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Important notice 

This presentation (Presentation) has been prepared by 99 Wuxian Limited (ASX : NNW) (99 Wuxian or the Company) and is a summary overview only of the current activities of the Company. This Presentation 

does not purport to be complete or provide all information which is necessary in order to assess whether to acquire CHESS Depositary Interest (CDI’s) in 99 Wuxian.  This Presentation does not constitute an 

opinion or recommendation with respect to 99 Wuxian and whether a recipient of this Presentation (Recipient) should invest or recommend an investment in 99 Wuxian.  

This Presentation includes certain financial measures that are not recognised under International Financial Reporting Standards (IFRS). Such non-IFRS financial measures do not have a standardised meaning 

prescribed by IFRS and may not be comparable to similarly titled measures prescribed by other entities, and should not be construed as an alternative to other financial measures determined in accordance 

with IFRS. The non-IFRS financial measures in this Presentation are presented to assist the Recipient make appropriate comparisons with prior periods and to assess the operating performance of the business 

of the Company. 99 Wuxian uses these measures to assess the performance of the Company's business and believes that information is useful to Recipients. Gross Transaction Value (GTV), EBITDA and EBIT 

have not been reviewed or audited. Recipients are cautioned not to place undue reliance on any non-IFRS financial measures included in this Presentation. 

This Presentation should be read in conjunction with the Company’s disclosures lodged with the Australian Securities Exchange, including the Company’s half year results lodged with the Australian Securities 

Exchange on 28 August 2015.  

The Presentation does not constitute an offer for or an invitation to the public to subscribe for CDI’s in 99 Wuxian. If an offer is made for subscription for CDI's in 99 Wuxian, such offer will only be made to and 

capable of acceptance by persons to whom the offer is made and only where the offer has been made in compliance with the laws of the relevant governing jurisdiction in which the offer is received.  

An investment in 99 Wuxian is subject to investment and other known and unknown risks.  

The Presentation does not constitute investment, legal, accounting, regulatory, taxation or other advice and has been prepared without taking into account the objectives, financial situation or needs of 

individuals.   A Recipient must not use the information contained in this Presentation as a basis for investing in the Company or recommending an investment in 99 Wuxian.  Prior to making an investment 

decision, prospective investors should undertake their own independent review, investigations and analysis of the Company, consider the appropriateness of the information in this Presentation having regard 

to their own objectives, financial situation and needs, seek further information if required and seek such advice as the Recipient considers appropriate including legal and taxation advice appropriate to their 

jurisdiction.   

The Company and its directors, officers, associates and employees and associated companies and businesses (collectively 'the Providers') make no representations or warranties, express or implied, or provide 

any guarantees regarding the likely investment returns, the performance of CDI’s in 99 Wuxian, the suitability of CDI’s for any investor, any particular tax treatment or the accuracy, completeness or adequacy 

of information contained herein or any accompanying management presentation. Except insofar as liability under any law cannot be excluded, the Providers have no liability to the Recipient or any other 

person arising in respect of the information contained in this Presentation or in any way for errors and omissions (including responsibility to any person by reason of negligence). To the maximum extent 

permitted by law, the Company excludes all liability for any loss (including consequential loss or damage), suffered or incurred by the Recipient or any other person, however caused (including negligence) as a 

result of the use of, or reliance on, this Presentation.  99 Wuxian is under no obligation to correct, update or revise this Presentation or anything referred to in this Presentation which comes to its attention 

after the date of publication, whether as a result of new circumstances affecting 99 Wuxian or otherwise. 

Any opinions expressed in this Presentation are statements of 99 Wuxian as of the date of publication and are subject to change without notice.  

This Presentation may contain forward looking statements. These forward looking statements are provided as a general guide and should not be relied upon as an indication or guarantee of future 

performance.  They are by their nature, only predictions and are subject to inherent risks and uncertainty.  The Providers do not give any assurance as to their accuracy.  These statements are based on current 

expectations, estimates and projections about 99 Wuxian's business, the industry in which it operates and management’s beliefs and assumptions.  Such matters require subjective judgment and analysis and 

may be based on assumptions which are incorrect.  A Recipient should undertake their own independent review to determine the accuracy and robustness of the forward looking statements.  
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99 Wuxian owns and operates an m-commerce platform 

which is embedded within the mobile applications of 

China's leading financial institutions. 99 Wuxian 

aggregates over 300 million high quality consumers and 

leading merchants providing a wide range of products 

and services 
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Registered users 

Sustained platform growth  
Continued growth in registered users, transactions and GTV 

Cumulative GTV (RMB) 
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Cumulative Transactions  

Note: Based on management accounts that have not been audited or reviewed. 
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Result highlights 

• Strong financial performance in 1H15, highlighted by:  

– Net revenue of RMB 81.0mm (AUD 16.6mm1), up 28% on the prior corresponding period (“pcp”) 

– Gross margin expansion to 64%, up from 47% in the pcp  

– Underlying2 EBITDA of RMB 5.4mm (AUD 1.1mm) 

– Underlying profit before tax of RMB 3.2mm (AUD 0.7mm) 

– Cash and cash equivalents of RMB 34.1mm (AUD 7.2mm), up 52% on the pcp  

• Financial result underpinned by exceptional 1H15 operating performance: 

– Gross Transaction Value of RMB 5.3bn (AUD 1.1bn), up 57% on the pcp  

– 20.1mm transactions on the platform, up 86% on the pcp  

– Registered user base increased over 14.5mm since 1H14 to 45.6mm 

99 Wuxian delivers strong financial performance underpinned by exceptional operating performance…  

1. RMB translated into AUD using the average rate of AUD/RMB 4.8693 for the period 1 January 2015 to 30 June 2015. Cash and cash equivalents translated into AUD at the spot rate of AUD/RMB 4.7661 as at  
30 June 2015.  

2. Underlying information excludes exceptional items (exchange gains and losses). 99 Wuxian considers underlying information to be a more suitable indicator of operating performance. References to ‘underlying’ 
information are to non-IFRS financial information. Non-IFRS financial information has not been audited or reviewed.  
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Result highlights (cont’d) 

• Launched 99Wuxian’s employee loyalty platform, iBenefit  in June 2015 

• Added new bank and insurance partners across the cash and loyalty point redemption businesses 

• Partnered with new leading merchants on 99 Wuxian’s platform, including  

– Kuaidi Dache, the leading Chinese taxi hailing application 

– LaiYiFen, a leading Chinese online retailer of fresh and packaged food  

– Gome.com, a leading Chinese online electrical appliance retailer  

• Expanded 99Wuxian’s O2O1 strategy with the integration of leading electronic coupon suppliers 

including Haagen-Dazs and 7-11 convenience stores 

• Conducted highly successful joint marketing campaigns with various business partners, including 

China Construction Bank, China Minsheng Bank, SPD Bank and Agricultural Bank of China  

• 99 Wuxian was awarded the highly prestigious iResearch "Best Partner for Mobile Finance" in China 

award within the 'Best Growth' category of companies in April 2015 

… and continues to successfully execute its growth strategy 

1.  O2O refers to online-to-offline and offline-to-online. 
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Gross Transaction Value 

RMB 5.3bn 

1H14 1H15

RMB 3.4bn / AUD 0.7bn  

RMB 5.3bn / AUD 1.1bn  

Commentary  

• Record GTV of RMB 5.3bn (AUD 1.1bn1)  up 57% on 1H14 

• Key GTV growth drivers: 

– Increase in registered users 

– Improving user engagement - increased retention rates, 

transaction frequencies and spend 

– Growth in loyalty point redemption platform  

– Successful joint marketing campaigns with business 

partners 

• Total revenue of RMB 85.9mm  (AUD 17.6mm), up 28% on 

1H14 

– Commission rate lower than in 1H14 as a result of 

promotional discounts to customers (variable cost 

spend during marketing initiatives vs fixed cash spend) 

 

 

Operating performance  
Record half yearly platform GTV 

1. RMB translated into AUD at the average rate of AUD/RMB of 4.8693 for the period 1 January 2015 to 30 June 2015. 
Note: Based on management accounts that have not been audited or reviewed.   

RMB 85.9mm / AUD 17.6mm RMB 66.9mm / AUD 13.7mm Total revenue 

Avg. commission 1.6% 2.0% 

57% 
growth 
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Marketing initiatives  
99 Wuxian continues to partner with leading Chinese banks on highly effective marketing campaigns 

March – April 2015  

• Campaign coincided with 
launch of electronic gift cards 
on China Construction Bank 
(“CCB”)  mobile banking 
application  

• Customers offered discounts 
and coupons across a range of 
leading e-commerce 
merchants, such as 
Danddang.com, JD.com and 
VIP.com  

 

March – June 2015  

• Joint marketing campaign with 
the Agricultural Bank of China 
(“ABC”) 

• Campaign designed to drive use 
of the lifestyle application 
services, such as mobile phone 
recharge, provided through 
ABC’s mobile banking app 

March – June 2015  

• Marketing campaign carried out 
on SPD Bank’s internet banking 
platform  

• Campaign enabled SPD Bank 
customers to purchase 
discounted e-coupons provided 
by SINOPEC through their 
mobile banking app or through 
SPD Bank’s official WeChat 
accounts 

June – July 2015  

• Marketing campaign carried out 
in conjunction with the launch 
of  99 Wuxian’s e-card platform 
on ICBC’s mobile banking 
application  

• Marketing campaign conducted 
with JD.com, ICBC’s website, 
mobile banking, home page, 
Weibo and WeChat account  
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New product initiatives 
Development and enhancement of the 99 Wuxian platform and product offering  

• Launched 99 Wuxian’s software-as-a-service (SaaS) employee loyalty platform,  

iBenefit in June 2015  

– Fully customisable and one stop solution that enables Chinese employers 

to manage their employee benefit, incentive and loyalty programs 

– Designed to incentivise performance and increase employee retention  

– Tracks an employee’s loyalty value, with employee’s able to use loyalty 

points to purchase goods and services through the 99 Wuxian platform   

• Signed two top tier employers in China in Qunar, China’s leading mobile and 

online travel platform, and Wall Street English, a global leader in English 

language training services  
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• Net revenue growth of 28% 

• Gross margin expansion to 64% 

• Underlying EBITDA performance impacted by 

continued investment in future growth 

– Development and launch of new product 

initiatives  

– Investment in the 99 Wuxian platform 

– Marketing initiatives 

– Recruitment and investment in high quality 

staff 

 192 employees at June 2014  

 289 employees at December 2014  

 317 employees at June 2015  

Note:  RMB translated into AUD at the average rate of AUD/RMB of 4.8693 for the period 1 January 2015 to 30 June 2015.   

Summary profit and loss  
Record 1H15 revenue and gross profit 

Commentary  
RMB millions AUD millions Change

Half-year to 30 June 1H 2014  1H 2015 1H 2014  1H 2015 (%)

Total revenue 66.9 85.9 13.7 17.6 28%

Net revenue 63.2 81.0 13.0 16.6 28%

Gross profit 29.9 51.7 6.2 10.6 73%

margin (%) 47.4% 63.8% 47.4% 63.8% 1,637bps

Selling expenses (5.6) (12.4) (1.1) (2.5) 121%

Administration expenses (19.6) (34.8) (4.0) (7.2) 78%

Other gains and losses 2.8 (0.5) 0.6 (0.1) (116%)

EBITDA 8.5 5.0 1.8 1.0 (42%)

margin (%) 13.5% 6.2% 13.5% 6.2% (735bps)

D&A (1.6) (2.3) (0.3) (0.5) 45%

Net interest expense 0.0 0.0 0.0 0.0 nm

PBT 7.0 2.7 1.4 0.6 (61%)

Tax (1.0) (1.0) (0.2) (0.2) (1%)

NPAT 6.0 1.7 1.2 0.4 (71%)

margin (%) 9.5% 2.1% 9.5% 2.1% (735bps)

Underlying EBITDA 5.7 5.4 1.2 1.1 (4%)

margin (%) 9.0% 6.7% 9.0% 6.7% (229bps)

Underlying PBT 4.2 3.2 0.9 0.7 (23%)

margin (%) 6.6% 3.9% 6.6% 3.9% (266bps)
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• Cash balance of RMB 34.1mm (AUD 7.2mm) 

– Debt free and well positioned for future growth  

• Net assets of RMB 283.4mm 

• Trade and other receivables balance of  

RMB 212.3mm  

– Growth due to increased transaction value 

generated by the loyalty points redemption 

business  

– High quality receivables from leading Chinese 

financial institutions  

– Includes prepayments to enable real-time 

virtual product delivery and receivables due 

form Handpay as a result of legacy contracts  

 

 

Note:   RMB translated into AUD at the spot rate of AUD/RMB of 4.7661 as at  30 June 2015.   

Summary balance sheet 
Strong balance sheet which continues to evolve in line with the business 

Commentary  
Half-year to 30 June 1H 2014 1H 2015 1H 2014 1H 2015

Cash and cash equivalents 22.5 34.1 4.7 7.2

Trade and other receivables 83.0 212.3 17.4 44.5

Inventory 0.5 3.6 0.1 0.8

Intangibles 53.8 52.0 11.3 10.9

Property, plant & equipment 0.5 6.3 0.1 1.3

Other assets 3.4 3.4 0.7 0.7

Total assets 163.6 311.7 34.3 65.4

Trade and other payables 4.8 18.0 1.0 3.8

Other l iabilities 11.0 10.2 2.3 2.1

Total liabilities 15.7 28.3 3.3 5.9

Net assets 147.9 283.4 31.0 59.5

Share capital 139.2 272.0 29.2 57.1

Reserves 8.7 11.4 1.8 2.4

Total equity 147.9 283.4 31.0 59.5

RMB millions AUD millions
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• Disciplined management of operating cash flow 

• Operating cash flow continues to be invested into 

the growth of the platform 

– Development and launch of new product 

initiatives, such as iBenefit 

– Recruitment of high quality staff 

– Funding working capital associated with the 

increased scale of the loyalty point redemption 

business  

– Marketing initiatives  

– Capex  

 

Note:   RMB translated into AUD at the average rate of AUD/RMB of 4.8693 for the period 1 January 2015 to 30 June 2015.   

Summary cash flow  
Continued cash investment in the platform  

Commentary  
RMB millions AUD millions

Half-year to 30 June 1H 2015 1H 2015

Underlying EBITDA 5.4 1.1

Net interest expense 0.0 0.0

Movement in working capital (35.3) (7.2)

(29.8) (6.1)

Capital expenditure (3.4) (0.7)

Cash flow from investing (3.4) (0.7)

- -

Cash flow from financing - -

Net increase in cash (33.2) (6.8)

Opening cash balance 67.8 13.9

(0.5) (0.1)

Closing cash balance 34.1 7.0

Cash flow from operations

Net proceeds from issue of ordinary shares

Effect of exchange rate movements
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GROWTH STRATEGY 

iResearch – Online banking services research report 
Report highlights the significant growth opportunities for Chinese financial institutions in  
e-commerce and the pivotal role of specialist providers such as 99 Wuxian 

• iResearch Consulting Group is China’s leading independent research 

authority on the internet industry  

• The report into online banking services in China highlighted: 

– The Chinese e-commerce sector is poised for significant future 

growth underpinned by the world’s largest online user base and 

rising internet penetration rates 

– Chinese banks well positioned to capitalise on the significant growth 

opportunities given their vast platforms, high levels of customer 

interaction and trusted reputations  

– Chinese banks are focused on enhancing the mobile banking user 

experience in order to attract more users and drive growth 

– Specialist m-commerce services providers, such as 99 Wuxian, will 

play a pivotal role in, and significantly benefit from, the growth of 

the industry 

– The size of the Chinese m-commerce market is expected to grow 

approximately 5.0x to RMB 4.5 trillion in 2018 Click to download 

https://investorlink.box.com/s/wzbqdcul7arlq34o5ksv29197nzmvb2c
http://www.99wuxian.com/source/en/2015 China Banking E-commerce Industry Report.pdf
http://www.99wuxian.com/source/en/2015 China Banking E-commerce Industry Report.pdf
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GROWTH STRATEGY 

Outlook 
Disciplined focus on executing growth strategy to deliver strong GTV and revenue growth 

• 99 Wuxian has delivered exceptional growth, with record results achieved in 1H15 across key 

operating and financial metrics 

• Looking forward, 99 Wuxian expects to continue delivering growth for full year FY2015 underpinned 

by the significant market opportunity and positive growth trends in Chinese m-commerce 


