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ASX Announcement

oOh! Release of Securities subject to Voluntary Escrow

On 17 December 2014, oOh!media Limited (ASX:OML or the Company) issued 149,882,534
fully paid ordinary shares, of which 62,214,763 fully paid ordinary shares were subject to
voluntary escrow arrangements. On 23 September 2015, the first tranche comprising
15,302,058 fully paid ordinary shares were released from voluntary escrow.

The Company advises that pursuant to Listing Rule 3.10A the remaining 46,912,705 shares
held under voluntary escrow will be released from escrow on 22 February 2016 (details set
out in the table below). These shares are already quoted on the ASX.

Holder Shares held For the benefit of Total escrowed

Director/Manager shares subject
to release

CHAMP Funds 36,201,635 n/a 36,201,635

Cavendish Square Holding BV (WPP) 9,704,539 n/a 9,704,539

Brendon Jon Cook 22,222 Brendon Cook 699,999

Debra Cook 500,000 Brendon Cook

Outdoor Nominees Pty Ltd ATF the Cook 177,777 Brendon Cook

Family Superannuation Fund

PMWM Pty Ltd ATF the MC5 Trust 115,941 Peter McClelland 115,941

Michael Anderson 101,703 Michael Anderson 101,703

Faurtune Investments Pty Ltd ATF the 88,888 Tony Faure 88,888

Faure Family Superannuation Fund

Total shares subject to release 46,912,705
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Media enquiries: John Hanrahan, Lighthouse Communications Group - 0411 212 965
Investor enquires: Peter McClelland, CFO/COO oOh!media Limited — 02 9927 5555

About oOh!media Limited: oOh! specialises in providing clients with Unmissable creative media solutions that connect
with more consumers while they are away from home. We do this through our diverse product offering across road,
retail, airport, CBD offices, café, venue, study, social sports and experiential opportunities, throughout urban and
regional Australia as well as OOH channels in New Zealand. oOh! also has the largest audience-reaching digital
advertising network in Australia that when combined with our large static portfolio, creates unmissable impact for brands.




