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Important Information

This presentation has been issued by Atlas Pearls and Perfumes Limited (“the Company”) and is based on information obtained by the Company. This presentation should be considered as 
preliminary only and does not purport to contain all the information that you (“the Public”) may desire. In all cases, the Public should conduct its own investigations and analysis. The Company’s 

advisers and auditors have not been involved in the preparation of, and have not authorised, permitted or caused the issue, lodgement, submission, dispatch or provision of this presentation and do not 
make or purport to make any statement in this presentation and the recipient acknowledges that there is no statement in this presentation which is based on any statement made by the advisers. The 
Company, its officers and employees, advisers and auditors and their affiliates, and their officers and employees, to the maximum extent permitted by law, exclude and disclaim all liability for any 

expenses, losses, damages or costs that may be incurred by the recipient as a result of the information and /or representations contained in this presentation being inaccurate or incomplete in any way 
for any reason.
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• 15%	more	oysters	seeded	last	year 
compared	to	our	best	year	to	date,	due	for 
harvest	in	2018/19,

• A	significant	improvement	in	hatcheries	and 
juvenile	oyster’s	survival,

• A	sustained	post-seeding	nuclei	retention 
rate,

• A	promising	quality	improvement	in	pearl 
skin	and	lustre,

• A	solid	price	recovery	at	the	April	and	June 
Atlas	private	auctions	in	Kobe,

• A	steep	productivity	increase	in	grading	and 
value	adding.	

Where we are

Managing Director's report



• Grow	at	an	appropriate	pace	to	maximize
infrastructure	and	cost	efficiency	to
become	the	supplier	of	choice	for
premium	quality	South	Sea	Pearl at	trade,
wholesale	and	retail	level.

Where we are going

Managing Director's report



• An	effective	debt	restructuring	and	tax
management	process,

• An	on-going	support	from	the
communities	surrounding	our	farms,

• A	strong	push	in	the	appreciation	of
Indonesian	Pearls,

• A	broader	connection	with	customers,
• A	step	forward	in	pearl	education,
• A	carefully	crafted	collaboration	with	the

Arts,
• A	successful	launch	of	the	Atlas	Brand	in

Singapore	and	soon	to	come	in	Shanghai
and	Jakarta.

How we are doing it

Managing Director's report


