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Disclaimer Lyus

This document has been prepared by Linius Technologies Limited (LNU). The information contained in this document is for information purposes only and has been prepared for
use in conjunction with a verbal presentation and should be read in that context.

The information contained in this document is not investment or financial product advice and is not intended to be used as the basis for making an investment decision. In
preparing and providing this document, LNU has not considered the objectives, financial position or needs of any particular recipient. LNU strongly suggests that investors
consult a financial advisor prior to making an investment decision.

No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the information, opinions and conclusions contained in
this presentation. To the maximum extent permitted by law, none of LNU, its related bodies corporate, or their shareholders, directors, officers, employees, contractors, agents

or advisors, nor any other person accepts any liability, including, without limitation, any liability arising out of fault or negligence for any loss arising from the use of information
contained in this document.

This document includes “forward-looking statements” within the meaning of securities laws of applicable jurisdictions. Forward looking statements can generally be identified

by the use of the words “anticipate”, “believe”, “expect”, “project”, “forecast”, “estimate”, “likely”, “intend”, “should”, “could”, “may”, “target”, “plan”, “guideline”, “guidance” and
other similar expressions. Indications of, and guidance on, revenue models, pricing, earnings and financial position and performance are also forward-looking statements.

Such forward-looking statements are not guarantees of future pricing, performance and events, and involve known and unknown risks, uncertainties and other factors, many of
which are beyond the control of LNU, its related bodies corporate, and their directors, officers, employees, contractors, agents and advisors, that may cause actual results to
differ materially from those expressed or implied in such statement. Actual results, performance or achievements may vary materially from any projections and forward looking
statements and the assumptions on which those statements are based. In particular, potential revenue opportunities and guideline pricing models set out in this document are
based on certain assumptions which may in time prove to be false, inaccurate or incorrect. Readers are cautioned not to place undue reliance on forward looking statements
and LNU assumes no obligation to update such information.

This document is not, and does not constitute, an offer to sell or the solicitation, invitation or recommendation to purchase any securities in any jurisdiction, and neither this
presentation nor anything contained in it forms the basis of any contract or commitment. Without limiting the foregoing, this document does not constitute an offer to sell, or
a solicitation of an offer to buy, any securities in the United States. The securities of LNU have not been, and will not be, registered under the U.S. Securities Act of 1933, as
amended (Securities Act) or the securities laws of any state or other jurisdiction of the United States, and may not be offered or sold in the United States except in compliance
with the registration requirements of the Securities Act and any other applicable securities laws or pursuant to an exemption from, or in a transaction not subject to, the
registration requirements of the Securities Act and any other applicable securities laws.
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Linius Technologies Limited has crac
that makes hyper-personalized vid

We transform cumbersome, static video files into
dynamic virtual files that can be easily manipulated
on-the-fly, delivering an enhanced, custom
experience for content creators, distributors and
consumetrs.,




The problem with video today Lyus

The virtualization of data is not a new concept in the world of

technology. In fact, big data depends on it for enhanced performance

and efficiency, yet it has never been applied to the biggest source of data
globally — Video.

Video data has always been singular, static and self contained in nature

making it impossible to gather, analyze or manipulate the data... until
NOW.




Introducing Linius Hyper-Personalized Video Lius
Technology
SOUARE n(*ll?(*lF * Empowers users to instantly search data within video,
and programmatically assemble the ultra-granular
BOXING CHANNEL | results to allow viewers to get the exact video content

they want.

* Delivered as a single video ready for
immediate playback on any web-enabled device or
platform.

* The value of personalized content highlighted in
success of Amazon, Facebook & Google.

* Historically no one has personalized the video stream.
Today, Linius is the only one that can do it

SUBSCRIBE SUBSCRIBE SUBSCRIBE

* Linius has 5 patents, proven technology and is able to

monetise this through a new SaaS platform, Video on
Demand (VOD).

CREATE YOUR OWN CHANNEL NOW




What are we creating for content users LIMIUS

v’ Personalized channels
* Monday-morning highlights my favourite players rather than watching irrelevant content

* Example: Show all Lebron James & Stephen Curry 3 point field goal attempts

v" Real video search

* An ability to search through video for information that is desired

* Example: Last 5 starts for horse #2 or 5 lecturers explaining photosynthesis for my Bio 101 class

v" The right amount of video

* 5 minutes of St. Kilda while | wait to pick up my son from school

/i

e 20 minutes on “Trump”, “Brexit”, and “cold fusion” while | take the tram to work

These use cases are “obvious”, but they don’t exist today. Why? Because there is no technology able to
: do this, apart from Linius. :




What Opportunities Are We Creating For Corporate Clients? Lius

v’ Increased engagement by content users
e Users stay on site longer when they get the content they want
v Ability to charge subscription revenues
* Allows content creators to charge people for the content they want
v" Increased ad revenue
* Personalized ads are worth 2.7x non-targeted ads
v’ Extract the value of existing Al/cloud investments
* Billions invested in Al to create data about video, but what can you do with it?

Linius gives that data value by enabling automated surfacing of relevant video content across sources
with no cost for rendering or transcoding, and less than 1% the storage cost



Significant Market Opportunities in Initial Target Sectors

$82 bn

Hyper-Personalisation

Search within videos and compile
new videos on the fly

80% of Internet traffic is
video.

Linius can search the content

on a granular level never
before dreamed of.

$21 bn

N

(@)

Content Protection

Applying proven data protection
method to solve content piracy

$22 billion p.a. of box office
revenue lost to piracy

Linius has an end to end
solution to solve this.

$193 bn

Personalized Advertising

Hyper-Personalized to individuals,
timeslots and content

Deliver Personalized ads to
Cable TV.

Personalized advertising

average of 2.7 x the revenue
per ad vs. non-targeted.

Liius

$22 bn

Security and Defence

Intelligent search and immediate
distribution of security footage

Linius can cut the time to take
action on a threat from hours
or days to minutes by allowing
enforcement agencies to

search through video for
perpetrators.




Linius Technology Is Applicable Across Multiple Industries

(1 ) News — develop new revenue models with hyper-Personalized news

(2 )Sports — subscription-based hyper-Personalized sports channels

( ) Corporate Communications — employee performance compliance
) Education — value of video for learning, teaching and research

Linius Video

. ( )Security and Defense — assemble and distribute intelligence
Services

<6 ) Gambling — subscription and gambling revenues with granular data

(7 > Media and Entertainment — deliver anti-piracy and drive efficiency

Lius




A personalized video solution



Making the World's Video Accessible as Data Liius

The Linius Video Virtualization Engine™ (VVE) transforms traditional video files into data (or virtualized files),
enabling unprecedented capability, flexibility & monetization.

Linius technology allows you to index, tag, manage, extract, splice and control all content directly, before
delivering content to the end user, in transit and on the fly, resulting in intelligent video data.




Step 1: Extract Data from Video (Creating a Virtual Video) Lius

Original Video Virtual Video

1. Linius removes the video
containers, and enables access to
video and audio data blocks

s
! @
% 2. This process is called
s ”virtualization” - Data blocks that
g make up the video are exposed
O?E 3. Now that the data is exposed
! 2 . . .
intelligent business rules and
applications are applied

Inflexible, Impenetrable Flexible Data of

Video File Audio & Video




Step 2: Enhance the Data (Giving it Meaning & Value) Liius

Virtual Video Linius Genome Intelligent Video

-.‘.‘ .. -. -." ) ’ Protection Layer
SaAaaaN
-- m -| -- ' Business Rules
—

mm-.mm ' Data Enhancements
gaaa
4 -ﬂ- o

. Individualization
SESSSS »
) ) , Personalized Data , ) .

Flexible Data of Audio & Video Enhancements Added Virtualized Video plus data

enhancements: Intelligent Video




Step 3: Reassemble the Video (Custom to Each Individual) Liius

Intelligent Video Assembly & Playout

Once the intelligent video is created,
the playout is delivered to the needs of
the user:

 Search: Finding specific segments of
video

AR ARRN
.

$ * Contextual Ads: Frame level content
saaesennn .
is used to match ads

 Secure Content: Playout only

happens with the right
Virtualized Video plus data Search & Assemble Intelligent authentication
enhancements: Intelligent Video Video from Multiple Sources.
Playout & Share. Instantly.




Patent Protection over virtualization of Video Liius

v" Fully granted core patents
US, EU, Canada, S. Korea, China, Hong Kong, Singapore, and Australia

v' Filing new patents in line with our commercialization strategy:
* 4 continuation patents granted in US
 Multiple patents pending

* Plan to continue expanding our IP protection

Point competitors exist in individual segments, but no one else can virtualize
video today.
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Operational Highlights Lyus

AN

First commercial deal: Stockholm based Newstag, went live and is now publicly available

AN

Successful completion of Warner Bros. proof of concept: Completed with IBM, now
working on future applications of virtual video

v Global launch of Linius Video Services (LVS): Linius commercial SaaS platform launched
following successful in-market beta

v Expanded commercial channels: including Amazon AWS, Microsoft Azure and Certus
Solutions

v" Announced commercial advisory board: industry heavyweights to drive commercial
results

v" Oklahoma State University education market POC went live on LVS

v' Hemisphere, a leading media system integrator, has begun building personalized
advertising technology and Search and Assembly application on LVS

v" Video on blockchain is possible: through Linius patented technology

* More info on this growth strategy here



https://www.linius.com/wp-content/uploads/2017/12/Linius-Blockchain-FINAL.pdf

Warner Bros. - Pilot Completed

Warner Bros. pilot recently completed to test Linius Video Virtualization Engine™ (VVE) in
a transactional video on demand (“TVOD”) streaming and content platform

Purpose of the Pilot

e Evaluate commercial applications for virtual video, to compare the performance of virtual video
to traditional video, and to show the analytics and control capabilities that come with virtual

video.

Successful Outcome

* Linius VVE provides both unprecedented insight into how video is watched and shared, but also
frame-level metadata and insights, driving a truly personalized experience.

* Both quantitative and qualitative analyses of results by independent party indicate that the
performance of virtual video is almost indistinguishable from traditional video.

Next Steps

e Continuing to pursue multiple commercial opportunities, both with Warner Bros. and with the
broader Warner Media group and AT&T

“The future of consumer experience will be personalized™

Jesse Rednis, GM Warner Media Innovation Lab

Liius




Market Validation - Commercial Deals and Proofs of Concept  LI{IUS

Commercial Deal
- Newstag is an award-winning news platform that aggregates content for more than 20

broadcasters and agencies around the world and tailors content experiences for users in more

NEWSTAG than 150 countries.

YOU'RE IT.

- Linius will receive monthly license fees, in addition to USS1 per video virtualized and US$40 per
thousand videos assembled (discounted to USS10 per thousand until a future commercial deal is

signed).

Proof of Concepts completed

MediaAMP"

Manage. Deliver. Optimize.

VILLAGE ROADSHOW PICTURES




The Time For Virtual Video Is NOW

Linius Owns the Virtualization of Video

* Linius has invented, built and patented the world’s only Video Virtualization
Engine™ (VVE)

Large & Expanding Market

* Amazon, Microsoft & IBM are investing billions in video services (technologies)
and artificial intelligence in the cloud

* |t is arguably the biggest battle on the internet, given that video will account for
over 82% of internet traffic by 2021

* Accessing the data within the video file is the missing link for video cloud service
providers, creating unparalleled value across the internet video industry

Linius Rapidly Scaling

* Liniusis now available on Microsoft Azure, IBM Cloud and Amazon Web Services,
providing the ability to scale across multiple platforms

e Linius, and others, are now building commercial products around Linius” VVE

Lilus

amazon

webservices

gl Microsoft
QM Azure

«©'
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Strong Foundation for commercialization Liius

Global Partners B o partner ?T::E =
2 Resellers B Microsoft aWS — = =SS
o NEWSTAG @) 555

alidation across i aroma
Verticals ‘ STATE

UNIVERSITY

ﬁ—

YOU'REIT.

VILLAGE ROADSHOW PICTURES

Multiple Channels
to Scale & Revenue

©

SaaS Resellers Direct Sales
(VARs, Sls, etc...)




Linius Video Services SaaS Platform Lyus

Revenue Model

\/

Scale Opportunity

\/

«  Make the world’s video « Clients only pay for the « Significant growth potential
accessible as date services they use through identified channels
« Virtual video should be + Amazon, Atlassian, Twillio « New potential virtual video
everywhere and others have proven the segments are under active
value of the SaaS model consideration
« Linius Video Services
makes that possible « Linius’ API-driven - Significantly untapped
technology is an ideal fit market opportunity

for business model




Scale with Channel Partners

Linius Input Linius Return

Base level Partner Agreement signed

First registered opportunities

Connected with technical support Partner funding POC'’s

Linius buying their services Technical accreditation on platform

Partner buying Linius services First sale
Sales reps able to be compensated Fifth sale
On marketplace / portal Co-product

Lius



STy e O = O P O = R e e i) e 55 Jy 30 Bl 5 §

,1..0..1.___._w ——O00—~0— 000 —— 0O OO0~ o

.

—

DIODDIIODIIIQIUO OO0 —O00—0O—~— B

1
e = L o T e Y T OOTF OO0 — OO —
]

i 5 g 7 gt S R g 69 3
B OO —




Linius’ Video Blockchain Lyus

The further a video gets from the content owner, the less ability there is to enforce copyright — to the point where
video piracy accounts for $20.5 billion in lost revenue in the US alone. Blockchain holds the promise of returning
value to content producers and owners, and delivering whole new monetization models.

So far, blockchain hasn’t been applied to providing these benefits to the video industry, because of current limitations
e Linius asserted in our December 2017 strategy paper?! that virtual video could overcome these limitations.

* We’'ve now proven that Linius’ virtual video makes it possible to apply blockchain’s guaranteed ownership of digital
rights to video

Video Blockchain Webinar
* On March 20, 2019, Linius demonstrated to the world that video blockchain is possible with Linius’ patented
video virtualization technology. A recording of the demonstration is available onlineZ.

I https://www.linius.com/wp-content/uploads/2017/12/Linius-Blockchain-FINAL.pdfm
2 https://www.linius.com/linius-releases-recording-of-video-blockchain-webinar/



https://www.linius.com/wp-content/uploads/2017/12/Linius-Blockchain-FINAL.pdfm
https://www.linius.com/linius-releases-recording-of-video-blockchain-webinar/

Linius Video Services Third-Party Tools Liius

A number of 3™ party tools are being built on top of Linius Video Services (LVS) — these are solution initiatives taken on
by third parties at their expense. Linius pays nothing for the development, and both Linius and the third-party generate
revenue when customers use the solutions. Here are a couple currently in development by third-parties:

Personalized Advertising: the solution aims to generate much higher revenues for advertisers by enabling them to
e Target individuals with individual ads

* Dynamically insert individual ads at any point in time within the stream
* Deliver ad blocker immune advertising
* Provide rich analytics

Search and Assembly Application: clients will be able to quickly self-deploy (without the need for system integration) a
solution that can

* Generate more, and higher quality, video experiences for their customers
* Increase monetization by generating additional subscription and / or advertising revenues
 Monetize dormant archival content

* Increase the value of their content using Linius Artificial Intelligence (Al) services



Corporate Overview Lyus

Share Price (3 April 2019) AS0.04 2010
$0.09
Market Cap AS37.6m >0 $0.08
s $0.07
Total Shares on issue / listed on ASX 939.3m 2 005 o
Total options on issue 176.2m g 5005 g
E %004 ©
Fully diluted shares on issue 1,115.5m § 20 $0.03
$0.
Cash on hand as at 31 Dec 2018 $5.2m 10 ;OZ
0.01
Estimated cash spend Mar 2019 Quarter $2.75m 072018 09/2015 112018 01/2019 03/2019 -
Volume @ Price
Gavin Campion 9.6 Board Shareholding (%) 7.2
Technical Investing 5.5 Board & Management Shareholding (%) 7.2
Steve McGovern 4.3 International Shareholding (%) 4.3

Finbar O’Hanlon 4.1 Total Shareholders 2,385




Executive Leadership team and Board

(6
CHRIS RICHARDSON

Executive Director and CEO

Chris is an accomplished
internet video executive with
more than 20 years of
experience leading tech
companies in the US, Europe
and Asia. Since 2010 Chris has
held GM level roles in public
and private video technology
companies globally, after
spending 10 years in Silicon
Valley leading product
management for VC funded
start-ups.

GERARD BONGIORNO

Executive Chairman

Gerard is Principal and Co-
CEO of Sapient Capital
Partners, a merchant banking
operation and has over 30
years of professional
experience in capital raisings
and corporate advisory. Prior
to forming Sapient (formerly
Otway Capital), Gerard was
Head of Property Funds
Management at Challenger
Financial Services Group
(CFG) and was Group Special
Projects Manager at Village
Roadshow. Earlier in his

career he worked at KPMG in

insolvency and corporate
finance.

STEPHEN MCGOVERN

Non-Executive Director

Stephen has more than 20
years of experience as an
executive in
telecommunications,
media sales and pay TV.
Stephen is Managing
Director of cloud call
recording company,
Dubber Corporation Ltd
[ASX: DUB].

KEVIN KYER

Executive Vice President

Kevin has worked in the
digital space for 20 years,
building advertising
businesses across the globe.
Most recently, he drove the
growth of Listglobally, a
global real estate advertising
site in over 50 countries.
Prior to that, he spent 10
years at Yahoo, where he
helped build Yahoo's search
platform, lead the
turnaround of its European
division, and implement a
strategic partnership with
Microsoft. Prior to Yahoo,
Kevin held various marketing
and business development
roles for digital economy

businesses.

CHRIS YOUNG
VP, Engineering

Chris has been working in

digital video since starting out

at the BBCin 1999. He has
worked across Digital

Interactive TV, IPTV, OTT and

YouTube Multi Channel
Networks. He joins Linius
from Honeycomb TV where,
as CTO, he helped build the
business from bootstrapped
start-up to its recent merger
with IMG Group. He is an
active member of the Lean /
Agile community, speaking at
conferences across Europe.

STEPHEN PECH
VP, Global Channels

Stephen is an experienced
channels and alliances
manager, having led multi-
channel sales teams,
developed over 1000 partner
channels, and delivered on
$100 million plus targets. A
former head of Telstra’s ICT
channel distribution division,
Pech previously held positions
with Fujitsu Australia and
Symantec. Before joining
Linius, Stephen worked as
APAC Sales Director for
software company

TeamViewer.



Linius News Coverage Liius

World'’s First Video Blockchain

How Linius’ successful test of the world’s first virtual video blockchain would impact the media and entertainment
* nine.com.au: Bad news for illegal downloaders: Aussie company’s anti-piracy breakthrough

* Inside Market: A Blockchain YouTube? How would that work?

e |T Brief Australia: How blockchain could help stop video piracy in its tracks

System Integrators Building on Linius’ SaaS Platform
Hemisphere to build personalized advertising technology on Linius Video Services
« Digital TV Europe: Linius and Hemisphere partner on ‘hyper-personalized’ video ads

* smallcaps.com.au: Linius partners with Hemisphere to deliver individualized and blocker immune ad tech

* videoadnews.com: How Linius Uses ‘Video virtualization’ for Hyper-Personalisation

CEO Interviews

How Linius delivers previously impossible hyper-personalized video experiences

e Linius US TV debut on Fox and Bloomberg: Hyper-Personalization is the future of video streaming
* Channel Nine’s Your Money: Why no two viewers need ever have the same experience again

e  TMT Analytics: Linius CEO talks video blockchain and hyper-personalized ads

For more Linius news and media coverage: Please visit the linius website here


https://www.digitaltveurope.com/2019/03/04/linius-and-hemisphere-partner-on-hyper-personalised-video-ads/
https://smallcaps.com.au/linius-hemisphere-deliver-individualised-blocker-immune-ad-tech/
http://videoadnews.com/2019/03/25/how-linius-uses-video-virtualisation-for-hyper-personalisation/
https://finance.nine.com.au/2019/03/08/10/45/news-business-aussie-company-shares-anti-piracy-breakthrough
https://www.insidemarket.net/blog/a-blockchain-youtube-how-would-that-work
https://itbrief.com.au/story/how-blockchain-could-help-stop-video-piracy-in-its-tracks
https://www.linius.com/watch-linius-on-worldwide-business-with-kathy-ireland-hyper-personalization-is-the-future-of-video-streaming/
https://www.linius.com/linius-ceo-talks-video-hyper-personalization-in-channel-9-tv-interview/
https://vimeo.com/322903266
https://www.linius.com/category/news/

LIus

Making The World's Video Accessible as Data

Q Christopher Richardson, CEO

@ info@linius.com

+61 3 8672 7186

@ Investors ir@linius.com

@ Press and Media pr@Ilinius.com
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