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FUTURE MOBILE TECHNOLOGY LAUNCHES 
NETSURFER ANDROID™ SMART PHONES 

TOGETHER WITH OPENDNA’S JOTTR AI NEWS 
APP 

  
Highlights: 

• In June 2017 OpenDNA signed a binding MOU with Future Mobile Technology 
(“FMT”), manufacturer and provider of the high-quality “Netsurfer” range of 
Android™ powered mobile devices to the European and African markets 

• Jottr, OpenDNA’s personalized content App, was made available on Google’s 
Play Store and is now pre-loaded onto every Netsurfer phone. Jottr hosts over 
2,000 sources of rich content streams to cater to and peak most user’s interests 

• FMT recently started selling its Netsurfer devices in 5 models (“Eagle-4.5 Inch 
Screen”, “Viper-5 Inch Screen”, “Tomcat-5 Inch Screen”, “B52-6 Inch Screen” & the 
“Falcon-5.5 Inch Screen”) 

• Through this pioneering development OpenDNA-enriched Netsurfer devices will 
“learn” and tailor news, entertainment, sports, technology and lifestyle content to 
each individual user 

• FMT aims to sell over 500,000 Netsurfer phones onto the market by end of 2018, 
all of which will contain Jottr. This partnership saves OpenDNA over $1M in user 
acquisition costs and at the same time FMT benefits by learning more about their 
customers’ interests and generate additional incremental revenue after the sale of 
the handsets 
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Leading artificial intelligence company OpenDNA Limited (ASX: OPN) (“OpenDNA”) is 
pleased to announce the successful launch of Future Mobile Technology (“FMT”), 
manufacturer and provider of the high-quality Android™ powered mobile handsets 
“Netsurfer” onto the market.  

OpenDNA’s innovative machine learning-powered personalization technology opens the 
way for Android™ device manufacturers to tailor services and content across Google’s rich 
content ecosystem, paving the way for the “Internet of Me” experience.  

The exceptionally smart Jottr App uses the power of OpenDNA’s Artificial Intelligence 
System (“AIS”) to continually learn user preferences, enabling it to deliver only articles and 
content which are of interest to the specific user of the App thereby helping to save the 
customer money by using less data on irrelevant content. 

The Jottr App features native advertising from Facebook, allowing OpenDNA to earn 
revenue through users ‘clicking’ on the advert. Native Ads are paid media that blend into 
content on the App, which are unobtrusive to the user and create a seamless user 
experience.  

The industry average for mobile session length in media and entertainment is 5 minutes 
and 59 seconds (Source: Statista 2017). Jottr shows more than twice the industry average 
in usage, as depicted in the below graph.  
 

�  
 
In July 2017 when OpenDNA announced the launch of Android™ Jottr App, the average 
session duration on the platform was 11mins and 26secs and reading 13 news stories on 
average. However, in the last 90 days the figures have increased to user’s spending 
15mins 6secs on average per session and reading over 17 news stories on average.  
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Below is a depiction of an anonymous user’s psychographic profile, showing how detailed 
and granular OpenDNA can get into understanding a single user on any platform:   

OpenDNA learns a user’s detailed interests and is able to determine relevancy between 
each interest type. This can be applied in any industry segment as the technology is 
industry agnostic.   

Tracy Andersson, FMT’s CEO, said:  
“We are very excited about what this partnership can bring to the market and potential 
additional revenues that can be achieved. As previously stated, our partnership with 
OpenDNA was a natural fit – we wanted our users to ‘love their Netsurfer’ and the content 
experience is a major part of making that a reality”.  

Based on the above growth trajectory and Jottr being 
deployed in over 500,000 handsets by end of 2018, and 
using the below assumptions:  

• 15% of Netsurfer phone users use the App monthly 

• 15% of monthly users use the App daily 

• average cost per click of $0.65 and,  

• average cost per thousand ad impressions being $2 

The partnership has the capacity to generate between 
$250,000 and $500,000 yearly in ad revenues when fully 
optimized. 
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Speaking today in relation to the successful Netsurfer phone launches, OpenDNA 
Managing Director and CEO Jay Shah said:  
“We have been delighted to work with the team at Future Mobile Technology with the 
successful integration and launch of Jottr on their Netsurfer phones, which are beautifully 
designed and perfectly tailored to their customers’ needs, an aspiration that is shared by 
both parties across our products. We are excited by the opportunity to bring real 
personalization to the mobile handset.” 

ENDS 

For further information, please visit the OpenDNA website at opendna.ai or contact: 

 

Follow OpenDNA on Twitter @OpenDNAOfficial 

About OpenDNA Limited 

People are not categories. People are individuals. 
OpenDNA is an Artificial Intelligence company that enables businesses to better 
understand their individual users by building detailed psychographic, personality & 
behavioural maps of those users; giving them the most personalized, relevant and 
targeted experiences possible. The technology has been proven to improve user 
engagement and retention, in turn creating the ability for OpenDNA’s customers to 
increase revenue. 

opendna.ai  
Unit B9, 1st Floor 431 Roberts Rd Subiaco WA 6008 
Registered as: OpenDNA Limited         
ACN: 613 410 398

Jay Shah  
Chief Executive Officer  
Ph: +61 8 6444 1702 
Email: hello@opendna.ai

Richard Jarvis 
Chief Financial Officer  
+61 8 6444 1702 
Email: hello@opendna.ai 
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