2023 Annual
General Meeting

14 November 2023

trafficguard & Adveritas




Disclaimer
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This presentation contains summary information about Adveritas Limited (Adveritas) and is current at 14 November
2023. The information in this presentation is of general background and does not purport to be complete.

This presentation is not investment or financial product advice (nor tax, accounting or legal advice) and is not
intended to be used for the basis of making an investment decision. Investors should obtain their own advice before
making any investment decision.

This document has been prepared based on information available at the time of preparation. No representation or
warranty, express or implied, is made as to the fairness, accuracy or completeness of the information, opinions and
conclusions contained in this presentation.

Some of the statements appearing in this presentation are in the nature of forward looking statements. You should be
aware that such statements are only predictions based on assumptions, and are subject to inherent risks and
uncertainties. Those risks and uncertainties include factors and risks specific to the industry in which Adveritas
operates as well as general economic conditions, prevailing exchange rates and interest rates and conditions in the
financial markets.

Actual events or results may differ materially from the events or results expressed or implied in any forward looking
statement. Neither Adveritas, or their officers or any person involved in the preparation of this presentation makes
any representation or warranty (express or implied) as to the accuracy or likelihood of fulfilment of any forward
looking statement, or any events or results expressed or implied in any forward looking statement, except to the
extent required by law. You are cautioned not to place undue reliance on any forward looking statement. The forward
looking statements in this presentation reflect Adveritas’ views as at the date of this presentation.

To the maximum extent permitted by law, Adveritas and its related bodies corporate (as that term is defined in the
Corporations Act) and the officers, directors, employees, advisers and agents of those entities do not accept any
responsibility or liability including, without limitation, any liability arising from fault or negligence on the part of any
person, for any loss arising from the use of the presentation or its contents or otherwise arising in connection with it.
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We help our partners advertise with confidence
through full-funnel ad fraud prevention
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$678b

Size of digital
advertising market
Statista ()

$190b

Lost to non-human
traffic

28%

of digital traffic

is non-human
Adobe )

2.87x

ROI on advertising
Nielsen @

' https://www_statista.com/outlook/dmo/digital-advertising/worldwide
2 https://www.wsj.com/arti b-traffic-continues-to-plague-advertisers-other-businesses-1522234801
3 https://www.nielsen. icle/2016/benchmarking-return-on-ad-spend-media-type-brand-size-matter/

Global scale and impact of
invalid traffic and ad fraud

$2.7-$5.4t

Capital value erosion



Why commit Ad Fraud

organized
crime

IP theft

extortion
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fraud credential harvesting

cyber warfare identity theft credit card fraud

hacktivism

EFFORT & RISK

Large addressable
market

Unlikely to get
caught

Very few tools
exist to detect
and prevent

High profit = R&D is
consistently being
done to evade
legacy tools

DIFFICULT
Cybercrime Landscape

Figure 1: Attractiveness of hacking based on financial gain effort
Source: HP Enterprise Solutions. The Business of Hacking. May 2016
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Full Funnel.

. trafficguard ©
F u I I P ro t e c t I o n o Il Teficouard PPC Demo Google Ads
GOOGLE ADS Filters +
TrafficGuard is the world's first full 154K 345" 59379 Tk
funnel measurement, verification The Drum =
and fraud prevention solution for , roffcguard?
digital advertising. o Winner EesESaarch
Software
Unlike legacy anti fraud vendors —
who analyse a single point in the e Tz
user journey, TrafficGuard analyses } ‘
every single point of engagement o e
. 5 - Best PPC Optimisation Platform
to determine anomalous behaviour g e ‘
consistent with fraud. ' - i — EFFECTIVE
c . g : MORII
Using TrafficGuard, marketers, \N\N“{ER
agencies and ad networks unlock AWARDS

the best advertising performance
and protect the integrity of their
data used for optimisation.
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Mobile App

e Prevent invalid clicks reaching the MMP to
solve for misattribution of installs and
events - a key negative effect of click fraud

e Verify and invalidate installs and events
not caught by the MMP

o Leverage features to control the quality of
paid for installs and events

e Ensure the networks optimise to valid
activity. Valid clicks replace invalid clicks
unlock even more growth

e Empowers advertisers and their supply
partners with data in real time, down to the
Site ID level, so there is no manual
reconciliation and they can optimise out of

O mnin i invalid traffic
Channel N
Solution PPC

e Track and measure invalid traffic
beyond what Google identifies

e Verify every click to understand
what invalid traffic is in the
activity

o Optimise and mitigate for invalid
traffic using real data, in real time

e Remove preventable threats on

Affiliate

o Full funnel and multipoint
solution that is not just looking
at the conversion in isolation

o Instream prevention allows real
time decisions in addition to
near-real time and post
conversion detection

o Behaviour analysis measuring
end-users engagement, intent
and propensity to convert

Attribution

Track and measure invalid traffic
beyond what Facebook identifies
Verify every click to understand
what invalid traffic is in the
activity

Optimise and mitigate for invalid
traffic using real data, in real time
Remove preventable threats

an automated pre-bid basis HOLE) through custom audiences
e Have always on detection and Have always on detection and
analysis analysis
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TrafficGuard flywheel
A virtuous
growth cycle

Increase ARPU
Increase barrier to entry
Increase TAM

Increase LTV:CAC

trafficguard & Adveritas

MMP Integrations

5 MMPe
100k Custome

+500
Tm+ cusfomers

N~



Imminent USA Launch: The Untapped Greenfield of
Digital Ad Spending in the United States

D

/ Current
Customers and
Pipeline largely
generated from

these regions

US$271.20bn
~
APAC

US$236.90bn

v
(s

Large untapped market opportunity

Several large sports betting Companies
in trial with TrafficGuard

Expecting strong revenue in QI calendar
year from the USA

trafficguard & “ Adveritas statlsta Pz 2023 Ad spending in the Digital Advertising by key markets

1 https://www.statista.com/outlook/dmo/digital-advertising/worldwide



Trusted by top global enterprise advertisers

across PPC, Mobile app and Affiliate

Smarkets Singtel By Ladbrokes ESET
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What our clients say

Wl W KK Apr 13,2023 Y W W W W Aor 14, 2023 W W W W Apr 26, 2023

"TrafficGuard is a
great product and
an even better
team”

"Great product

"Helpful and
and onboarding

experience”

Ease to use”

g2.com g2.com
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Case Study and Testimony
The Battle With Bots and Returning Users

William Hill was struggling with a range of different bot
types and non-human traffic that was programmed to
claim bonuses. Money was being directly stolen from the
company by fraudsters, without any positive return or
conversion to a paying customer.

Another challenge for the organisation in addition to bots
was abnormal levels of ad engagements from single
devices. Although initially this was taken as a positive
metric, it was ultimately from users repeatedly clicking on
its paid search ads rather than using organic search results
to reach its website.

Results

4.5X 80%

ROI Decrease in Marketing budget
invalid traffic unlocked

We loved the detail that TrafficGuard went into to
validate the high volume of detected bot' traffic.
Not only did we see a big percentage of basic bots
that were there to mimic human behaviour, but we
also saw bots that were programmed to claim sign-
up bonuses.

TrafficGuard's sophisticated tool detected over
43% of invalid traffic in our PPC funnel. This was
significantly higher than other rival companies that
we spoke to.

The value in TrafficGuard is not only to unlock real-
time insights into what type of bots are attacking.
They also helped us eliminate invalid traffic by using
dynamic exclusion lists that can transgress from
over 30 thousand IP addresses versus the 500 IP
industry average.

Joe Tobin
Head of PPC, SEO
& ASO, William Hill




Recognised in the Industry

= Global Digital The Drum APAG . 5[0
—— Excellence Awards SEARCH GLOBAL 2023
7waards @ Search AWARDS SEARCHAWARDS

2022 Winner Winner 2021 ell2: FINALIST

* SOURCEFORGE
L Winter ™

EFFECTIVE

MORlI -
WINNER

AWARDS 2021

MOBEX3K

SUMMIT | AWARDS
Best PPC Optimisation Platform Winner 2022




Strong
annualised
revenue growth

trajectory
($AUD)
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Growth

Strategy
for 2024

/

2
Cost control

measures
! implemented
Immediate focus across the
on entering US business
market based on
strong and
growing demand
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/

3

Sales and
Marketing efforts
targeted towards
sports betting
and gaming with
higher ACV

(S

Innovate through the
continued use of Al

and ML to detect and
prevent ever evolving
fraud techniques

/

4

Continue to work
closely with
Google Cloud
sales reps to
target high value
accounts

/

5

Continue to

upsell and cross

sell through

existing client

base to

increase ACV §;‘
- <=

w v‘

/ ¢

8
/ Refreshed User

7

Strategic
partnerships
and global
agreements with
media agencies
and resellers for
hyperscale

interface: Focus
on upselling
through the self-
serve portal



Positive outlook for
continued growth in
FY24 it virviy dekoeinbis

Efficiently targeting lucrative contracts,
backed by a substantial trial pipeline
that, if successfully converted, promises \
a significant acceleration toward
profitability.

USA entrance with several prominent companies in trial
and expected to sign

Growing numbers of clients renewing by way of annual
prepayment done in Q2

I * New reporting user interface prompting upsells and cross sells

» Strong revenue leading indicators and strong sales momentum
across all 4 quadrants of our omni channel solution

* New enterprise client wins across
targeted verticals with large

+ Largest pipeline of highly profitable deals

L
in the Company’s history
trafficguard & ‘ I w—



This presentation has been
approved by the Board of
Directors of Adveritas Limited.

For more information, please
contact:

Mat Ratty

Chief Executive Officer

Adveritas Limited (ASX: AV1)

P: +61(8) 9473 2500

E: investor.enquiry@adveritas.com.au

trafficguard® = Adveritas



