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Effective and Sustainable 

We Make Digital



Why Does It Matter?
Global Internet Ad Spend To 

Overtake Traditional TV By 2020

As of 2015, 52.7 percent of the 

global mobile phone population 

accessed the internet from their 

mobile device.

Worldwide IT spending is projected to surpass 

$3.9 trillion in 2015, a 3.9% increase from 2014, 

and much of this spending will be driven by the 

digital industrial economy, according to Gartner

Global B2C eCommerce

sales to hit USD2.34 trillion 

by 2017
1.39 billion (46.4%) of 

global internet users will 

buy online by 2017



Why Does It Matter?

27% of senior executives rate digital transformation as now being “a matter of survival.” 

– CapGemini Consulting

20% of market leaders will lose their dominant position to a company founded past year 2000 

because of a lack of digital business advantage (Gartner)

ONLY 27% of today’s businesses have a coherent digital strategy that sets out how the firm will 

create customer value as a digital business (Forrester)

125,000 large organizations are launching digital business initiatives now and CEOs expect their 

digital revenue to increase by more than 80% by 2020 (Gartner)





We’re Creating Unique End-to-End Solutions for Brands

Branding Your Business
- Relevant and Timely Research

- Crafting Compelling Brand Stories

- Creating Unique Identities

- Utilising Immersive Technologies in 

Your Brand Engagement

Promoting Your Business
- Setting Up Marketing Channels

- Determining Your Target Audience

- Understanding Promotional Mechanics

- Deciding Budgets and Forms of 

Engagement

Setting Up The Right Technology Platforms
- Finalising the Requirements

- Ensuring Platforms Help Generate Revenue and 

Profitability for the Business

- Building a Unique Platform for Target Audience 

Engagement and Maximised Sales

• BRANDING
• MARKETING
• COMMERCE





We Make A Difference By Focusing on What Matters



We Invest in the Future

• 360VR Realistic 

Experiences via 360 

stills / video

• Integrated 

touchpoints for 

eCommerce/ leads 

generation

• AR Interactive / 

Game experiences 

to generate interest

• Future development 

to create stories 

and AR applications



We Create Compelling Stories

Wonderful Indonesia 2016

- 360VR / TVC

DBS Digibank

- Marketing Video NDP2015 – 360VR showcase

La Vie Residences Cambodia

- 360VR/ Marketing Video
Sheraton Hong Kong

- 360VR Video



We Generate Value for our Clients



We Build Sustainable Technology Engines

PLATFORM & MANAGEMENT TOOLS

Redmine, Jira, Windows Azure, Amazon Web 
Services, Bitbucket, GitHub, HipChat, ERPNext, 
StarUML.

TECHNOLOGY
Web
• PHP: Zend, Yii, cakePHP, Symfony, Laravel, Phalcon
• Online: Magento, OpenCarts, CS-Carts, 

WooCommerce
• Payment: Braintree, Paypal
• nodejs: Realtime API, Stylus, Less, Jade, Socketio
• Database: MYSQL, MSSQL
• Others: Cloud Deployment, API for Mobile, 

Customize,
• Extend Legacy System, etc



We Help Businesses Create Platforms 

Wollo.co – eCommerce Fintech Website

Isetan – Rewards App
ez-link e-Store

Shangmarket e-Store

ARK Xpress Logistics Provider 

Matching Platform

CIMB eMarketplace



We Have Strong Operational Capabilities



How Different Is Digimatic Group?

DMC provides
THE ENTIRE VALUE CHAIN

with end-to-end solutions for 
brands

PERFORMANCE-BASED MODEL

BUSINESS 

MODEL
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This Is What We Have Achieved
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We Are Growing…







Oracle Silver Partner
Resell Oracle Platform as a Service, 

Infrastructure as a Service and 1-Click 

Technology portfolio

Wincor Nixdorf
Reseller for Wincor’s Solutions and also 

strategic partner for Wincor who also 

sells Digimatic’s products/ solutions

ASC HK Ltd
Agreement with ASC HK Ltd via 

Fashionpro on the creation of an 

eMarketplace supported by HK 

government

IDA 
Leading role in the development of the 

TR46:2016. TR46:2016 is a technical reference 

for e-commerce data interchange between 

e-commerce platforms and fulfilment entities. 

PT Bank CIMB Niaga
Development of B2C eMarketplace

platform for the Indonesian market for 

their merchants and their banking 

clients

ITAC Philippines
Reseller for Digimatic Group’s solutions 

in the Philippines

The Partnerships We Forged



Helping Australia Post Merchants Reach out 
to Markets in Singapore, Malaysia and 

Indonesia
Employing a unique marketplace in a marketplace concept 

via an Australian Pavilion in Lazada to allow merchants selling 

Australian products to reach out to more markets via 

eCommerce

Our Latest Project in Australia



We Are Profitable

In Comparison to Other 

Listed Entities in the 

space of eCommerce, 

we have a sustainable 

and profit generating 

business model which 

is sound and proven
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Q & A



Thank You

enquiry@digimaticgroup.com  E-mail

+65  6385 5576Phone

www.digimaticgroup.com Web

82 Ubi Ave 4, #06-04

Edward Boustead Centre, 

Singapore 408832 

Addresshttps://www.facebook.com/digimaticgroup/

@digimaticgroup

https://www.linkedin.com/company/digimatic-group-ltd


