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This presentation provides general information about 
MedAdvisor Solutions which is current at the date this 
presentation is made. This presentation is not a prospectus, 
product disclosure statement, or any other offering document 
under Australian law (and will not be lodged with the 
Australian Securities and Investments Commission [ASIC]) or 
any other law and does not contain all material information 
which a prospective investor may require in evaluating a 
possible investment in MedAdvisor Solutions. This presentation 
is for information purposes only and is not an invitation to 
acquire or offer securities for subscription, purchase, or sale 
in any jurisdiction.

The information contained in this presentation does not 
constitute financial advice and is not intended to be relied upon 
as advice to investors or potential investors. The information 
contained in this presentation has been prepared without taking 
into account any person’s individual investment objectives, 
financial situation, or particular needs. Information in this 
presentation remains subject to change without notice.

While the information contained herein has been prepared 
in good faith, neither MedAdvisor Solutions nor any of its 
shareholders, directors, officers, agents, employers, or advisers 
give, have given, or have authority to give, any representations 
or warranties (express or implied) as to, or in relation to, the 
accuracy, reliability, or completeness of the information in this 
presentation, or any revision thereof, or of any other written 
or oral information made or to be made available to any 
interested party or its advisers (all such information being 
referred to as “information”) and liability therefore is expressly 
disclaimed. Accordingly, neither MedAdvisor Solutions nor any 
of its shareholders, directors, officers, agents, employees, or 
advisers take any responsibility for, or will accept any liability 
whether direct or indirect, express or implied, contractual, 
tortious, statutory, or otherwise, in respect of the accuracy or 

completeness of the information or for any of the opinions 
contained herein or for any errors, omissions, or misstatements, 
or for any loss, howsoever arising, from the use of this 
presentation.

This presentation may contain forward-looking statements 
about MedAdvisor Solutions’ financial results, guidance, and/
or business prospects that may involve risks or uncertainties 
and may involve significant items of subjective judgement and 
assumptions of future events that may or may not eventuate. 
Such items include government policy changes, changes 
in the competitive environment, litigation, loss of contracts, 
and unexpected changes to business costs or expenses. 
Given these uncertainties, readers are cautioned not to place 
undue reliance on such forward-looking statements. No 
representation or warranty is given as to the accuracy or 
likelihood of achievement of any forward-looking statement in 
this presentation, or any events or results express or implied in 
any forward-looking statement.

This presentation should not be considered as the giving of 
investment advice by MedAdvisor Solutions or any of its 
shareholders, directors, officers, agents, employees, or advisers. 
Each party to whom this presentation is made available must 
make its own independent assessment of MedAdvisor Solutions 
after making such investigations and taking such advice as 
may be deemed necessary. In particular, any estimates or 
projections or opinions contained herein necessarily involve 
significant elements of subjective judgement, analysis, and 
assumptions and each recipient should satisfy itself in relation 
to such matters.

This presentation has not been filed, lodged, registered, 
reviewed, or approved by any regulatory authority in any 
jurisdiction and recipients should keep themselves informed of, 
and comply with and observe, all applicable legal and 

regulatory requirements. This presentation does not constitute 
an offer (or the solicitation thereof) in any jurisdiction in which 
such an offer (or the solicitation thereof) is not permitted under 
applicable law.

In particular, this presentation does not constitute an offer to sell, 
or a solicitation of an offer to buy, securities in the United States 
or to or for the account or benefit of any U.S. person (as defined 
in Regulation S under the U.S. Securities Act of 1933, as amended 
(the U.S. Securities Act). Securities may not be offered or sold in 
the United States or to, or for the account or benefit of, any U.S. 
person, unless the securities have been registered under the U.S. 
Securities Act or an exemption from registration is available.

Neither the information contained in this presentation, nor any 
copy hereof may be, directly or indirectly, taken or transmitted 
into or distributed, in whole or in party, in any other jurisdiction 
which prohibits the same except in compliance with applicable 
securities laws. Any failure to comply with this restriction may 
constitute a violation of the applicable securities laws. The 
recipient in any jurisdiction where distribution of this presentation 
nis prohibited or restriction must inform itself of, and comply with, 
any such prohibitions or restrictions. The recipient represents 
that it is able to receive this presentation without contravention 
of any unfulfilled registration requirements or other legal 
restrictions in the jurisdiction in which it resides or conducts 
its business. By receiving or retaining this presentation, the 
recipient acknowledges that it will be solely responsible for its 
own assessment of the market and the market position of 
MedAdvisor Solutions and its subsidiaries (“the Group”) and that 
it will conduct its own analysis and be solely responsible for 
forming its own view of the potential future performance of the 
business of the Group.

Important notice and disclaimer
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1H FY25 overview
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MedAdvisor Solutions is a global leader of innovative, pharmacy-driven patient 
engagement solutions that provide individualised patient experiences to help remove barriers 
to care

• Delivered IH FY25 group revenue of 
$57.1M and profitable NPAT

• Group level business redesign 
initiative, Transformation 360o is on 
time and on budget

• Lower than expected vaccination 
rates in the US business negatively 
impacted the revenue in the half

• THRiV powered patient engagement 
programs in the US grew to represent 
nearly 35% of 2Q FY25 revenue

• Initiated review of strategic options to 
evaluate and address valuation 
disconnect

Investor overview

• 2H FY25 prioritizes reshaping US and 
ANZ businesses to address market 
shifts

• ANZ business continues to grow with 
the launch of new services and 
revenue streams, including telehealth 
and e-commerce

• Migrated 90% of Australian 
pharmacies to cloud-based, 
MedAdvisor for Pharmacy platform
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Financial and operational update



7 1H FY25 Investor Update: Reshaping MedAdvisor @ 2025 MedAdvisor Solutions. All rights reserved.

All financials are in AUD unless stated otherwise.

Financial category (AUD) 1H FY25 1H FY24 Change 

Revenue $57.1m $75.5m -24.4%

Gross Profit $35.0m $43.4m -19.4%

Gross Margin 61.3% 57.5% 3.8%

EBITDA $4.8m $10.4m -53.8%

NPAT $1.4m $6.9m -79.7%

Revenue impacted by lower-
than-expected vaccination rates, 
leading to delays in pharma-
spend

Gross profit impacted by decline 
in revenue

Gross margin improvement 
driven in part by higher margin, 
THRiV-powered adherence 
programs

Transformation 360⁰ expected to 
achieve annualised cost savings 
of approximately $5 million 
annually from FY26

1H FY25 group financial highlights



8 1H FY25 Investor Update: Reshaping MedAdvisor @ 2025 MedAdvisor Solutions. All rights reserved.

EBITDA (adjusted)

All financials are in AUD unless stated otherwise.

Revenue and margin impact: Decline due to lower-
than-expected vaccination rates, leading to delays 
in pharma-spend, impact of marketing incentives 
as a discount ($0.4m) and cloud related expenses 
($0.5m).

Marketing & communications: Reduction due to 
reallocation of marketing incentives as a discount to 
revenue in ANZ.

People & culture: Restructuring as a result of
anticipated Transformation 360° efficiencies.

Cloud related benefits: Reduction in Cloud related 
OPEX expenses - now moved to COGS ($0.5m), and 
additional efficiencies due to cloud migration 
(0.5m).

Transformation 360°: Planned expenses for 
Transformation 360°.

Other:  Other savings & FX impact.

NOTE: 
EBITDA has been adjusted to exclude non-cash 
share-based payments.

EBITDA remains positive

1H FY24
EBITDA (ADJ)

Revenue & 
Margin 
Impact

Marketing and 
Communications

Cloud Related 
Benefits

People & 
Culture

Transformation 
360°

1H FY25
EBITDA (ADJ)Other

$11.9m

($0.3m)

$0.3m

$5.9m

($8.5m)

$0.6m
$0.9m

$1.0m
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Cash
Cash flow reflects strategic cost 
controls and investment priorities.

Receipts from customers and payments to 
suppliers: Lower receipts due to decline is 
revenue offset by timing of supplier payments. 
In addition, $1m attributable to one additional 
pay run in the US (US team is paid fortnightly) 

Payment for investment in Charac: GBP 500k 
investment in Charac UK

Payment for software development: 
Development of MedAdvisor For Pharmacy 
(MFP) to be capitalised on project completion

Payments for income tax: Payments for 
income tax for US

Net interest payments: For PFG debt facility

Lease and PPE payments: $0.3m lease 
payments and $0.1m for PPE expenses

Additional debt: Net proceeds from USD 3.5M 
additional debt.  Gross debt stands at USD 
11.3M (AUD 18.1m)

FX impact: FX impact of conversion of USD to 
AUD

Cash position of $12.4m

CASH 
AT 30 JUNE 

2024

Receipts 
From 

Customers

Payments To 
Suppliers, 

Employees

Payments For 
Software 

Development

Payments For 
Investment In 

Charac
(GBP500K)

Payments 
For Income 

Tax

Net 
Interest 

Payment

CASH 
AT 31 DEC 

2024

Lease & PPE 
Payments

Additional 
Debt (Net)

FX 
Impact

$15.6m

($0.4m)
($1.7m) ($0.4m)

$12.4m

$47.1m

($51.1m) ($1.0m) ($0.5m)

$4.7m $0.1m
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In pharmacy SMS THRIV Other

1H FY24 1H FY25

$41.3m

$17.0m $16.1m

$12.0m

$4.6m

$16.0m

$2.5m
$0.7m

59% 247%25%
72%

Revenue by channel

Market shifts impact first half results 

• Revenue decline driven by lower-than-expected 
vaccination rates across COVID and RSV resulting in 
budget reductions in late 2Q

• Traditional in Pharmacy programs were down 
significantly due to the impact of vaccine programs and 
substantial shifting to THRiV powered programs

• Gross margin increase driven by a higher mix of digital 
engagement and THRiV-powered programs

$45.7M
Decrease in 1H revenue from $64.5M 1H FY24

Gross profit

Down by 24.4% YoY$25.6M
Gross margin

Up 3.4 ppts YoY56.0% 

Down by 29.1% YoY
Vaccine 

51%Gen Meds 
37%

Specialty 8%

Other 4%

1H FY25 revenue by category

Digital 
61%

Traditional 
38%

Other 1%

1H FY25 revenue by method

US: 1H FY25 highlights
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Heart 38%

Asthma 20%

Antivirals 
13%

Devices 
12%

Diabetes 6%

Thyroid 4%
Obesity 2%

Arrhythmia 1%
Laxatives 1%

Gastrointestinal 1%
Migraine Products 1%

Dietary 1%
Anticonvulsants 1%

@ 2025 MedAdvisor Solutions. All rights reserved.

Shingles 
41%

RSV 22%

COVID 
21%

Pneumococcal 
15%

HPV 1%

Ulcerative Colitis 
29%

HIV 27%
Heart 23%

Kidney 
Disease 

8%

Dermatologicals 
7%

Asthma/COPD 4%
Gout 1%

Anti-Inflammatory 1%

US: Revenue analysis by category  

General meds categories
• General medication revenue down by 19% primarily due to 

spending delays related to patent issue with a brand in the 
heart category

• Antivirals contributed to the revenue decline due to lower-
than-expected Covid cases early in the flu season

• Programs across asthma grew by 99% and thyroid grew by 
184% YoY

1H FY25 specialty revenue1H FY25 general medications revenue 1H FY25 vaccine revenue

Specialty 
categories

Specialty categories
• Specialty revenue down 36%, due to lifecycle 

funding shift
• Specialty medications are categorised based on 

incidence and lifetime value
• Chronic kidney disease up by 82%; 

Analgesics/anti-inflammatory up by 19% YoY
• Introduced one new heart specialty brand

• Vaccine revenue down 33% due in large part to the 
decline in RSV and COVID revenue which corresponds 
to industry trends

• Non-RSV vaccine revenue down 3% YoY
• Gains in non-seasonal vaccine increased by 500%+.
• Introduced two new adult vaccines

Vaccine 
categories

Vaccine categories

General 
meds

categories

Market shifts impact revenue across categories
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Striving to shift vaccine messaging across the year

Deliver educational 
messaging supporting a 
healthy vaccine journey 
across the year

Increase uptake and  
public health.

Promote seasonal vaccines 
like flu during peak seasons.

Promote Shingles and other 
non-seasonal vaccines 
during off-peak times.

Current adult 
vaccination coverage 
is 25%.

~76% of adults 
60+ are still not 
vaccinated for RSV.

The FDA and CDC offered 
conflicting RSV guidelines.  

Adult vaccines in market 
increased by ~25%  from 
2022 – 2023.

Trend

Action

US: Vaccine market

4Q 11 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q

2020 2021 2022 2023 2024
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5.1%

7.2%

41.4%
Incremental

Lift

Control Program

In pharmacy education drives awareness and specialist visits: addressing gaps in 
severe asthma  

The Asthma Biologic in Pharmacy Program used pharmacy visits to educate severe asthma patients about 
advanced treatments, including biologics. Through in pharmacy education, patients gained insight about their 
condition and advanced treatment options including specialist care.

Program

1. Precise targeting: 
More than 500K 
patients with 
persistent asthma 
symptoms identified 
through prescription 
data.

2. In pharmacy 
engagement: 
Targeted cohort 
received in pharmacy 
education.

Results

Delivered a 41.4% 
incremental relative lift 
in specialist 
consultations as 
compared to the control 
group, creating an 
opportunity for patients 
to learn about biologics 
and other treatment 
options to improve 
outcomes.

US case study: Advancing solutions for specialty medications
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Revenue growth supported by transactions and health programs

YoY growth in Health 
programs, driven in part by 
innovative pharmacist 
intervention program

~20%

$11.4M
Increase in 1H revenue from $11.1M 1H FY24

Gross profit

Down by 2.5% YoY$9.3M
Gross margin

Down by 4.9 ppts YoY 81.6%

Up by 2.7% YoY
Customers migrated to cloud, as 
part of Transformation 360⁰ for 
anytime/anywhere access, 
improving performance, 
scalability and speed to market. 

90%

Key initiatives

3 Product advancements
include App v7, telehealth, e-
commerce with 

ANZ: 1H FY25 highlights

Gross profit and margin declined due to investments 
in the cloud-based platform, with associated costs 
expensed under COGS, impacting margins
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Pharma sponsored patient program delivers significant revenue

Services delivered 
to patients via 
pharmacists31,800+1,700+ 

Services delivered by pharmacists in pharmacy offer a key patient engagement 
channel for pharmaceutical companies in Australia.

Following the launch of a weight loss medication in 2024, pharmacists 
commenced educating patients on administration and side effects whilst 
facilitating referrals to a patient support program. 

This program delivered unprecedented results:

AU Case Study:  Growing opportunity for pharmacist led programs

Pharmacies 
engaged in 
program
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Initiative currently 
estimated to be around 
$8.3 million, down from 
initial estimate of $10-15 
million

Restructuring to achieve 
annualised cost savings 
of approximately $5 
million annually from 
FY26

All programs on target
for on time, on-budget 
completion

Operational 
excellence

Streamline processes

Shared services

Improve business 
processes

Globalise productivity

Platform 
transformation

MFP for cloud-bound

Nex-gen THRiV 

Integrate APIs

US Platform

Product 
innovation

Interactive Medication 
Assistant (IMA) pilot

THRiV 2.0 machine 
learning

MedAdvisor app
Full scope of practice

MedAdvisor
for Pharmacy 
anytime/anywhere

Hyper personalisation

Vaccine & Patient 360

Global data usability

Enrich data sources, 
performance 
dashboards

One culture 

Globalise services 
management

Integrate teams 
and services

Adopt/adapt new 
collaboration tools

Drive 
Growth

Deliver
Results

Projected 124% Return on Investment (ROI) over five years

A self-funded initiative designed 
to enhance operational 
efficiency, agility, and 
competitiveness by leveraging 
real-time insights, streamlining 
workflows, and fostering 
innovation to drive sustainable, 
profitable growth

US platform 
transformation 35% 
complete

Transformation 360o update: On time and on budget

Deliver
Value
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Effective, tailored 
patient engagement

Integrated, identified 
patient level datasets

Data Types

Deliver the “Next Best Actions” at an individual level 
to guide patient engagement strategy and maximise outcomes

Patient centric engagementPsychographic data segmentation Personalised interventions

Features

Eligibility Estimation Execution Content 

Capabilities

Analytics & 
Reporting

Disease state 
ML Models

AI Enabled 
Patient Scoring

AI Powered 
Next Best Actions

Omnichannel

Learning
Reinform models and 
improve predictive 
interventional 
guidance 

Process

Ingestion
Ingestion
Data from disparate sources is 
ingested via API Gateway/third-party 
integrations

Personalise Engagement
Determine the optimal personalised
interventions for each patient

Predict Optimal Channel
Determine the preferred channel and 
time for patient engagement

Harmonise Data
Create matched dataset with cross 
customer standards.

Prediction

Personalise

• Direct to Patient Solutions
• Omnichannel | Patient Engagement Solutions
• Pharma Insights Hub: Patient 360, Vaccine 360, 

Diabetes 360
• Awareness and Adherence programs in 

support of Retail and Specialty Drugs
AI

AI

• Complex algorithms
• Advanced segmentation for adherence 

programs
• Microtargeting for acquisition & 

awareness programs
• Individualised Messaging

Pharma

Business 
Outcomes

Accelerate 
Digital

Personalised
Patient 
Engagement

Interoperable 
connectivity & 
faster time to 
market

Improving 
Adherence 
through 
personalised 
interventions

Analytics

Pharmacy

• Paperless Solutions
• Pharmacy Interaction Hub
• Vaccination Solutions
• Hybrid Patient Engagement Solutions

• Patient Engagement Solutions: Quality 
Programs in support of Value Based Care

Payers (FY26)

Retail 
Pharmacy

Claims

SDoH

Specialty 
Pharmacy

Behavorial

Contact info 
mail, phone, 

email

Fill 
Data

Rx

Opt-out/
Opt-In

Sold 
Data

Patient 
Demographics 

Prescriber

CAP Data Pipelines Central FillPharmacy Integration PDX

AI

AI-Powered Data Segmentation 
identifies the right patients, for the 
right message, in the right channel, 
at the right time

Im
proved outcomes

Se
amless experience

“Next-Best 
Actions”

Enrollment MLR Reporting

THRiV: Next-gen patient engagement platform
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Industry drivers
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Evolving market trends reshaping pharmacy & pharma landscape

United States

Pharma industry: DTC models 
reshaping patient engagement (e.g., 
LillyDirect). Manufacturers 
reallocating spend to high-growth, 
specialty meds

Pharmacy sector: Pharmacy 
chains facing significant pressures.  
Chains like CVS and Walgreens 
closing stores, addressing demand 
for digital access

Consumer trends: Growing 
demand for personalised digital 
health, vaccine hesitancy, and 
shifting care preferences 
accelerating industry changes

Governmental influence: New 
administration’s stance on vaccines, 
drug pricing, changes to 
reimbursement model, potential 
changes to US DTC regulations and 
drug/vaccination approval process

Australia/ New Zealand

Pharma industry: Government 
policies, aging population driving 
growth.  AU pharmaceutical sector 
expected to grow at a 6% CAGR over 
five years

Pharmacy sector: Pharmacists 
gaining expanded prescribing 
authority, creating new opportunities,  
added responsibilities, driving need 
for digital engagement

Consumer trends Patients 
demand convenience, digital 
engagement, and pharmacist-led 
care, reshaping healthcare delivery

Governmental influence: The 
Pharmacy Guild and government 
collaborating to improve care 
access, particularly for women’s 
health

MedAdvisor is leveraged to capitalize on these trends
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Transforming our platform, 
business processes, and go-
to-market strategy to align 
with market shifts

TRANSFORMATION

I M P A C T

• Further improve internal coordination across 
teams, ensuring seamless execution and proactive 
customer support

• Continued emphasis on company values with 
focus on the customer at the core of all planning. 
and execution

• Adjust go-to-market (GTM) strategy to align with 
shifts in pharma buying patterns (e.g., DTC) 

• Evolve vaccine programs to adapt to 
crowded market

• Further align retail engagement opportunities with 
specialty program needs 

• Align program execution with customer priorities, 
ensuring on-time, high-quality delivery

• Continue improvement of customer service to 
elevate customer experience

• Streamline processes associated from program 
design to launch to maximize revenue and 
customer satisfaction

• Optimize program performance analysis and 
reporting to maximize renewal rates

• Leverage AI to deliver clinical services that support 
pharmacist workflow and minizine burden

Focus on the customer Operational excellence Collaboration

• Diversified customer base with new 
manufacturers and brands

• Accelerated specialty medication growth through 
awareness programs 

• Expansion of general medication and vaccine 
programs

• Recapture deferred revenue from pneumococcal, 
shingles, and COVID boosters in 2H

• Accelerated sales cycle and GTM execution, 
enhancing customer experience

• Strengthen retail network by improved alignment
of programs with pharmacies' strategic initiatives
(e.g., food is medicine)

• Pilot next-gen, AI-driven patient engagement 
platform, THRiV

US: Leveraging Transformation 360o to 
accelerate reshaping US business
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AU: Leveraging Transformation 360o to 
accelerate market alignment

Expanding  pharmacist-led 
services, enhancing digital 
engagement, and leveraging 
AI to improve medication 
management

TRANSFORMATION

I M P A C T

• Increased SaaS and transaction fees associated 
with delivery of new capabilities and service 
enablement

• Expansion of high value clinical services to support 
scope of practice and drive adoption 

• Growth of pharma sponsored patient 
engagement solutions to improve medication 
adherence

• Accelerated deployment of AI-driven solutions, 
including Patient Consult, Differential Diagnosis, 
and AI Scribe MedsCheck pilots

• Seamless execution through enhanced 
workflow automation and cloud-based 
platform improvements

• Enhance cross-functional alignment and 
collaboration to drive speed to market for delivery 
of new services through the cloud

• Refocus company culture to align with core 
customer-focused values

• Utilise Pharmacy Advisory Group to align strategy 
with market needs

• Leverage pharmacy customer satisfaction survey 
to guide product development and customer 
satisfaction

• Standardize pricing to align with the customer 
value

• Leverage General Practitioner (GP) insights 
to develop enhanced clinical solutions

• Continue improvement of customer service to 
elevate customer experience

• Complete seamless delivery of cloud-based 
platform to enhance value to the customer and 
establish a platform for expanded services

• Leverage AI to deliver clinical services that support 
pharmacist workflow and minizine burden

Focus on the customer Operational excellence Collaboration
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Acute and Chronic 
Conditions

16%

Hormonal 
Contraception 

37%

Urinary Tract 
Infections

41%

Oral Contraception
5%

Dermatology 
1%

Travel Health
2%

Acute and Chronic Conditions Hormonal Contraception
Urinary Tract Infections Oral Contraception

Projected Cases by Category (FY29) 

AU: Regulatory tailwinds create catalyst for scope of practice growth

• Revenue reflects a CAGR of 70%+
• Significant growth post-FY26 aligns with 

full-scale implementation of ESoP/FSoP

Projected Scope of Practice Revenue Growth 

“The initiative is a significant 
step forward to address 
longstanding gaps in 
women’s health services ...  
Community pharmacies are 
trusted healthcare hubs, and 
we stand ready to support 
implementation of this 
initiative…”   

Trent Twomey, National 
President, Pharmacy Guild of 
Australia

Initial MDR estimations based on pilot participation.

• Clinical services supporting patient care 
launching in 2H: Patient Consult, AI scribe, 
differential diagnosis, clinical workflows

• Women’s health expected to drive 78% of cases by FY29
• Expect exponential increase in secure messaging across pharmacies in 2H FY25

FY25 FY26 FY27 FY28 FY29

Australian women’s health initiative highlights pharmacy’s role in access to 
care
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2H FY25 outlook
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2H FY25 outlook

Gen Med 
41%

Vaccine 34%

Specialty 
19%

Other 6%%

SaaS Revenue 
54%

Transaction Fees 
18%

Pharmacy 
Development 2%

Health 
Programs 8%

Meds Info 10%

Other 8%ANZ

Manufacturers

62

144

99

Brands

52

2H FY24 2H FY25

Pipeline by Category ($) 

US business redesign
• Optimize sales cycle and 

drive pipeline conversion
• Drive growth through 

reshaping of business 
processes and go-to-
market (GTM) strategy

ANZ expansion 
• Steady performance 

supported by expanded 
clinical services and health 
programs

• Continue price restructuring 
by standardizing SaaS fees 

• Leverage recently 
announced Women’s 
Health initiative to 
accelerate ROI from scope 
of practice investment

US Pipeline Diversification (#)

Cost optimization
• Review additional 

opportunities for opex
savings in 2H FY25

• Complete MedAdvisor for 
Pharmacy platform 
migration in ANZ

• Launch THRiV next-gen 
patient engagement 
platform in the US

Strategic initiatives
• Progress strategic options to 

maximize shareholder value 
• Plan expected to be 

finalized and announced by 
30 June 2025

Strategic Growth

US
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Thank you
medadvisorsolutions.com
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