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I_NEARMAP'S UNIQUE INVESTMENT HIGHLIGHTS.

-
© ® @

GLOBAL MARKET PROVEN SCALABLE CLEAR STRONG CAPITAL
OPPORTUNITY PRODUCT BUSINESS MODEL COMPETITIVE DYNAMICS
Substantial global market LEADERSHIP Established, loyal and growing ADVANTAGES Operating investments largely

opportunity — runway for customer base in place — moving to

. ; Innovation culture Coverage :
sustained growth, is on track Hiah retention rates and generating returns
to reach US $4.5B by 2025 Track record of bringing new 9 o I Resolution R q hinG ACV2
CAGR 14.6%) oroducts to market opportunity for upse ecord growth in Group ,
( o Recurring revenues with high Frequency generated in both markets
Creating new market with 3D EiZéfgggisjfngOZf:mless gross margins Consistency Net cash reserves to self fund
Effective and focused sales History growth
and marketing capability Functionality Strong free cash flow and
Scalable with significant fixed Usability return on invested capital

cost leverage

' Transparency Market Research “Aerial Imaging Market: Global Industry Analysis, Size, Share, Growth, Trends and Forecast, 2017-2025" nearmap ,'::: Y
'l'

2 ACV = Annualised Contract Value



I-BUSINESS MODEL: RECURRING SUBSCRIPTION

REVENUES GENERATE OPERATIONAL LEVERAGE.
-

INDICATIVE IMPACT OF BUSINESS MODEL Key drivers of indicative model:

ACV portfolio renews each year

Recurring subscription

revenue base (12 month

customer retention at 31-Dec-17 100% Sales Team Contribution
AV Ratio — productive sales &
marketing investment

Productive sales and _

marketing investment Fixed capture and opex

through Sales Team investment

Contribution Ratio

Relatively fixed capture and INDICATIVE ONLY: Example does

opex investment not constitute gwdance or |mp|y
any forward looking statements

Indicative example

highlights free cash flow

generation of business as it
scales — replicating the AU
experience in the US

W Renewal ACV M Incremental ACV
B Direct Sales & Marketing B Capture / Opex

near map ....



RECORD PORTFOLIO GROWTH.
GROUP PORTFOLIO LTV? = $480M

GROUP ACV GROWTH (AUDS$M) 2

60.0 8,500
Compound Half Yearly Growth - 15.9% Compound Half Yearly Growth - 6.6%
50.0 8,000
7,500
40.0 2
.2
> ‘2 7,000
% —
QO 30.0 g
o) Ko}
< 2 6,500
Y
o
20.0 #*
6,000
10.0 5,500
- 5,000
31-Dec- 30-Jun- 31-Dec- 30-Jun- 31-Dec- 31-Dec- = 30-Jun- = 31-Dec-  30-Jun- = 31-Dec-
15 16 16 17 17 15 16 16 17 17
BUS 0.8 2.0 4.2 6.9 10.9 mUS 154 363 486 605 742
HAU 29.2 344 37.0 40.0 433 WAU 5,984 6,827 7,019 7,227 7,477

HAU BUS HBAU BUS
T ARPS = Average Revenue per Subscription
2 Adjusted for AU personal subscription account products ceased during FY16

3LTV = Lifetime Value

GROUP SUBSCRIPTIONS GROWTH 2

AUD$

16,000

14,000

12,000

10,000

8,000

6,000

4,000

2,000

BAU
BUS

GROUP ARPS ' GROWTH 2

Compound Half Yearly Growth US - 27.9%
AU - 4.4%

31-Dec- 30-Jun- 31-Dec- 30-Jun- 31-Dec-

15 16 16 17 17

4,881 5,039 5,272 5,540 5,799
5,481 5,539 8,737 11,443 14,647

EAU BUS

near map ;




I-H1 FY18 KEY FINANCIAL HIGHLIGHTS.

27 % 80% 97%
Growth in H1 Group Group Gross Margin Group Sales Team
Revenues on pcp Contribution Ratio

Strong scalable growth with operational leverage

31% $1.2M $20.6M

Growth in H1 Group Group EBITDA Closing Group cash
Expenses on pcp

Reflects the investment program underway at Nearmap over the last 18 months

nearmap g



[ CURRENT. CLEAR.
CONSISTENT. COMPREHENSIVE.

We've set the standard for current, clear imagery.

WE CAPTURE 88% FRESH CONTENT TO WE'VE EXPANDED

of Australia’s THE CLOUD IN DAYS OUR FOOTPRINT and

population up to after we process & are now

6 times per year: upload. photographing over

And 67% of the E(?0,00? >quare I

US's populatior 2 90% increase over
. (@)

;gat'o 3 times per our FY2017 capture

program.

HIGHER RESOLUTION,
MORE ACCURATE
IMAGERY with our
newest HyperCamera
2 system.

Lo, 0

near map i



r

THE NEARMAP TIMELINE.

PRE-2012

* Development
of HyperPod

e First
Australian

captures in
Perth

* Content
software and
delivery in the
cloud

2012

* Implementation
of cloud-based *
subscription
model

©

2013-14

* Development
of new camera 2015

system

e First US
captures
undertaken

e First Australian

®

e

2016

o First Oblique
captures

e Commencement
of commercial
US operations

$1M subscription

contract

Ve

2017

Over 8,000
subscribers
worldwide

85

2018 & BEYOND

* Measurable Obligues
* Export 3D content
e Partnerships

* 3D visualization &
streaming

* Open source
developer community

* Integrated drone ”

content " o'

near map 4



I-DIVERSE GLOBAL CUSTOMER
BASE.

GROUP ACV PORTFOLIO BY INDUSTRY (%) ¢ Diverse customer base in both

AU and US
31 DECEMBER 2017 . .
 National enterprise customers
Architecture, in both territories, as well as
Construction
Commercial and partners
/ Other Engineerin . e .
30% DO e Significant small and medium

enterprise customer base
covering a range of industries
and use cases

» Key government supplier
including local counties in the
US, and local and state
government in Australia

Solar ( to Landgate’s Capture WA
6% Utilities

(including preferred supplier
15% Contract panel)

Insurance &
Property Government

9% 15%




I-PRODUCT EVOLUTION: ENHANCED

INTERFACE AND GEOGRAPHY.

NEW INTERFACE: MAPBROWSER NEW COUNTRY: NEW ZEALAND
* Intuitive interface * 14 cities captured

e Continuous zoom o 72% population coverage

* Annotated, georeferenced export * Historical imagery library

* Mobile-responsive
* Obligue photo date

near map



I PRODUCT EVOLUTION: NEW CONTENT AND

PRODUCT.

- e

NEW PRODUCT: MEASURABLE OBLIQUES

* New version of Multiview » 45° angle views

* High resolution * Inspect site from 4 cardinal directions

» Stitched together mosaic of multiple  Rich capture meta-data makes accurate
obliques height & width measurements possible

» Holistic 45° view e First layer of 3D

neannapﬁ



I AERIAL IMAGERY EVOLUTION.

V4D,

Ortho Imagery

Oblique Imagery
Surface Model

Sun-shaded or
Hill-shaded DSM

Point Cloud
Textured Mesh

3D




I-3D DATA = 3D BUSINESS

INTELLIGENCE.

® 00

Unlock new Unprecedented High-resolution and  Making 3D content
opportunities with scale of capture accurate available for
multi-dimensional everyone

content
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H2 FY18 UPDATE.

O

H2 GUIDANCE
AFFIRMED

AU and US incremental
ACV and STCR
consistent with H1 FY18

US ACV reached
>USD$10M at 31 March
2018

OBLIQUE CAPTURE
AND PRODUCTS

15t pass of global oblique
capture program
substantially complete —
2nd annual pass already
commenced

Panorama and Oblique
now rolled out in AU and
US and contributing to
both customer retention
and ACV portfolio growth

STRATEGIC LEADERSHIP

Chief Marketing Officer to
drive global brand
marketing — Sue Klose
(Executive Director)
currently interim

Patrick Quigley appointed
EVP & General Manager —
International and Partners

3D ROLLOUT

Use cases in test with trial
customers in public safety,
telecommunications,
property management,
urban planning and
renewable energy

Determination of value in
each use case underway

e
uf"'.:.
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ORPORATE S e

INFORMATION. oS

Level 4 Tower One, 100 Barangaroo Avenue, e s o
Barangaroo NSW 2000, Australia 5T S e i L

+61 280760700 e T, s
investor.relations@nearmap.com e o
WWW.nearmap.com

. Wi =
@nearmap 04 e Bl g
IMPORTANT NOTICE AND DISCLAIMER . “'
The material in this presentation has been prepared by Nearmap Limited ACN 083 702 907 (Nearmap) and : - 2" L
is general background information about Nearmap's activities current as at the date of this presentation. P &l
This presentation provides information in summary form only and is not intended to be complete. #y

Nearmap makes no representation or warranty as to the accuracy, completeness or reliability of any of the
information contained in this presentation. It is not intended to be relied upon as advice to investors or

potential investors and does not take into account the investment objectives, financial situation or needs 5 r -
of any particular investor. Due care and consideration should be undertaken when considering and s Fu i
analysing Nearmap's financial performance. ’ T

This presentation may contain forward-looking statements, including statements regarding Nearmap's e 1 .,
current intentions, plans, expectations, assumptions and beliefs about future events. The words i .
“anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”, “likely”, “intend”, “outlook”, =
“should”, “could”, “may”, “target”, “plan” and other similar expressions are intended to identify forward - " v
looking statements. Investors and potential investors are cautioned not to place undue reliance on these i L : = e I . B - : I - ’ -
forward-looking statements. Nearmap does not undertake any obligation to publicly release the result of F ™ i - 3 . - .

any revisions to these forward-looking statements to reflect events or circumstances after the date of this ) ] .
presentation to reflect the occurrence of unanticipated events. While due care has been used in the H - T o S e = . g
preparation of forecast information, actual results may vary in a materially positive or negative manner. . B kT L L - s h E - - ul
Forecasts and hypothetical examples are subject to risks, uncertainty and contingencies outside i 3 . i . ) - P . .
Nearmap's control and are based on estimates and assumptions that are subject to change. , : 't - & . : - e -

To the maximum exten Cfermitted by law, each of Nearmap and its directors, officers, employees, agents,

contractors, advisers and any other person associated with the preparation of this presentation disclaims
any liability, including without limitation any liability arising from fault or negligence, for any errors or
misstatements in, or omissions from, this presentation or any direct, indirect or consequential loss . . : il
howsoever arising from the use or reliance upon the whole of any part of this presentation or otherwise - y = i Lari oo - - Wk, TR A, ML : e
arising in connection with it. 18 H poatd i aa o L . = . , fre ¢ el . 7 o

All currency amounts are in AU dollars unless otherwise noted.
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