k.
"éh' R ey

. Re: B Tadiang:
St ] 4L ) e R

MILLIONAIRE §






People love
talent shows

AMERICA'S
GOT TALENT

* Everyone’s a critic.

4
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* Everyone thinks they can Il
spot talent.

* Talent shows are among BRITAIN'S ' z ; \ e ~ sovou THINKYOU

the top-rated TV formats GOTTALENT CAN.DANCE
across the world. PR
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TV talent show revenue

American ldol franchise is
conservatively valued at

US$2.5 Billion

Source:

America's Got Talent is the

#1 Network TV show

going into its 11th Season (2015)

Source:



http://www.ifla.tv/format.html
http://tvbythenumbers.zap2it.com/2015/08/26/americas-got-talent-is-the-1-show-of-the-night-in-every-key-category/453671/

A significant market

opportunity




But the market is
changing

* TV viewership is declining rapidly
among 18-24-year olds, it’'s down
25% since 2011.

* They are migrating to online video l‘
content.
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Weekly time spent in hours: minutes, based on total 18-24 population



http://www.marketingcharts.com/television/are-young-people-watching-less-tv-24817/

A new era of content
consumption

Viewers are heading away from
television to:

*  Mobile Video
*  Mobile Gaming

* Social Media Channels

Over 1 Billion views on YouTube
every day.......

.....00%+ are on mobile.

Source:



https://www.youtube.com/yt/press/statistics.html

Today’s contests look different

Interaction More opportunities
on a global scale for more contestants

Contestants want to
accelerate their careers

Hyperactive social Mobile anytime Audience gets to directly connect
media participation accessibility & influence
Talent success

Worldwide TV, music
& movie talent discovery platform
With crowd-funding possibilities



Worldwide Mobile Usage Rates

2014 Monthly Global Data Traffic by Application (TB)
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% reach of smartphone users

Mobile Content Consumption Doubled in 1 Year
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Billions

Mobile Video Users Growth
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https://www.google.com/search?q=gartner+mobile+video+user+growth&espv=2&biw=1303&bih=646&tbm=isch&imgil=Kc1GAV7CX9Zv2M:;RIQPQ9RE58t5SM;http://www.forbes.com/sites/louiscolumbus/2012/08/27/how-google-is-driving-mobile-video-market-growth/&source=iu&pf=m&fir=Kc1GAV7CX9Zv2M:,RIQPQ9RE58t5SM,_&dpr=1.1&usg=__vm3ZefeoNPYjWMGz9i6P8Pqv-7I=&ved=0CCYQyjdqFQoTCLPSpYfywcgCFZdBiAodmNUNGQ&ei=10AeVvOKI5eDoQSYq7fIAQ#imgrc=Kc1GAV7CX9Zv2M:&usg=__vm3ZefeoNPYjWMGz9i6P8Pqv-7I=

Mobile Ad Spend is Huge - and Growing
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http://www.emarketer.com/Article/Mobile-Ad-Spend-Top-100-Billion-Worldwide-2016-51-of-Digital-Market/1012299
http://www.emarketer.com/Article/Worldwide-More-Money-Goes-Mobile/1009582

Mobile gaming
IS the largest gaming
segment by revenues

In 2014, mobile games
generated

US$25 Billion

worldwide (43% growth over prior year)

Source:



http://fortune.com/2015/01/15/mobile-console-game-revenues-2015/

Introducing
A new era of talent competition

MEGASTAR MILLIONAIRE

Social. Mobile. Global.



transforming the global
search for emerging talent




Who is a
Megastar Millionaire?

a musician

a comedian

a crazy aerobatic skateboarder
a wacky filmmaker

a dancer

* ok % o %

a performance artist who blows
your mind

Bottom line

* any performer who has talent
and a large social media
following.




How Megastar Millionaire Works

Y T

Contestants or fans Contestants need a
upload videos for a minimum number
nominal fee of fans to qualify

Contestants progress
based on social
voting/sharing up to
1,000 move to judging

round

Daily, Quarterly, &
Semi-Annual

Winners

Top 12 Contestants*
enter Finals with chance to:

Win US$1M
Be seen by millions of viewers
Participate in a film

* Winners judged by
an independent panel.



How Megastar Millionaire Ramps Up

L S T Py 8 Week audition round
Contestant & Fans uploads videos

New videos entered daily

Talent

Upload
Audition
Videos

Minimum # of fans required to enter

Fan viewing/voting//sharing (paying)
Nominal entry fee

Top contestants move into following week

1M M Milli ire Wi
uss egastar Millionaire Winner Top 1,000 enter 6 week celebrity judging round

4 Weekly Quarterfinal Rounds

4 Category Winners/Runner Up



Season 1: First Competition is open to USA participants only

16 Weeks of Extraordinary Talent

PRE-LAUNCH AUDITIONS BEGIN JUDGING ROUND
PROMOTIONS Auditions: 8 Weeks 6 Weeks

|

1. Awareness promotions: online and 1. Pre-launch marketing program — 1. Celebrity judges release opinion pieces
offline advertising highlighting the Viral videos feature celebrity judges & on standout entries — PR opportunity
opportunity for Contestants and fans to selected independent Contestants for contest, judges and entrants.
win prizes in the next-generation (seeded talent) in flash mob-style
worldwide talent contest geared to: performances. 2. Fans compete for promotion & judging

points.
1. Drive participants to enter 2. Contestants upload their auditions.
2. Drive fans to register, view & vote 3. Social promotion includes sharing
1. Fans scout talent, vote, and promote their leaderboards that show votes, views

3. Build the social network — fast . . . ) . ’
favorites for entry into the judging rounds. and point tallies.

Each artist needs at least 1,000 votes.

Talent Auditions



Season 1: First Competition is open to USA participants only

16 Weeks of Extraordinary Talent

¢

FINAL ROUND
Field: 12 Contestants
2 weeks

One Megastar Millionaire

12 Finalists

4 Runner Up Winners Split US$100,000

One Megastar Millionaire goes on promotional tour
Wins US$1 Million

Opportunity to appear in online (Digital Riot Studio) film



Season 1: First Competition is open to USA participants only

16 Weeks of Extraordinary Talent

Competition

Regulation

2 Stage Audition and Judging Process to safeguard integrity

Must be registered and over 18 to play

MSM will constitute a legal game of skill

User agreements to cover all content/right of publicity rights

Content will be moderated to ensure suitability for all ages



Fan-driven Platform

JOIN

THE BIGGEST MUSIC
CONTEST ON THE WEB

ENTER YOUR SONG

What is Megastar Millionaire is the largest music contest on the web!

Lorem velit esse music dolore eu fugiat nulla pariatur except
Megastar eur sint occaecat eserunt DJ, group, ani id artistlaborum. Sed 1
Millionaire perspiciats unde us error st ore eu fugiat nulaJudges. | JOIN

THE BIGGEST MUSIC
CONTESTONTHEWEB  \

THE BIGGEST MUSIC
CONTEST ON THE WEB.

What is the How to Prizes
Megastar Join the Awards
Millionaire Contest Exposure

=
Whatis the Megastar Millionaire

How to Join the Contest

Prizes/ Awards/ Exposure

Creative skins - indicative interface



Across All Devices

Ranking About Friends

), ~ As s00n as Sasha Allen opens her
> 1 = mouth to sing the first few notes of
the Galt MacDermot-Gerome
SASHA NN Ragnl-James Rado classic "Aquarius.”

revival of Ha
nemy Hakin thrilling ridef

a johnson

Planned compliance with: iOS and Android mobile, Mac, PC and Tablet



Driving Engagement and Social Sharing

®0000 VIRGIN T 4:21 PM *0000 VIRGIN = 4:21 PM

megastarmillionaire.com megastarmillionaire.com

* G

T — Do rpasw
JOIN o ﬁ\) Ranking [ suose

THE BIGGEST MUSIC
CONTEST ON THE WEB Sam Johnson
—

Soul
ENTER YOUR SONG

* Sammy Hakin

» Rock

NEXT CONTEST BEGMS . Lara Johnson
! Pop
OOE

Phutureprimitive
What is the Megastar Millionaire [N} Electronica

How to Join the Contest | ceann |
Prizes/ Awards/ Exposure

DiGi

| Electronica

Planned compliance with: iOS and Android mobile, Mac, PC and Tablet



Why We're
Confident of Success

We know how to
build the contest
programmatically




 Social Media driven talent @

How Is Megastar Millionaire Different?

g P Gamification to drive
: videos, virality, views,
voting and social
interaction

Talent &
Fans
participate

with existing fan-base to A
drive app download

« Social influencers and grm o * US$1IM Prize and
Live commentary : structured competition

format



ToneDen: Our partner in building audience

ToneDen is a Silicon Valley based music content and community platform developer, dedicated to nurturing Talent,

especially DJs — a particularly influential group — and helping them promote themselves using social media tools

and strategies.

In just one year, it has grown from zero to more than 100,000 registered music influencers and creators.

MSM has taken a significant stake in ToneDen. They will be our strategic partner in exploding the growth of our

MSM participant audience.

*  25% growth of audience, month over month * 500+ music partners, including some of the

most popular global music platforms
* 35,000 unique music samples and songs played

(loaded and/or accessed) * MSM US has committed invested US$300K

into the platform
* 12,000 new followers

*  46.5% return rate within one week



Dlgltal Riot Studios (formerly Social Media Studios)

Digital Riot Studios is a next-generation movie studio/distribution platform, producing “Hollywood-style” movies starring social

media influencers, and distributed worldwide through online digital channels — iTunes, Amazon and Netflix.

DRS uses social media to discover emerging talent for its films: actors, supporting cast, musicians and writers. MsM'’s talent

will be ideal candidates for DRS films. Our partnership with DRS will increase our social media attraction, and help

differentiate our contest by offering Talent a new kind of possibility.

* A preferred social media talent discovery platform * MSM’s US$50K investment in DRS entitles it to full
access to its Hollywood contacts and social media
* Winners will have the opportunity to interview and be influences
selected to participate in upcoming SMS films with
US$1M production budgets * Chairman: Doug Barry

* DRS CEO John Baldecchi, producer of Point Break, is
joining MSM’s advisory board and will participate in
announcements and social feeds



ROAR subject to formal agreement

* ROAR is one of the nation’s leading talent agencies, boasting high-net-worth “A”-list
celebrities under management.

* A strategic partner in MSM, ROAR serves the U.S. entertainment, lifestyle and
corporate sectors.

* They provide film, television talent, musical Talent, and offer brand management, film &
TV production, media advisory services, business development and content creation.

* With offices in Los Angeles, New York, Nashville and Atlanta, ROAR will help by
providing top celebrity talent for judging, social media participation, and contest
promotion.



How does
Megastar Millionaire pla-'
to make money?




By creating large scale -
participation and engagement Ieadlng t\

Pay to Play and Subscription
Advertising/Sponsorship Revenues
Merchandise Sales

Data Aggregation and Re-sale




Post Season One Business Goals

N

(@)

Shorter-Term Longer-Term

* Meet viable contestant base * Pay to Play * Ad Revenue

* Submit Contestants

* Acquire/Solidify aggregate social fan base * Win Cash/Prizes

* Data
*  Voting
* Validate industry conversion rates of paying user base *Interact w/ Talent

* Sponsorship

* Merchandise sales



o

Management
&
Advisors




The expertise to run it well

DION M. SULLIVAN

MSM Director, Silicon Valley, CA, USA

Passionate, Experienced Marketing/Brand Strategist, with >20+ years of global experience within Digital Media, Social
Gaming, Consumer Package Goods and Digital Entertainment. Managed brands from <USSIMM-USS100MM+.

Digital Media experience; ftd.com, Bank of America Online Banking, Viacom, MTV Kids & Family/Nickelodeon,
Shockwave Games, Betfair/TVG, Videolax and Excite Digital Media.

Financing experience; Investor Relations Raise/Filing management with NASDAQ, ASX and LSE. Capital fund raising (PE,

IB, HNW, VC) and Communications, across North America, Europe, Australia and APAC.

* Executive roles at MTV Kids & * Spearheaded FTD.com * Noted Industry
Family, Viacom, Betfair, Bank turnaround strategy to Speaker/Presenter (Ad-Tech
of America. transform the not-for-profit NYC, SF, Singapore)
into a successful US$850
* Involved in global M&A since million market cap NASDAQ

* Co-Founder — Megastar

i i for-profit company.
2009. Experienced IR in U.S. p pany Millionaire

(NASDAQ), EU (LSX) and
AUS (ASX) markets



The expertise to build it well

DOUG BARRY

Executive Chairman, MSM Silicon Valley, CA USA

With over 20 years media, entertainment, digital and technology start-up experience, Doug brings a world of

corporate and entertainment industry connections and experience to MSM. In his career, he has helped create

more than US$5B in shareholder value, and has been an executive, investor and advisor to a number of the

world’s most successful tech and media ventures. He was also Executive Producer of the TV game show “The

Joker’'s Wild”.

* Pandora Media - the world’s *
largest internet radio company,
more than 200 million
registered users; US$1 billion
in revenues, market
capitalisation
> US$3.6 billion *

* Glu Mobile - mobile phone
game publisher; market
capitalisation *
> US$550 million

Pledge Music - crowd funding &
promotion music platform. Named by
Fast Company, “top 10 most
innovative companies in music in
2015”

TiVo - market leading digital video
recording; market capitalisation >
US$1 billion

“The Joker's Wild” — TV Gameshow —
Executive Producer

Turner Broadcasting: - Cartoon
Network

Navio — Liberate internet TV start-up;
IPO > US$1 hillion

Electronic Arts — EA Kids — Market
Cap: US$20 billion

Co-founder Selby Ventures - US$150
million venture fund



The expertise to make it technologically sound

ADAM WELLISCH

MSM Director, Sydney, NSW, AUS

Adam is a tech exec with expertise in information management, financial planning and control and commercial

strategy. He’s a “big picture” thinker, who knows how to execute on big ideas, to create both short term

commercial success and long-term sustainable value.

* Co-Founder — Megastar * 18 years experience tech strategy,
Millionaire development & execution

* Bupa Australia & New Zealand * Executive and non-executive
— IS Director, Health Services positions across tech start-ups and
& Market Unit large multinationals

* Compass Group, PLC, Asia * Expert in stakeholder engagement

Pacific — CIO

Process & Systems Design
Cloud Computing Migrations

IT Risk Management,
Security & Compliance



Initial Advisory Board

Michael Pole

MSM Advisor, Los Angeles, CA, USA

Videogame Industry — USS1B+ in game revenues, Vivendi's Universal Games & Fox Interactive (Former

Executive Vice President); Electronic Arts (Former Senior Vice President, Product Development);

Gloops International — USS300M Japanese Mobile Game Publisher (CEO, International)

John Baldecchi

MSM Advisor, Los Angeles, CA, USA

Hollywood Movie Producer - USS500M+ in feature film revenue

Producer - "Point Break" - USS100M+ Warner Brothers remake (Christmas 2015 Release)
Producer - "The Mexican" - USS250M+ worldwide revenue (Brad Pitt, Julia Roberts)
Sony, Fox, Disney & Dreamworks

President of Production - Larry Marks Productions ("Jerry McGuire")



What Makes Megastar Millionaire

Contest Format Unique?

é - =
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Go-to-market strategy

1 Talent promotes participation to fan-base 3

Contestant Promotion

Competition is curated with emerging Celebrity Judges promote to their
and compelling talent and narratives 2 audiences

MSM will have staff in-house
producers/editors



Go-to-market strategy

Grass roots and street team 5 Paid digital marketing build to launch,
influence marketing closing the marketing mix

PR & Media Mentions

Paid and non paid media mentions
and social media updates






Post Competition Capital Structure

Megastar Millionaire - Share Structure

Number of Shares
(Anticipated Minimum)

Number of Shares
(Anticipated Maximum)

MSCAK 7th Nov 2019
10c Options

Securities Currently on Issue (ASX:MSC)

43,938,402

43,938,402

25,908,186 *

Securities to be issued via Capital Raise at $0.06
(min $4m - up to max $7 m)

66,666,667

116,666,667

MsM Consideration Securities

75,000,000

75,000,000

18,000,000

MsM Convertible Note Holder Securities

25,000,000

25,000,000

25,000,000

Chairman Securities - Doug Barry

12,500,000

12,500,000

MSC Lead manager Options

14,000,000

223,105,069

273,105,069

82,908,186

Market Capitalisation at full subscription

Options on Issue

* 5,866,454 options with various strike and expiry between $0.21 - $0.99

Performance Shares
Class A

50,000,000 Performance Shares if MSM achieves $5,000,000 in EBITDA OR number of unique registered users of at least 1,000,000

on or before the date that is 3 years from issue (Class A Performance Shares); and

Class B

16,386,304

50,000,000 Performance Shares if MSM achieves $15,000,000 in EBITDA OR number of unique registered users of at least 2,000,000

on or before the date that is 5 years from issue (Class B Performance Shares)




Key Milestones (Q4'15-Q1'16)

Completion of Capita; Raising, Acquisition and Reinstatement to ASX
Build out Advisory Board (Us and AUS)

Build Development Team (Global)

Build Product Team

Platform Design & Architecture

Finalise Product Specifications and Cadence

Planned Season One launch: Q4’16-Q1’17



Planned Milestones for Season One (Q2-Q4'16)
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Disclaimer

This presentation has been prepared by Megastar Millionaire Pty Ltd (MSM) to provide readers with background information to obtain a general understanding of MSM's plans and
objectives in the context of the proposed acquisition of MSM by Minerals Corporation Limited (Company).

This presentation is not and should not be considered as an offer or invitation to apply for or purchase any securities in the Company. No agreement to subscribe for the securities of the
Company will be entered into on the basis of this presentation. This presentation is not a prospectus or other disclosure document under the Corporations Act and does not contain all of
the information a prospective investor may reasonably require to make an investment decision.

This presentation contains summary information and does not take into account the investment objectives, financial situation and particular needs of an individual investor. This
presentation is not financial product advice. The Company is not licensed to give and does not provide financial advice. Readers must not rely on this presentation but make their own
independent assessment and seek and rely upon their own independent taxation, legal, financial or other professional advice.

No representation or warranty, express or implied, is given as to the fairness, accuracy, completeness, correctness, reliability or adequacy of any statements, estimates, opinions or other
information, or the reasonableness of any assumption or other statement contained in this presentation (any of which may change without notice), or the likelihood of achievement or
reasonableness of forward-looking or prospective statements (if any) contained in the presentation.

Forward-looking or prospective statements (which may be identified by words such as ‘may’, ‘could’, ‘believes’, ‘estimates’, ‘targets’, ‘expects’, or ‘intends’ and other similar words) are by
their nature subject to significant uncertainties, risks and contingencies. The forward-looking or prospective statements in this presentation have been based on current expectations about
future events and are subject to risks, uncertainties and assumptions that could cause actual results to differ materially from the expectations described.

In particular, the Company notes that MSM is at an early stage of development and is yet to complete the development of the proposed platform across which its business is proposed to be
operated. While the Company considers that the expectations and plans reflected in this presentation are reasonable on the basis of the experience of the key management personnel of
MSM, independent third-party information and the work done to date, neither the Company nor any other person gives any representation, assurance or guarantee that the occurrence of
the events expressed or implied in any forward looking statements in this Presentation will actually occur and you are cautioned not to place undue reliance on those forward looking
statements.

To the maximum extent permitted by law, the Company and its professional advisors and their related bodies corporate, affiliates and each of their respective directors, officers, partners,
employees, advisers and agents and any other person involved in the preparation of this presentation disclaim all liability and responsibility for any direct or indirect loss or damage which
may arise or be suffered through use of or reliance on anything contained in, or omitted from, this presentation.

Subject to its obligations under the Corporations Act and the ASX Listing Rules, neither the Company nor its advisors have any responsibility or obligation to update this presentation or
inform the reader of any matter arising or coming to their notice after the date of this presentation document which may affect any matter referred to in the presentation.



Dion M. Sullivan
Managing Director/CEO
MSM

+1 415 306 3910

Thank you



mailto:dion.sullivan@megastarmillionaire.com

