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e-Commerce company Roolife Group Ltd (ASX:RLG) (“RLG” or “Company”) is pleased to share a copy of the

presentation being provided at the Chinese New Year Investor Event taking place on the 31st of January 2025 in
Sydney.
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For further information, please visit the Roolife website at www.roolifegroup.com.au or contact:

Bryan Carr

Managing Director

Ph: +61 8 6444 1702

Email: ir@roolifegroup.com.au

ENDS
RLG China Channel Network @ O POTENTIAL
Social/E-commerce Online & Offline B2B
e wecra " iuzsRED @ ey EILILL BRE cazy. &) 6B @pshe XEEE
W VieLna IIBRED weibo.corm, O W JERSEN Jig RESEES THALL GLOBAL
E-commerce Platforms High End Retail Grocery

oA ) O o
a 3 IIEDDE " s e . "
Aatwl BER M pcom FEOML  OL bIt” /EON catysuper; ] Mg

High End Retail Trade

CORNERS DELI  _ Dtlf: H ®
e e 7 msoem e

Specialty Retail (Gyms/Clubs/Hotels)

Government Organizations/Events/Seminars/Training

coulpons Wl i Q@Asialink g
W|ll's LEFIT W LAKE SONGHUA Mgp‘ ﬁ @ oo Business mE -

o

Australian Government

e

NvERSTY OF | e
= T GOVERNMENT OF [VESTMENT MELBOURNE ~ Austraiien Trads Conminion
EBinftRs FZICTH o [N LEELL IS, soyri WAL, YEERETRND



http://www.roolifegroup.com.au/
mailto:ir@roolifegroup.com.au

UNLOCK AWORLD
OF POTENTIAL

RLG MARKETPLACE

FOR
FOOD, HEALTH &
, WELLNESS PRODUCTS

JANUARY 2025

W e
L5 S M

www.roolifegroup.com.au




DISCLAIMER

The purpose of this presentation is to provide general information about RoolLife Group Limited (the ‘Company'). Unless otherwise stated
herein, the information in this presentation is based on the Company's own information and estimates. In attending this presentation or
viewing this document you agree to be bound by the following terms and conditions.

This presentation is for information purposes only and does not constitute or form any part of any offer or invitation to sell or issue, or any
solicitation of any offer to purchase or subscribe for, any securities in the Company in any jurisdiction. This presentation and its contents must
not be distributed, transmitted or viewed by any person in any jurisdiction where the distribution, transmission or viewing of this document
would be unlawful under the securities or other laws of that or any other jurisdiction.

This presentation does not consider the individual investment objectives, financial situation and particular needs of each of the Company's
Shareholders. You may wish to seek independent financial and taxation advice before making any decision in respect of this presentation.
Neither the Company nor any of its related bodies corporate is licensed to provide financial product advice in respect of the Company's
securities or any other financial products.

Certain statements in the presentation are or may be “forward-looking statements” and represent the Company’s intentions, projections,
expectations or beliefs concerning, among other things, future operating and exploration results or the Company's future performance. These
forward-looking statements speak, and the presentation generally speaks, only at the date hereof The projections, estimates and beliefs
contained in such forward-looking statements necessarily involve known and unknown risks and uncertainties, and are necessarily based on
assumptions, which may cause the Company's actual performance and results in future periods to differ materially from any express or
implied estimates or projections.

No representation or warranty, express or implied, is made by the Company that the material contained in this presentation will be achieved
or prove to be correct. Except for statutory liability which cannot be excluded, each of the Company, its directors, officers, employees, advisers
and agents expressly disclaims any responsibility for the accuracy, fairness, sufficiency or completeness of the material contained in this
presentation, or any opinions or beliefs contained in this document, and excludes all liability whatsoever (including in negligence) for any loss
or damage which may be suffered by any person as a consequence of any information in this presentation or any error or omission there
from. The Company is under no obligation to update or keep current the information contained in this presentation or to correct any
inaccuracy or omission which may become apparent, or to furnish any person with any further information. Any opinions expressed in the
presentation are subject to change without notice.

This presentation may contain information (including information derived from publicly available sources) that has not been independently
verified by the Company.
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ASX:RLG BUSINESS SUMMARY

RLG is an e-commerce and digital marketing provider delivering integrated ASX:RLG'

marketing services and e-commerce operations in Australia, China, India and e-Commerce

across South-east Asia. Food, Health & Wellness Products

RLG specialises in market entry and e-commerce, providing a comprehensive Revenue FY24 $10m

sales platform, RLG Marketplace, for brands to enter and sell into new emerging Market Cap. $5.7m

markets. Cash & Cash Equivalents $1.5m
Share Price $0.004

The company markets and sells food, beverage and health and wellness
products, including its own health and food brand — VORA through its online
RLG Marketplace.

« Global Client Base -7 Countries . ’ e N
- ‘ w o= i
* Major Markets: e 1l 'U
« Australia ERE
« China “ | 3 e
« India ¥ S J

*As at 30-JAN-25 and Post Placement completed
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ASX:RLG KEY RECENT DEVELOPMENTS

New RLG Marketplace online stores were built and recently launched across 3 key markets — China, Hong Kong

and Australia.
Sales Revenue increased +144% in Q2 FY25 from the prior Quarter driven by new online stores and products.

Gross profit margin on sales increased in Q2 FY25 for the 4th consecutive Quarter (improving+65% over that time

period).

RLG Marketplace and sales channel partner AULIife recently secured and delivered first orders for supply of own-

brand milk powder to China e-commerce giant JD.com

Initial order valued at $200,000 for own-brand premium Australian milk powder supplement delivers strong profit

contribution to RLG through increased margins

Development and launching the RLG Marketplace Australian Pavilion with India’s Number 1 retailer Reliance
Retail’s, JioMart .

Launch into India leverages the opportunity under the Australia India Trade Agreement, with more than 85% of

Australian goods set to become duty-free in India.

ASX:RLG 4
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VORA & OWN BRAND PRODUCTS & SALES

Maiden Made-to-Order Milk Powder Sales to JD.com
December 2024

e RLG Marketplace and sales channel partner AULIife recently secured and delivered first orders for
supply of own-brand milk powder to China e-commerce giant JD.com

e Initial order valued at $200,000 for own-brand premium Australian milk powder supplement delivers
strong profit contribution to RLG through increased margins

e Additional products are being developed under own-brand to meet demand from sales channels

e Collaboration expected to provide significant new sales channel through JD.com for RLG's own-
branded Food and Health products and delivers on sales margin improvement strategy

ASX:RLG 5




RLG Marketplace

MARKETPLACE”

SCALING BRANDS GLOBALLY

AUSTRALIA

CHINA

Digital Marketing
Provides halistic digital marketing
salutions to enable businesses build
2 presence and drive corversien

Online Channels

Management

Store management, multichannel
listing, production of content to
drive sales

Branding

Provides all branging needs fram
content preduction to influencer
marketing, PR etc,

INDIA

Inventory Sync

Sync inventary, orders and products to
marketplace, webstore and retail for
optimal censumer acguisition and growth

Logistic & Order fulfilment
Inventary management, order

fulfilment, logistic arrangement,

last mile delivery

Customer Service

Provide professional resources to
suppart and answer queries with high
level service standard

SE ASIA

UNLOCK A WORLD
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THE MARKET- Delivering food, health & wellness products to service

RLG's expansion is focused on
new, rapidly developing markets
with forecast strong growth over
the next 5 years.

MARKETPLACE”

SCALING BRANDS GLOBALLY

RLG markets and sells the RLG - Strong Global Market Opportunity

Company’s product portfolio into
the high-growth Asian region
which has 50% of the world’s
population.

with exposure to high-growth markets in

China, India and Southeast Asia

The key markets of China and
India, in which RLG operates, are
forecast to be the two largest :
consumer markets in the world . MOST e

by 2030. bl

IMPORTANTE,

CIRCLE ON EARTH!?
! _

..........

UNLOCK A WORLD
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« China’s e-commerce market is
the largest in the world, with
projected online retail sales
exceeding $3.5 trillion by 2025.

* Southeast Asia’'s digital economy is
experiencing rapid expansion,
expected to reach $1 trillion GMV by

2030.

* Rising middle-class consumption
and demand for high-quality
imported products Create
a significant growth opportunity for
RLG.

Source: https./english.www.gov.cn/news/202501/25/content_\WS6794249ec6d0 868f4e8ef269.htm|
https://www.usasean.org/article/southeast-asias-digital-economy-generates-profits-subdued-invest ment-levels
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RLG LAUNCHES IN INDIA WITH NO. 1 RETAILER, RELIANCE RETAIL OF POTENTIAL

RLG has established sales channels into India with India’s largest retailer — Reliance Retail

Australian Products will be Duty Free in India providing a significant cost advantage

RLG now sells its product range into two of the largest consumer markets in the world - China &
India

The 20 Largest & ”””””””” ‘

! A consumer is classified |
Consumer oo™
Markets

RELIANCE RETAIL & JIOMART MARKET REACH

.~ 1.26 billion

aat Number of transaction FY2024

JIOMART & ROOLIFE

®. > 304 Million AUSTRALIAN PAVILION LAUNCH EVENT
@+ Registered customer base
As of March 31, 2024
* * * ; Supported by
* G NGy 18,918 N * |, )
2 i Sy - y )
EHHE RS- ‘ = &

158M 27% 1I18M -3% 9OM 30%
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THE PRODUCTS - SELLING HEALTH & WELLNESS PRODUCTS IN

M

With China and India emerging as two of the world’s largest health and wellness markets, RLGC is leveraging the

significant growth opportunity for RLG in the vertical integration and sale of its own branded health supplements and

wellness products - VORA, through established channels, complementing its exclusive third-party product range.

A2 LACTOFERRIN MILK
PO

A2

LACTOFERRIN
MILK POWDER

() HIGH cALCIUM

2 LACTOFERRIN
/ ENRICHED

| VITAMIND
/ ENRICHED

By leveraging its deep consumer insights, e-commerce expertise and digital marketing capabilities, selling its own
health supplements and wellness products allows RLG to capture higher margins, expand its revenue base and

solidify its market position in the rapidly growing health and wellness sector.

ASX:RLG 9




ASX:RLG TRACK RECORD OF DELIVERY

RLG's Proven Success with Global Brands

* RLG partners with international brands across health &
wellness, food & beverage, skincare, and lifestyle sectors.

» Successful market penetration in China has enabled
RLG to deliver sales with major e-commerce platforms
like Alibaba (Tmall, Taocbao), JD.com, Douyin (TikTok

IEWERTF

China), Little Red Book and WeChat Mini Programs. 11 main mews ren 5

« The company's ability to navigate regulatory and
logistical complexities makes it an invaluable partner for
brands entering new markets such as China, India and

Southeast Asia.
<
The company benefits from multiple revenue streams, |~ . .= °
including: Sic e G
I B
* Digital marketing services A

E-commerce sales commissions
Brand activation and distribution fees
Digital platform monetisation
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ASX:RLG HEALTH & WELLNESS SECTORS IN CHINA & INDIA

OF POTENTIAL

1. China'’s Health & Wellness Boom

RLGRRK o B <o

« China's health and wellness market is valued at approximately US$790 billion, making it

v NEEEA SR

the second-largest market globally and is forecast to grow at CAGR of 9%. o | anp
+ 80% of Chinese consumers prefer international-quality wellness products.
*  The majority of the revenue generated from this growing sector comes from online shopping

channels.

2. India’s Rapidly Expanding Wellness Sector

« India's health and wellness market is valued at approximately US$132.5 billion—and is

forecast to grow at CAGR of 16.5%, fuelled by rising disposable incomes and a shift towards

holistic health solutions.

« India's increasing urbanisation and digital adoption present a lucrative online distribution

.... 16

0 0ays 9 he P
5 L]
b o
HOURS
Aople Phone 167
Limited Time 120,08, Ui
Deals 184,990.00
Gctrosnes ot 2 AM

Q
& OFF

opportunity for RLG.
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468 RAM|
1899,

P ——

Source: https:/Mww.globenewswire.com/news-release/2025/01/10/3007 473 /28124 /en/China-1-25-Bn-Corporate-Wellness-Market-Forecasts-2025-2030-Capital-Investment-Decisions-Reg ulatory-Framework-Implications-New-
Product-Developments-Competitive-Intelligence.html, https:/Avww.researchandmarkets.com, https://globalwellnessinstitute.org/press-room/press-releases/gwi-country-rankings-jan2 024/ ASX:RLG m




UNLOCK A WORLD

ASX:RLG BENEFITS FROM SELLING OWN BRANDS RANGE OF POTENTIAL

1. Higher Margins & Direct Market Control
« By developing its own branded products, RLG captures full product margins, adding to sales of third-party brands.

« Direct ownership allows for better pricing control, brand loyalty and exclusive product offerings tailored to
consumer demand.

2. Data Driven Consumer Insights for Product Development
« RLG's analytics provide deep consumer insights, ensuring the selection and creation of high-demand, data-backed
wellness products.

3. Digital Commerce Expertise Ensures Fast Scalability

« RLG's has an established e-commerce distribution network across Tmall, JD.com, WeChat, Douyin (TikTok China),
and India’s leading platforms such as JioMart with bricks and mortar distribution with Reliance Retail.

« The company’s digital marketing expertise will enable cost-effective, high-ROI customer acquisition strategies,
ensuring rapid market penetration.

4. Competitive Advantage in Compliance & Localisation

« RLG's experience in navigating China’s regulatory landscape ensures a smoother market entry.
« Localised marketing and packaging enhances trust and brand preference among Chinese and Indian consumers.

ASX:RLG 12



RLG INVESTMENT SUMMARY

UNLOCK A WORLD
OF POTENTIAL

Compelling in-
demand service:

E-commerce & sales platforms selling food, beverages, health and wellbeing products in
high growth markets.

Proven platform
ready for scale:

Strong international product range sold across multiple markets with $37m in sales.

Infrastructure
investment creates
turnkey solution:

Expert team providing logistics, warehousing, translation, marketing, distribution and e-
commerce support for rapid market entry and global growth.

Company Owned
Health Brand:

VORA - “Good foryou"” health food range, selling into high demand, high growth
markets, delivering margin benefits & ability to rapidly respond to demand.

Growing Margins &
Declining Resource
Costs Base:

Mix of recurring revenues and product sales with growing range of own-brand products
and sales channels. Increasing margins, declining resource cost base.

Issued by: RooLife Group Ltd

Authorised by: The Board of RoolLife Group Ltd
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