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A Important notice

The information set out in this document and any accompanying management presentation (collectively the Material) has been prepared by eCargo Holdings Limited (ASX :
ECG) (“eCargo”) for the purpose of providing an introduction of eCargo to interested analysts and investors (Recipient) and for no other purpose. The information in the
Material is a summary only and does not purport to be complete or provide all information which is necessary in order to assess whether to acquire CHESS Depositary Interest
(CDI’s) in eCargo. It does not constitute an opinion or recommendation with respect to eCargo and whether a Recipient should invest or recommend an investment in eCargo.

The Material does not constitute an offer for or an invitation to the public to subscribe for CDI’s in eCargo. If an offer is made for subscription for CDI's in eCargo, such offer will
only be made to and capable of acceptance by persons to whom the offer is made and only where the offer has been made in compliance with the laws of the relevant
governing jurisdiction in which the offer is received.

An investment in eCargo is subject to investment and other known and unknown risks.

This Material does not constitute investment, legal, accounting, regulatory, taxation or other advice and has been prepared without taking into account the objectives,
financial situation or needs of individuals. Before making an investment decision, prospective investors should undertake their own independent review, investigations and
analysis of eCargo, consider the appropriateness of the information in this Material having regard to their own objectives, financial situation and needs, seek further
information if required and seek such advice as the Recipient considers appropriate including legal and taxation advice appropriate to their jurisdiction.

eCargo and its directors, officers, associates and employees and associated companies and businesses (collectively 'the Providers') make no representations or warranties,
express or implied, or provide any guarantees regarding the likely investment returns, the performance of CDI’s in eCargo, the suitability of CDI’s for any investor, any
particular tax treatment or the accuracy, completeness or adequacy of information contained herein or any accompanying management presentation.

The Recipient must make and rely on its own assessment of the Material and whether to invest in or recommend investment in eCargo. The Providers have not independently
verified the information and data in or referred to in the Material.

Except insofar as liability under any law cannot be excluded, the Providers have no liability to the Recipient or any other person arising in respect of the information contained
in this Material or in any way for errors and omissions (including responsibility to any person by reason of negligence). To the maximum extent permitted by law, eCargo
excludes all liability for any loss (including consequential loss or damage), suffered or incurred by the Recipient or any other person, however caused (including negligence) as
a result of the use of, or reliance on, this Material. eCargo is under no obligation to correct, update or revise this Material or anything referred to in this Material which comes
to its attention after the date of publication, whether as a result of new circumstances affecting eCargo or otherwise.

Any opinions expressed in this Material are statements of eCargo as of the date of publication and are subject to change without notice.

This Material may contain forward looking statements. These forward looking statements are provided as a general guide and should not be relied upon as an indication or
guarantee of future performance. They are by their nature, only predictions and are subject to inherent risks and uncertainty. The Providers do not give any assurance as to
their accuracy. These statements are based on current expectations, estimates and projections about eCargo's business, the industry in which it operates and management’s
beliefs and assumptions. Such matters require subjective judgment and analysis and may be based on assumptions which are incorrect. A Recipient should undertake their
own independent review to determine the accuracy and robustness of the forward looking statements.
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@ Who we are

« eCargo is a China-based eCommerce solutions
provider

- We provide on-demand digital commerce technology
development and related execution capabilities for
retailers and fashion brands from around the world

- eCargo acts as a “one-stop” enabling partner for
designer fashion, branded apparel and retail
companies seeking to sell their products online in
China, Australia and around the world by providing
integrated online and offline technology and supply
chain solutions

« eCargo connects the brands to the online customers
through the development and marketing of brand site
transactional platforms and in China, on Alibaba
Group’s Tmall, Tencent's Wechat and JD.com

« eCargo is the creator of the eCoreOS® omni-channel
commerce operating platform

« Successfully listed on Australian Securities Exchange
(ASX:ECG) on November 28, 2014, raising A$30
million




@ Operating business segments

+ We are a “one-stop” eCommerce enabler and business partner for designer brands, retailers,
and branded manufacturers who wish to develop or further enhance their eCommerce

businesses in China and Australia.

eCargo provides five key service areas to Merchants in China:

eFulfillment eOperation eCommerce IT
Seamless integration into supply chain,  Online brand store or marketplace store Bespoke eCommerce software
logistics and deliveries operations platforms helping merchant
SELL MORE
eMarketing eSupport
Global sales channel management, social media and digital Professional photography, video production, customer
marketing services services and call centre support



@ Technology ecosystem
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@ Software architecture

Omni-Channel
Marketplace Brand Site Management
Synchronisation Synchronisation System (OCMS)

Order Merchant Product Inventory

Management Management Management Management
Order
Management
System (OMS)
Customer Payment Reporting Authorisation and
Management Management Management Authentication
Inbound/In-take _____ Outbound/Dispatch
Management Management
Warehouse
Management
System (WMS)
Inventory Reporting Authorisation and
Management Management Authentication



@ Some of our eCommerce IT clients

STORE FINDER HELP : SIGN IN REGISTER MY SAVED ITEMS AUSTRALIA (AUD) ~
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This week 285 new arrivals

shop all new arrivals »

SPEND & SAVE

NEW BABY & KIDS

GET READY FOR A CHANGE \

S NEWBABY& |
KIDSWEAR

NEW MENSWEAR
SHOP NOW »

OUR NEW EDC RANGE

FREE SHIPPING
in AUS when you spend AUD$50
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@ Our back-end eFulfillment operation

Shanghai and Hong Kong Melbourne and Sydney
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2. Management discussion
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@ 2014 Financial Highlights

eCargo financial results underpinned by solid revenue growth
+ Revenue of HK$22.6 million [A$3.6 million]

+ Gross Profit of HK$8.8 million [A$1.4 million]

* Normalised loss of HK$21.6 million [A$3.4 million]

+ Completed A$6.0 million acquisition of Amblique in February 2015

HKS Sales and Gross Profit
6,000,000
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@ Merchant acquisition: Key Merchants

eCargo delivers rapid
international merchant growth
ahead of schedule

- By 2014, eCargo reached key LA PERILA :SlDID\IT KAREN MILLEN
milestone of 30 merchants -

- 11 “Tier 1” merchants featuring
international and Australian
brands including; Esprit,
Jeanswest, Karen Millen, La - :
Perla, MEL.com, Myer, Nelly, New Newzealndpost ()  WIWIEEIR ggggkemw
Look, New Zealand Post and
Super Retail Group

- Merchant growth exceeds

Prospectus disclosure in 2014 J - Ld}le N E VW
(rewford O OK

Nellyer
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@ Merchant acquisition: New Merchants

Solid progress for merchant acquisition to

meet CY15 milestone

* New Merchants featuring well-known
international and Australian brands: Sass &
Bide, Invicta Watch and The Warehouse Group

- eCargo on track to achieve CY2015 significant
merchant acquisition milestone

sass & bide

SR
INVICTA

Smarter by the Second.

thewarehouse 77

where everyone gefs 4 5ar74[n

Selected prospective merchants in final round of discussion

A global leader in the
sports, fashion, and media
industry operating in over 25
countries, provide consulting,
event management, media
distribution, media production,
sponsorships and much more
to the brands and companies
under their management. They
would like to partner with us in
developing eCommerce
business in Australia and Asia.

An international luxury
brand offering women and
men styles. The brand started
over 20 years ago by selling
women handbags in the
beginning and have grown
their offerings to accessories,
jewelry, clothing, shoes and
home products. They would
like to partner with us in
developing eCommerce
business in China.

A contemporary casual
wear and dress clothing
brand, based in L.A.,
California. The brand has
become a global recognized
brand with stores around
the world. They are focused
in women merchandise and
offers clothing, handbags,
shoes, intimates, swimwear,
fragrance, accessories,
sunglasses and more.
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@ Acquisition of amblique®

Company Overview

Founded in 1999, Amblique is one of Australia’s leading
eCommerce service providers of omnichannel
strategies, retail practice and site optimisation services
to help retailers and brand owners sell more

The company has a 15 year profitable track record

Currently serving a diverse range of merchants
including: Cotton On, Michael Hill International,
Sportscraft, Matt Blatt and Tarocash amongst
numerous others

One of top-tier “strategic” implementation partners in
Demandware partner ecosystem

Extensive experience in global deployment with client
base trading across 19 countries

Transaction Rationale

Strong management team with proven track record

Adds Demandware product (leading enterprise level
platform solution) to product portfolio

In line with overall growth strategy
Substantial synergy and cross-selling opportunities
Significant upside to expand into China and Asia

amblique*®

OUR SOLUTIONS

Amblique is Australia’s industry leader in
ecommerce and digital consulting, providing
omni-channel strategies, retail practice and

site optimisation services to help retailers and
brand owners SELL MORE.
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@ Growth strategy

Deepen relationship and upsell eCargo services with over 30 Amblique clients
integrated into eCargo ecosystem.

New focus on the acquisition of new merchants which are committed to
expanding online channel, particularly in China. A strong pipeline has been built.

Expand our reach to food and supermarket segment by partnering with overseas
reputable retailers.

Acquire and invest in complementary companies in Australia, Europe and the United
States with strong existing customer relationships and proven technologies. Final
stage to close a strategic investment in a leading edge point-of-sales
technology company.

Further investment in eCoreOS © which will help transform global 020 commerce
and empower retailers to make fast decision based on BIG DATA.

Investigating into the development of a China-focused eMarketplace in high-end
beauty, fashion and lifestyle and in foodstuffs.
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3. Key shareholders and management profiles
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‘.‘ Key shareholders

Directors of Interest (CDI’s)

1 JohnLau 396,872,460
2 Rupert Myer 9,000,000
3 Christopher Lau 8,142,460
4  Chris Ryan 240,000
5 Health Zarin 0

Capital Raisings
Pre IPO: June 2014: AS5m
IPO: November 2014: AS30m

Capital Deck
CDI’s onissue: 535,000,000
CDlI’s on free float: 88,357,812

CDI’s escrowed until Nov 28 2015: 7,425,000
CDI’s escrowed until Nov 28 2016: 440,075,000

Tycoon Smart Limited 3%

e s Myee/0
- Chris

Tij

8er Wealt

JL Enterprises Holdings LTD 70%
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o Board of directors

bo Do Do Do
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Mr John Lau - Executive Chairman, Executive Director
John is Founder and Executive Chairman of eCargo. John is Chairman and Founder of eCargo’s largest shareholder, JL Enterprises. John
is Group Managing Director and Founder of CS Logistics, Cargo Services Far East and Managing Director and Founder of Xin Hai Hua

Enterprises.

Mr Christopher Lau — Chief Executive Officer, Executive Director
Christopher is Chief Executive Officer, Founder and Executive Director of eCargo. Christopher is a co-founder of eComLock.com, an
alternative last-mile delivery solution in China operating in Shenzhen. Christopher brings more than 7 years experience in international

retail supply chain management, having worked with many major retailers in Australia and the United Kingdom.

Mr Rupert Myer, AM - Independent Non-Executive Director
Rupert is Deputy Chairman of Myer Holdings Limited and a Director of ASX-listed companies Healthscope Limited and Amcil Limited.
Rupert Serves as Chairman of Nuco Pty Limited, a private Myer investment company and is a board member of further family-owned

investment companies. He is currently Chair of the Commonwealth Government’s Australia Council of the Arts.

Mr Chris Ryan — Independent Non-Executive Director
Chris is an Executive Director of Investorlink Corporate Limited, a Sydney-based corporate finance and advisory firm, and an executive
director of Investorlink Group Limited. Investorlink Corporate Limited acted as the Corporate Advisor to eCargo for the successful

listing completed on the ASX.

Mr Heath Zarin - Independent Non-Executive Director
Heath is Managing Director and Founder of EmergeVest, a Hong Kong-based private equity firm. Heath was previously Managing

Director and Head of Principal Investments, Asia-Pacific, for HSBC. Heath held other senior roles at Credit Suisse and previously DLJ.
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o Senior management profiles in Hong Kong

O Ms Christina Cheung — Chief Financial Officer
Q Christina brings more than 17 years of business development and operating finance experience in multi-national corporations across
the energy, healthcare and FMCG sectors. Christina comes to eCargo from General Electric (GE), where most recently she was Director
of Business Development and Growth responsible to drive strategic growth initiatives for the GE Global Growth and Operations
covering 13 regions across the globe. Christina joined GE in 1997 in its Financial Management program and progressed into various
finance leadership roles. She is a Certified Financial Analyst, Certified Public Accountant and Chartered Global Management

Accountant. Christina is a member of AICPA, HKICPA, CFA Institute and HKSFA. She is a certified GE Black Belt.

O Mr John Muir - Sales Director

Q John brings over 14 years of experience in developing front-end eCommerce solutions. John is an eCommerce specialist and has
developed award-winning international online stores and digital marketing campaigns for over 100 brands including Microsoft,
Compagq, Hewlett Packard, Ted Baker, Reiss, Gant, AllSaints Spitalfields, Bench, Esprit, Reebok, Maybeline and L’oreal. Prior to eCargo,

John was the founder of ePartner Digital, an eCommerce solutions specialising in fashion.

O Mr Lawrence Lun — Commercial Director
Q Lawrence is an active entrepreneur who has operated multiple businesses prior to joining eCargo. He was co-Founder of Zingly, a
Social Visual Curation Platform that enables brands to make better use of their User Generated Photos from Social Media Platforms to
help increase conversion rates. He was responsible for its operations and business development. Prior to starting his company, he was
an Institutional Sales Manager at Value Partners Limited, an Asset Management firm based in Hong Kong. He has held roles in retail

consultancy and retail management .
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o Senior management profiles in Australia

O Mr Justus Wilde

Q Justus is the Founder and Strategy Director at Amblique and one of the eCommerce pioneers in Australia. Justus began developing
websites since 1997. He started Amblique in 1999 and has led it to become Australia“s largest full-service eCommerce consultancy
company, which became a part of the STW Group in 2012. In his time at Amblique, Justus has been involved in delivering over 400
projects for many leading Australian retailers including Apparel Group, Supré, Retail Apparel Group, Bardot, Wanted Shoes and Matt
Blatt. Justus possesses a strong background in digital marketing, eCommerce data analytics, internet-related software engineering and

business analysis.

O Mr Jason Byrne

Q Jason is the Managing Director of Amblique. He is an entrepreneur who founded Diskcovery, a legal support services and technology
company that he and his partners grew to more than 100 employees with annual turnover in excess of AUD 10m. Jason’s first taste of
eCommerce came in his next venture where he engaged Amblique to create an online order management system to manage and
supply staff clothing to some of Australia’s largest industrial companies. In no small part due to the system created by Amblique,
Smarter Clothing was acquired by the L&H Group in 2009. Jason was impressed with the Amblique team and capabilities, and invested

in Amblique and become a partner in 2009.

O Mr John Bouantoun
Q John is the Technical Director at Amblique. He is experienced at strategic planning and execution as well as technical direction, John is
able to use his technical, process and people management expertise to engineer an environment that fosters high-performance. John
spent many years at Australia’s largest online publisher, ninemsn, building and leading the commercial development team delivering
across all the digital media from web to mobile to direct-marketing and content services. John was a key stakeholder in the inception
and architectural direction of the largest infrastructure project to be embarked upon at ninemsn, the design and redevelopment of

their custom content management and publishing system.

23



LILEL L@ 1T

Creating the Impossible

" (m

- \

) (R (3 (88




