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Disclaimer

This presentation has been prepared by International Coal Limited (the "Company"). It does not purport to contain all the information that a prospective investor 
may require in connection with any potential investment in the Company. You should not treat the contents of this presentation, or any information provided in 
connection with it, as financial advice, financial product advice or advice relating to legal, taxation or investment matters. 

No representation or warranty (whether express or implied) is made by the Company or any of its officers, advisers, agents or employees as to the accuracy, 
completeness or reasonableness of the information, statements, opinions or matters (express or implied) arising out of, contained in or derived from this 
presentation or provided in connection with it, or any omission from this presentation, nor as to the attainability of any estimates, forecasts or projections set out 
in this presentation. 

This presentation is provided expressly on the basis that you will carry out your own independent inquiries into the matters contained in the presentation and 
make your own independent decisions about the affairs, financial position or prospects of the Company. The Company reserves the right to update, amend or 
supplement the information at any time in its absolute discretion (without incurring any obligation to do so). 

Neither the Company, nor its related bodies corporate, officers, their advisers, agents and employees accept any responsibility or Liability to you or to any 
other person or entity arising out of this presentation including pursuant to the general law (whether for negligence, under statute or otherwise), or under the 
Australian Securities and Investments Commission Act 2001, Corporations Act 2001, Competition and Consumer Act 2010 or any corresponding provision of any 
Australian state or territory Legislation (or the Law of any similar Legislation in any other jurisdiction), or similar provision under any applicable law. Any such 
responsibility or liability is, to the maximum extent permitted by Law, expressly disclaimed and excluded. 

Nothing in this material should be construed as either an offer to sell or a solicitation of an offer to buy or sell securities. It does not include all available 
information and should not be used in isolation as a basis to invest in the Company. 

Future Matters 
This presentation contains reference to certain intentions, expectations, future plans, strategy and prospects of the Company. 

Those intentions, expectations, future plans, strategy and prospects may or may not be achieved. They are based on certain assumptions, which may not be 
met or on which views may differ and may be affected by known and unknown risks. The performance and operations of the Company may be influenced by a 
number of factors, many of which are outside the control of the Company. No representation or warranty, express or Implied, is made by the Company, or any of 
its directors, officers, employees, advisers or agents that any intentions, expectations or plans will be achieved either totally or partially or that any particular rate 
of return will be achieved. 

Given the risks and uncertainties may cause the Company's actual future results, performance or achievements to be materially different from those expected, 
planned or intended, recipients should not place undue reliance on these intentions, expectations, future plans, strategy and prospects. The Company does not 
warrant or represent that the actual results, performance or achievements will be as expected, planned or intended. 

US Disclosure  
This document does not constitute any part of any offer to sell, or the solicitation of any offer to buy, any securities in the United States or to, or for the account or 
benefit of any "US person" as defined in Regulation S under the US Securities Act of 1993 ("Securities Act"). The Company's shares have not been, and will not be, 
registered under the Securities Act or the securities Laws of any state or other jurisdiction of the United States, and may not be offered or sold in the United States 
or to any US person without being so registered or pursuant to an exemption from registration including an exemption for qualified institutional buyers. 
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 Xero – SaaS for Accounting with $2+ billion valuation

 Atlassian – SaaS for Project Management with projected $3+ billion at IPO

 Velpic – SaaS for Training, presentations and inductions...

 Velpic is a visually inspired cloud based, eLearning, training  
and inductions platform

Video eLearning  
platform in the cloud

 *(SaaS: Software as a Service) 

Velpic - SaaS Platform*
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Proven Business

Velpic Fee Growth

Proven concept with existing paying 
blue-chip ASX 200 clients

 Averaging 30.4% growth month on month  
in PPV & SaaS fees 

 Annualised PPV & SaaS fees of $120,000 after 9 months

 Annualised Professional Service Fees of $1.9 million

 Backed by Dash Digital which provides the security of an 
established Professional Services business

 Coupled with Velpic which has the potential of a globally 
available, market disrupting, cloud based SaaS product
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Our Clients

www.alcoa.com/australia www.westrac.com.au

www.galvins.com.au www.maca.net.au

www.mineralresources.com.au www.georgiou.com.au

www.catalano.com.au www.watercorporation.com.au

www.monadelphous.com.au

main logo
Colour

�

Pantone 186
Cyan 0 Magenta 100 Yellow 81 Black 4
Red 220 Green 0 Blue 46
Hex #FF2351
Web Safe Mode #CC0033

Pantone Process Black
Cyan 0 Magenta 0 Yellow 0 Black 100
Red 26 Green 23 Blue 27
Hex #191919   |   Web Safe Mode #000000

The approved corporate colours for the Monadelphous identity are red PMS 186 and black.   
No other variations are allowed.

Paper stock and printing methods can affect the appearance of the printed colour so it is 
important to always visually match the printed sample to the printer’s pms swatch (pms is an 
abbreviation for the universal Pantone Matching System).

For printing based applications (full colour) the CMYK colour breakdown is:

Cyan 0%  Yellow 76%
Magenta 91%  Black 6%

www.marineandcivil.com

www.mtgibsoniron.com.au

www.ahg.com.au

www.imdexlimited.com

www.ausdrill.com.au

www.aimwa.com

www.agc-ausgroup.com

www.axisfg.com.au

www.brierty.com.au

www.neptunems.com

www.cmewa.com www.grantelevators.com.au www.sjog.org.au www.tyredoctor.com.au

www.bgc.com.au

www.kailisbros.com.au

www.fugrotsm.com

www.clough.com.au

www.wbho.com.au www.laingorourke.com www.tfsltd.com.au

9-11 Clune St Bayswater WA 6053  |  PO Box 347 Northbridge WA 6865  

T  +61 (0) 8 9379 3465  E enquiries@grantelevators.com.au

grantelevators.com.auGrant Elevator Sales Pty Ltd  
ABN 87 078 322 728  
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Market Opportunity

Global cloud market to 
grow from $58 billion 
in 2013 to $191 billion 
in 2020, 19%

60% of businesses 
will have at least half 
their infrastructure in 
the cloud by 2018

L&D spending has 
grown to more that 
$130 billion

60%

$191 bn

$130 bn

LMS market to grow 
from $2.55 billion in 
2013 to $7.83 billion in 
2018, 25.2%

$7.83 bn

Larger US firms already 
spending $1,353 per 
employee on L&D

$1,353
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Corporate Education is Changing

 Rapid adoption of eLearning driven by better 
outcomes and cost reductions

 Swing away from expensive traditional 
“binge”, opportunistic training to Continuous 
Learning

Companies now require learning agility  
and content on demand

 Video based training is the most effective 
online training method 

 Clients tell us that “ROI is achieved in months”

 Less time, better results, lower costs

Reduce the time 
to train by up to

70%

Increase retention of the 
subject matter by up to

50%
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Unique Selling  
Proposition

Velpic incorporates in a single  
SaaS application:

 video creation & editing

 scheduling

 tracking

 follow-up

 audit

 reporting 

We call Velpic  
“PowerPoint on steroids”
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Founding 
Directors

Russell Francis BSc 
CEO

Russell Francis is an entrepreneur and Internet 
Pioneer with more than 23 years international 
experience running successful businesses that 
build enterprise scale applications, web apps 
and mobile apps for the likes of Citibank, ABN 
AMRO, P&O, Lloyds TSB, Dixons Stores Group, 
ASDA, Bankwest, Western Power and JB Were. 

In 1995 Russell built his first web site and by 
1998 he successfully negotiated the sale of his 
London based software development firm to a 
Silicon Valley based IT consulting firm and then 
lead his new firm into the Internet revolution 
building some of the biggest websites and 
online applications in Europe.

Russell founded Reignite in Perth in 2005 and in 
March 2012 Russell, Pat and Glen agreed to set 
up a joint venture to develop Velpic which in July 
2013 lead to the merger of Reignite with Pat and 
Glen’s two other long established Perth based 
businesses, Dash Digital and Chameleon Creative. 

Patrick Connell 
Executive Creative Director

Patrick is an expert in corporate identities, 
marketing strategies and plays an integral  
role in the strategic development, brand image 
and message of Dash Digital, it’s key clients 
and Velpic.

Patrick gained his Bachelor of Arts degree from 
The Western Australian Institute of Technology 
where he also studied Fine Art. He has been a 
member of the Australian Institute of Graphic 
Arts for the last 20 years and a Gold Member of 
Tourism South West since 1987.

Patrick has 28 years experience as a design 
professional in Western Australia. During that 
time, he has been involved with government, 
public and private companies which have 
covered a wide range of industries.

Glen Moora 
Director & BDM

Glen brings his entrepreneurial skills to the 
company and he is well renowned having 
built several successful businesses prior 
to becoming a partner. It is this business 
experience that he continually applies to Velpic, 
Dash Digital and its clients.

Glen has developed an in-depth understanding 
of all facets of the sales, marketing and strategic 
process. Glen has a proven ability to build new 
business relationships and new territories, 
and has experience in developing business 
opportunities and global partners.
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Go To Market Strategy

 Partnerships

 Affiliates
 Resellers
 White Label

 Direct Sales nationally

 Self Sign Up

 Go International

 USA
 Singapore
 Hong Kong
 Europe

 Marketing Initiatives

 Online: SEO & SEM
 Trade Shows
 Public Relations
 Partner Seminars
 Telesales

Xero added 120,000 customers in 3 years 
through a strategic partnership program
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SaaS & PPV Fees build an ever  
increasing recurring revenue model

Revenue Model

 SaaS Fees – every client pays monthly to access the system

 PPV Fees – every lesson completed is charged a fee

 Professional Services

 Market Place like the Apple Store

 Customer churn very low

 Great customer service
 No comparable single product
 Massive effort to move all lessons and data
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Investment

 Implement Sales &  
Marketing Plan – 60%

 New Hires: East 
Coast Direct Sales, 
International Sales

 Online Marketing

 Partnerships

 Marketing Initiatives

 

 Develop  
Version 3 – 40%

 Self Sign Up

 Market Place

 SCORM

 Interactive Assessment

 Gamification
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Transaction Overview

ICX option agreement to purchase 100% 
of Velpic and Dash Digital for the following 
consideration:

1. The issue of 125 million shares of ICX

2. Milestone 1: a further 50 million shares of ICX if 100,000 
PPV within 3 years

3. Milestone 2: a further 50 million shares of ICX if Velpic 
obtains cumulative revenue of $10 million within 3 years of 
the Transaction completion 

4. Milestone 3: 25 million shares of ICX if Velpic obtains 
annual revenue of $50 million in any of the first 5 financial 
years following completion

 ICX will change its name to Velpic Limited 

 ICX will undertake a capital raising of $3 - $5 million 

 Subject to approval by ICX shareholders and re-compliance 
with Chapters 1 and 2 of the ASX Listing Rules
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Highlights

 Proven model with the technology already built

 Blue-chip clients already using the system in significant volumes

 If you’re not doing it SaaS, you’re doing it wrong

 Highly competent directors with international experience

 Significant global opportunity providing value add to shareholders



Thank You
Russell Francis 
CEO

russell@velpic.com 
1800 463 828 
0408 822 380 
http://www.velpic.com
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© 2013 Caterpillar. All Rights Reserved. CAT, CATERPILLAR, BUILT FOR IT, their respective 

logos, “Caterpillar Yellow”, the “Power Edge” trade dress as well as corporate and product 

identity used herein, are trademarks of Caterpillar and may not be used without permission.

NOW THERE’S A HYBRID THAT MAKES BUSINESS SENSE

SECURE YOUR PEACE OF MIND  TAKE NOW, PAY LATER

For more information call 1300 881 064 or visit westrac.com.au

© 2014 Caterpillar. All Rights Reserved. CAT, CATERPILLAR, their respective logos and “Caterpillar Yellow”, and the POWER EDGE trade 

dress, as well as corporate and product identity used herein, are trademarks of Caterpillar and may not be used without permission.

The machine you want, backed by the service and support you need. 

Take advantage of this exclusive offer and secure yourself a quality Cat® Wheel Loader with  

3 year/2000 hours preventative maintenance servicing included as standard.  

Lock in a competitive finance rate through Cat Finance before December 31, 2014 and we’ll  

also give you 90 days deferred payment terms. 
Peace of mind and an early Christmas bonus – what more could you want?

*Purchase a new Cat® H Series or K Series Wheel Loader (950H – 980K only) during the offer period and you could be eligible to receive financing through 

Caterpillar Financial Limited (ABN 70 006 711 585) (“CFAL”) with a deferred payment period of 90 days from the date of settlement. Offer is only available 

in respect of fully amortising loans or hire purchase agreements with a minimum deposit of 10%. All applications are subject to credit approval by CFAL. 

Preventative maintenance servicing is completed at 500hr, 1000hr and 2000hr. Service labour and parts included only. Any travel over one hour/50km is 

excluded. The offer is available to Australian residents residing in NSW who are over the age of 18, from 01/10/2014 until 31/12/2014. This offer is subject to 

change without notice and cannot be used in conjunction with any other promotion. Interest, fees and charges apply. Other finance terms apply and are 

available on request. For full terms and conditions, please visit www.westrac.com.au/peaceofmind.

y FREE 3 year/2000 hour preventative 
maintenance servicingy Competitive finance ratesy PLUS 90 day deferred payment terms*

 Dash Digital is a Brand Technology 
Agency that specialises in building 
brand equity by seamlessly combining 
creativity and technology across brand, 
web and app development services

 Dash Digital has brought the brand 
and technology worlds together into 
a full-service agency to address the 
rapid growth in online & mobile apps

 Dash Digital provides its specialist 
services across three business 
practices:

Brand  

Web

Apps

 Dash Digital is the historical core 
business, is a proven channel to 
market for Velpic and has provided the 
cash flow to develop Velpic

Dash Digital provides 
the security of a proven 
Professional Services business 
coupled with Velpic which 
has the potential of a globally 
available, market disrupting, 
cloud based SaaS Product
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Recent Projects
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Timeline

Aug 
2012

July 
2013

July 
2014

Mar 
2015

Jan 
2013

April 
2014

Sept 
2014

April 
2015

Russell Francis 
creates the 
plan for a Video 
based eLearning 
Platform in the 
cloud

Work on version 
2.0 starts

Chameleon 
Creative, Dash 
Digital & Reignite 
merge to form 
the new Dash 
Digital, a brand 
technology 
agency

The Inductor V2.0 
re-branded to 
Velpic

Velpic goes live 
with 2 inaugural 
clients

AHG sign up and 
go live on Velpic

SaaS & PPV 
revenue hits 
$10,000 per 
month

Announced 
$5.2 million 
reverse 
takeover with 
ICX

Clough goes  
live on Velpic

1986 1998 20071995 1999 20091996 2005 2012

Chameleon 
Creative 
founded by 
Patrick Connell

Asset 
Marketing 
founded by 
Glen Moora

EXIX founded 
by Russell 
Francis in 
London

EXIX purchased 
by InfoGain in 
Silicon Valley

Chameleon 
Creative 
merges 
with Asset 
Marketing

Reignite 
founded by 
Russell Francis

Patrick Connell 
& Glen Moora 
have idea for 
client editable 
Induction tool 
when building 
multimedia 
presentations 
for 
Monadelphous

The Inductor 
is founded by 
Patrick Connell 
and Glen Moora
Chameleon 
Creative spins 
out web 
development 
company, Dash 
Digital

Russell 
becomes a 
Partner in 
The Inductor




