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SK-Il Device Trajectory

> Revolutionary
KEY CHALLENGES & INNOVATION PRINCIPLES 7 skincare experience

1. Deliver news & exciting FMOT (first moment of with drastic increase
truth) via packaging / device innovation : in efficacy

. Deliver proven efficacy superiority

. Deliver new science of magnetic forces to skin
interaction to enhance improvement
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Personalisation integrated with skin
diagnostic — new retail

Face Care (unique shape + v
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FY14/15 Eye Care Wand
1stin the world magnetic wand
Enhance 3X penetration

3 point lift for younger looking
skin




Current Olay Device Trajectory

Revolutionary
skincare experience
with drastic increase
in efficacy and deligh

Olay 3 — 2"d Gen Technology
- with integrated skin
diagnostics
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Olay Eye Care Wand
1st enhanced delivery device for Olay,

offered enhance 3X penetration
3 point lift for younger looking skin




Dual array,
dual faced
applicators
with
selectable
vibration

OBJ Skincare Innovations Pipeline

Personalised
vibration with
action
prompting &
guidance

Beauty on-
demand &
personalised
delivery

Intelligent
applicators

Condensation

deposition —
new Mist
delivery

technology




Future Directions
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Current 2019 Skincare Expansion Programs

*Two new fully
integrated

products
planned for
launch in early
2019
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BodyGuard
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* Beta prototypes manufactured

* Consumer trial completed by major UK

pharma company.
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Surface Hygiene

Low priority this year as the company sought to resolve issues with the study format
required by many geographies in support of the claims of enhanced hygiene
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EU & US regulatory bodies require specific studies, using bacterial colonies on glass
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for claims support
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