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GENERAL MEETING PRESENTATION

18 March 2016 — SYDNEY - Attached is a presentation which Dr
Rob Newman, CEO and Managing Director of nearmap Itd (ASX:
NEA) will be presenting at the Company’s General Meeting at 10:00
am today.
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About nearmap

Built around proprietary
PhotoMaps™ aerial imagery
technology, nearmap is a visual
analytics company with a focus on
empowering businesses with
timely and reliable information on
which to make decisions quickly
and with confidence.

Our breakthrough technology
enables imagery to be updated
much more frequently than other
providers. With populations of
multiple countries covered
regularly, nearmap is changing the
way governments, companies and
communities see their world.

Further Information

Investors
Telephone +61 400 248 080
investor.relations@nearmap.com
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Images delivered within days of capture

Traditional (Australia 45 days — US 6 months)

nearmap (3-5 days)
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Track change over time
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B USineSS U pd ate Update on nearmap’s three key priorities for H2 FY16:

Dr Rob Newman, CEO and 1. Accelerating growth in our Australian business
Managing Director

2. Building the foundations in the US

3. Maintaining our technology leadership
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Acceleratl ng Continuing to accelerate revenue growth in Australia.
g rowth in our * New business is a combination of expansion within existing customers and

Australian business

continued addition of new customers.

Adding sales initiatives to increase penetration in large enterprise
prospects who are not yet customers.

Broadening the reach and effectiveness of marketing.
* Increased awareness through radio advertising campaign; and
* Added marketing automation to our online presence.

Continuing to move personal accounts to enterprise plans.

Delivering increased performance in H2 FY16 with similar sales & marketing
costs to H1 FY16.
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Building the
foundations in the

Continuing to accelerate revenue growth in the US.

Building US sales leadership:

+ Commencement of Senior Vice President and General Manager US on
1 February 2016.

Aligning marketing focus with sales:

* Focussed awareness to target industries via tradeshows and email
marketing;

» Use of case studies, white papers and solution marketing on the
website; to

e Drive to earlier contact with sales; to

* Shorten the sales cycle and increase revenue.

Improved capture program coverage:

« Growing capture footprint in the US targeting coverage of over two-
thirds of the US population.
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Sales results:

US CUStomer WinS * Over 250 customers.

 Deals ranging in size from USD$1k to $120k.

* Recent customer wins include:

Transport
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Washington DC Department
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Engineering
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M al ntal nin g our HyperCamera2 development:

tQCh n0|ogy + Currently undertaking test flights using HyperCamera2
C » On track to deliver first commercial imagery by 30 June 2016.
leadership

» HyperCameraZ2 delivers value add products including oblique imagery.
« Commercial benefits include:

* Improves nearmap competitive positioning with larger US prospective
customers;

* Increases the size of the available market; and

* Premium product to increase revenues.
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S umma ry Reaffirming strategic priorities:

1. Accelerating growth in our Australian business
2. Building the foundations in the US

3. Maintaining our technology leadership

Next steps:
* Q3 FY16 trading update.

o

nearmap::> 1'1

Telstra Tower, Qan berra, ACTJ



g ==
‘. yiod yani !

B AT St

e




