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Good morning ladies and gentleman and welcome to Analytica’s Annual General Meeting for 2015.
Today | wish to spend some time outlining our strategy to develop shareholder value.

Analytica is a medical device research and development, and commercialisation company. The way we will
develop value for our shareholders is to work to our strengths.

Our objectives therefore are as follows:
1. to build the best-in-class product,
2. to comprehensively prove that the product works,
3. to raise market awareness and acceptance of the product; and

4. to look for partnership opportunities with multinational medical device companies with the scale to make
this product a global success.

We have made real progress over the past few years towards achieving these aims. Our efforts in the research and
development area gives us confidence that we have developed the best-in-class registered medical device which is
years ahead of any competitor.

We have worked with world-class medical device manufacturers in Australia to produce the PeriCoach, secured
patents over this infellectual property and developed a product with an interface that is intuitive and easy to use for
both the patient and clinician.

We have also established a two-year pipeline of further enhancements to the PeriCoach with the aim that we keep
ahead of any potential rivals in this field.

We have secured key regulatory clearances for PeriCoach as a medical device, providing the regulatory foundation
to supply the product globally.

Following our sales launch of the product in Australia in January and the UK and US in June, initial sales are
encouraging. These sales will help ensure clinicians become comfortable with advising their patients to purchase
the PeriCoach.

We have developed a manufacturing capability for the PeriCoach which is high-quality, robust, scalable and owned
by Analytica.

Our analysis of the data provided by existing PeriCoach users shows that the product does work to strengthen the
pelvic floor muscles. This is further supported by the compelling evidence from clinician case studies, papers and
]
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patient testimonials. The most gratifying point is that this data shows that PeriCoach is making a real difference to
women'’s lives.

We are also conducting a post-approval clinical trial, the primary goal of which is to provide data for health
economics studies of PeriCoach. This trial will give us independent evidence to give to the health departments and
private health insurers around the world so that the use of the PeriCoach is funded by these agencies.

The trial will also examine the role of PeriCoach in relation to Female Sexual function - the first clinical trial of a
medical device to treat the condition. We expect results of the clinical trial in 2016.

We think the PeriCoach is a great product, but product development doesn’t stop when you release the first product
for sale. Analytica’s product development team has a two year pipeline of further enhancements to the PeriCoach
to keep us ahead of any potential rivals in this field.

In terms of partnering with multinational medical device companies, | would like to explain the reasoning and
strategy behind this in more detail.

There are only two ways we can redlistically reach our goal of selling PeriCoach globally.
We could do this ourselves, but with a limited marketing budget this would take years and be a long hard slog.
In many ways, we are exactly the same as an Australian biotech company with a worldwide product.

Nobody expects an Australian biotech company to market their product worldwide. Australian biotech companies
develop products and then license them to a multinational that already has established distribution channels in
place.

We need to do likewise and that is our aim. Analytica aims to make PeriCoach so attractive that multinational
medical device companies will want to partner with us.

However, the difference between the PeriCoach and a biotech company’s product is that the PeriCoach is now
ready for global sales whereas a biotech’s pharmaceutical product usually takes years to get to the market and for
royalties to roll in once a licence deal is signed.

In the case of the PeriCoach, royalties can occur immediately once we sign any potential licensing deal.
So what do major multinational medical device companies want?
1. They want a product that works that is ahead of everything else in the market place.
They want a currently unmet massive market.

They want strong IP.

2

3

4. They want worldwide registration.

5. They want clinician endorsements especially in the key markets of the US, UK and Europe. We tick this box.
6. They want a first quality manufacturing process that can quickly be scaled up.

7

They want a pipeline of product enhancements than will keep their product ahead of any competitors. ie.
IPhone 1, 2, 3 etc

With the PeriCoach, Analytica can offer all seven points to a potential multinational partner - they want a product
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that has been tested in the market place, that is ready to go and has been de-risked and we have done this.

Our strategy is to approach any potential partner once we have the results of the clinical trial. The independent
data and the health economics outcomes are important, but the trial’'s secondary endpoint examining Female
Sexual Dysfunction is equally exciting.

Let me spend some time explaining how important this indication is for us and what a positive result could mean to
Analytica and any potential licence deal.

| believe that a positive Female Sexual Dysfunction result will be an inflection point for valuation of any license deal
for the PeriCoach.

Currently the market for the PeriCoach is the 1in 3 women who suffer from damaged pelvic floor muscles especially
stress urinary incontinence. An extremely large market in anybody’s language.

However, if the PeriCoach does improve Female Sexual Dysfunction then this Stress Urinary Incontinence market is
dwarfed by the 60.5% of Australian women reporting at least one sexual problem within the preceding year.

So if we look upon the market as a funnel, the funnel is doubled if we add Female Sexual Dysfunction to the Stress
Urinary Incontinence market.

Just one indication of the size of this market is the recently approved drug for Female Sexual Dysfunction,
Flibanserin also called Pink Viagra. A day after getting FDA approval for it, Sprout sold it to Valeant Pharmaceuticals
for US$1 billion upfront plus milestone payments plus a royalty.

The drug works only in 10% of patients and causes hypotension and Central Nervous System Depression in women
taking it. Women cannot drink any alcohol what so ever while taking the drug. It currently costs the patient US$800
per month in the US.

As already stated, it is our strategy to approach major medical device multinationals with view to a potential licence
deal once we have concluded the clinical trial for Female Sexual Dysfunction.

However, as of today, we are already speaking to six major multinational medical device companies who have
directly approached us because they are interested in the PeriCoach. Discussions are in an early stage regarding
potential cooperation and synergies and we have indicated that we are interested in doing a deal after we have
the results of the clinical frial.

We are also looking at another potential indication for PeriCoach to treat pregnant women. We have been told by
leading US based doctors that they want to use the PeriCoach in pregnant women as they believe using the
PeriCoach during pregnancy will reduce the incidence of stress urinary incontinence and other pelvic floor disorders
post-partum.

If this is so, then the market is further enlarged to include all women who get pregnant.

The funnel that went from 30% for Stress Urinary Incontinence to 60% of women for Female Sexual Dysfunction will
now go to nearly 100 % of women if we can prove that the use of the PeriCoach while pregnant reduces damage to
the pelvic floor.

By pursuing these additional indications for PeriCoach means we potentially have multiple revenue streams for the
product and further de-risk our business model.
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Our appointment of Dr Thomas Lénngren to the Board will enhance our sales and marketing and partnering efforts.
Thomas has a distinguished career serving as a top international regulator for over 25 years having been head of
the European Medicines Authority — the regulatory authority for the EU for 10 years. Thomas now works as a
strategic advisor to major multinational pharmaceutical and medical device companies both in Europe and the US.
We are extremely privileged to have such a high-profile international director on our board who has extensive
networks with the decision makers in these companies.

Fuelling our extensive development and marketing program has been the successful capital raising in August
which raised a total of $2.9 million.

We also expect in the coming weeks to receive a research and development tax incentive worth nearly $2 million.
R&D research grants such as this have enabled your company to invest in critical research to develop our world
class product, the PeriCoach and we acknowledge and appreciate that support from the Australian Government.

| would like to thank my fellow board members, the CEO Geoff Daly, the engineering team and the marketing team
for their efforts of the previous twelve months to ensure that the company continues to improve into the future.

| would also like to thank you, our shareholders for your continued support during the past year and we look
forward to an exciting year ahead as we make further progress with our commercialisation of the PeriCoach.

For more information about the PeriCoach System, visit: www.PeriCoach.com

For more information about Analytica, visit www.AnalyticaMedical.com

Follow us on:
O+ You
O Tube)

About Analytica Limited

Analytica’s lead product is the PeriCoach® System — an e-health treatment system for women who suffer Stress Urinary
Incontinence. This affects 1in 3 women worldwide and is mostly caused by trauma to the pelvic floor muscles as a result of
pregnancy, childbirth and menopause.

PeriCoach comprises a device, web portal and smartphone app. The device evaluates activity in pelvic floor muscles. This
information is transmitted to a smartphone app and can be loaded to PeriCloud where physicians can monitor patient progress
via web portal. This novel system enables physicians to remotely determine if a woman is

performing her pelvic floor exercises and if these are improving her condition.

PeriCoach has regulatory clearance in Australia, and has CE mark clearance. The product has
USFDA 510(k) clearance. The product has been on sale in Australia and New Zealand since
January, and recently launched in the UK and Ireland, and in the USA. The US market for
incontinence pads is $5 billion pa. It is projected that by 2030, 5.6 million women in Australia will
suffer urinary incontinence.

GPO Box 670 Brisbane 4001 QLD Australia | t +617 3278 1950

www.pericoach.com www.analyticamedical.com



ANALYTfCA

Annual General Meeting 2015
Chairman’s Presentation

((C PERICOACH

PeriCoach is a pelvic floor muscle trainer

Device
B F
Smartphone App
PeriCoach is an easy-fo-use, home persor
iner device and app to ma!
motivate and monitor pelvi se:
reduce or eliminate leaki




Forward-Looking Statements

This presentation contains forward-looking statements that involve risks and uncertainties.

Although we believe that the expectations reflected in the forward looking statements are reasonable at this
time, Analytica can give no assurance that these expectations will prove to be correct.

Actual results could differ materially from those anticipated. Reasons may include risks associated with medical
device product development and manufacture, risks inherent in the regulatory processes, delays in clinical
trials, risks associated with patent protection, sales estimates, success of future activities, future capital needs
or other general risks or factors.

This document does not constitute an offer, solicitation or recommendation in relation to the subscription,
purchase or sale of securities in any jurisdiction. Neither this presentation nor anything in it will form any part of
any contract for the acquisition of securities.
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Strategy to develop shareholder value

« Develop best in class registered medical device

« Develop a user interface for both patient and clinician
» Secure strong IP to protect our property

« Secure worldwide registration as a medical device

«  Work with world class medical device manufacturers

« Develop manufacturing capacity can is easily scaled up

 Secure initial sales in US, EU/UK, Aus/NZ
« Have a two year pipeline of enhancements

« Conduct a multi-centre trial on health economics and Female Sexual Dysfunction

((C PERICOACH ASX-ALT Page 3 AN ALYTTEA;



Strategy to market PeriCoach®

« Small company with limited resources
* Global product, second to none
« Two ways to reach our goal

> Market ourselves — will take a number of

years due to a small marketing budget
» Make ourselves attractive to a multinational
medical device company

« We aim to do a license deal with a multinational
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What do multinational device companies want?

v A product that works and is ahead of everything else in the market
v A currently unmet massive market

4 Strong IP

v Worldwide foundation for regulatory clearances

v’ Clinician endorsements in the key markets of US, UK/EU, Aus/NZ
v Quality manufacturing process that is easy to scale up

v A pipeline of product enhancements to keep the product ahead of the competitors
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When do we approach a multinational?

The best time is once the results of the clinical trial are available.

« The trial encompasses Female Sexual Dysfunction (FSD) and this is a market of
approximately 60.5% of women.

« A multinational will only pay for indications that we have evidence for, this is why
the completion of the trial prior to approaching a multinational is important

* Indication of market size: Flibanserin (pink Viagra) only works in 10% of patients,

has a number of adverse side effects, but was part of a deal for US$1 billion

upfront plus milestone payments and royalties.
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What does a typical license deal look like?

« Upfront payment
* Milestone payments
« Royalty payments of between 5-15%

 Valuations will depend on commercial tension between competing bidders

CQ: PERICOACH ASX:ALT Page 7 ANALYTF(?A




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


