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MY REWARDS - WHO ARE WE? myrewards

We are a fast growing global provider of rewards, recognition, and loyalty programs for businesses and consumers.

We have We have More than We have over Over
4,500+ 5.8+ 200+ 350,000 S32m
suppliers million members** clients products TTV”®
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Businesses are offered customised rewards, recognition and

loyalty programs to acquire, engage and retain employees and
customers.
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Latest reviews about Ria

Consumers have access to personalised shopping experience
that offers material benefits and savings.

Suppliers are provided with captive channels to reach new
customers, win repeat business and achieve higer order values.

*TTV - Total transaction value facilitated via My Rewards suppliers "Example of Corporate rewards platform white labelled by My Rewards
**Over 5.8 million members have access to our programs



FY22 COMMENTARY

ASX

Successfully
listed on ASX

in February
2022

9

Acquired Perx
Rewards, adding
clients such as
Australia Post
and Diabetes
Australia to the
My Rewards’
client base.

S

Announced
licensing of
live streaming

e-commerce
platform. Live
streaming of
beta phase
completed.
Pilot program
launch expected
in FYZ23.

B2C launch -
Website

launched in
March 2022.

Secured S300k
in annualised
B2B contract
revenue, with
200+ businesses
and over 5.8 mil
members having
access to the

platform.

myrewards
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Implemented
cost reduction
strategy,
expected to

deliver savings

IN excess of
ST million

annually



TOP TEIR BUSINESS CLIENTS

"Our top 10 clients
have been with us
for over o years”
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HOW WE GEN

-RATE REVENUE

myrewards

Segment Description Transaction Frequency Margin
Design & Setup Fees B2B Fees paid by the Business to My Rewards to set up a website /  Once off Medium
app and any additional customisation. O
Ongoing Membership  BZ2B Fees paid by the Business to provide access to its employees,  Recurring High
Fees members or customers. These are either paid as per user per Q
month or as a lump sum management fee per month.
Transactional Income  B2C & B2B B2B and B2C sale of merchandise, provision of services, sale  Recurring Low
of tickets, gift cards and points redemption that are facilitated
by the My Rewards e-Commerce Platform These items often v
have discounts and cashback rewards.
Advertising Fees B2B Fees paid by retailers to My Rewards for facilitating Once off High

transactions, advertisement placement or referrals.
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MY REWARDS OFFERING TODAY myrewards

White-labelled to
Organisations looking
provide members with
access to rewards

and benefits (eg. NRL,
Fitness First, Australian

Super)
. Benefits , Rewards & ¢
B2B and B2C Recognition
My Rewards My Way web & app
platform for the everyday consumer White-labelled to Businesses looking
Looking to save money on their to offer their employees customised

everyday shopping. benefits, rewards & recognition



GROWTH STRATEGY myrewards

Customer experience One of our key strategic priorities is to create better brand
& loyalty experiences for our clients and their employees or customers.

Growing high margin We have been focusing on growing higher margin revenues to improve
revenue gross profit margins.

Diversifying product To grow B2B memberships, diversify product mix and deliver complementary
MIX business acquisitions.

aClelVleligle My Rewards has implemented its cost reduction strategy to reduce overheads by at
overnheads least ST million per annum.

International Launched Lifestyle by Wyndham benefits program for employees of Wyndham Destinations
expansion A‘ustratia Pacific in Singapore and Philippines in November 2022.
Ria Rewards expected to launch in Malaysia in FYZ23.



MY REWARDS - TMALL GLOBAL PARTNERSHIP

DIVERSIFYING PRODUCT MIX

My Rewards onboards suppliers
and signs contracts with
individuals as per additional
Trmall Global requirements

Supplier

Supplier

Supplier

Based on suppliers and service
fees, suppliers either deliver
goods to authorised
warehouses or get picked up

myrewards

My Rewards
collects insights
from suppliers,

translates to
required
languages

Supplier Price to My Rewards

AN
7

myrewards

THMALL GLOBAL

RIBEPT

Warehouses authorised by
Tmall Global in Australia

Tmall Global merchandise
cloud services for market
intelligence and insights

My Rewards price to |IOF*

Tmall Global
customer in China

Tmall Global website -
My Rewards Australian
Merchandise page

Pricing on Tmall Global

AN
7

AN
7

My Rewards pays Supplier

IOF* pays My Rewards

Customers settle payments
with Tmall Global

€

*IOF - Import overseas fulfillment ( Tmall Global internal designation)



INTERNATIONAL EXPANSION myrewards

My Rewards is pleased to announce the launch of Lifestyle by Wyndham in Singapore and Philippines in November 2022

This program has been rolled out to all current employees of Wyndham Destinations Asia Pacific (WDAP) in Singapore and Philippines. This is will be followed by
the roll out of the Lifestyle by Wyndham program to all WDAP members across Philippines, China, Japan, Thailand and Indonesia.
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Your Savings S$ 0.00

amazonsg

aMmazZon s

Amaz
ard SGD 250

Adidas Singapor on E-Gift C
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Adidas Singapor
e E-Gift Card S...

Adidas Singapor
e E-Gift Card S...

2% Discount 2% Discount 2% Discount 1% Discount

HOME & LIFESTYLE:SINGAPORE ELECTRONIC GIFT
CARDS

Amazon E-Gift Card SGD 50
amazon s

1% Discou

nt Beauty & Eat & Drink Home & Leisure & Singapore Technology Travel

Wellbeing Lifestyle Entertainment Electronic Gift

Amazon E-Gift C
ard SGD 50

Azteco Lightning Azteco Lightning

Bitcoin Vouche...

Azteco Lightning
Bitcoin Vouche...

Gift Cards for Every Occasion. Amazon.sg Gift Cards
offer an easy, simple and convenient gifting
experience, providing an extensive selection of ’

products on Amazon.sg.

Amazon.sg Gift Cards are issued by Amazon Asia-

Pacific Holdings Private Limited. Redeemable only for
eligible items on www.amazon.sg. Other restrictions
apply. No resale, replacements, or refunds, except as

required by law. Valid for 10 years from the date of
issuance. See full terms: amazon.sg/gc-legal. No

1% Discount 2.5% Discount




Inquires:

David Vinson
Chairman
shareholders@myrewards.com.au
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