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SPEECH BY CHAIRMAN CAI
ASX 19 Oct. 15

5115 Mr Posnett BIETNRS.
Thank you Mr Posnett for your kind words.

ERREERRPFENSROMHE. RIRXE, £ ASX Bif)E,
RAMKABHBHSRIFERS T, N TERKHEHAIKE,
Good morning, on behalf of the Board of Directors thank you
all for being here today. It is a privilege for me to ring the bell
at the ASX, | am excited that Dongfang Modern is available for
trading from this day forward.

RERSFAANEREANSZEE , RERMNNEBERXN AT
£, BIFHIZERE Paradigm Securities; Piper Alderman; PKF
Accountants; Dacheng Law Firm, Boardroom, FCR, Compass,
Austra Capital fIZEEA] , RNV LHEES |, IS HR
REFAMILMNA.

| like to thank our shareholders and supporters who have
assisted the company’s listing on the ASX today. In particular,
our appreciations go to Paradigm Securities; Piper Alderman;
PKF Accountants; Dacheng Law Firm, Boardroom, FCR,
Compass, Austra Capital and all the directors), whose efforts
and perseverance were invaluable in advancing the company's

path to listing.
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| like to specially thank our two Independent Non-executive
Directors for the guidance and advice in the importance of
compliance and transparency of which we are 100%

determined to follow.

BINE—ZREHtR LARSRRWMMXNIEWHEBESE. K
FIAEHE—NAT LA T EMFZENSIRAPERIW TR
2, AEENEZEERS I BESHEMIRESE.

We are a leading citrus producer operating within the world's
largest market with high growth ambitions. Of note, Dongfang
is unique in providing exposure to China's agribusiness sector
for Australian investors, of which we hope to attract many
more.

SIEPEMEMNEZENE AN ERR TR 2 BMNA RIS,
EIMNEBRFN] 2 BRI , AFRERBERAME , BaJLl
BRI RERAIMANTNS.

The recent free trade agreement between China and Australia
demonstrates the growing relationship between our two
nations. We see a bright future in which both countries
benefit, not only through trade but also through investment

opportunities, such as in Dongfang.

EEHA , RALSERFAREMNWEANEZEYERZMNSERN
RANZ. SHBIMNTEPESHNNI EIHEMEEKE |
FEEEEMNEFF o UEPE 13 ZAOMNTIRE NIRRT
IR M & = E ™ m.

In terms of short term goals | can advise firstly that our team
has already looking for suitable investment opportunities in

Australia. Secondly, we are having discussions in China with



our distribution partners with the intention to form stronger
alliances. In this way, other primary producers in Australia will
be able to utilise our extensive distribution channels to market

their products to 1.3 billion Chinese customers.

BIBAEHBINZ2E 20 FEEMN EWHRARBPERERW PO,
BAAROERAREFTARFE GRS , XTEPEATEER
My EmFARE— 1ML T,

| understand that Dongfang is the largest non-Government
Owned Corporations IPO raising for a Chinese company in 20
years. We are determined to grow and reward our
shareholders, and this starts a new era for Chinese companies
listing on the ASX.

B R EANSRE LR HE

Thank you all for your presence this morning.
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This presentation has been prepared by Dongfang Modern Agriculture Holding Group Limited for professional investors. The
information contained in this presentation is for information purposes only and does not constitute an offer to issue, or arrange
to issue, securities or other financial products. The information contained in this presentation is not investment or financial
product advice and is not intended to be used as the basis for making an investment decision. The presentation has been
prepared without taking into account the investment objectives, financial situation or particular need of any particular person.

No representation or warranty, express or implied, is made as to the fairness, accuracy, completeness or correctness of the
information, opinions and conclusions contained in the presentation. To the maximum extent permitted by law, none of
Dongfang Modern Agriculture Holding Group Limited, its directors, employees or agents, nor any other person accepts any
liability, including, without limitation, any liability arising out of fault. In particular, no representation or warranty, express or
implied is given as to the accuracy, completeness or correctness, likelihood of achievement or reasonableness of any
forecasts, prospects or returns contained in this presentation nor is any obligation assumed to update such information. Such
forecasts, prospects or returns are by their nature subject to significant uncertainties and contingencies.

Before making an investment decision, you should consider, with or without the assistance of a financial adviser, whether an
investment is appropriate in light of your particular investment needs, objectives and financial circumstances. Past
performance is no guarantee of future performance.
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1. Corporate snapshot
\
DFM Share ownership

ASX code .

Shares on issue 392 million oo Otner
Share price (issue price) $1 .00 Fl>rospter Ri?h .

Market capitalisation  $392 million Vo

Cash on hand $79 million Super Pusion

Debt Nil o

Retained earnings $216 million

Hongwei Cai
80.04%



\
\

* Second largest citrus harvester operating within the world’s
biggest market

* CY14 results: 200,000 tonnes of fruit & camellia products sold,
generating revenue of A$133 million, net profit of A$67 million™

Operating margins in excess of 40%

19 plantations spanning 8,600 hectares

Favourable taxation incentives

Excellent growth opportunities

Reconfirm prospectus CY15 forecasts of 17% revenue growth,

I.. ~A$75 million earnings’

* X% % X X

*Refer to Appendices or Page 56 of prospectus for further details 5



3. Introduction to Dongfang Modern

\
\

* Highly profitable agricultural food producer supplying the
world’s largest market, China

* A leading harvester of citrus and camellia seed products

* Successful aggregator of plantations operating within
extremely fragmented sector

* Well positioned to become the largest citrus harvester in
China

* Excellent financial and production track record since

formation in 2008
||




3. l|deally located

Ji-ih:a City J‘M‘v‘ak: City

Shangrao City
®

* Ganzhou population
>9m provides ample
labour force

Tode (s
o County

odulhw City

. . . . ; . . Nanchang City-
* Plantations located within China’s premier fruit ' p
growing region Yisetan Clty
. . . . . . Fuzhou City
* Ganzhou City is within Special Citrus Zone | ’
* Ganzhou brand well known for navel oranges #5070
* High average rainfall of ~1500mm p. : =
gh ave agg .a .a of ~1500 p.a o :
* Low cost of irrigation oJ1"mn City
* Long frost-free gl
growing season e o

-----

Located within China’s best fruit growing region



3. Solid foundation in huge market

o

Ave. Annual Household Disposable Income in China 2009 - 2018 Consumption volume of citrus fruits in China from 2009 - 2013
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l.. Rising household disposable income Rising consumption volume of citrus
for both urban and rural fruits in China
Source: Ipsos report



3. Consumption trends favor citrus

Fruits are playing more important role in
Chinese food consumption

China's Changing Food Preference Pattern
100% -
90% -
80% +—
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=== Production volume in China

o

Chinese citrus fruit growth forecast at CAGR of
~24% in value and ~12% in volume 2014 - 2018

Million tonnes
50

==®—Production value in China
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3. Government incentive policy

Taxation benefit
gives >42% extra
cashflow

Encourages import
replacement and
also export

.

Effective from 1 January 2008, Article 27 of the New Tax Law provides
enterprises engaging in certain agricultural activities, including growing of fruits
and selection and cultivation of new agricultural species, exemptions from
China Enterprise Income Tax (EIT - 30%), VAT and business tax.

Citrus fruits, including pomelos, are well sought in China, with demand spilling
over to imports. Whilst import share of markets is currently modest, the value
and volume has been growing at a CAGR of about 40% and 34% respectively
over the past 5 years.

The Chinese Government encourages import replacement and export and
assists domestic plantation operators to expand their business.

10



3. Strong and growing demand
.‘

Market demand (oootonnes) Product Sale Value (ooorwvB)
“er China Market Demand for products — China Sales Value
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1
Source: Ipsos report



* Refer to Appendices or Page 56 of prospectus for further details

3. Revenues and Earnings
o

Earnings Data FY12 to FY15E"
A$m

A$176 million harvest revenue
forecast in 2015

Operating EBITDA margin >40%
All cashflows to date reinvested

Added plantations will increase
revenues

Focus on margin improvement
* Premium pricing

* Cost containment

* Efficiency gains

* Productivity improvements

250
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3. Plantation area growth

Plantation Area by Key Products

(HeAc’;?:s) ‘ FY2012 FY2013 ‘ FY2014 ‘ AL
Leased 1,387 3,753 3,753 4,153
Tangerine | Purchased 0 0 0 266
Subtotal 1,367 3,753 3,753 4,419
Purchased 60 60 60 60
Camellia Leased 2,188 2,188 2,188 2,188
Sub Total 2,248 2,248 2,248 2,248
Pomelo Leased 840 1,434 1,434 1,434
Orange Purchased 0 45 542 542
Total 4,455 7,479 7,976 8,643

* Refer to Page 35 of prospectus for further details

CAMELLIA

PLANTATION AREA (HECTARE)
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3. Sales and distribution

\

B ol

=FY2012 =FY2013 =FY2014 =FY2015F

. . . 140,000 metric 128,958
* . Long-term relationships with a range of tonnes
wholesale customers 120,000 =
*  Citrus fruits delivered quickly and efficiently to 100,000 %
Tier 1 cities throughout China 50,000 %
51,600 =
* Marketing contracts give premium prices 000 E
* Top 5 clients provided ~50% of revenue | = %
* 200,548 tonnes of fruits produced in FY14 o 23,589 % = 21,438
* Tangerine accounted for 52% of the 20,000 %g% é % % %
Company'’s output ( >Australia’s annual o HSSS = = =8
mandarin production) Camellia Pomelo Tangerine Navel orange
I.. Production by fruit from FY12 to FY15°
14

* Refer to Pages 30, 58 and 59 of prospectus for further details



4.

Growth plan and outlook

\
\

. Improving living standards underpin demand growth

Highly fragmented citrus industry ideal for

consolidation
DFM is already market leader and key aggregator
Seeking investment opportunities in Australia

Potential to distribute Australian produce in China

15



4. Growth plan and outlook

Optimise plantation efficiencies by yield gain & cost

cutting

Expand land tenure through strategic acquisition

Extend distribution and international Ganzhou

Chinese brand

Develop integrated Camellia Oil business

Extend distribution chain and enhance the industry

control position

16



\
\

October — Harvest update
November — Harvest update
November — Operations description
December — Harvest update
December — Citrus market review
January 2016 - Harvest Update

February 2016 - Financial Results and Dividend ()
announcement

August 2016 — Half Year results

©® Nk~

(1) DFM Dividend Policy is to target 20% of NPAT
as an annual d|V|dend payment (see Page 17 of the prospectus)

17



A leading citrus harvester in world’s largest market

Well positioned to consolidate extremely fragmented
sector

Very strong revenue, profitability, cashflows, no debt

PRC Government incentives support business plans

Well-established and stable network for supply of

" Proven track record of delivering growth and
profitability




Contact

Hong Kong

Mr Charles So

Chief financial officer
Tel: +86 18720786 411

info@dongfangmodernagriculture.com.au

Australia

Mr Greg Starr
Company secretary
Tel: +61 414 906 611

Greg.starr@tearum.com.au
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Board of directors

Mr. Hongwei CAI
 Core leader, founder and Chairman, major shareholder

Mr. Ming Sing Barton TSO
« CEO, previously ED & CFO of China Fortune (HK listed)

Mr. Chiu SO
« CFO, previously ED of China Packaging (HK listed)

Mr. Michael CHOI
* Non- Executive Director, former member of QLD

Dan Lin
 Non- Executive Director

Mr Greg Starr
« Company Secretary




3. Corporate structure

Dongfang Modern Agriculture Holding Group Limited

Australia

100% '

Worldwide Network Investment Group Limited

Hong Kong

100% ’

l. Ganzhou Chinese Modern Agriculture Co.,Ltd

People’s Republic of China



Pro Forma Historical and Forecast

Income Statements

e

9.3 Pro Forma Historical and Forecast Income Statements

Tables 9.1 and 9.2 below sat out the Pro Forma Historical Income Statements for CY2012, CY2013 and CY2014 and
the Pro Forma and Statutory Income Statements for CY2015, in Chinese Renminbi and Australian Dollars Respeactively:

Table 9.1

* From page 56 of prospectus

Forecast
Pro Forma Historical Pro Forma  Statutory

RMB'000 Note Ccya2012 CY2013 CY2014 CY2015F CY2015F

Revenue 1 333,174 509,687 741,470 870,776 870,776
Cost of sales (182,149) (325,245) (414,819) (486,842) (486,842)
Gross profit 161,026 274,342 326,651 383,933 383,963
Gross Profit Margin 45.3% 45.8% 44.1% 4.1% d41%
Selling and distribution expenses (495) (E45) (359) (359) (287)
Administrative expensas (11,760) (12,039) (11,313 (11,386) (26,367)
Total Expense (12,255) (12,685) 11,672 (11,745) (26,654)
EBITDA 138,770 261,657 314,979 372,188 368,279
EBITDA Margin 41.7% 43.6% 425% 42.7% 41.1%

Changss in fair value of biological

assets less costs to ssll 2 (4.974) (1.863) 68,780 . .
Depreciation (448) (435) (503) (401) (267)
l . . Interest income 216 37e 833 969 825
Net Profit Before Tax (NPBT) 133,664 260,934 374,089 372,756 368,837
Income tax expense 3 - - - - -

Net Profit After Tax (NPAT) 4 133,564 250,934 374,089 372,756 358,837 23




Pro Forma Historical and Forecast

Income Statements

* From page 56 of prospectus

Table 9.2

Forecast

Pro Forma Historical

Pro Forma Statutory

AS000 Note CY2012 CY2013 CY2014 CY2015F CY2015F
Revenue 1 50,984 100,719 133,260 176,437 176,437
Cost of sales [27,873) (54,635) (74,653) (98,644) (98,644)
Gross profit 23,11 46,084 58,707 77,7938 77,793
Gross Profit Margin 45.3% 45 8% 44.1% 441% 44.1%
Selling and distribution expenses (76) (109) (85) (73) (E8)
Administrative expenses (1,800) (2,022) (2,033) (2,307) (5,140)
Total Expense (1,875) (2,131) (2,098) (2,280) (5,198)
EBITDA 21,325 43,953 56,610 75413 72,595
EBITDA Margin 41.7% 43.6% 425% 42.7% 41.1%
Changesin o o ofboogicdl oen  mm o - -
Depreciation (69) (73) (90) 81) (E4)
Interest income 3 62 180 1%6 167
Net Profit Before Tax (INPBT) 20439 43,664 67,233 765,628 72,708
Income tax expense 3 - - - - -
Net Profit After Tax (NPAT) 4 20,439 43,664 67,233 75,528 72,708
l . . Note 1:  Rafer to Saction 9.6 for a dataied analysis of the Campany's revanua streems and business channels.

Note2: The Compary controls plantations via land use rights ILURs) or are leasad Plentation bases that are held under LURs, are classficd as biclogical assats
and recognized in tha balance sheet ritaly & cost, and subsaquantly at their fair values with any changes n fair veluas recegrised in the profit or loss. 24
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