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FY 2014 Review
-- 5 Year Sales on www.OzLotteries.com

Group TTV 106.2 109.1m Down 3%
(Ticket Sales)

Revenue 24.1 25.2 Down 4%

Sales

NPAT 2.8 Down 7%

--

Prizes and $925m $1,130m  Down 18%
Jackpots

Prizes &
Jackpots

.........................................................................................................

CUStomer 1'72m 1'57m Up 10% z;j:O 10/1 11/12 12/13 13/14
Accounts

% purchased  39% 33% Up 18% Continual growth of

on mobile www.OzLotteries.com over five
Social 70,000 18,500 Up 280% years despite fluctuating

Presence prizes & jackpots
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9.
& Lm0



FY 2015 Update

RETURN OF THE JACKPOTS!
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FY 2015 Update

Daily Sales Comparison

9% up

78% up

$70m $100m $70m

In 2012 In 2012 In 2014
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NineMSN Agreement

nimemsr\‘ News Sports Finance Lifestyle Entertainment Video Travel More sites bbing Web Search

0 Lotto Points: ——- What can I get?

OZ LOTTERIES!

Bring fun to life!

Play Lotto Results Lotito Points About Support My Account Join the Fun! Oz Lotteries
Q0 T M |

2 OzLotteries

OZ LOTTEUES You like this.
Bring fom te e

You and 79,432 others like OzLotteries.
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Lottery sales
going mobile...

2" generation apps in the market
3'1 generation due for release this year

In Australia and Germany
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-« and getting younger...

Younger Demographics Future of Lotteries
as at 30 June (Australia)
is Online

35%
Internet Lottery
i Player

o 25-35

Demographi
25% 30% Online

13% Tradi
20%
15%
10% Total Lottery

Players* Internet Lotteries are
5% attracting a younger
demographic

Age: 18-25 25-35 35-50 50-65 65+

* Source: Roy Morgan Research Single Source Lottery Players Profile Australians 18+ Apr13-Marl4
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Connection to all 16
states in Germany

€

Germany

LIVE IN ALL 16 STATES
Completed by June 2014

Jumbo is the only Company in
Germany with a connection to every
state via software built in-house.
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Germany

Estimated 6.4 million online
lottery players by 2020

Total lottery sales trending upwards

€6 5b in 2012 to €12b in 2020.

Driven by Internet sales

« New games — Eurojackpot — (14 countries and
240m people)

* Increased participation rates (Germany lags
behind France and the UK)

« Clamp down on unregulated internet sellers

Source: Deutscher Lotto & Totoblock (DLTB) lotteries, Deutscher
Lottoverband (DLV), Leibnitz University Hanover

"€8 billion German
Lottery market is
almost twice the size
of the Australian market
however
internet penetration\
is less than 1%
compared to 9%
in Australia”

German Population:
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MeXxico

Terminated agreements with
Sorteo Games (Partner)

Making progress towards a

relaunch
Mexican Population:
120 million
4 \ Z
Loteria; PRONOSTICOS
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jJuega, suena y gana!
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WORLD LOTTERY SUMMIT 2014

NOVEMBER 2-§,2014 IN ROME, ITALY

NASPL 2014
Atlantic City
October 2014




Leadership Team




Disclaimer

The information contained in this presentation is of a general nature only. Its purpose is to
provide an overview of the activities of Jumbo and has not been prepared having regard to your
objectives, financial situation or needs. The information provided is not intended to constitute
financial or investment advice and is not, and is not to be construed as, an offer, invitation or
recommendation to buy or sell securities in Jumbo.

An investment in Jumbo may not be suitable for all investors and does not take into account the
investor's suitability requirements or investment risk profile. Any potential investor should make
their own investment decisions based upon their own financial objectives and financial
resources and should also contact their own investment, legal and/or tax advisors to seek
advice regarding the appropriateness of investing in Jumbo. Accordingly, any prospective
investor in Jumbo must rely on their own inquiries and professional advisors.

Jumbo believes the information contained in the presentation to be true and correct but gives
no warranty in relation thereto and expressly disclaims any liability for the loss or damage

which may arise from any person acting or deciding not to act partly or wholly on the basis of
any information, including calculations, data or graphs, contained in the presentation and any

oral statements made during the presentation.
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www.jumbointeractive.com



