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Unified Social Messaging

“The single biggest problem in communication is
the illusion that it has taken place ”

—George Bernard Shaw




thred

Unified Social Messaging

*hredis a first mover meta-social & media sharing application that overlays 140+ social media platforms globally
allowing instant access to all social media friends, followers and contacts in a single unified way.




Social Media has become quite anti-social

. Adults typically have over 5 social media
accounts

. Multi-networking is growing — users are

adding new networks on top of their
existing ones at an increasing rate

Source: Global World Index Q4 2014 Report



2.1 billion people are on 1.44 Billion
social media “

1 Billion
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Source: Statista 2016 Projection 5



Yet the fragmented social media environment
has created more barriers than ever
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*hred is a Unified
Messaging Platform
. Fast & Easy - Communicate across social
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- ithi i f each of your social
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. Private - By default every you post is private
A between you and the recipients so no more
\ worrying about who sees your social posts.
m B Intelligent — thred ‘s Artificial Intelligence
network learns user’s preferences enabling
m E E a more satisfying and effective sharing

experience for users.
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apple.com ¢

AirDrop. Tap to turn on Wi-Fi an
Bluetooth to share with AirDrop.

Thred
© 8o ¥ on “share”

1 screen
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Make Thred the single
soclal button on
your screen

apps on your
omescreen
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signup

by Mobile Number

by Social Media
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Eliminate communication barriers...
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w JetBlue will become the

P first airline to accept
- Apple Pay

v How does it work?

Where Are YOU on the
Talent Spectrum?
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5 Dacisl Henry has joined the thred.

— Here's Twitter's Slowing
User Grawth In One
i Chirt

= Twitter's stock Is up around..,

Uber reportedly left its
lost and found items log
exposed online

8 Archived

B Fifteen mobile trendsto
=2 8, watchoutin 2015!

Thred
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9:00 AM 100% =
Create a Thred

9 rules for creating killer
product videos

(-

Whether you're selling a product or service,
the ubiquitous product video can be the
make-or-break moment for your potential
customers. A truly great product video both
informs and inspires viewers to give you their
attention (and their wallets).

Attached Media
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All Contacts
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Chelan Simon Christin Milioti ~ Chris Chan
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Claire Amurri Chad Elliot  Christa Herin
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2 contacts selected

A4

100% -

Q

N<XXS<CHLwWIPTVOZZrA«—IOTMMOO®> O

Invite to Thred
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Development & Launch

Phase 02
User Acquisition

Build/validate: July/August 2015
Phase 01  App Store launch (August 2015)

MvVP

Ready for Launch

Phase 03
Viral Growth

Within 180 days of IPO

» Acquire initial users
* Iterative Development Cycles
« Atrtificial Intelligence Engine launches

Within 360 days of IPO

» Scale user base
* Refine & Enhance Features
* New partnerships & in-app services
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Management Team

Dauvid Whitaker
CEO & Director

A high tech entrepreneur with deep
expertise in building high growth digital
businesses. After 17 years in Global IT &
Digital recruitment, David has founded
and built businesses spanning mobile
applications, group buying, and digital
agencies.

Jens Nielsen
CTO & Co-Founder

Leading the Thred development team,

a Certified Scrum Master with an advanced
degree in Digital Design & Communication
specializing in user centered design. Has
worked on projects ranging from high volume
web sites to major IOS banking applications to
large business intelligence projects.

Chris Jones
Chief Marketing Officer

One of Australia’s leading experts in app
marketing and user acquisition. Chris has
consulted to hundreds of app marketers
and developers. Held management roles
with important companies and several
Australian based startups.
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Thomas Alderweireld

Team Lead, Machine Learning
Renowned for his expertise in quantitative
risk, Basel Ill, commodity and derivatives
pricing. He is responsible for the design,

architecture, development and
maintenance of the artificial intelligence
systems and machine-based learning
algorithms that support Thred.

Management Team

Andrew Murton
Chief Security Officer

Brings 19 years experience in
Information Assurance and technology
to the Thred team. He combines
technical know-how with commercial
acumen to build secure, scalable,
reliable internet infrastructures.

Chris Adams

Board Director
An internationally recognised digital
strategist, new media pioneer, advisor and
technology executive. Chris has worked at
Facebook, Amazon and Participant Media
in key leadership roles.
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The below timetable is indicative only and
may change without notice!

2015 Corporate Timetable
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Capital Structure

Structure Assuming No Consolidation

Event Ordinary Shares Performance Shares Options
Existing Securities on Issue 480,515,581 63,479,167
Acquisition 250,000,000 140,000,000

(Acquisition and Performance Shares post
consolidation) *

Conversation of Convertible Notes 1,000,000,000
Armada Capital Options 100,000,000
Securities Structure 1,730,515,581 140,000,000 163,479,167

(Assuming no consolidation or additional

securities for proposed capital raising) Options:
34,166,667 ex 5c¢ 2/16, 20,000,000 ex 5¢ 12/15
Performance Shares: 140M over 4 milestones.

* Post Consolidation
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GET IN TOUCH ... WE ARE SOCIAL TOO :)
info@thred.cc www.Thred.cc
+61 (466) 555 444 O twitter.com/theThredapp
Sydney NSW 2000 @) facebook.com/thred
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