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Ex Google, YouTube, Spotify Managing Director  
Kate Vale joins Mogul Board 

 

HIGHLIGHTS 

● Kate Vale, former Google, YouTube and Spotify Managing Director joins the                     
Mogul board following an extensive global search.  

● The Los Angeles based expat brings a unique blend of immediately                     
relevant global networks and extensive experience in scaling technology                 
businesses within complex ecosystems. 

● Kate brings significant executive experience and expertise in digital, sales,                   
marketing, business development and growth. She has previously held                 
board roles with Tourism Australia and Tourism Tasmania and currently                   
advises start-up, Muru Music. 

 
Mogul, the world’s most advanced tournament and matchmaking platform, is                   
pleased to advise that Kate Vale has joined the Mogul Board as a non-executive                           
Director. Kate joins Canva co-founder Cameron Adams and Adam Jacoby as a                       
non-executive on the Board. 
 
Kate Vale is a visionary experienced Senior Executive and Consultant with more                       
than 24 years of success across digital media, social media and technology                       
industries.   
 
Kate has held senior leadership positions with organizations including Google,                   
YouTube and Spotify.  
 
As Managing Director, Australia and New Zealand with Spotify, Kate was hired as                         
the first regional employee and managed all aspects of the business across                       
Australia and New Zealand. She was instrumental in setting up the Asian                       
operations in 2013. Kate was instrumental in driving music streaming in Australia                       
to reach the position of No. 1 revenue source for record labels in the country.  
 
As Country Manager for Google Australia & New Zealand, Kate established the                       
Australian and New Zealand offices, hired and managed 150+ employees, and                     
grew revenues from zero to $500 million USD over a six-year period. She also                           
drove YouTube product and sales strategy for ANZ managing sale of advertising                       
solutions to advertisers and agencies. 
 
She served as a founding member of the IAB Australian Board. Kate has achieved                           
recognition for her success through her listing in the Top 40 Under 40 in Digital                             
Age. 
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Mogul’s Managing Director, Gernot Abl, commented: 
 

“Kate’s appointment further structures the Mogul Board for success. As we                     
continue to establish our position in the global esports ecosystem Kate’s                     
digital sales and marketing expertise will add incredible value to further                     
shaping our market-fit and monetisation. Kate will also bring a diversity of                       
new insights and networks to Mogul. I couldn’t be more thrilled to have                         
such high quality people in Cameron and Kate by my side in the years to                             
come”  

 
Newly appointed Director of Mogul, Kate Vale, said: 
 

"I'm delighted to take up this appointment. Mogul’s world class software                     
suite is already delivering value for publishers, organisers and brands and                     
their gamer communities. The esports eco-system is only nascent, which in                     
my experience, presents great opportunities for a digital product to                   
navigate and deliver value to rights-holders whilst meeting consumer                 
needs. No one has won the category yet so I am very excited to work with                               
Gernot, Cameron and the Mogul team to build something special." 

 
Mogul Director, Cameron Adams, commented: 
 

“I’m thrilled to welcome Kate to the Mogul Board. Since being a long-ago                         
colleague of mine at Google, she’s built on that with pivotal roles at                         
Youtube and Spotify, and she brings a wealth of scale-up and board-level                       
experience that greatly enhances our Board’s skillset. Mogul’s strong                 
tournament product brings communities together and Kate’s guidance on                 
how Mogul can build bridges between players, organisers, and publishers                   
gaps will be invaluable. I also think Kate’s commitment to Mogul displays a                         
great example to other incredibly successful expats on how to really                     
support Aussie-based startups.” 
 

Mogul’s Chairman, Adam Jacoby, commented:  
 

“Kate is a wonderful addition to the Mogul Board and I am confident that                           
she will play a pivotal role in extending Mogul’s success. I look forward to                           
supporting her strongly during my transition.“  
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Above: Mogul’s newly appointed Director, Kate Vale.  

 
-ENDS- 

 
For further information, please contact:  
 
Gernot Abl  
Managing Director  
Mogul    
T: +61 419 802 653 
E: gernot.abl@mogul.gg  
ASX Release authorised by Mr Gernot Abl. 
 

About Kate Vale 
 
Kate Vale is a visionary experienced Senior Executive and Consultant with more                       
than 24 years of success across digital media, social media and technology                       
industries having held leadership positions with organizations including Google,                 
YouTube and Spotify.  
 
Currently focussed on investing and board and advisory roles, most recently, Kate                       
was Managing Director for Swedish music company Epidemic Sound in North                     
America. In this role, she was tasked with driving the company’s expansion plans                         
in the US. 
 
As Managing Director, Australia and New Zealand with Spotify, Kate was hired as                         
the first regional employee and managed all aspects of the business across                       
Australia and New Zealand. She was instrumental in setting up the Asian                       
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operations in 2013 and driving music streaming in Australia to reach the position                         
of No. 1 revenue source for record labels in the country.  
 
As Country Manager for Google Australia & New Zealand, Kate established the                       
Australian and New Zealand offices, hired and managed 150+ employees, and                     
grew revenues from zero to $500 million USD over a six-year period. She also                           
drove YouTube product and sales strategy for ANZ managing sale of advertising                       
solutions to advertisers and agencies. 
 
Kate served as a founding member of the IAB Australian Board. As an                         
experienced board member, Kate held positions with Tourism Australia and                   
Tourism Tasmania and is currently an advisor to Muru Music. She was also a                           
Council Member of the Make A Wish Foundation.   

 

About Esports Mogul (ASX:ESH) 

Esports Mogul Limited (ASX: ESH) (Mogul or the Company) is an ASX listed                         
esports media and software business.  

Mogul owns and operates the mogul.gg tournament platform – the world’s most                       
advanced pure-play online esports tournament and matchmaking platform               
with automation for major esports titles, including in platform chat and                     
streaming functionality. 

Mogul’s platform attracts esports teams, tournament organisers, influencers,               
community groups, game publishers, and players of any skill level with a                       
centralised esports offering built on an industry-leading tournament and                 
matchmaking platform.  

● Gamers join the mogul.gg community to compete for glory, cash and                     
prizes in all the major esports game titles – cross-platform and title                       
agnostic 

● Game publishers are able to reduce the cost of grassroots esports                     
activations, supporting their game titles through Branded Hubs 

● Esports teams get better fan engagement and active participation through                   
branded tournaments.   

● Tournament organisers, influencers, and community groups can run their                 
own online events – improving player experience, monetising their                 
audience, reducing operating costs, and saving time in event                 
administration and management 
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