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29 February 2016

Share Purchase Plan - Amendment to Proposed Timetable

Invigor Group Limited (ASX: IVO) (Company) refers to the Share Purchase Plan (“SPP”) announced earlier
today.

The Allotment Date (28 March 2016) contained in the proposed timetable is a public holiday. Accordingly,
the timetable has been amended so that the proposed Allotment Date will now be Tuesday 29 March 2016.
An updated proposed timetable is set out below.

Date ‘ Event Description

26 February 2016 Record Date Date for determining eligible
shareholders

29 February 2016 Announcement Date SPP announced on ASX

29 February 2016 Opening Date SPP opens and offer materials

expected to be dispatched to eligible
shareholders

21 March 2016 Closing Date SPP closes at 5.00pm Sydney time
29 March 2016 Allotment Date Shares allotted under the SPP
31 March 2016 Despatch Date and expected | Holding statements dispatched

commencement of trading

Note: Dates are indicative only and Invigor retains the right to vary these dates without advance notice.

For further information, please contact:

Gary Cohen

Chairman & CEO

+61 2 8251 9600
gary.cohen@invigorgroup.com

Matthew Wright

NWR Communications

+61 451 896 420
matt@nwrcommunications.com.au

Invigor Group Limited ABN: 75 081 368 274
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About Invigor Group Limited
Invigor Group (ASX:IVO) uses its complementary suite of big data products to source, aggregate, analyse
and publish content for the benefit of businesses and consumers.

Today its interconnected data sets enable enterprise clients including retailers, brands, shopping centres
and government bodies to identify and better understand competitors, consumers, markets and
demographics while providing the consumer with the best value-for-money.

Using its current products and a pipeline of additional offerings Invigor will have the ability to provide an
end-to-end solution spanning sales, product management, business intelligence, marketing, advertising,
content creation and distribution, while monetising each step of the process.
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