ASX: FZO

202109




384  THE PROBLEM
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by the age of 16 almost all children are regularly exposed to

cyber bullying, pornography, sexting and gambling

Gets their irst ~ Spends 4-6 hrs
Views their first ~ mobile phone ~ Perdayonline

Gets their first ‘adult’ content
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We seek to support and protect every
child’s digital journey.

Our mission is to save and better children’s lives; to empower parents; to
deliver for tomorrow's educators and be a key influencer in cyber safety
globally. We seek to deliver for our staff their best ever employment
experience and deliver exceptional returns for our investors.
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385 | FAMILY ZONE | TODAY

family zone

>9m | >18,000 | >*44m

STUDENTS SCHOOLS A

launched late 2016

ARR includes $30m from recent acquisition of Smoothwall. Converted into AUD based on AUD:GBP of 0.54 as at 15 July 2021.
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US$2.50-$3.50 pa

(PER STUDENT)

Supports duty of care and the
functional responsibilities of
school IT.

v Legal requirement
v Established budgets
v Established resellers
v Managed devices

> 70 million students
across ANZUKUS

US$2.00-$5.00 pa

(PER STUDENT)

Supports the needs of modern
teachers in digitized and
virtual classrooms.

v Exploded with COVID
v Most UK/US schools
v Premium priced products

> 70 million students
across ANZUKUS

OUR MARKETS | THE OPPORTUNITY

US$3.00-$9.00 pa

(PER STUDENT)

Emerging products
supporting pastoral care
needs ot schools.

v Nascent data products
v Rapid growth in UK/US
v Premium priced products
v New UK laws mandate

> 70 million students
across ANZUKUS

Source: FZ0O Management. TAM = Total Addressable Market. TAMs are based on management estimates only.

US$7.00-$9.00 pm

(PER ACCOUNT)

Supports the needs of parents
to monitor and keep their
children safe online.

Massive untapped market
opportunity with no
dominant provider.

> 60 million parents
across ANZUKUS



385 | FAMILY ZONE & SMOOTHWALL | A WORLD LEADER
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LEADER

v Mature on-premise

v Dominant UK provider
v Leading hybrid solution
v Taking US market share
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COMPETING LEADER LEADER

v Competitive product v Leading UK product v Market innovator
v Investing to premium v New UK laws mandate v US launch underway
v Access b6m UK students v Portableto US & ANZ v Apple changes clear path



38% | BUSINESS MODEL | AT A GLANCE
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RECURRING REVENUE

DIRECT &
Our unique platform and SCHOOLS & DISTRICTS

child-centric’ approach
creates opportunities in INSTALLATIONS
K-12 (education) and
consumer sales and drives FREE TOOLS & INSIGHTS

FOR PARENTS
better safety outcomes.

SUBSCRIPTIONS

PREMIUM PARENTAL CONTROLS




GROWTH & OPPORTUNITY
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Growth & Opportunity

) v Massively outpacing industry growth
USAK-12 v Boyant, funded market
v Adding market leading products from Smoothwall

UK K-12 v Market leader (38%) with outstanding reputation
v Conducive regulatory environment

v Adding market leading products from Family Zone

Community

Scale

v Access to ~ 6 million parents and growing
v ANZ experience suggests solid take-up opportunity
v Changes by Apple improving capability

v Inexcess of 18,000 schools and 9 million students
v Opportunities to improve operating leverage
v Opportunities to develop data & analytics offerings

Reputation v Building reputation as a capable innovator
v Bringing city, state and country opportunities

1



USA OPPORTUNITIES | ROSS YOUNG
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383 | THE USA OPPORTUNITY

family zone
FZO entered US education ~2.5 years ago

v 135k schools & 57m students
v Required to filter by law
» Mature budgets, market & channels

Addressable market sectors
v Compliance

v Classroom management

» Data analytics, monitoring

v Cyber education

v Parents

DISTRICTS

13,500

SCHOOLS

135,000

STUDENTS

5/m

FAMILIES

83m
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CORPORATE
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Ben Trigger Paul Robinson  Todd Morcombe
CTO CPO CFO

Peter Pawlowitsch Tim Levy Phil Warren
Chairman Managing Director ~ Non-Exec Director

Ross Young Gavin Logan GeorgeEll
VP North America VP UK CEO Smoothwall

Crispin Swan Matthew Stepka Emma Wates
Executive Director ~ Non-Exec Director ~ Company Secretary

Wi
David Dunstan
MD ySafe VP People VP Marketing

Jordan Foster Nadine Mills
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CONTACTS

Investor Centre
familyzone.com/au/investor

Automic Registry Services
Phone: +61 8 9324 2099
Email: info@automic.com.au

Tim Levy

Managing Director
timl@familyzone.com
+61413 563 333

Investor Relations
Tim Dohrmann
NWR Communications

tim@nwrcommunications.com.au
+61 468 420 846



