratio 2.5x 2.6x

Note:  1. Syndicated bank facilities are net of $7.6m (June 13: $10.4m) of unamortised refinancing costs.

	 Successful refinancing of all facilities completed

	 Permanent repayment of over $100m resulting in $1.4 billion of revolving bank facilities with initial 
repayment date of October 2017

	 Lower cost of funding achieved
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Revenue Performance. Group revenue maintained in challenging market

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note:  1. Includes share of profit of equity accounted investees.

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue 
Television 1,305.7 1,267.8 3.0

Newspapers 265.4 303.1 (12.4)

Magazines 237.5 256.2 (7.3)

Other (1) 53.2 54.9 (3.1)

1,861.8 1,882.0 (1.1)

Revenue as a % of Group
Television 70% 67% 2.8

Newspapers 14% 16%   (1.9)

Magazines 13% 14% (0.9)

Other 3% 3%  -
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Group Costs and EBIT. Cost reduction initiatives delivered

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note:  1. Costs include licence fees and depreciation (excluding significant items).

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Costs (1)

Television 993.6 977.4 1.7

Newspapers            199.5 216.5 (7.9)

Magazines 217.1 226.9 (4.3)

Other 43.4 39.2 10.7

1,453.6 1,460.0 (0.4)

FY14 
$m

FY13 
$m

Inc/(dec) 
%

EBIT
Television 312.1 290.4 7.5

Newspapers 65.9 86.6 (23.9)

Magazines 20.4 29.3 (30.4)

Other 9.8 15.7 (37.7)

408.2 422.0 (3.3)
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Divisional Performance. Television

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note: � 1. Advertising revenue includes advertorial revenue. Other revenue includes affiliate fees, program sales and other sundry revenue.
 �            2. Revenue variable costs include licence fees, contra and advertorial costs which are directly variable to revenue streams.

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue (1)

Advertising 1,153.3 1,124.7 2.5

Other 152.4 143.1 6.5

1,305.7 1,267.8 3.0
Costs
Revenue variable costs (2) 83.8 83.9 (0.1)

Other costs 909.8 893.5 1.8

993.6 977.4 1.7

EBIT 312.1 290.4 7.5
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Divisional Performance. Newspapers

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note: � 1. Source: ABC, EmmaTM conducted by Ipsos MediaCT for the 12 months ending June 2014

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue 
Advertising 189.6 222.4 (14.7)

Circulation 63.2 68.2 (7.3)

Other 12.5 12.5 –

265.4 303.1 (12.4)
Costs
Depreciation & amortisation 21.2 20.9 1.2

Other costs 178.3 195.6 (8.9)

199.5 216.5 (7.9)
EBIT 65.9 86.6 (23.9)

Metro Circulation and readership (1)

Average daily issues (000’s) 166 180 (8.0)

Average weekend issues (000’s) 275 300 (8.5)

Average daily readership (000’s) 637 641 (0.6)

Average weekend readership (000’s) 681 692 (1.6)
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Divisional Performance. Magazines

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note: � 1. Source: ABC
 �            2. Source: EmmaTM conducted by Ipsos MediaCT for the 12 months ending June 2014

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue 
Circulation 154.4 168.3 (8.3)

Advertising 72.8 77.5 (6.0)

Other 10.3 10.4 (1.0)

237.5 256.2 (7.3)
Costs
Depreciation & amortisation 4.0 7.0 (42.9)

Other costs 213.1 219.9 (3.1)

217.1 226.9 (4.3)
EBIT 20.4 29.3 (30.4)

Circulation and readership
Total circulation(1) (m’s) 46.0 49.7 (7.5)

Readership(2) (m’s) 306.6 299.4 2.4
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Divisional Performance. Yahoo7

Amounts, totals and change percentages calculated on whole numbers and not the rounded amounts presented.
The information contained on this page may not necessarily be in statutory format. A full reconciliation of EBIT is provided in Annual Financial Report.

FINANCIALS (CONTINUED)

Note: � The above result is based on 100% of the business. Seven West Media’s share is 50%

FY14 
$m

FY13 
$m

Inc/(dec) 
%

Revenue 
Advertising 77.6 72.3 7.3

Other 23.0 34.7 (33.7)

100.6 107.0 (6.0)
Costs
Depreciation & amortisation 7.3 8.4 (13.1)

Other costs 60.4 70.9 (14.8)

67.7 79.3 (14.6)
EBIT 32.9 27.7 18.7

Monthly unique users (m’s) 9.1 7.6 19.5

Total video streams (m’s) 116 93 24.6
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OPERATING 
DIVISIONS
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TELEVISION
OPERATING DIVISIONS | TELEVISION

Reshaping our audience profile – growth in all  
key demographics 
Seven network’s rating share point gains by demographic

Source:  OzTAM, 5 Cap City Markets, 01.01.2013 – 30.06.2013 & 01.01.2014 – 30.06.2014, 1800 – 2230,  FTA Share 
% for Total Network (Seven, 7TWO, 7mate), Consolidate Data.

Source: KPMG Free TV

8th consecutive year of revenue and ratings 
leadership
Metro FTA TV advertising revenue market share
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TELEVISION
OPERATING DIVISIONS | TELEVISION

One hour news slot gaining traction vs peers  

 Commercial primary channels - change in rating share points

Source:  OzTAM, 5 Cap City Markets, Weeks 7 – 26 2013 & 2014 (excluding Easter), 1800 – 2359, People 25-
54, YOY Change in Commercial Share for Total Network (Seven, 7TWO, 7mate), Consolidated Data.

Source:  OzTAM, 5 Cap City Markets, Weeks 7 – 26 2013 & 2014 (excluding Easter), Total People, YOY Change in 3 Station Primary Channel 
Commercial Share, Consolidated Data.

Growing share YoY with scope for further gains 
on east coast
Seven rating share point gains by capital city
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TELEVISION
OPERATING DIVISIONS | TELEVISION

Source: OzTAM. Metro. Total Individuals. Fiscal 2013/14 (1/7/13-30/6/14). 

Regular merged FTA programs: aired at least 3 times with multiple descriptions merged to one result (eg: MKR Mon/Tue/Wed/
Thu as one result). Excludes repeats, specials, sport. 

Data: Consolidated (Live + As Live + TSV). 

Source: OzTAM. Metro. Total Individuals. House Rules: 14/5-1/7/13 and 30/4-6/7/14. 

Data: Consolidated (Live + As Live + TSV). 

Eleven of top twenty shows on Seven House Rules audience up 22% year on year
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TELEVISION
The Seven Strategy. CONTENT AT THE CORE

	 �Investment in content delivering results

	 �Delivering greater integration for our advertising partners

	 �Program sales up 14% on prior year

	 �New ventures 7Wonder and 7Beyond secure commissions

	 MKR format sold into Indonesia, House Rules format sold into Russia 
and Million Dollar Minute sold into New Zealand

	 �New formats The Big Adventure and Million Dollar Minute

OPERATING DIVISIONS | TELEVISION
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TELEVISION
The Seven Strategy. LIVE SPORTS

	 The home of iconic live sport events

	 �Olympics returns home to Seven with all rights

	 �Option to extend Olympic rights beyond 2020

	 Seven secures Gold Coast 2018 Commonwealth Games

	 �NFL Football secured on Seven

	 Addition of US Masters and Australian PGA to round  
out golf rights

	 New Tennis agreement with all rights begins 2015

OPERATING DIVISIONS | TELEVISION
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OPERATING DIVISIONS | TELEVISION

HbbTV Launched
Hybrid TV

	 Hybrid Broadband Broadcast Television (or Hybrid TV) 
will revolutionise television as we know it.

	 �Hybrid TV offers Australian audiences simultaneous 
internet and broadcast viewing for the first time.

	 Great TV content.  Available anywhere, anytime, simple 
and effective features from launch.

	 All networks live as well as catch-up content. Additional 
features - 7 days forward, 7 days back, reminders and 
search. 

First Hybrid TV Project | Australian Open Interactive

	 Available January 2015

	 Dynamic Content

	 Megawall:  Viewer choice of live court action in HD, live 
match results and live news feeds.

	 Court Action: Live streaming of action from all courts, 
multi-angled camera opportunities, match statistics, player 
interviews, AO draw and social media.
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Yahoo7
Yahoo7. 2014 Review
	 Grown revenue share versus traditional publishing peers

	 Strong growth in online video revenue up 104%

	 �Over 1.2 million Plus7 downloads 

	 10.4m average monthly stream on Yahoo7 in 2H up 37% on 2013

	 �New video content available per week up 38% YoY

	 �Extending Plus7 distribution platforms

	 Yahoo Inc. product integration to power Yahoo7 home page

	 New programmatic and in-stream advertising platforms

OPERATING DIVISIONS | TELEVISION
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PUBLISHING
Newspapers. 2014 REVIEW

	 �Western Australia’s #1 news source in Print and Online, reaching 
3 in 4 West Australians every month 

	 �Advertising market, particularly core classifieds, remained 
challenging

	 �Maintained readership, growing share versus peers
	 Cost containment and initiatives delivered a year-on-year 

reduction of 8%
	 �Strong emphasis maintained on the quality of content, product 

and talent
	 �The West and Channel 7 Perth’s combined newsroom on track
	 �Focus on improving circulation with new subscription and 

retention strategy

OPERATING DIVISIONS | PUBLISHING
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Hadrien Wattrelos, 17, France

Laurence Wattrelos, 52, France
Paul Weeks, 39, New Zealand

Wen Yongsheng, 34, China
Wen Hao, 32, China

Weng Mei, 39, China
Wong Saisang, 53, Malaysia

Philip Wood, 51, US
Xie Liping, 51, China

Xin Xixi, 32, China
Xing Fengtao, 36, China

Xing Qiao, 27, China
Xiong Deming, 63, China

Xu Chuane, 57, China
Ya Na, 26, China

Yan Ling, 29, China
Yan Peng, 29, China
Yan Xiao, 27, China

Yang Li, 35, China
Yang Ailing, 60, China
Yang Jiabao, 26, China

Yang Meihua, 65, China
Yang Qingyuan, 57, China
Yang Xiaoming, 59, China

Yao Jianfeng, 70, China
Yao Lifei, 31, China

Yap Cheemeng, 39, Malaysia
Yin Boyan, 33, China

Yin Yuewang, 21, China
Yuan Jin, 63, China
Yue Guiju, 51, China

Yue Wenchao, 26, China
Muzi Yusop, 50, Malaysia

Zang Lingdi, 58, China
Zhang Chi, 58, China

Zhang Liqin, 43, China
Zhang Qi, 31, China

Zhang Yan, 45, China
Zhang Hua, 43, China

Zhang Lijuan, 61, China
Zhang Na, 34, China

Zhang Siming, 71, China
Zhang Xiaolei, 32, China

Zhang Hualian, 42, China
Zhang Jianwu, 31, China

Zhang Jinquan, 72, China
Zhang Meng, 29, China

Zhang Xuewen, 61, China
Zhang Yan, 36, China

Zhang Yan, 2, US
Zhang Yanhui, 44, China

Zhang Zhonghai, 43, China
Zhang Shaohua, 32, China

Zhao Gang, 46, China
Zhao Qiwei, 37, China

Zhao Yingxin, 3, China
Zhao Peng, 25, China
Zhao Yan, 18, France

Zhao Zhaofang, 73, China
Zheng Ruixian, 42, China

Zhou Feng, 56, China
Zhou Jinling, 61, China
Zhou Shijie, 64, China
Zhu Junyan, 41, China

              
CREW

Zaharie Bin Ahmad Shah, 
Malaysia

Fariq Bin Ab Hamid, Malaysia
Patrick Francis Gomes, Malaysia

Andrew Nari, Malaysia
Goh Sock Lay, Malaysia
Tan Ser Kuin, Malaysia

Wan Swaid Bin Wan Ismail, 
Malaysia

Junaidi Bin Mohd Kassim, 
Malaysia

Mohd Hazrin Bin Mohamed 
Hasnan, Malaysia

Ng Yar Chien, Malaysia
Foong Wai Yueng, Malaysia

Tan Size Hiang, Malaysia

RELATIVES HEAD
TO PERTH P9

SEARCH TASK STILL 
ENORMOUS P10

THEORIES SHOT 
DOWN P10

HOW THE PINGS 
TOLD THE TALE P11

OCEAN
— OF —

TEARS
As anger and anguish are 
felt around the world over 
Flight MH370 we pause to 
remember 239 lost souls

Wednesday, March 26, 2014 thewest.com.au $1.50
†Gascoyne, Shark Bay $1.60; Pilbara, Kimberley $2.35. GST INC.

PERTH 20-28 Shower or two. Tom: Morning shower or two, 17-29. Yest: 21.5-27.5 Weather details P99

◊ †

 

Geoffrey Thomas 
flies the ill-fated 
journey on a 
777 simulator
SPECIAL REPORT P6-7
DEBRIS FOUND IN NEW 
SEARCH AREA P9 

FLIGHT 
MH370
RECREATED

March 29-30, 2014 thewest.com.au $2.50
†◊Gascoyne, Shark Bay $2.60; Pilbara & Kimberley $3.50. GST INC.

Part 1 Saturday 17-24
Sunday  13-22

Details
page 115

HUMBLE AUSSIE MEAT PIE 
ALIVE AND WELL PAGE 21

PIE 
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Clive Palmer’s claim that only he
can deliver WA more GST rev-
enue is misleading and his other
promises to the State’s voters are
almost impossible to deliver,
analysis reveals.

In the midst of one of the big-
gest one-person election cam-
paigns in history, the Queensland
miner has made a raft of pledges
he hopes will sway voters in next
week’s Senate election re-run. 

But political experts and oppo-

nents on the Left and Right argue
the Palmer United Party’s prom-
ises cannot be substantiated.

The revelations came as CITIC
Pacific president Zhang Jijing,
while playing down concerns his
company’s feud with Mr Palmer
had hurt Sino-Australian rela-
tions, said it had harmed the bil-
lionaire’s standing in China.

“I cannot say this would stop
Chinese investors from investing
in Australia but I think it will
stop investors from co-operating
with Mineralogy,” he said.

One of Mr Palmer’s biggest

boasts — that only he can return
every dollar of GST raised within
WA — was ridiculed yesterday by
WA Treasurer Mike Nahan as
nonsense. “I don’t think he
knows the Commonwealth
Grants Commission, how it
works or perhaps even how GST
is collected,” he said.

“Anybody who has looked at
this issue seriously can tell you
that it is stuck in a rut. It is going

to take unanimous agreement of
all governments to change it.”

University of Notre Dame poli-
tics lecturer Martin Drum said
Mr Palmer could advocate WA
getting a bigger share of the GST,
but it was misleading to suggest
he could deliver it.

And if WA was to receive more
in GST payments, other States
would by definition have to re-
ceive less. Tasmania, which will
have a PUP senator from July 1,
would be a big loser, making such
a move politically untenable.

Mr Palmer has pledged to back

the repeal of the mining tax but
last week added a condition: that
the Government abort plans to
axe a $211-a-year supplement pay-
ment to the children of dead or
badly injured war veterans.

Mr Palmer, who is opposed to
the carbon tax, has said he wants
its abolition made retrospective. 

It would wipe his $6.2 million
outstanding tax liability while
putting a $7 billion hole in the
Budget. The threat could only be
delivered if Mr Palmer had the 

SOLD A PUP
Palmer cannot deliver on absurd promises to WA voters
■ Andrew Probyn, Shane Wright,

Nick Evans and Colleen Egan

.................................................................................
� CONTINUED P17

SENATE COVERAGE P16-19

Looking for good news? Turn the page.

TV GUIDE
Your weekly 
guide, viewing 
highlights and 
all the movies

YOUR WEEK
Catch Monty 
Python Live, see a 
musical and visit 
an exhibition

SEVEN RECIPES
Pork spare ribs, 
clam chowder 
and more great 
meal ideas

ROCK 
STAR
Dwayne Johnson’s 
journey from the ring to 
Hollywood demigod

DANNY KATZ
How I sailed into 
a forbidding little 
cove and found 
treasure, sort of

August 2-8, 2014WA’S BEST-READ MAGAZINE*



Digital Editions:
key titles

A GROWING AUDIENCE
15m+

Consumer 
& trade events

Source: emmaTM conducted by Ipsos MediaCT, 12 months ending March 2014; Nielsen NetView 
Hybrid. Apr 2014; *Google Analytics Apr 2014. Social media stats updated as at 1 May 2014; 
Community = Touchpoints 

1.8m+
Users

Mobile 
& custom apps

4.2m
Social media

Readers
24m+ 

impressions

8.7m
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PUBLISHING
OPERATING DIVISIONS | PUBLISHING

Magazines. 2014 REVIEW

	 Strategy: Transformation to an audience business with print 
foundation
o   Print reach – 8.7m people 14+ each month
o   Total Audience interactions – 15.0m+
o   Social media footprint grew by more than 350%

	 �Better Homes & Gardens extends its lead as Australia’s most 
read consumer magazine

	 �Pacific cements its lead in readership in the key women’s 
weekly market and key categories

	 Advertising share at an all-time high and circulation share 
at record levels

	 Digital editions of all key magazines launched - gross 
revenue run rate up more than 150% YOY

	 �Productivity and cost programs will deliver further 
reductions in FY15

	 �Television integration delivering circulation and audience 
strength
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STRATEGY 
UPDATE
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•	 #1 TV Network
•	Largest producer of  

Australian content
•	Leading publishing businesses

•	Digital reach

•	Micro investments under 
consideration 

•	HBBTV launched
•	Big Data platform  

rollout

•	 Delivered cost program 
initiatives

•	 Enhancing digital capabilities
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STRATEGY & OUTLOOK
Strategic focus. Outlook for FY15

	 New management team in place

	 Upgrading technology platform across all businesses

	 Strategic focus on growing content library

	 Our publishing businesses are not just print businesses

	 Extending business models for content

	 Live events business established, new Director of Live Events appointed

	 Big data platform in place, on track to monetise in late 2014

	 Discussions with potential SVOD partners continuing

	 Optimising existing revenue streams and growing new ones
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QUESTIONS




