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383 DISCLAIMER

family zone

Statements and material contained in this Presentation, particularly those regarding possible or assumed future performance or potential growth of the Company,
industry growth or other trend projections are, or may be, forward looking statements. Such statements relate to future events and expectations and, as such, involve
known and unknown risks and uncertainties. The information contained in this presentation is for informational purposes only and does not constitute an offer to issue, or
arrange to issue, securities or other financial products. The information contained in this presentation is not investment or financial product advice and is not intended to
be used as the basis for making an investment decision. The presentation has been prepared without taking into account the investment objectives, financial situation or
particular needs of any particular person. No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the
information, opinions and conclusions contained in this presentation. To the maximum extent permitted by law none of the Company, its directors, employees or agents,
nor any other person accepts any liability, including, without limitation, any liability arising out of fault of negligence, for any loss arising from the use of the information
contained in this presentation. In particular, no representation or warranty, express or implied is given as to the accuracy, completeness or correctness, likelihood of
achievement or reasonableness or any forecasts, prospects or returns contained in this presentation nor is any obligation assumed to update such information. Such
forecasts, prospects or returns are by their nature subject to significant uncertainties and contingencies. Before making an investment decision, you should consider, with
or without the assistance of a financial adviser, whether an investment is appropriate in light of your particular investment needs, objectives and financial circumstances.
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We seek to support and protect every
child’s digital journey.

Our mission is to make parental controls
a mainstream activity and Family Zone
the global product of choice.
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AT A GLANCE

$26m

FUNDS
AVAILABLE

At 31 December 2020
* At 50 c per share at 1 March 2021.
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STUDENTS

410m

RECURRING
REVENUE

-3,100

SCHOOLS

$192m’

MARKET
CAPITALISATION



FAMILY ZONE’'S UNIQUE SOLUTION

CLASSWIZE m

visibility and control for teachers
in modern & remote classes
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SCHOOLMANAGER B

visibility and control for school
administration

COMMUNITY FAMILY ZONE INSIGHTS
free internet usage monitoring

Tools & advice for parents,
teachers and students tools for parents

How cyber safe is
your family?

g

IN DEVELOPMENT
additional cyber safety and data
products for schools

FAMILY ZONE PREMIUM
parents can upgrade to our
premium parental control tools
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Approx # of days

days to add 500,000
student licenses

®% | Acceleratingin education

~130

Days to add 500K Contracted Students
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Proportion of revenue
that is recurring

>05%

Accelerating in recurring revenue

Total Value of Contracts Signed

B Half 1

$8,000,000

$6,000,000

$4,000,000

$2,000,000

FY 2018 FY 2019

Half 2

FY 2020

., m . I I

FY 2021

$5,000,000

$4,000,000

$3,000,000

$2,000,000

$1,000,000

$0

57,500,000

35,000,000

52,500,000

$0

Annual Value of Contracts Signed

Half1 [ Half2

FY 2018 FY 2019 FY 2020 FY 2021

Customer Inflows

H1 W H2

FY 2018 FY 2019 FY 2020 FY 2021
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US School Districts 3 O °/o
served by Family Zone > .

Region Mix 2020

Region Mix 2019

UK @ US
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385 | Executing to strategy
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Strategy 2021 & beyond

EDU expansion plans on track

v Strong growth in all EDU markets Grow our schools base in

v US pipeline building for sales season BUSHZ S IR TS

v Expect tolaunchinanew market H2 FY21
Leverage our schools base to

Product expansion on track transition to consumer subs

v B2B2C launching in USH2 FY21
v 60% of our schools signed-up to Community

o Layer services to make our base
v New EDU products launching in H1 FY22

more sticky & valuable

Operating leverage projects on track
v Migration to Google Cloud nearly complete Invest in our platforms and
v EDU stack fully migrated organization for scale

Operational investments on track
v ERP implemented Consider strategic acquisitions

v Most roles filled as we near 150 staff
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US our most important opportunity

e Regulatory requirements are expanding to
safety & cyber education
Massive funding tailwinds with COVID &
Democrat control

New attractive market opportunities

New product opportunities appearing

13
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Peter Pawlowitsch Tim Levy Crispin Swan Matthew Stepka Phil Warren
Chairman Managing Director Executive Director Non-Exec Director Non-Exec Director

Ben Trigger Ross Young Paul Robinson David Dunstan
CTO VP North America VP Product VP Marketing



28 CORPORATE HIGHLIGHTS

CASH 31 DEC 20

ORDINARY SHARES
MARKET CAP (@50c) *

TOP 20 SHAREHOLDERS
INSTITUTIONAL INVESTORS
FOUNDERS & EXECUTIVES

Notes

* Calculated based on issued shares as at 1 Mar 2021
TRemaining Linewize acq securities have target of
NZ$9.25m ARR from NZ and Linewize technology.

2 Exec salaries received PRs in lieu of cash

3 Employee incentives time based milestones

4Exec incentives various performance based targets

Perf Shares/Rights 31,622,396
$9.25m Rev' from NZ* 3,000,000

Exec salaries ? 5,698,069
Employee ° 5,749,327
Employee & Exec* 17,175,000

P26M
385,395,354
$192M
A47%
27%
8%

Options

75c¢-90c (expiring 2021)
18c-25c (expiring 2022)
18c-24c (expiring 2023)

11,589,032
1,033,530
7,405,502
3,150,000
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CONTACTS

Investor Centre
familyzone.com/au/investor

Automic Registry Services
Phone: +61 8 9324 2099
Email: info@automic.com.au

Tim Levy

Managing Director
timl@familyzone.com
+61413 563 333

Investor Relations
Tim Dohrmann
NWR Communications

tim@nwrcommunications.com.au
+61 468 420 846



