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Digital is the main
reason just over half of
the companies on the
Fortune 500 have
disappeared since the
year 2000

Pierre Nanterme
CEO of Accenture




ou don’t innovate
disrupt your
stry, disrupt




“Change before

you have to.”
- Jack Welch
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Why Does It Matter?

Global Internet Ad Spend To

= ——————— As of 2015, 52.7 percent of the
Overtake Traditional TV By 2020 By 2020 executives mdlcl global mobile phone population
ffl% of revenue \fnll be accessed the internet from their
influenced by digital mobile device.
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Global B2C eCommerce Worldwide IT spending is projected to surpass
sales to hit USD2.34 trillion illi A
1.39 billion (46.47%) of $3.9 trillion in 2015, a 3.9% increase from 2014,
by 2017 global internet users will d much of thi nding will be driven by th
buy online by 2017 a uch of this spending will be driven by the

digital industrial economy according to Gartner
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Why Does It Matter?

27% of senior executives rate digital transformation as now being “a matter of survival.”
— CapGemini Consulting

20% of market leaders will lose their dominant position to a company founded past year 2000
because of a lack of digital business advantage (Gartner)

ONLY 27% of today’s businesses have a coherent digital strategy that sets out how the firm will
create customer value as a digital business (Forrester)

125,000 large organizations are launching digital business initiatives now and CEOs expect their
digital revenue to increase by more than 80% by 2020 (Gartner)
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We're Creating Unique End-to- End Solutions for Brands

* BRANDING
¢ MARKETING

¢ COMMERCE

Branding Your Business

(‘ o (@) - Relevant and Timely Research
- Crafting Compelling Brand Stories
III - Creating Unique Identities
- Utilising Immersive Technologies in

Your Brand Engagement

—
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. Seh‘lng Up The Right Technology Platforms

2’ Finalising the Requirements
BT TN - Ensuring Platforms Help Generate Revenue and
o . - '

- - Profitability for the Business

L4 - Building a Unique Platform for Target Audience
© TECHNOLOGY Engagement and Maximised Sales
e
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Promoting Your Business

- Setting Up Marketing Channels

- Determining Your Target Audience .
L

- Understanding Promotional Mechanics

—— - Deciding Budgets and Forms of
Engagement ’
o
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Our future is
digital
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> We Make A Difference By Focusing on What Matters

..............
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\f VIDEO MARKETING
IS THE FUTURE OGDIGWAL
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Digimatic Group

VIRTUAL
REALITY

360VR Realistic
Experiences via 360
stills / video
Integrated
touchpoints for
eCommerce/ leads
generation

We Invest in the Future

INVESTMENT'HIGHLIGHTS

There has been an investment of
over $765 million in the VR space,
leaving acquisitions aside, over the
past 5 years- Greenlight VR

Google has invested $542 million Razer, a VR player raised $50
in Magic Leap million in 2011 from IDG and
Accel, and has recently closed

i a round of funding with Intel
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Facebook has bought Oculus for Matterport, a leader in computer

$2 billion in 2014

>4 ENDEAVOUR

vision technology and immersive
media has raised $30 million led by
Qualcomm Incorporated in June 2015

Reallgy is all relative
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AUGCGMENTED
REALITY

AR Interactive /
Game experiences
to generate interest
Future development
to create stories
and AR applications




> We Create Compelling Stories >

Digimatic Group Digimatic Creatives

Introducmg DBS digibank

nobile banking app

Wonderful |ndones|q 2016 DBS Digibdnk 360° Virtual Reality Video - NDP 2015 (SG50) - RSAF - 360VRasia.com
- 360VR / TVC - Marketing Video NDP2015 - 360VR showcase

La Vie Residences Cambodia Sheraton Hong Kong
- 360VR/ Marketing Video - 360VR Video




We Generate Value for our Clients

Digimatic Group Digimatic Media
Q@
aa Pay-for-

". ,l\:. Performance | —— Digital Markeling: - | ‘ Bt e
VISTAPRINT.COM A® || MCAFEE ANTI-VIRUS

& CPA (Cost-per-Acquisition)
~ Ads run on CPA ad networks
- The networks pick the sites

ape Offered Solutions Results
and affiliates that match your prfie Ofred Sluions Rosuts (D) e setisc e o o S
p Printing company. @ Online leads generation & * Reach: 350,775 oudiences software. sales conversion.

sales conversion, + Sales Generated: 8,832 Sales

product ' s G A
— Action tracked on your site

- Pay fixed cost only on
defined acquisition

Digital Marketing:

: "“‘" all  AMAZON.COM

A
L\

OUTREAC H

Profile Offered Solutions Results
p Popular American @ Online leads generation & @ * Reached: 206,055 audiences
OUTREACH eCommerce platform. sales conversion. i .

Users Acquired: 7,489 users

NO. OF BRANDS 1 BImoN « Sales Generated: 3,064 sales

>2OO PER YEAR




We Build Sustainable Technology Engines

Digimatic Group

PLATFORM & MANAGEMENT TOOLS

Redmine, Jira, Windows Azure, Amazon Web
Services, Bitbucket, GitHub, HipChat, ERPNext,
StarUML.

TECHNOLOGY
Web

PHP: Zend, Yii, cakePHP, Symfony, Laravel, Phalcon
Online: Magento, OpenCarts, CS-Carts,
WooCommerce

Payment: Braintree, Paypal

nodejs: Realtime API, Stylus, Less, Jade, Socketio
Database: MYSQL, MSSQL

Others: Cloud Deployment, API for Mobile,
Customize,

Extend Legacy System, etc

SHANG

CARTS

Your very own eStore with
end-to-end concierge ser-
vices. Inexperienced with
online selling? We design,
build and maintain your
eStore for you. Leverage on
our expertise to gain a digi-
tal foothold online!

SHANG

MARKET.COM

Our very own in-house mar-
ketplace that brings a little
something for everyone.
Don't have an eStore?
Simply leverage on Shang-
Market.com and reach out
to millions online shoppers
in Asia!
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Digimatic Solutions

et)ay Easily List &
Sell Products
\
PR
4 | i ' Productivity
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»

Increase Brand
Exposure

Increase

Increase
Revenue

SH/ANG

GLOBAL

ShangGlobal lets you sell on
popular global marketplaces
without juggling with multi-
ple accounts! List, sell, track
and deliver via one cen-
tralised dashboard with real
time inventory sync and
updates.
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We Help Businesses Create Plaiforms

Digimatic Group

REDEMPTION & CONVERSION LATEST PROMOTION
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EZUNKCARDGUIDE  PRODUCTS

e

VALUEADDEDSERVICES ~ EZMONZEE  HAPPENINGS  FAGS  CORPORATE  CONTACTUS

MY EZ-LINK ONLINE SHOP

BEDLINEN
R | GUEss

twe Sae Up 1o J0%. Gunss Up o TO% OF

LADIES®
HOUSEHOLD SUNDRIES
SALE SALE

o gDITION
"

Wollo.co - eCommerce Fintech Website ez-link e-Store
Isetan - Rewards App
SHANG  sesrch posce [ o g

Home Merchants Apply As A Merchant Customer Care About Us

€ Global Merchans

@ Automotives

livM SMLIL Sd[e T .

BISCUITS & CHOCOLATE

A, Beauty & Health

B Fashion

Y Food & Beversoe

YOUR TRUSTED
COURIER SERVICES

b Gits & Collctbles

[ Home 8 ofce

b CIMB NIAGA

[00% waforal

@ sports & Lotsure

= Technology

U Toys & Hobbies

OFF
CHI
honeycomb " ANCIENT AZTEC S
- “l-\u.:x.n-wul
: e L “tarons el

Shangmarket e-Store

ARK Xpress Logistics Provider
Matching Platform

CIMB eMarketplace




> We Have Strong Operational Capabilities -

Digimatic Group

Prouss Mapping &
Intmratl
Warehousing
Pai:kaglrg

= Delivery

® Logistics Mgmt.

Digimatic Solutions



How Different Is Digimatic Group?

@ DMC provides
THE ENTIRE VALUE CHAIN
with end-to-end solutions for

brands I I l I

@

Al

=

@ PERFORMANCE-BASED MODEL

BRANDING

&z ' )
MARKETING RETURN ON INVESTMENT @/u\ﬂ D) ,
Y
V) BUSINESS

MODEL
> TECHN—-OLOGY‘/
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Digimatic Group

DIGITAL DIGITAL DIGITAL
TRANSFORMATION DISRUPTION REVOLUTION

DIGITAL

ENGINES PLATFORMS THE CREATION OF
OF GROWTH OF GROWTH AN ECOSYSTEM

BRANDING FINANCIAL TECHNOLOGY ENGINES
JOURNEY ' 4
MARKETING .
. ADVERTISING TECHNOLOGY PLATFORMS
TECHNOLOGY (ADTECH) A 4
TO BECOME A GLOBAL BRAND ENABLER COMMERCE TECHNOLOGY ROIBRANDING
(COMTECH) ROI MARKETING
THAT EMPOWERS BRANDS TO .
CONNECT TO THEIR CUSTOMERS IN ROl COMMERCE
THE MOST EFFECTIVE WAY . / ;
b e % ‘ ‘u
\‘g . 2 j—
= ':

r - > s : = — -
> BUILDING IGNITE BUILDING SUSTAINABLE
COMPETENCIES GROWTH BUSINESS
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This Is What We Have Achieved

) §ASX

Digimatic Group

D NMA

IS A GLOBAL BRAND ENABLER
THAT EMPOWERS BRANDS TO
CONMNECT TO THEIR CUSTOMERS
IN THE MOST EFFECTIVE WAY.

JULY 2016
Digimatic
Avustralia Pty Ltd
established in Melboume

FEB 2016

the acquisition of

AP Media Pte Ltd

16 DEC 2015
DMC

successhully listed (ASX:DMC) with
# total applications of A$ 26M
o oversubscribed by AS T0M

* effective raise of AS 16M

DME  : Digimatic Group lid
DMM : Digimatic Media Pre lid
WWM : Wewe Media Group Pre lid
DMS  : Digimatic Solutions Pie lid

Digimatic Group Market Cap of AS 300M

asof 16 DEC 2015

JUNE 2016
Digimatic Media
establishes office in Malaysia

SEPT 2016

Anonymous
Production Sdn Bhd
established in KL

erged to form

>150 empowered bronds
250,000 cusiomer database
>1 billion visits per year

2014
DMM & WWM

=100 countries reached

>100M vnwsﬁ.‘pser month OCT 20] 6

Appointed IDA CFC AP Media successiully
partner for rebronded as

eCommerce Digimatic Creatives
Pte Ltd

2013
DMM, WWM
& DMS
incorporated
respectively




We Are Growing...

SGD 10,000
N +54%
SGD 9,000
SGD 8,000
REVENUE Revenue 1,932,410 5,897,091 9,081,883
y 7

NET FROFIT Net Profit 466,216 717,832 1,023,020 S 7,060

W

[=]

* Past performances are extracted from Group Subsidiaries audited figures from Prospectus, which may not be directly comparable zZ SGD 6’000 +205%

=

3
I SGD 5,000

-
FROM: TO: SGD 4,000

CO \\\\\|U/,, \\l|lI/,/
% 3 - ” R
~ -
e Cgt
$5K $500K SGD 2,000
DIGIMATIC GROUP DIGIMATIC GROUP

SGD 1,000

s
SGD 0
FY2014* FY2015* FY2016
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BRANDS

200

(and Growing)

) ,,/\CSA B CIMBNIAGA

=DBs |(

M Ay ux | '

MUNDO ‘I _-oceanusl A
PARTNERS A\ P K

PROLNIC Hlitzlluh IASC
>/0)

@ link | iseran Jvens
(and Growing) -
c.tan,ks ‘ LeverageLeap
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_ OUR COUNTRY PRESENCE
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The Parinerships We Forged

B Silver
ORACLE Partner

Oracle Silver Partner
Resell Oracle Platform as a Service,
Infrastructure as a Service and 1-Click
Technology portfolio

ITAC

ITAC Philippines
Reseller for Digimatic Group's solutions
in the Philippines

Digimatic Group

HELPING BRANDS CONNECT

WINCOR
NIXDORF

Wincor Nixdorf
Reseller for Wincor's Solutions and also
strategic partner for Wincor who also
sells Digimatic’s products/ solutions

b CIMB NIAGA

PT Bank CIMB Niaga
Development of B2C eMarketplace
platform for the Indonesian market for
their merchants and their banking
clients

pht & 2016 Digimatic Group Ltd. All Rights Reserved. Stirctly Private &

i INFOCOMM
DEVELOPMENT
]DA AUTHORITY OF
SINGAPORE
IDA
Leading role in the development of the
TR46:2016. TR46:2016 is a technical reference

for e-commerce data inferchange between
e-commerce platforms and fulfiilment entities.

ASC

ASC HK Lid
Agreement with ASC HK Ltd via
Fashionpro on the creation of an
eMarketplace supported by HK

government




Our Latest Project in Ausiralia

Helping Australia Post Merchants Reach out
AUSTRALIA to Markets in Singapore, Malaysia and

Indonesia
Employing a unique marketplace in a marketplace concept

via an Australian Pavilion in Lazada to allow merchants selling
Australian products to reach out to more markets via
eCommerce

LAZADA  LAZADA LAZADA

I - S G Effortless Shopping I - C O-1D
LAZADA.COM.MY

D>
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We Are Profitable

NPAT

1PG NCL E88 8CO IcCQ DMC
($19.0m) (AS$1.4m) (AS79.8m) (AS0.0m) (AS12.5m) AS1.0m In Comparison to Other
5,000 Listed Entities in the
0 —_— space of eCommerce,
we have a sustainable
-5,000 and profit generating
§ 110,000 !ousmess model which
h is sound and proven
< -15,000
-20,000
-25,000
-30,000

>
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Thank You

Address 82 Ubi Ave 4, #06-04
Edward Boustead Centre,
Singapore 408832

https://www.facebook.com/digimaticgroup/

https://www.linkedin.com/company/digimatic-group-Itd enquiry@digimaticgroup.com

+65 63855576

@digimaticgroup www.digimaticgroup.com
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