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Disclaimer

This presentation and any ancillary material provided with it (together, ‘Presentation’) has been prepared by or on
behalf of SportsHero Limited (“SHO"), and is general information about SHO's activities current as at the date of

this Presentation. “Presentation” includes any information which has been or may be supplied in writing or orally by
SHO in connection with the Presentation or in connection with any further inquiries in respect of the Presentation.

This information is given in summary form and does not purport to be complete or comprehensive in any way. SHO
expressly disclaims any and all liability for representations or warranties, expressed or implied, contained in, or
omitted from this Presentation or any other written or oral communication by SHO to any interested party in
connection with this Presentation so far as is permitted by law. In particular, but without limitation, no
representation or warranty is given by SHO as to the accuracy, completeness or reliability of this Presentation or
achievement or reasonableness of, and no reliance should be placed on, any projections, estimates, forecasts,
analyses contained in the Presentation which may involve by their nature a number of risks, uncertainties or
assumptions that could cause actual results or events to differ materially from those expressed or implied in this
Presentation. Only those particular representations and warranties which may be made in a definitive written
agreement, when and if one is executed, and subject to such limitations and restrictions as may be specified in such
agreement, shall have any legal effect. By its acceptance hereof, the recipient agrees that SHO, nor any of its
officers or affiliates, shall be liable for any direct, indirect or consequential loss or damages suffered by any person
as a result of relying on any statement in or omission from this Presentation, along with other information furnished
in connection therewith, and any such liability is expressly disclaimed.

This Presentation is the intellectual property of SHO and may contain material non-public information, that is
proprietary and confidential to SHO. By participating in this presentation, or by accepting a copy of the slides
presented, you agree to be bound by the foregoing limitations.
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SportsHero is a sports
gamification platform, which
currently boasts a robust
prediction programme across

football with cycling launching
in FY 2019
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BEST IPHONE APPS 2017
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SportsHero rated by
WIRED Magazine UK
as one of the best
apps of 2017.




#passion

“Passionds an intense emotion, a compelling enthusiasm or desire for
something. Everything from building our platform, growing our
audience and engaging with our fans is all built around passion.”

Tom Lapping
CEO, SportsHero



SportsHeroes

k C‘redti Nng Stars

All of our Eompeti'ti'on winners.are _
‘expert predictors that posses\s high g dd
skill sets. We plan to promote these
people and develop their personal
brand to turn them into “Stars”.

We will act as their agent and
promote them as talent - which
could lead to brand endorsements,
live appearances and premium

content creation.

We are creating our own
“All Stars” =N




H Competitive Landscape

Betting Fantasy Prediction

Sportshiero
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The App

Menu

Select Sport

@ Football
Cricket

Buy Tickets

My Account

Settings

FAQ

Video Tutorial

Send Feedback

Terms & Conditions

Sign Out
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Competitions

g'g"‘ LaLiga & Santander

LaLiga Champion
18/19

=F

Football Matches

LaLiga Champion 18/19 Laliga Sept 18

LaLiga Champion 18/19

18/06/2018, 22:00

&} LaLiga & Santander

2 VS P=N
Barcelona Real Madrid

76% 4% 20%

WIN DRAW WIN

SEIEECH)
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Match Prediction

PTS @ BUY TICKETS

9207012 0.25 12

Question 1/3

Which team will win?

EPL, 18/06/2018, 22:00

2050 PTS 2050 PTS 2050 PTS
Available Available Available
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Competitions

Monthly and year-long
competitions ensure there
is always something big
to play for.

COMPETE

User Journey

16

Virtual Wallet

Predict the right
outcomes and win
SportsHero coins to load
up your wallet

WIN

eStore

Redeem your SportsHero
coins in our eStore for
some of the best prizes
on the planet

REDEEM

Become a Hero

Surge up the
leaderboard to gain
fame & recognition,
winning great prizes

along the way

HERO



Virtual Wallet Become a Hero

Our Offering

Leaderboards

My Wallet

PTS M|

9207012 0.25 12

All Stars Leaderboards w

Beli ticket secara manual dengan
menelepon atau Whatsapp ke All Stars
+62 81574402443 Fill your wallet with
S H A d FootballHero of the Month
Engaging competitions with ] Ginge tcket roy 059 PG ol g
1 1 . I James78
fantastic prizes from our i — redeem in our eStore for a

x50 awesome prizes

partners & sponsors

woN 8 | 94 2 467 153.6

A A osT 2
v b,
Competitions eStore
Predict the right outcomes Surge up the leaderboard,
and win SportsHero coins to gain recognition and win big

load up your wallet

3

Competitions Store

PTS @ BUY TICKETS
9207012 025 12

Q

Ultimate Ears BOSE Quiet Comfort
WONDER-BOCM W... 35 Wireless Noise...

| 120 120

LaLiga Champion
18/19

=

$50
Google Play

S




PlayStation

Sportstiero

WIN TICKETS TO MADRID!
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g'g',ﬁlaliga SAMSUNG

Targeting 3.19 million LaLiga Facebook Fans in Indonesia



H Multi-Lingual

>< English == Bahasa

/

= )

Pertandingan Sepakbola

)

Football Matches

Laliga Champion 18/19 Laliga Sept 18 FootballHer¢ Laliga Champion 18/19 Laliga Sept 18

LaLiga Champion 18/19 LaLiga Champion 18/19

18/06/2018, 22:00 18/06/2018, 22:00

{% LaLiga & Santander {2% LaLiga & Santander

©& VS

Barcelona Real Madrid

& VS

Barcelona Real Madrid

/6% 4% 20%

MENANG SERI MENANG

/6% 4% 20%

WIN DRAW WIN

SELECT

@ Q MEMILIH




FootballHero Facebook

Total

Posts - .  Total

’ Engagement : { Video Views Reach

Gender TOP 3 Languages

our fans speak:

- Bahasa Indonesia
—= Hindi
98% 2% — English

Age Range Most Popular

TOP 5 Countries

our fans come from:

© Indonesia O Myanmar
O India © Vietnam

® Thailand

Top 3 Footballers

our community loves

Lionel Messi  Cristiano Ronaldo Neymar Jnr

Top 3 Teams

AR

~

Manchester United Liverpool FC

our community loves :

Chelsea FC
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SportsHero is monetising
Communities through sports
gamification to generate
non traditional revenue.
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Meet Our Experts

Tri Putra Permadi lan Chappell Chris Robb

Mr Putra is SportsHero’s Official lan Michael Chappell is a former cricketer Chris is a 30-year veteran of the mass
Indonesian Football Partner and is who played for South Australia and Australia. participation sports events industry.
highly regarded as one of Indonesia’s He captained Australia between 1971 and Chris provides consulting services to
leading social media entrepreneurs and 1975 before taking a central role in the events, brands, and governments on top
digital marketing maverick. breakaway World Series Cricket organisation. of creating mass participation IP.

&




Indonesia.
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“It doesn’t matter if we are Top 20 Countries interested
Strategy: Indonesia absent from international in Football

competitions for a while as long

as we can win big in the future,” Nigeria 83%

. said President Joko Widodo Indonesia 77%

B Indonesia Thailand 75%
204m Football Fans Saudi Arabia 74%

Argentina 72%
Popular Local Clubs Popular European Clubs Malaysia 70%
Football is the most popular sport A selection of some of the largest The English Premiership and La Liga is Mexico 70%
in Indonesia, in terms of annual teams in Indonesia with a collective also very popular in Indonesia with Egypt 69%

attendance, participation and following of millions of avid fans. some fan bases far larger than o
: South Korea 69%

revenue. It is played on all levels, from local teams.

children to middle-aged men Spain 69%

ting to /7% of th T i y
.equo 9 ? 0 OT the COUmtry Persija Jakarta 656k Manchester United 286k Brazil e
interested in the game. o

s ltaly 67%
The Indonesia Super League is % Persib Bandung 9.6m Manchester City 101k South Africa 66%
extremely popular with a loyal and Poland 64%
engoged. fan base. Thc.e Football Persebaya Surabaya 44k Liverpool FC 49k Germany 61%
Association of Indonesia (PSSI) acts
: - - Qatar 60%
e5Ene geveiing (ol ainel s loeling PSM Makassar 20k Chelsea FC 266k
to grow the game locally through UAE 60%
different platforms - digital being the
Ireland 58%
most popular. PSMS Medan Sk FC Barcelona 142k
Hong Kong 533%
PSIS Semarang 116k ’r‘% Real Madrid Tm Russia 52%

Source: Facebook Fan pages Source: Facebook Indonesian Fan pages Source: Neilson World Football Document 2017



Digital in Indonesia mm

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

132 7 130 O 177 9 120 O

M|II|on Million Million Million Million
Urbanisation: Penetration: Penetration: Penetration: Penetration:
56% 50% 49% 67% 45%

Sources: Digital In 2018 In Southern Asia by Hootsuite.



INDONESIA

Social Media Use ==

TOTAL NUMBER OF
ACTIVE SOCIAL
MEDIA USERS

1530.0

Million

Sources: Digital In 2018 In Southern Asia by Hootsuite.

ACTIVE SOCIAL USERS
AS A PERCENTAGE OF
THE TOTAL POPULATION

TOTAL NUMBER OF ACTIVE MOBILE SOCIAL
SOCIAL USERS USERS AS A PERCENTAGE
ACCESSING VIA MOBILE OF THE TOTAL POPULATION

Million



Most Active Social Media Platforms ==

YOUTUBE

FACEBOOK

WHATSAPP

INSTAGRAM

LINE

BBM

TWITTER

GOOGLE+

AT 24 N . SOCIAL NETWORK

LINKEDIN . MESSENGER / CHAT APP/ VOIP

SKYPE

WECHAT

Sources: Digital In 2018 In Southern Asia by Hootsuite.
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The App

Sportskiero

< Cycling Hero of the Month

WIN GIRO EMPIRE
CYCLING SHOES

g Predict races, surge
the leaderboard and

win fantastic prizes
Sportstiero

2017/12/01 to 2018/05/31

Leaderboard

Grand Prizes
Monthly Prizes
Eligible League Cups

Rules

PREDICT RACES

w & & @

’
.

> SPRING CLASSICS

‘. Paris

|
{
1l
=t
¥
=%

|

Your Top 5 Placings

Peter Sagan 2.1

Bora-Hansgrohe

Greg Van Avermaet 4 _1

BMC Racing

Niki Terpstra 16-1

Quick-Step

Philippe Gilbert 23.1

Quick-Step

Matthew Haymen 10-1

Mitchelton Scott

All Riders

Tony Martin 60-1

Quick-Step

Sebastian Langeveld  7g 4

Cannondale-Drapac

Roubaix

SELECTED

SELECTED

SELECTED

SELECTED

SELECTED

SELECT

SELECT

12:51pm-Feb 13th

Cavendish adds Oman
to early training load

12:51pm-Feb 13th

Froome attempst to ride

out troubles at Ruta del
Sol

12:51pm-Feb 13th

Small things make a
difference for Kristoff

‘_ at UAE Team Emirates

) 12:51pm-Feb 13th

| Ewan opens European

season with victory in

“ Spain

10

SportsHero Store D

@ Eﬂ BUY TICKETS

98730 0.25

Apple iTunes gift card $25

) x25

REDEEM NOW

£

Giro Empire Shoes
1 x25

REDEEM NOW

0

Y

Giro Foray Helmet
M x25

REDEEM NOW

Arenberg Tech Jersey

1 x25

REDEEM NOW
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Partner Competitions

Enter Competitions
to win awesome

prizes

Users battle out each month to win amazing

cycling related prizes from partnership deals.

10

AO Cycling Races [=3

Partner Competition

-

Arel‘m'bergm

s .
. o

Rou bafi@fChallengg

WIN A PREMIUM KIT




Personalised

Ability for users to create
personalised prediction
competitions.

Tech Roadmap

* X %

Star Power

Ability to support high
profile influencers to
create star power
prediction comps.
Eg. Lionel Messi

White Label

Ability to create a white
label of the app for blue
chip brand looking to
run their own.

Exchange

Innovative new
prediction exchange.



PR & Press

Sky News Business
Switzer

)

sky NS
BUSINESS

21st Nov 2017

The Australian

D <

Newspaper

$1m injection for SportsHero app

UPRATIM ADHIKARI
TECHNOLOGY

Sports prediction app SportsHero
has picked up a $1 million boost
from China-based venture capital
firm IPV Capital, with the fresh
capital earmarked to help the
recently listed company increase
its audience base.

IPV Capital is the global in-
vestment strategy of Infotech
Capital Management, with over
SUS3 billion ($3.9bn) in assets
under management since its in-
ception in 2001 The capital injec-
tion follows the recent upgrade of
the SportsHero app and its
partnership with British-based
football news platform 90min

The 90min partnership gives
SportsHero access to bespoke
football content that is developed
by 90min’s editorial staff and its
500 million-strong user com-
munity. The company also has a
similar deal with Singapore-
based social e-ccommerce player
Yuwzoo Corporation and a five-
year strategic partnership with
bat manufacturer Spartan Sports,
which boasts cricket greats like
Sachin Tendulkar, MS Dhoni,
Michael Clarke and Chris Gayle
as brand ambassadors

SportsHero lets sports fans
make predictions on the outcome
of games with virtual currency
and thereby win prizes. Punters

SportsHero aims to
build a billion-strong
community of active
users and Mr Lapping
said IPV’sentry asa cor-
nerstone investor offers
new opportunity to be-
come a “virtual games
arcade” of sorts. The
[PV deal is at 30 per cent
premium to SportsHe-
ro's share price of 7c
“The app is free to

: . _ HOLUE ADams  download,” Mr Lapping
Tom Lapping with lan Chappell said. “We have partner-

can communicate with and fol-
low other, more successful, tip-
sters to glean as much
information as possible before
making their predictions. The
app also provides a constant
stream of information and ex-
clusive content by expert com-
mentators that punters can use to
make educated calls on games.
SportsHero boss Tom Lapping
says knowledge is power on the
app. “It’s not like footy tipping
where it's one outcome or the
other,and not really about chance.
It's much more skills-based and
comes down to the user’s know-
ledge and passion of the game and
how closely they follow it.”
Securing cricket legend lan
Chappell as the face of the app has
been a milestone for SportsHero
but the company has also been ac-
tive in expanding its global reach.

26th Nov 2017

ships with companies
that have large communities and
a couple of different monetisation
models. The first is free to play,
where a user can enter a number
of the competitions on the app
and we partner with someone
who wants the eyeballs on a par-
ticular game and arewilling to pay
us per user

“We also have a pay-for-play
model where we do a joint cam-
paign with a company that pro-
motes the app to their
community and puts up unique
prizes for usersw ho answer speci-
fic questions on the app.”

Mr Chappell said SportsHero
appealed to an engaged sports
fan. It is focused on football and
cricket and hopes the Ashes se-
ries will deliver a boost. His tip?
“Australia will win back the
Ashes but [ dont think it willbe a
whitewash.”

WIRED Magazine UK

Accolade
v

WERSRIHD

BEST IPHONE APPS 2017

CNBC Squawk box
v

NASDAQG -0.28
IKLCI +0.00%
'SGDJPY 0.00%

gk 1355

CNBC AUCKLAND

-
SGX 7.580 SIA 10.520[46k] Singtel 3.770
0.0475 Aust3yr 2.043% = -0.024 Aust 3 yr fut 97.955%

Dec 2017



Join the movement.
Let’s make history.

For Further details, please contact

Tom Lapping
CEO
SportsHero

tom@sportshero.live



mailto:tom@sportshero.live

