
 
 
 
 

 
 
 
 
 
 

           3 February 2023 
 

Vmoto 4Q22 Market Update 
 

 

Highlights 
 

• 7,771 units in total sold in 4Q22, bringing total unit sales for FY22 to 37,181 units (up 19% on FY21; up 
58% on FY20) 
 

• Record international unit sales for FY22 of 33,687 units (up 13% on FY21; up 57% on FY20) 
 

• Continued positive operational cash flows for 4Q22 
 

• Strong net cash position of A$28 million, with no bank debt as at 31 December 2022  
 

• Firm international orders of 8,046 units as at 31 December 2022, providing a solid sales runway for FY23  
 

• New international distributors appointed, and ongoing discussions and samples shared with a number 
of potential new B2C and B2B customers  

 

• Vmoto exhibited B2B products at the Parcel+Post Expo 2022 held in Frankfurt, Germany on 18-20 October 
2022 

 

• Vmoto exhibited new products and introduced new concept "Air Performance Design" in cooperation 
with Pininfarina to develop Vmoto future products at EICMA 2022 held in Milan, Italy on 7-11 November 
2022  

 

• Strategic technology and investment agreement signed with Charged Asia to fast-track growth in 
Indonesia, the third largest motorcycle market after India and China 
 

Global electric vehicle company Vmoto Limited (ASX: VMT) (“Vmoto”, or the “Company”) is pleased to provide an 
update on its activities for the quarter ended 31 December 2022 (“4Q22”), which again saw the Company generate 
solid operational and financial results, and places it on track to deliver a strong full year result. 
 
4Q22 Sales Performance 
 
During 4Q22, Vmoto sold a total of 7,771 units from its B2B and B2C product range, with more than 90% of these 
units being sold into international markets. Total international units sold in 4Q22 were 6,955, an increase of 13% 
from the prior corresponding period of 4Q21 and up 57% on 4Q20. 
 
Sales figures from 4Q22 are in line with the Company's expectations and reflect general seasonal fluctuations, 
including the National Day holiday in China in October 2022. Despite the disruptions caused by both the COVID-19 
pandemic and the Russo-Ukrainian War, Vmoto's manufacturing facility in Nanjing, China, remains fully operational 
with no material impact. 
 
  



 
 
 
 

 
 
 
 
 
 

The chart below illustrates the Company’s historic international unit sales, by quarter, for the current and previous 
financial years: 
 

 
* Explanatory note: During FY22, the Company sold 5,000 sets of Complete Knock Down ("CKD") parts into the Indian 

market, which are not included in the above international sales unit graph. 

 
Financial 
 
The Company’s balance sheet remains strong, with a closing cash position of A$28 million as at 31 December 2022, 
with no bank debt.   
 
Total cash generated from ordinary operations has increased by A$9.4 million since the end of the last financial 
year, reflecting the continued strong and profitable performance of the business whilst providing the Company with 
the opportunity to pursue strategic growth initiatives to further consolidate its leading position in the electric 
motorcycle markets. 
 

 
 Photo: Vmoto’s Stash model exhibited in EICMA 2022, held in Milan, Italy on 7-11 November 2022  
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Order Book 
 
As at 31 December 2022, the Company had firm international orders for 8,046 units, which are expected to be 
delivered in 1Q23.  
 
Pleasingly, the Company continued to secure new customers and receive new orders from its B2C and B2B 
customers, providing confidence in Vmoto's ability to continue to deliver both top and bottom-line growth. 
 
As always, the Company continues to engage with a number of potential new customers and is implementing a 
number of strategies to actively pursue sales orders in new markets including Asia, South America, and the United 
States. 
 

 
Photo: New colour range of Vmoto’s F01 model 

 
International Distribution 
 
In 4Q22, the Company signed and renewed distribution agreements with international distributors in Czech 
Republic, Greece, Slovakia, France, Moldova, Jamaica, and India covering the warehousing, distribution, and 
marketing of its B2C and B2B range of electric two-wheel vehicles. 
 
Vmoto continues to supply samples to and/or is in discussions with a number of potential B2C and B2B distributors 
and customers around the world as the Company continues its strategic direction to become and remain a globally 
recognised brand and supplier of electric two-wheel vehicles.  The outlook remains very positive given a number of 
the world governments intention to decarbonise their transport industry, which is being led by the electrification 
of motor vehicles and two-wheel vehicles alike.   
  



 
 
 
 

 
 
 
 
 
 

 
Photo: Vmoto is the official electric scooter supplier of Ducati and Team Ducati Corse of MotoGP 

 
2022 Parcel+Post Expo 
 
During October 2022, Vmoto exhibited and participated in the Parcel+Post Expo 2022 held in Frankfurt, Germany. 
The Parcel+Post Expo is a leading global event for the world’s parcel delivery, e-commerce logistics, and postal 
industries attracting an audience of 4,000+ industry leaders and decision makers from 100 countries. Vmoto 
received several enquiries from the attendees with significant interests being expressed for the Company's B2B 
range of products and its comprehensive B2B delivery solutions.  
 

 
Photo: Vmoto exhibition at the Parcel+Post Expo 2022 held in Frankfurt, Germany on 18-20 October 2022 

  



 
 
 
 

 
 
 
 
 
 

EICMA 2022 
 
During November 2022, Vmoto exhibited and launched its new products and introduced a new futuristic concept 
"Air Performance Design" in cooperation with Pininfarina at the Esposizione Internazionale Ciclo Motociclo e 
Accessori 2022 (“EICMA 2022”) motorcycle expo held in Milan, Italy. 130 exhibitors from around the world 
promoted their brands to the 473,000+ attendees with Vmoto receiving significant interest in its latest designs.  
 

  
Photo: Vmoto exhibit at EICMA 2022 

 

 
Photo: Crowds gather around Vmoto booth at EICMA 2022  

 
 

  



 
 
 
 

 
 
 
 
 
 

Vmoto Launches New Electric Dirt Bike Products  
 
The Vmoto dirt bikes are the Company's latest electric two-wheel vehicle products, offering both on road ("On-R") 
and off road ("Off-R") versions specifically designed to target B2C consumer groups for distribution internationally 
to consumers via the Company's distribution channels in over 65 countries around the world.  
 
Extensive market research was undertaken during the design phase and the Company is confident of the success of 
the dirt bike range from commencement of commercial availability estimated in 2Q23. 
 

 
Photo: Vmoto launch new electric dirt bikes at EICMA 2022 
 

  



 
 
 
 

 
 
 
 
 
 

New Project with Pininfarina 
 
Vmoto successfully secured the opportunity to work with Pininfarina (one of the top design companies in the world) 
to design a futuristic concept bike for display in 2022 EICMA to enhance and empower Vmoto's design and product 
development capability. 
 
Together Pininfarina and Vmoto launched the new concept "Air Performance Design", meaning that the Company’s 
future electric motorcycles will be designed and developed taking "Air Performance" into consideration. Air 
performance has historically only been considered when designing supercars with Vmoto positioning itself to be 
the first electric motorcycle company to produce "Air Performance Design" electric motorcycle products.  
 
Pininfarina S.p.A. is an Italian car design firm and coachbuilder, with headquarters in Cambiano, Turin, Italy. The 
company was founded by Battista "Pinin" Farina in 1930.  
 

 
Photo: Pininfarina and Vmoto launch new "Air Performance Design" concept at EICMA 2022. 

  



 
 
 
 

 
 
 
 
 
 

MotoGP Team Ducati Corse - Michele Pirro & Francesco Bagnaia 
 
Vmoto, thanks to its important partnership with Team Ducati Corse MotoGP, had the honour of having its test rider 
Michele Pirro and the recent MotoGP world champion Francesco Bagnaia attending and promoting the Company 
and its products at EICMA 2022. 
 

 
  

 
Photos: Michele Pirro and Francesco Bagnaia attending and promoting Vmoto at EICMA 2022. 

 
  



 
 
 
 

 
 
 
 
 
 

An estimated 18,000 attendees visited the Vmoto exhibition at EICMA 2022 with journalists, professionals, and the 
general public displaying significant interest in the Company’s designs and products.   The Company would like to 
thank the Vmoto team, distributors, and partners who organised and attended this important marketing event, 
resulting in the generation of numerous sales leads. 
 

 
Photo: Vmoto team, distributors, and partners from around the world at EICMA 2022 
 

 
Photo: Jorge Lorenzo, 5 times MotoGP World champion, supporting and promoting Vmoto at EICMA 2022 

 
  



 
 
 
 

 
 
 
 
 
 

Charged Asia  
 
On 6 December 2022, the Company announced that it had entered into a strategic technology and investment 
agreement with Charged Asia Pte Ltd ("Charged Asia"), which owns 100% of PT Industri Charged Mobilitas and PT 
Charged Tech Indonesia ("Charged Indonesia"), a scale up electric motorcycle technology company in Indonesia 
focused on providing sustainable mobility options and Electric Vehicle as-a-service (EVaaS) to Indonesian customers. 
 
The Indonesian motorcycle industry is the third largest in the world after India and China, in which motorcycle are 
used for private as well as commercial purpose including ride-hailing and delivery services. Currently, more than 
120 million motorcycles operate in Indonesia, of which a small portion are estimated to be electric motorcycles with 
the numbers of electric motorcycle continue to grow. 
 
With Charged Asia operates in Indonesia, the third largest motorcycle market in the world capable of distributing 
between 5 million and 8 million new motorcycles every year, the Company is very excited about this new strategic 
relationship. 
 
As part of the technology and investment agreement, Vmoto has agreed to invest up to USD3 million (approximately 
A$4.5 million) ("Subscription Price") by way of credit offsets on batteries and electric vehicles supplied from Vmoto 
to Charged Asia or its subsidiaries over a 3-year period ("Credit Period"). In return, Vmoto will receive equity of 8% 
in Charged Asia, which currently has an investment valuation of USD38 million. Regardless of whether the available 
credit offsets are fully utilised during the Credit Period, upon the expiry of the Credit Period, the Subscription Price 
shall be deemed to have been satisfied in full by Vmoto. 
 
In addition, Vmoto will act as core technology partner of Charged Indonesia, providing all necessary technical 
assistance to Charged Indonesia in relation to electric motorcycles products.  
 

 
Photo: Charged Asia assemble and distribute Vmoto products in Indonesia 

 
  



 
 
 
 

 
 
 
 
 
 

Corporate  
 
On 19 December 2022, the Company issued 600,000 shares to Mr Charles Chen and 250,000 shares to Mr Ivan 

Teo on the vesting of 850,000 service rights. 

Outlook  
 
Vmoto continues to execute on its strategy of selling high performance and value for money electric 
motorcycles/mopeds into international markets and improving its brand recognition from sales of its premium high 
performance B2B and B2C products by continuing to expand its distribution network worldwide. 
 
The Company has been actively pursuing and engaging with a number of potential new distributors, B2B customers 
and partners for distribution and cooperation opportunities to expand into the Asian, South American, and United 
States markets as follows: 
 

− In addition to the strategic technology and investment agreement with Charged Asia, the Company has signed 
an exclusive distribution agreement with an Indian distributor and has also identified a number of strategic 
opportunities to integrate into other Asian markets such as Thailand; 

 

− The Company is in discussions with a number of customers and partners in Brazil to assess the feasibility of 
local assembly facilities, which will significantly reduce production costs and fast-track the growth with the 
distribution of Vmoto products into the South American markets; and 

 

− The Company has appointed a distributor in the United States with orders anticipated to increase in FY23 as a 
result. 

 
Vmoto has been working with C Creative and Pininfarina to develop iconic, high-performance electric motorcycles 
with the intention of designing original products to extend the Company's reach and appeal to a broader spectrum 
of electric vehicle users.  In addition to the range of electric motorcycles, the Company is also developing battery 
swapping stations with the aim of increasing its revenue stream and becoming known as an international new 
energy e-mobility solution provider. 
 
The Company continues to commit to and realise its mission of creating a feeling of excitement and joy for Vmoto 
zero emission 1  electric motorcycle riders, to advance the electric motorcycle industry globally through 
uncompromising quality and the highest level of customer service, to pave the future through constant innovation, 
and to mitigate the risks of climate change and to preserve the environment for future generations. 

 
-ENDS- 

 
The announcement was approved for release by the Board of Vmoto Limited 
 
For further information, please contact  
 
Company enquiries 
Charles Chen 
Managing Director 
Info@vmoto.com 
T: +61 8 9226 3865 
 

 
1 “zero emissions” is a reference to Vmoto’s range of electric motorcycles and mopeds producing zero emissions when operated, not the total 

lifecycle emissions associated with producing the products or the emissions of the Company itself. 



 
 
 
 

 
 
 
 
 
 

 
Vmoto’s Social Media   
Vmoto is committed to communicating with the investment community through all available channels including social media. 
Whilst ASX remains the primary channel for all material announcements and news, all Vmoto shareholders, investors and other 
interested parties are encouraged to follow Vmoto on website (www.vmoto.com), Facebook (www.facebook.com/vmotosoco), 
Instagram (www.instagram.com/vmotosoco) and YouTube (Vmoto Soco). 
 
Forward Looking Statements  
Forward looking statements are based on current expectations and are not guarantees of future performance, involve known and 
unknown risks, uncertainties and other factors, many of which are outside the control of the Company. Actual results, performance 
or achievements may vary materially from any forward-looking statements. Although the Company believes that assumptions 
underlying the forward-looking statements are reasonable, any of the assumptions could prove inaccurate or incorrect in hindsight 
and, therefore, there can be no assurance that matters contemplated in the forward-looking statements will be realised. 
Accordingly, readers are cautioned not to place undue reliance on forward looking statements, which are current only as at the 
date of this announcement. 
 

 
 


