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“To walk fast, walk alone. But to walk far, walk together. 

The group is poised for growth. All business units ought 

to stand united, in terms of working culture, beliefs and 

goals, driving towards a singular common vision which 

we ought to consistently remind ourselves.”
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The future of the Group will be constructed around
the strengths of our culture

Ivan Ong
Executive Director

“ With better clarity in our 
vision and mission, we 
believe that the Group 
will be able to deliver a 
stronger performance in 
the future. “Clive Tan

Non-Executive Chairman

Digimatic Group Ltd. (ASX:DMC) has bought 8VIC 
Global Pte. Limited  (“8VIC”) from 8I Holdings Limited 
(ASX:8IH) via a share swap in view of the challenges 
facing the digital marketing and transformation 
segment of the business, and more importantly, the 
potential that 8VIC has in terms of its market reach 
and growth. 

The Board is carrying out a strategic review of the 
Group. Pending the outcome of the strategic review 
and options available, we will inform the shareholders 
of our plan and seek the approval of the shareholders 
if necessary to carry out the changes needed. 

An initial assessment has pointed towards the direction 
that the Group will likely be better off without having 
multiple focuses which spreads the attention of the 
board and management. Pending further research, 
assessment and discussion, we will decide on the next 
course of action when we have better clarity as to the 
options that are open to us. 

With better clarity in our vision and mission, we believe 
that the Group will be able to deliver a stronger 
performance in the future. The vision, alignment 
and congruency of the Group will be supported and 
enabled by our talent pool and in-house capabilities. 
As we are a knowledge and talent based company, you 
would expect that there will be more investment in these 
areas as we seek to expand our reach and depth. 

We are channelling our focus, together with our 
parent company (ASX:8IH), to cater towards the 
needs of our customers and potential customers in 
the regional markets. To better serve their needs, 8VIC 
is collaborating with 8IH to create an app known as 
WealthPark, a smart investment app that incorporates 
8IH & 8VIC’s proprietary screening and investing 
tools to serve as the software and technology platform 
supporting the needs of our customers. 

Going forward, we are also working closely with our 
parent company (ASX:8IH) to refine and expand our 
program offerings. Already in the pipeline are other 
investing-related programs that 8VIC is piloting, dry-
running and executing.  

The future of the Group will be constructed around 
the strengths of our culture. We must continue to 
have a healthy balance sheet and to be prudent in 
our acquisitions. We will also work towards improving 
the effectiveness of our sales and marketing and 
increase the efficiency of our business operations to 
achieve excellence in customer satisfaction.   I would 
like to thank all our shareholders sincerely for your 
understanding and support to the Group as we work 
towards a brighter future.

Dear Shareholders,

Chairman's Statement
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“ We are bound to face 
with strong headwind 
but standing united will 
ensure our firm foothold 
and a promise that we 
will always be moving 
forward. “Pauline Teo

Executive Director

Focusing on Business Transformation
FY2018 has been a focused and strategic year to 
synergize the operations across the different entities 
within the Group. In November 2017, Digimatic 
Group Ltd. (ASX : DMC) has completed the acquisition 
of 100% equity interest in 8VIC Global Pte. Limited. 
With 8VIC on board, the company became the biggest 
revenue generator of the combined entity. Following 
which in January 2018, I have been appointed as the 
Executive Director of the Group and undertook the 
strategic review of the business integration as a whole 
DMC Group. 

The past 6 months has been a series of intensive strategic 
review to examine how the individual subsidiaries can 
synergize to increase performance, drive strategic 
growth and achieve a common goal. The board 
reviewed into areas of market positioning, resource 
allocation, management and cultural alignment across 
all divisions within the Group’s businesses, with a 
proposed recommendation that 8VIC should stand 
clear on its own as a Value Investing College, focusing 
on its core business growth in Financial Education 
programmes.

Group Direction and Positioning
Since the inception of DMC in 2015, the direction 
and positioning of the Group has changed focus from 
Digital transformation in FY2016 to Advertising and 
Creative Technology in FY2017, all within two financial 
years. Moving forward, we aspire for a more unified 
goal and agenda. One that is evergreen, long lasting, 
and with team members stepping up to fulfil the brand 
vision.    

The vision of 8VIC is to be the “Number One Value 
Investing Education Provider in the World” and team 
has been focused, growing the entity to be the largest 
Value Investing training provider with more than 
50% of the market share in Singapore and Malaysia 
(according to Euromonitor’s research study) with its 
signature Value Investing programmes and initiatives. 
The focused strategy of 8VIC has worked well since its 
inception in 2008 and we strive to bring the same drive 
and results into DMC.

Financial and Operations Overview
DMC registered a revenue of $17.3 million, a gross 
profit of $7.47 million and a net profit of $775,350 in 
the financial year ending 31st March 2018. 

Amidst our challenges, the Group enjoyed multiple 
wins. Digimatic Creatives 360VR production arm, 
360VR Asia has been appointed as the 360-production 
partner for NDP2017 as they executed a national level, 
multi-cam and multi-steam live 360 broadcast.

Digimatic Media’s flagship brand, Ace Profit Academy 
has expanded their programme offerings from 12 to 
14, and even launched Mandarin programmes for 
some of their wellness and personal development 
courses. Meanwhile, Wewe Media has been consistent 
to optimise their exclusive machine learning and 
algorithm platform, Intellink®. They have ventured 
into three potential and fast-growing segments, namely 
the Mobile Application Advertisers, Lead Generation 
Advertisers and E-commerce advertising. Similarly, 
Webbynomics is focused to drive for more online sales 
conversion for the ‘Home and kitchen’ as well as ‘Toys 
and Games’ product category via digital marketing. 

For 8VIC, it has been a busy year particularly with the 
merger of 8I Education and Financial Joy Institute to 
form 8VIC in April 2018.  With the successful merger, 
the team continue its journey to spread Value Investing 
in different markets. 8VIC Taiwan office, 8VIC Thailand 
office and 8VIC Australia entity were also officially 
opened in May 2017, January 2018 and February 
2018 respectively. Beyond the regional offices, 8VIC 
also worked with different partners to market and 
organise its signature Value Investing programmes in 
cities such as New Delhi, Guangzhou, Dubai, Sydney, 
London, Munich and Tokyo.

To promote Value Investing College (VIC), 8VIC has 
been working closely with its advisor, Ms Mary Buffett, 
through the Investopia series in Singapore, Kuala 
Lumpur, Bangkok, Taipei and Sydney.  The Investopia 
event creates brand awareness and strong branding 
positioning in the existing and new markets. To 
strengthen the brand positioning and awareness, the 
team merged part of the Millionaire Investor Program 
(MIP) content into the Value Investing Bootcamp (VIB), 
bringing it to a new level.

Business United, Business forward
I’ve heard, to walk fast, walk alone. But to walk far, walk 
together. The Group is poised for growth. All business 
units ought to stand united, in terms of working culture, 
believes and goals, driving towards a singular common 
vision which we ought to consistently remind ourselves. 
For business success, I belief a unified integration 
of all subsidiaries is necessary. Individual business 
models should not exist as a standalone entity, but to 
complement each other and foster co-existence. How 
we work together will determine how we win together.  
 
The journey ahead will not be smooth sailing, neither 
will it be impossible. We are bound to face with strong 
headwind but standing united will ensure our firm 
foothold and a promise that we will always be moving 
forward. I sincerely thank all shareholders for your 
continued support and understanding. We look forward 
to growing with you, emerging stronger and better.

Dear Valued Partners,

director's Statement
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Mr Tan advises on corporate governance, strategic 
planning and direction for the company. As co-founder 
and executive director of 8I Holdings Limited, he is 
responsible for the strategic planning, development and 
risk management of its businesses including education 
and investments in listed securities and private equity.

Clive Tan Che Koon
Non-Executive Chairman

Mr Lewis has over 20 years’ experience and leadership 
of small cap ASX Listed companies and is the founder 
of boutique corporate advisory group Smallcap 
Corporate. He holds corporate advisor and non 
executive director roles with several ASX company’s 
including Lion Energy Limited, Kingsland Global 
Limited, Titan Minerals Limited and Flamingo AI 
Limited. Mr Lewis holds a Bachelor of Economics and 
is a Fellow of the Governance Institute of Australia.

Zane Robert Lewis
Non-Executive Director and 
Compliance Manager

Pauline Teo has more than 10 years of experience 
working as a public servant in the field of learning 
and development. Under her leadership as a director 
of 8VIC Global Pte. Limited. 8VIC is currently the 
leading Financial Education provider in Singapore 
and Malaysia, and has expanded into Thailand, 
Taiwan and Australia.

Pauline Teo
Executive Director

board of directors

Z
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focusing on 
business growth c
The Group is poised for 
growth. All business units 
ought to stand united, in terms 
of working culture, believes 
and goals, driving towards 
a singular common vision 
which we ought to consistently 

remind ourselves.
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Business forward

“  VIC is growing from 
strength to strength, and we 
are poised to achieve our 
vision to be the Number 
1 Global Value Investing 
Education Provider. ”
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Sean Seah is the CEO of 8VIC Global Pte. Limited, and the 
founder of Financial Joy Institute Pte. Ltd. He received First 
Class Honours in Bachelor of Business with a Major in Applied 
Economics from NTU in 2005. Prior to this role, Sean served 
in the SAF as a Military Guards Officer, performing the role 
of Company Officer Commander, where he led and trained 
a company of 150 in the Guards Unit. His last position was a 
Staff Officer (Major) in the SAF Centre of Leadership.

Sean Seah
Chief Executive Officer

Through his many years as a seasoned Digital Entrepreneur, 
Mr Ong has amassed a deep pool of experience and 
knowledge in the digital advertising space that has helped 
many companies across the world achieved astonishing ROI 
on their business.

Ivan Ong 
Executive Director, Digimatic Media Private Limited

Graduated from the NUS with a Bachelors in Medicine and 
Surgery in 2008. Dr. Daniel joined Financial Joy Institute 
Pte. Ltd. in 2009 as an Executive Director and trainer. As 
the Chief Marketing Officer of 8VIC Global Pte. Limited, 
Daniel is responsible for the strategic planning and global 
operations of the Education segment as well as management 
and consolidation of the programmes and schedule across 
the globe including Singapore, Malaysia, Taiwan, Thailand, 
Myanmar, Vietnam, India and Dubai.

Dr. Daniel Kao
Chief Marketing Officer

Ms Jane Neo’s tremendous sales and online marketing 
results has helped to shape up Digimatic Media’s systems 
and processes, which enables the business to scale effectively 
and regionally in a very short period of time.

Jane Neo 
Managing Director, Digimatic Media Private Limited

Nick GC Tan is the founder of Digimatic Creatives, a firm 
that specializes in business marketing, creative content and 
marketing consultancy. We help clients meet their business 
objectives and build a sustainable business. Nick is also the 
founder of 360VRasia and Anonymous Production, where his 
team is the first few to enter the realm of 360VR, AR and 
video content online integration for clients around the region.

Nick Tan
Managing Director, Digimatic Creatives Pte. Ltd.

subsidiaries directors

8VIC Global Pte. Ltd.
Digimatic Media Pte. Ltd.

/ Digimatic Creatives Pte. Ltd.
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subsidiaries directors

Wewe Media Pte. Ltd. Webbynomics Pte. Ltd. 

Mr Aaron Tan is a performance advertising professional 
well-versed in lead generation and client acquisition services 
via mobile and desktop advertising. As a co-founder of 
Wewe Media, a Mobile Advertising agency focused on 
running performance-based marketing campaigns for clients 
worldwide.

Aaron Tan 
Managing Partner, Wewe Media Pte. Ltd.

Mr Ronny Lua has been a performance advertising pioneer 
since 2008, working on strategic advertising campaigns for 
clients from varied backgrounds. He co-manages Wewe 
Media and currently handles its business development, 
identifying new opportunities managing strategic partnerships.

Ronny Lua
Managing Partner, Wewe Media Pte. Ltd.

A Wewe Media co-founder, Mr Danny Lua currently manages 
the media buying team, app development and monetisation 
teams and helps in strategising international growth/ 
development plans for the company.

Danny Lua
Managing Partner, Wewe Media Pte. Ltd.

Leslie Chong co-founded Webbynomics with Digimatic to tap 
on the growing e-commerce trends in USA, focusing on the 
toy niche. He led the company to achieve in excess of half a 
million revenue in the first 6 months, and continues to scale 
the company’s growth by expanding company’s products 
and service offerings. His aim is to expand the company’s 
business operations into Europe in 2018.

Leslie Chong
Managing Partner, Webbynomics Pte. Ltd.

Graduated from NUS, Bachelor of Computing (Computer 
Science) Honours, Daniel Lai co-founded Webbynomics 
where they led the team with his expertise, knowledge and 
experience to sell overseas using digital marketing. Focusing 
in the segment of ‘Home and Kitchen’ as well as “Toys and 
Games”, Daniel leads the team to drive more online sales 
using digital marketing, social media marketing and media 
buy.

Daniel Lai
Managing Partner, Webbynomics Pte. Ltd.
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Revenue from Ordinary Activities

Profit after Tax attributable to members

Total Comprehensive Income

Net Tangible Assets

Total Assets

S$17.3 Million

S$696,441

S$814,007

S$9 Million

S$18.3 Million

financial highlights
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Digimatic Group Ltd. (ASX: DMC) was created in response to the growing power of 
digital media in shaping consumer perception, engagement and knowledge. With 
the recent acquisition of 8VIC Global Pte. Limited. DMC has evolved into a digital 
and educational conglomerate. Since its inception, it has grown by adapting and 
harnessing the latest in Ad and Edu tech innovation.

The total consolidated revenue and net profit attributable to members for the financial 
year ended 31 March 2018 was S$17.3 million and S$696,441 respectively.

During the period, DMC completed the acquisition of 100% equity interest in 8VIC 
Global Pte. Limited. The company has issued 30,504,320 CHESS Depositary interests 
(CDIs) as consideration (on post-consolidation basis) to acquire 8VIC from 8I Holdings 
Limited and Glorymont Ltd.

The Earnings Before Interest, Tax, Depreciation and Amortisation (“EBITDA”) and 
Net Profit Before Tax (“NPBT”) for DMC Group is stipulated at S$1.2 million and 
S$759,197 respectively.

Net tangible assets for the Group was S$9,040,622.

Cash and cash equivalents at the end of the financial year was just over S$8.6 million.

Overview

review of
Group performance

acquisition of 8vIC

“ During the period, DMC 
completed the acquisition 
of 100% equity interest in 
8VIC Global Pte. Limited. 
“

S$11.1 Million S$3 Million

S$17.3 Million S$775,350

NET PROFIT
CONSOLIDATED

REVENUE

2017 2018
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Financial Education

8VIC Global Pte. Limited. (“8VIC ”) is the financial 
education arm of DMC, conducting seminars and events 
on value investing. As a leading financial education 
and training provider in Singapore and Malaysia, 
its flagship programs, ‘Millionaire Investor Program 
(“MIP”)’ and ‘Value Investing Bootcamp (“VIB”)’, focus 
on educating the layman on principles and techniques 
of value investing. Under the brand name of Value 
Investing College (“VIC”), their network supports more 
than 10,000 graduates across Singapore, Malaysia, 
Taiwan, Thailand, Myanmar, Vietnam, India and Dubai. 
In Singapore and Malaysia specifically, VIC is the 
leading Financial Education provider in the discipline 
of value investing. With new offices set up in Taiwan, 
Thailand and Australia, 8VIC is well advanced in its 
plans to position itself at the forefront of the rapidly 
growing Financial Education Industry.

In the first quarter of FY18, 8I Education (“8IE”) and 
VIC merged, rebranding the corporate identity as 8VIC 
Global Pte. Limited., whilst promoting VIC or Value 
Investing College as the main brand. The merger brings 
together two previously different working systems to 
form a new culture, striving towards a common mission 
and goal. In this quarter, the team focuses in Change 
Management to build a common culture, centralizing 
working systems such as Human Capital, Operations, 
Finance, and IT, as well as achieving alignment from 
team members.

Growing from 8,000 to 10,000 graduates from FY17 
to FY18, the 2 bestselling programs, MIP and VIB has 
contributed 6,156 and 3,847 graduates as of 31st 
March, with a total revenue of S$3.09million and 
S$3.75million generated respectively. These programs 
have been conducted in Singapore, Malaysia, Taiwan, 
Thailand, Myanmar, India, Vietnam and Sydney. VIC 
is currently forming more partnership collaborations in 
other cities around the world.

With efforts to build an international presence and 
brand, VIC has kicked off a series of Value Investing 
conference in Singapore, Malaysia, Thailand, Taiwan 
and Australia. Branded as “Investopia”, the one-day 
conference features Mary Buffett, together with other 
reputable value investors. The Investopia World Tour 
has reached over 4,450 audiences in just 8 months 
(April to November 2017). This has helped the team 
to break into markets regionally, particularly Malaysia, 
Thailand, Japan, Taiwan and Australia.

Additionally, the team has explored and expanded 
aggressively to regional countries, specifically towards 
Taiwan, Thailand, Australia and India. Their efforts bore 
fruits with successful incorporation in Taiwan, Thailand 
and Australia in FY18. With this, 8VIC is currently the 
holding company of 5 wholly owned subsidiaries, 
incorporated in Singapore, Malaysia, Taiwan, Thailand 
and Australia. They are 8VIC Singapore Pte. Limited., 
8VIC Malaysia Sdn Bhd, 8VIC Taiwan Co., Ltd., 
8VIC (Thailand) Co., Ltd and 8VIC Australia Pty. Ltd. 
respectively.

In the financial year, 8VIC‘s revenue grew from 
S$11million in FY17 to S$12million in FY18. Operating 
expense has increased from S$8million in FY17 to 
S$12million in FY18, primarily due to the cost of sales 
for marketing, as well as the overseas expansion and 
the launch of their e-learning platform.

VIC is growing from strength to strength and is working 
hard to achieve their vision to be the Number 1 Global 
Value Investing Education Provider.

Business Segment Report

project and operations review
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In FY18, WWM has placed emphasis in growing 
their business verticals as well as venturing into new 
industries. The team focusses on 3 main segments, 
namely the Mobile Application Advertisers, Lead 
Generation Advertisers and ecommerce advertising.

Showcasing and promoting WWM’s exclusive machine 
learning and algorithm platform Intellink®, the team 
has actively participated and exhibited in mega affiliate 
marketing and deep tech events such as the Mobile 
World Congress, Switch Singapore and Affiliate world 
Asia. Beyond new client acquisition, joining these 
events also serve to enroll more affiliates and partners 
onboard.

Ecommerce

Webbynomics Pte. Ltd. (“WBY”) is the ecommerce arm 
of Digimatic Group. It was incorporated on 26 May 
2017, generating business growth in the vibrant global 
online marketplace with variety of products, marketed 
and transacted through various ecommerce platform. 
Utilizing data analytics and customers’ feedback WBY 
can therefore sell their products effectively with ROI 
focused results.

Propelling the business is a lean team of ecommerce 
marketers, with a wealth of knowledge and experience 
about the online marketplace. Identifying a growing 
demand for ‘Home and Kitchen’ appliances, as well 
as ‘Toys and Games’ in the United States (US) market, 
the team has focused their efforts to drive for more 
sales conversion via digital marketing, social media 
marketing and media buy. In addition, WBY’s logistics 
knowhow allows them to optimize their supply chain by 
sourcing products efficiently and be cost effective at the 
same time.

Creatives

Digimatic Creatives Pte. Ltd. (DMR) is the branding 
and marketing activation arm of Digimatic Group Ltd. 
(DMC), specializing in creative content creation as well 
as the end-to-end branding and marketing solutions 
for clients. Leveraging on their core strengths of video 
and interactive production, DMR has furthered their 
value add to include strategic media, branding and 
marketing consultation, as well as turnkey solutions 
provision.

To support SMEs in their capability development 
efforts, DMR has advanced to certify their management 
consultants with the Enterprise Singapore recognized 
certification programs, aligned to the TR 43:2015. The 
certification allows the team to support SME clients 
seeking to leverage on government grant schemes to 
scale their business capabilities for sustainable growth.
In FY2018, DMR has accumulated an extensive 
portfolio in the public sector, securing projects with 
well-known statutory entities such as PSA Singapore, 
MPA Singapore, ST Aerospace, CAAS and more. 
DMR’s virtual reality and 360 production arm: 360VR 
Asia has achieved a significant breakthrough for the 
successful delivery of a nationwide project – NDP2017 
360 Livestream. Appointed as the 360VR production 
partner, the team executed a national level, multi-cam 
and multi-stream live 360 broadcasts.

Combining the present capabilities and constantly 
evolving, DMR continues to innovate to be ahead of 
the digital transformation landscape, creating value for 
stakeholders and shareholders alike.

Media

DMC Media segment comprises of Digimatic Media 
Private Limited (DMM) and Wewe Media Pte. Ltd. 
(WWM). DMM is the media and marketing arm of DMC, 
specialized in the provision of sustainable business 
solutions via cost per lead or cost per acquisition 

digital marketing in consultation with its clients. DMM 
is also the brand owner of Ace Profits Academy, a 
leading seminar and events provider known for running 
successful and quality wealth creation and personal 
development workshops.

DMM focuses on performance based digital 
marketing, generating positive ROI for their customer. 
As Singapore’s leading events and seminar organizer, 
they empower individuals with the right skills and 
knowledge, helping students achieve greater heights 
in terms of wealth, health and personal development 
as well as investments. This year, Ace Profits Academy 
has expanded their program offerings from 12 to 14, 
expanding their range of offerings to their customers.

In addition, DMM has also commenced program 
offerings in Mandarin for some wellness and personal 
development programs, which is particularly receptive 
in Malaysia. With the success of this initial market test, 
the team is looking forward to work with new partners 
to conduct other training programs and seminars in 
mandarin.

Combining DMM’s expertise in digital advertising 
and regional expansion, DMM anticipates additional 
growth in the next financial year.

WWM is the mobile marketing arm of DMC, 
specializing in performance-based marketing and 
leads generation for mobile applications and websites. 
As a global leading performance network, WWM 
connects advertisers with publishers to deliver quality 
user acquisition on a Cost-Per-Action pricing model. 
The team serves clients in more than 22 countries, with 
a reach of more than 4 billion impressions per month. 
Their huge network spans over 20 partners, serving up 
to millions of app download and quality conversions 
globally.

Since incorporation, WBY has developed 2 new 
products in toys and game niche, under their brand, 
Whizbuilders. The sales of these products are 
approximately 90 units per day and is expected see an 
increase in the upcoming festive season. With proven 
results and consistency, the team intends to replicate 
and adapt their business model, scaling to other 
product categories and other potential markets beyond 
US.

Strategic Review

As stated in the Announcement dated 16 Feb 2018, 
the Board is conducting a strategic review of Digimatic 
Group’s Business segments. While all the various 
business segments have potential, in order for DMC to 
go to the next level of growth and success, the Board 
is of the opinion that DMC as a company is currently 
too diversified and will need to be clearer in its vision in 
order to focus the creativity and energy of the team. The 
board, together with the management, will decide on 
the business segment to focus on moving forward and 
will do the necessary restructuring needed to achieve 
the best outcome for the Group and shareholders.
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remuneration report
Remuneration Report
This remuneration report sets out information about the remuneration of Digimatic Group Ltd.’s key management 
personnel for the financial year ended 31 March 2018. The term ‘key management personnel’ refers to those persons 
having authority and responsibility for planning, directing, controlling the activities of the consolidated entity, directly or 
indirectly, including any director (whether executive or otherwise) of the consolidated entity.

Remuneration Policy

The remuneration policy of Digimatic Group Ltd. has been designed to align directors’ and executives’ objectives with 
shareholders’ and business objectives. The board of the Company believes the remuneration policy to be appropriate 
and effective in its ability to attract and retain the best executives and directors to run and manage the Company and 
Consolidated Group, as well as create goal congruence between directors, executives and shareholders.

All remuneration paid to directors and executives is valued at the cost to the Consolidated Group and expensed.

The names and positions of key management personnel of the Company and of the Consolidated Entity who have held 
office during the financial year are:

Clive Tan Che Koon

Pauline Teo Puay Lin

Zane Robert Lewis

Ong Shao Kuang, Ivan

Chung Pit Lee

Sean Seah Weiming

Dr Danial Kao Junyang

Adrian Lim Boon Yeow

Neo Bi Chun

Tan, Guan Cheong

Lua Swee Seng, Danny

Lua Swee Wei

Tan Wei Wen

Non Executive Chairman

Executive Director

Non Executive Director and Company Secretary (Australia)

Executive Director (resigned as Director on 1 March 2018)

Chief Financial Officer, (resigned 28 Feb 2018) 

CEO, 8VIC Global Pte. Limited

CMO, 8VIC Global Pte. Limited

Financial Controller, 8VIC Global Pte. Limited

Managing Director of Digimatic Media Private Limited

Managing Director of Digimatic Creatives Pte. Ltd.

Managing Director of Wewe Media Pte. Ltd.

Managing Director of Wewe Media Pte. Ltd.

Managing Director of Wewe Media Pte. Ltd.
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NAME OF DIRECTORS

NAME

SALARY
%

BASE
SALARY(1)

TOTAL
%

NOTICE
PERIOD

BONUS
%

FEES

DIRECTORS’ FEE
%

TERMS OF 
AGREEMENT

S$250,000 to below S$500,000

Ong Shao Kuang, Ivan
Neo Bi Chun

S$100,000 to below S$250,000

Pauline Teo Puay Lin 
Tan, Guan Cheong 
Tan, Wei Wen 
Lua, Swee Wei
Lua, Swee Seng, Danny
Sean Seah Weiming
Dr Danial Kao Junyang
Adrian Lim Boon Yeow 

Below S$100,000

Clive Tan Che Koon 
Zane Robert Lewis

Clive Tan Che Koon

Ong Shao Kuang, Ivan
(resigned from the Board of Directors on 16 Feb 18)

Zane Robert Lewis

Pauline Teo Puay Lin

92%
75%

82% 
100% 
93% 
93%
93%
83%
89%
94%

S$nil

S$212,000 p.a.

S$nil

S$152,000 p.a.

S$43,200 p.a.(2)

S$nil

S$42,000 p.a. (2)

A$60,000 p.a. (3)

S$nil

No fixed term

No fixed term

No fixed term

No fixed term

N/A

N/A

N/A

N/A

8%
2%

18% 
 

7% 
7%
7%

17%
11%
6% 

22%

100%
100%

100%
100%

100% 
100% 
100% 
100%
100%
100%
100%
100% 

Service Agreements

Remuneration and other terms of employment for the Executive Directors and other Key Management Personnel are 
formalized in a service agreement. For Non-Executive Directors, these terms are set out in a Letter of Appointment. The 
major provisions of the agreements relating to Directors’ remuneration are set out below.

DIRECTORS ATTENDEDELIGIBLE

Clive Tan Che Koon

Zane Robert Lewis

Pauline Teo Puay Lin

Ong Shao Kuang, Ivan

5

5

4

3

5

5

4

3

Environmental Issues
The Company’s operations comply with all relevant environmental laws and regulations, and have not been subject to 
any actions by environmental regulators.

Details of Remuneration (continued)

The total remuneration of each Key Management Personnel has not been disclosed in dollar terms given the sensitivity 
of remuneration matters and to maintain the confidentiality of the remuneration packages of these Key Management 
Personnel.

The total remuneration of the top five key executives (who are not directors of the Company) is S$498,392 for the 
financial year ended 31 March 2018.

There were no terminations, retirement or post-employment benefits granted to Directors and Key Management Personnel 
other than the standard contractual notice period termination payment in lieu of service for the financial year ended
31 March 2018.

The Company did not provide any equity compensation to Directors or executives during the financial year ended
31 March 2018.

The Company also reimburses validly incurred business expenses of Directors and Key Management Personnel.

Directors Meetings
Since the beginning of the financial year, 5 meetings of directors were held. Attendances by each director during the 
financial year were as follows:

Details of Remuneration

A breakdown showing the level and mix of each Director’s and Key Management Personnel’s remuneration for the 
financial year ended 31 March 2018 is set out below:

(1) Excluding employer’s Central Provident Fund (CPF) contribution (2) Non-executive director fee (3) Company secretary fee
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The number of investors holding less than a marketable parcel of 1,000 DMC shares (based on a share price of 
A$0.050) was 678. They hold 46,861 DMC shares in total.

additional information

Shareholders Information as at 22 June 2018
Digimatic Group Ltd. – Ordinary Shares Voting Rights

The Company has ordinary shares on issue. The Company’s ordinary shares traded on the Australian Securities Exchange 
are traded as Chess Depositary Interests (‘CDIs’) under the code DMC.  
Each CDI is a beneficial interest in a share. Details of trading activity are published daily by electronic information 
vendors. All ordinary shares carry one vote per share without restriction.

Analysis of Shareholders and CDI Holders* 

CATEGORY (SIZE OF HOLDING) NUMBER OF HOLDERS NUMBER OF SHARES % OF ISSUED CAPITAL

1 - 1,000

1,001 - 5,000

5,001 - 10,000

10,001 - 100,000

100,001 - and over

739

364

29

30

16

1,178

0.77%

1.78%

0.52%

2.23%

94.71%

100.00%

334,144

775,468

224,430

971,182

41,272,376

43,577,600
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Notes

* CDI Holders are holder of CHESS Depository Interests issued by CHESS Depository Nominees Pty Limited, where each CDI represents a beneficial 
interest in one ordinary share.

REGISTERED HOLDER NUMBER OF SHARES PERCENT OF ISSUED CAPITAL

1. 8I Holdings Limited and Its Subsidiaries

2. Cheshire United Ltd. 

3. Ivan Ong Shao Kuang 

4. Glorymont Ltd. 

5. HSBC Custody Nominees (Australia) Limited

6. Summerhill Group Pte. Ltd.

7. Seah Weiming

8. BNP Paribas Noms Pty. Ltd.

9. Dr Kao Jungang

10. Citicorp Nominees Pty. Limited

11. Wong Wai Chuan 

12. Goh Siew Bee

13. Tan Teck Yeong 

14. BNP Paribas Noms Pty. Ltd.

15. Tan Guan Cheong

16. Latha Pillay 

17. Lim & Tan Securities Pte. Ltd.

18. Ho Tuck Chee

19. Lua Swee Wei

20. Danny Lua Swee Seng 

21. Lalita Chelliah

      Others

      TOTAL

72.04%

6.35%

3.92%

3.50%

1.80%

1.67%

1.35%

1.11%

1.11%

0.67%

0.67%

0.30%

0.29%

0.20%

0.18%

0.18%

0.18%

0.13%

0.13%

0.13%

0.09%

4.00%

100%

31,391,817

2,767,777

1,709,721

1,525,216

783,836

726,924

590,099

484,330

482,808

291,906

289,887

128,800

125,000

88,405

80,000

80,000

79,079

57,500

56,000

56,000

40,000

1,742,495

43,577,600

Twenty one Largest Shareholders and CDI Holders*

Notes

**  This table is compiled on the basis that each holding of CDIs is a separate holding and accordingly, the holding of shares by CHESS Depository 
Nominees Pty Limited is ignored

CURRENT ON-MARKET BUY-BACK (ASX LISTING RULE 4.10.18)
There are no current on-market buy-back arrangement for the Company.

CORPORATE GOVERNANCE STATEMENT
The directors of Digimatic Group Ltd. support and adhere to the principles of corporate governance, recognising the 
need for the highest standard of corporate behaviour and accountability. Please refer to the Corporate Governance 
Statement and the Appendix 4G released to ASX and posted on the Company website at www.digimaticgroup.com.

The directors are focused on fulfilling their responsibilities individually, and as a Board, for the benefit of all the 
Company’s stakeholders. That involves recognition of, and a need to adopt, principles of good corporate governance. 
The Board supports the guidelines on the “Principles of Good Corporate Governance and Recommendations – 3rd 
Edition” established by the ASX Corporate Governance Council.

Given the size and structure of the Company, the nature of its business activities, the stage of its development and the 
cost of strict and detailed compliance with all of the recommendations, it has adopted a range of modified systems, 
procedures and practices which enables it to meet the principles of good corporate governance.

The Company’s practices are mainly consistent with those of guidelines and where do not correlate with the 
recommendations in the guidelines the Company considers that its adopted practices are appropriate to it.

REGISTERED HOLDER NUMBER OF SHARES PERCENT OF ISSUED CAPITAL

1. 8I Holidngs Limited and its subsidiaries

2. Cheshire United Ltd.

72.04%

6.35%

31,391,817

2,767,777

Substantial Shareholders and CDI Holder**
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