
The Future of TV is Personal

Linius’ patented Video Virtualization Engine™ 

is designed to convert cumbersome, legacy 

video into interactive, virtual video, enabling 

Artificial Intelligence, personalization, and 

potentially the transformation of the entire 

Internet video market.
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This presentation has been prepared by Linius Technologies Ltd (“LNU”). The information contained in this presentation is for information purposes only and has

been prepared for use in conjunction with a verbal presentation and should be read in that context.

The information contained in this presentation is not investment or financial product advice and is not intended to be used as the basis for making an investment

decision. Please note that, in providing this presentation, LNU has not considered the objectives, financial position or needs of any particular recipient. LNU

strongly suggests that investors consult a financial advisor prior to making an investment decision.

No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the information, opinions and

conclusions contained in this presentation. To the maximum extent permitted by law, none of LNU, its related bodies corporate, shareholders or respective

directors, officers, employees, agents or advisors, nor any other person accepts any liability, including, without limitation, any liability arising out of fault or

negligence for any loss arising from the use of information contained in this presentation.

This presentation includes “forward looking statements” within the meaning of securities laws of applicable jurisdictions. Forward looking statements can

generally be identified by the use of the words “anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”, “likely”, “intend”, “should”, “could”, “may”, “target”,

“plan” “guidance” and other similar expressions. Indications of, and guidance on, future earning or dividends and financial position and performance are also

forward-looking statements.

Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of

which are beyond the control of LNU and its officers, employees, agents or associates, that may cause actual results to differ materially from those expressed or

implied in such statement. Actual results, performance or achievements may vary materially from any projections and forward looking statements and the

assumptions on which those statements are based. Readers are cautioned not to place undue reliance on forward looking statements and LNU assumes no

obligation to update such information.

This presentation is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities and neither this

presentation nor anything contained in it forms the basis of any contract or commitment. Any offer or sale of securities will be made pursuant to definitive

documentation, which describes the terms of the offer (Offer Document). An Offer Document for any offer of securities in LNU will be made available when the

securities are offered. Prospective investors should consider the Offer Document in deciding whether to acquire securities under the offer. Prospective investors

who want to acquire securities under the offer will need to complete an application form that is in or accompanies the Offer Document.

This presentation does not constitute an offer to sell, or a solicitation of an offer to buy, any securities in the United States. The securities of LNU have not been,

and will not be, registered under the U.S. Securities Act of 1933, as amended (Securities Act) or the securities laws of any state or other jurisdiction of the United

States, and may not be offered or sold in the United States except in compliance with the registration requirements of the Securities Act and any other applicable

securities laws or pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act and any other applicable

securities laws.
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IN MARCH OF THIS YEAR, WE STARTED PITCHING THE PROSPECTUS 
WITH 3 GOALS

WHERE WE STARTED

Focus on Showcases for 
the first year

Develop the software 
product within 6–9 

months

Commercialize the 
product in mid 2017



1 2 3 4
Appoint a partner in 

a target market that 

is a technology or 

market leader, and a 

potential future 

channel or customer

Integrate and test 

technology

Confirm that our 

technology works in 

the environment

Confirm that a partner 

sees value in 

committing their 

resources

Validate the market 

impact

Extrapolate results 

from joint testing

Solicit feedback 

from industry 

experts, potential 

customers on joint 

solutions

Commercialize 

the offering for 

the target market

Go-to-market 

strategy details

Pricing

Training

Support

Launch

The Showcase 

Strategy

is a critical part of our 

methodology to bring 

a complicated 

technology into 

several markets in 

parallel.

The Showcase Strategy



THE JOURNEY SO FAR

1st Showcase
Tech leader 
digisoft signed

Dev Team

Small team of 
tech experts

Alpha

Patent claims 
validated

TMT-Analytics

Value at $0.28

Beta

Software ahead 
of schedule

AT&T/Warner

NYT validates 
huge market

Kirbys Invest

Prominent 
cinema family

Patents

Granted in EU

2nd Showcase

Tech leader 
SuitcaseTV

Personal Ads

1st ever public 
demo



Market Timing



“The initial era of big-data-driven 
television is here.”

Jeffrey Chester, executive 
director, Center for Digital 
Democracy, a consumer 
advocacy group “.. it’s clear what advertisers want. They 

want to combine the data intensity of 
internet advertising with the clear 
value and ability to change peoples’ 
perceptions that you get with a 
television ad.”

Stephen B. Burke, Chief 
Executive of NBC Universal 

“[You] could enjoy fewer interruptions 
and see ads for the products you’re 
interested in, not the ones you don’t 
need to see”

Jeffrey Bewkes, CEO of 
Time Warner



Global TV Advertising Revenue
in 2016

$175.4 Billion US



Targeted advertising
increased the value of ads

2.7x on the Internet



“As to the question of whether this is a 
new route for advertising and another 
opportunity for targeted addressable 
TV advertising, the answer is it’s going 
to take a significant period of time”

Sir Martin Sorrell, Chief 
Executive of the 
advertising giant WPP

“the TV group has been working to 
developing advanced advertising 
products but the process is difficult.”

Stephen B. Burke, chief 
executive of NBCUniversal, 



Where to From Here?



Personalised
Cable TV Ads

Digisoft Beta release complete $10s of billions
Targeting

Calendar Q1 2017

Broadcast SuitcaseTV Scoping TBD

Transcoding/ 
Storage

Suitcase TV and other key 
organisations

In progress $2.6 billion In planning

CDN In negotiations Scoping TBD

OTT In negotiations Scoping TBD

Showcase Path to Commercialization

Pick 
Market 
Sector

• Market or tech leader
• Future client/channel

• Pricing
• Training
• Support
• Launch

1

• Product Development
• Cost effective
• Market ready

5432
Appoint 
Partner

Integrate 
Technology

Validate 
Market 
Impact

Commercialise



Future Showcase Markets

Gambling
eLearning
IoT
AI

Security
Sports



Engineering Intelligent Content


