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DISCLAIMER
This presentation may contain forward looking statements including 
statements regarding our intent, belief or current expectations with respect to 
Motio’s businesses and operations, market conditions, results of operation 
and financial condition, capital adequacy, specific provisions and risk 
management practices. Readers are cautioned not to place undue reliance on 
these forward-looking statements.  

Motio does not undertake any obligation to publicly release the result of any 
revisions to these forward-looking statements to reflect events or 
circumstances after the date hereof to reflect the occurrence of unanticipated 
events. While due care has been used in the preparation of forecast 
information, actual results may vary in a materially positive or negative 
manner. Forecasts and hypothetical examples are subject to uncertainty and 
contingencies outside Motio’s control. 

Past performance is not a reliable indication of future performance.

The material in this presentation has been prepared by Motio Ltd (“Motio”) 

and is general background information about Motio’s activities current as at 

the date of this presentation. This information is given in summary form and 

does not purport to be complete. Information in this presentation, including 

forecast financial information, should not be considered as advice or a 

recommendation to investors or potential investors in relation to holding, 

purchasing or selling securities or other financial products or instruments and 

does not take into account your particular investment objectives, financial 

situation or needs.

Before acting on any information you should consider the appropriateness of 

the information having regard to these matters, any relevant offer document 

and in particular, you should seek independent financial advice. All securities 

and financial product or instrument transactions involve risks, which include 

(among others) the risk of adverse or unanticipated market, financial or 

political developments and, in international transactions, currency risk.
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OVERVIEW OF MOTIO.



Health audience are women

Sponsor the news in Motio Café centres, this covers the AAP 

News with up to 150 new stories per day

• 14-Second Sponsorship Slot, played 20 times per hour

• Full motion graphic capabilities

• Border and banner options available 

News Sponsorship

Content Inclusion

• Developing fantastic networks that have high impact

• In geographies where a lot of people see our displays

• Has the precision of digital targeting

• The dynamics of video and editorial content

• Hyper relevant information

• Tailored to the natural long dwell times of each environment

HOW WE CONNECT 
WITH PEOPLE.



We own and operate digital screen networks in these

expanding group of environments.



Health

We own and operate digital screen networks in these

expanding group of environments.



motio is a Placed Based Media company

that operates over 1,200 displays nationally.









We own and operate digital screen networks in these

expanding group of environments.



Whilst we are technology driven, our 

business and culture is sales.



motio is known for transforming places 

and spaces. Helping business, customers 

and brands gain the maximum value from 

digital signage.
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FY25 RESULTS SUMMARY.



$9.377M

Revenue

$1.939M

CASH EBITDA

291%* Increased on FY24+30%* Year On Year

* Presentation of the comparative information has been restated due to a discontinued operations

HIGHLIGHTS



$0.0

$1.0

$2.0

$3.0

$4.0

$5.0

$6.0

$7.0

$8.0

$9.0

$10.0

FY2023 FY2024 FY2025

M
il
li
o

n
s

Media revenue has grown.

• 30% YOY Growth

• Cash flow positive

• Increased utilisation

• Sustainable business model

• Commitment to continued profitability

9.38M

5.47M*

7.19M*

* Presentation of the comparative information has been restated due to a discontinued operations

YEAR ON YEAR GROWTH



Cash and debt.

• Increase in cash position by 168% driven by:

- organic revenue growth and flow through

- Net inflow of $1.215M cash from divestment

- Paid down $1.3M oOh! media debt

YEAR ON YEAR GROWTH

$0.0

$0.5

$1.0

$1.5

$2.0

$2.5

$3.0

FY25FY24

M
ill

io
ns

 -

 0.5

 1.0

 1.5

 2.0

 2.5

Debt FY23 FY24 FY25 FY26 FY27
M

ill
io

ns

Debt

Cash

+$1.66M



• Gross margin % improved in FY25 from:

- Strong revenue growth, Health being the most significant​

- Cost of sale reduction with improved rates for connectivity​

• Finance Cost savings:

- Lower interest due to early partial payment for oOh!media 

Loan post the sale of the SPAWTZ business​

• Personnel Expenses

- Overall reduction in expenses YOY

• Other Expenses:

- Other expenses have increased

- Repairs and Maintenance +$80K and will normalise FY26 

- Rental Outgoings have lifted $44K

- Marketing up due to industry membership $28K+

- FBT has been moved from Employment to Other expenses

- Growth in client entertainment

- Reductions imminent for FY26

P&L COMMENTARY
YOY % FY25 FY24 (restated)*

Revenue  30% 9,377,224 7,191,047

Cost of media sites & production  8% 2,368,740 2,196,293

Gross margin  5% 74.7% 69.5%

Consulting & advisory fees  (96%) (78,250) (39,848)

Corporate Compliance  (84%) (106,794) (58,042)

Directors' fees and salaries  (32%) (543,545) (412,633)

Finance Costs  14% (219,366) (254,155)

Insurance expenses  6% (62,023) (66,064)

Personnel expenses  5% (2,747,095) (2,904,094)

Professional fees  37% (171,501) (272,893)

Other expenses  (98%) (1,166,481) (589,373)

* Presentation of the comparative information has been restated due to a discontinued operations
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NEXT FOR MOTIO.



WHY YOU SHOULD INVEST IN MOTIO

01

02

03

04

05

Highly experienced Management team

with proven track record on OOH

Expansion of our network, ready for

significant scale possibilities

Innovation in our networks and 

environments to have a high impact in 

brands, customers & business

Constantly increasing: Revenue growth

(fifth year), Profitability, Operational 

Efficiency, Cash Flow

Demonstrably capable significantly 

scaling our operations



THE THINGS WE VALUE.
Our values set the standards we expect, encourage and celebrate in our team and partners.

They guide our decision making and position us to achieve our purpose.

TEAM PLAY

01 We know that for motio to win, it takes all of us to 

make it happen. We celebrate teamwork and 

prioritise it over the individual.

02
COMMUNICATION

Our commitment to communication and making sure 

the team and our partners are informed is paramount 

to our success. We are committed to telling it like it is, 

the good, the bad and the ugly.

OPENNESS

03 We highly value the quality of being receptive to new ideas, 

opinions and arguments. We love it when people are curios, know 

their strengths and weaknesses and embrace them. 

EQUITY

04Motio is committed to widening participation, 

promoting ownership, fairness and behaving with 

proprietary interest to increase success for all.



Health audience are women

Sponsor the news in Motio Café centres, this covers the AAP 

News with up to 150 new stories per day

• 14-Second Sponsorship Slot, played 20 times per hour

• Full motion graphic capabilities

• Border and banner options available 

News Sponsorship

Content Inclusion

• Solid start to FY26

• Commenced roll out of PCYC NSW locations

• Further development of existing networks being evaluated

• Cash flow and cash balances healthy

• Quality team in place

• Forward momentum established across the business

• Continued focus on bottom profitability and growth

SUMMARY.
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QUESTIONS.
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