
1

PTX Launch: Complete
April 2015
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This is the new PTX (click to play)

https://youtu.be/l_Z5dxblBk0
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The new PTX is here

The backbone of LatAm Autos' technology unifies all our properties across countries:

User friendly   -   Powerful   -   Connected   -   Across devices
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✓  MEXICO

✓  PANAMA

✓  ECUADOR

ECUADOR✓  PERU

✓  BOLIVIA

BOLIVIA✓  ARGENTINA

PTX: a successful roll out

First major technology project, PTX 
is now in place in all markets:

● ahead of the original schedule 
(originally forecast to be 
complete by end of 1H15)

● and within budget
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Reducing Cycle time from product development to deployment

● PATIOTuerca

● SEMINuevos

● AUTOFoco

● TODOAutos

● deMOTORES

PTX

One code architecture across our properties

Enabling seamless and faster deployments 
of new features across the whole platform

PTX comes with a localization module 
enabling multi-currency, multi-pricing and 
regional specificities

The module is operated by non-tech teams 
so that our engineers focus on value-added 
projects
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A great user experience

You've got to start with the 
customer experience and work 
back toward the technology - 

not the other way around.

- Steve Jobs -

“
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Users First

USERS

1. Wireframe & 
Mock ups

2. Agile 
Development

3. Quality 
Assurance

4. User feedback 
during α, β & 
production

Product Development
around our users' needs

Example: Our Search Tool
Power, Speed & Simplicity

Some people prefer simple 
search

Others value advanced 
search filters

We provide both user 
experiences without one to 

damage the other
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Responsive layout to accommodate all devices

4.       Mobile Friendly: How 
this is amazingly good for 
mobile access, simple, 
number of clicks to create a 
lead etc

We maintain the same 
user experience across 
devices

You can have as much 
power on mobile as you 
have on the desktop

We were ready for 
Google's major mobile 
search algorithm update 
on April 21st
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Power Users require apps

The Valuation Tool works both on Android & iOS
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APPLICATION 
PROGRAMMING

INTERFACES

Our API: Strong foundations for our technology development

LatAm Autos' 
proprietary 
applications

PLATFORM VALUE
FOR USERS & CUSTOMERS

Future 
developments

Connect Third-party 
applications
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The foundations for Programmatic Advertising & Marketing Automation

The right audience

We can segment our user base with extreme granularity, based on:
● the vehicles they evaluate, compare, research, buy, sell
● the content they watch, like, dislike, share
● the behaviours they show on our platforms

The right information

Based on the specific user group, we’ll help you build the right 
content: Display ads, special offers, premium content

Timely

You can choose when the selected group of users is exposed to your 
ad:

● On specific used car classified pages
● While he downloads a content piece
● Email triggered after a user checks one of your car reviews
● Remarketing
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Bringing more value to our users

motorbit.com content appear while you browse 
our classified property. The content is related to 
the cars you search, view, contact.

We will show you targeted listings / offers based 
on the content you are navigating

From classified to content From content to classified
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Single Source Code

The Technology behind PTX

Responsive Web Site

API

Mobile Apps

PTX runs on a Cloud infrastructure to benefit from scale, security and reliability

Used Technologies

LARAVEL (PHP)

MySQL

Angular JS

InfiniDB (Analytic)

Bootstrap

Less

GIT (Source Code)

Phonegap

Android

iOS
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One identity

MEXICO

PANAMA
ECUADOR

BOLIVIA

PERU

ARGENTINA

We have created one LatAm 
Autos brand portfolio with 
unique unifying identifiers

While retaining original 
domains and brand value

This unique identity enables 
marketing production 
synergies across the region
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PTX: User benefits impact website findability

Faster Website structure Any deviceContent
User 

benefits

Well referenced, PTX appears high in Search Engines

High ad quality = high ad position, low cost per click

SEO

SEM
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