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“Sales into UK/Europe are up 11% on last year with the McGuigan brand now the number four brand 
in the UK market.  However, these increased sales have not lead to a significantly improved 
contribution due to loss making bulk wine sales made in the first half of this year.  Whilst the 
exchange rates, particularly the GBP, have moved favourably during this financial year resulting in 
some improved margin in bottled sales, it is evident that some of this improved margin has been 
eroded with ongoing margin pressure from our UK customers.” 
 
“Our recognition for making exceptional wine continues to grow with the recent awards received at the 
International Wine Challenge (IWC) held in London. McGuigan Wines received six trophies, nine gold, 
five silver and eighteen bronze medals.  Tempus Two received two trophies, two gold, three silver and 
two bronze medals and Nepenthe, two gold, three silver and one bronze medal. One of the great 
outcomes of this year’s IWC is that our business won awards across a spectrum of all the popular 
grape varieties.” 
 
Outlook 
 
“The Company continues to focus on increasing branded sales, improving the efficiency of the 
business and improving the quality of our outstanding wines. The growth of our key brands is very 
encouraging and we remain confident that our core strategies are correct.” 
 
“The lower yields from our owned vineyards are disappointing and will reduce this year’s SGARA 
income.  As a result, and based on no material changes to forecast  FX, we expect our 2015 net profit 
(after tax and one off items) to be approximately 10% lower than the 2014 result largely due to the 
decline in SGARA.” 
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Further information 
 
 

Neil McGuigan  
Chief Executive Officer  
02 4998 4199 

Mike Noack  
Chief Financial Officer  
08 8172 8333  

 
Footnote – the International Wine Challenge is known as one of the world’s largest, and most prestigious, blind tasting 
competitions.  Wines tasted and assessed by a panel of industry experts with the winery name, grape variety and country of 
origin not revealed. 
 
 


