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MitulaGroup®
Important Notice and Disclaimer

(TR "« "« LINTH

This presentation includes “forward-looking statements.” These can be identified by words such as “may”, “should”, “anticipate”, “believe”, ‘intend”,
“‘estimate” and “expect”. Statements which are not based on historic or current facts may be forward-looking statements.

Forward-looking statements are based on assumptions regarding Mitula Group’s financial position, business strategies, plans and objectives of
management for future operations and developmentand the environmentin which Mitula Group will operate.

Forward-looking statements are based on current views, expectations and beliefs as at the date they are expressed and which are subject to
various risks and uncertainties. Actual results, performance or achievements of Mitula Group could be materially different from those expressed in,
or implied by, these forward-looking statements. The forward-looking statements contained in this presentation are not guarantees orassurances of
future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of Mitula Group,
which may cause the actual results, performance or achievements of Mitula Group to differ materially from those expressed or implied by the
forward-looking statements. For example, the factors that are likely to affect the results of Mitula Group include general economic conditions in
Australia; exchange rates; competition in the markets in which Mitula Group does and will operate and the inherent regulatory risks in the
businesses of Mitula Group. The forward-looking statements contained in this presentation should not be taken as implying that the assumptions on
which the projections have been prepared are correct orexhaustive.

Mitula Group disclaims any responsibility for the accuracy or completeness of any forward-looking statement. Mitula Group disclaims any
responsibility to update or revise any forward-looking statement to reflect any change in Mitula Group’s financial condition, status or affairs or any
change in the events, conditions or circumstances on which a statement is based, except as required by law.

The projections or forecasts included in this presentation have not been audited, examined or otherwise reviewed by the independent auditors of
Mitula Group. Unless otherwise stated, all amounts are based on A-IFRS and are in Australian Dollars. Certain figures may be subject to rounding
differences. Any market share information in this presentation is based on management estimates based on internally available information unless
otherwise indicated.

You must not place undue reliance on these forward-looking statements.
This presentation is not an offer or invitation for subscription or purchase of, or a recommendation of securities. The securities referred to in these
materials have notbeen and will not be registered under the United States Securities Act of 1933 (as amended) and may not be offered or sold in

the United States absent registration oran exemption fromregistration.

This presentation is unaudited.
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Summary

Summary

- The March Quarter was another strong quarter for the Mitula Group. Key achievements included:
- 26% year on year quarterly revenue growth with record quarterly revenues of $6.7 million

« Quarterly EBITDA grew 33% year on year providing a 50% EBITDA margin

+ Acquired and commenced integration of Nuroa

MitulaGroup®

By end of quarter Mitula had launched 104 mobile apps covering real estate and employment

Significant year-on-year improvement in traffic KPIs

Visits (m) 1924
Visits from Organic Search (%) 67.5%
Email Alert Subscribers (m) (qtrend) 10.0
Click Outs (m) 293.9
Click Outs Sold (%) 40.1%
Yield/ Click Out Sold 3.9 cents
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Summary MitulaGroup®

Summary

- Majority of value is created by Tier 1 countries — mature countries where advertisers buy majority of clicks at
attractive (and growing) yields

- Tier 2 countries leaving significant ‘value on the table” — emerging markets where Mitula has strong traffic and click
outs but low percentage of click outs sold and at low yields

- Mitula in the process of enhancing its product set to extract more value from Tier 1 and Tier 2 countries
- CPC self service products for portals and general classifieds sites (Tier 1 and Tier 2)
- Advertising products (Tier 1 and Tier 2)
Direct listing products (Tier 2 only)
- Mitula Group forecasted to deliver record quarter in June quarter and strong year on year growth for FY 2016
Forecasted June quarter revenues of $7.2 million —a 31% year on year growth

- June quarter EBITDA forecasted to grow 80% year on year providing a 57% EBITDA margin

AUD 000’s FY16 Forecast| FY15 Actual Growth
Forecast

Revenue 25,511 18,901 35.0%
EBITDA 12,865 7,810 64.7%
EBITDA Margin 50.4% 41.3%

NPAT 10,125 5,848 73.1%
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Business Overview

MitulaGroup®

Paid Search Advertising Industry Overview

Online Advertising Expenditure - 2010 to 2018

Global Paid Search Advertising Expenditure - 2012 t0 2018
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The Mitula Group operatesin the global online advertising
industry:

. Second largestadvertising platform after television;

. Expenditure on online advertisingis projected to
increase to $196 billion by 2018;and

. Asia Pacificis one of the fastest growing regions.

Paid search advertising, the segmentthe Mitula Group
operatesin, is the fastest growing online advertising format:

Accounts for40% of the total online advertising
expenditure globally;

Expected to grow to $74 billionin 2018 —a growth rate
of 8% p.a.; and

Paid search expenditure in the Asia Pacificis expected
to growat 12% p.a.,andin Latin Americaat18%p.a.,
between 2014 and 2018.

Source: Frost & Sullivan estimates based on IAB Online Advertising Expenditure reports; Frost & Sullivanforecasts
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Business Overview

How Vertical Search Works

$1,295,000

Queenies Retro Garments, Gifts & Furniture
Shop « In the Heart of Richmo...

DA approved 2 lot sub division Opposte
haloncal Richmond Park Prime man street
location on 564 sqm block 3 Iivin

3 beds, 2 baths, 2 parking

Domain

D Your Notes
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Listings from
advertiser sentto
Mitula

MitulaGroup®

v

Mitula©O

We're your classifieds search engine.
And we'll find what you're looking for. Let's go!

User
makes a
search
request

Property Cars Jobs

4,802,956 ads

Frequent queries:

Flats edinburgh
Apartments durham

Vauxhall insignia
Bmw 1 series

Assistant london
Consultant london

Userreviews search
results and clicks
AdSense orlisting
\ 4
Mitula© @+ rorsee v london Postyourad

568,479 properties

Location

Properties for sale in London Sort results by: v
Queries relaed to “londort”

a1 lancon, aparments ancan, houses ndon, s8os ancon, detached Ouplexes Iondon, GoULE 199 umisned galders green,
roana hampstead ga all east finchiey, Sats et forss green, fats avllabie Srchiay, resident:
colney haten, aparme at

2 1 bedroom

Userclicks on e LT W
listing ("Click Out’) | e
andredirected to o T
original listing e \0
details B I
o iBan s User clicks
« i ot
— ”"L‘ILL.'Z".I‘.L.."":..,..__.." on
Se— AdSense
’ Pr————— and
pald redirected
— to original
e site
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Business Overview

Google AdSense Ads

Mitula® v rorse o o rosyowas

568,479 properties Properties for sale in London Sort results by: v
Queries related to "london™:

flats london, apartments london, houses london, studios london, detached duplexes london, double room furnished golders green,
freehold hampstead garden suburb, houses hall east finchley, flats quiet fortis green, flats available finchley, residential 1 bedroom
colney hatch, apartments split level friern barnet

Location

» City Of Westminster g
» London g

Last updated

Min bedrooms:
0 B

Chester Road, Walthamstow, London Chester Road, 5520_000
Min size of the property: London, E17
Osq fest 200safest London (United Kingdom) 4 bedrooms 1 bathroom
=

\ll| Chester road, waithamstow, london chester road, london, e17.

Min bathrooms:

0 4

[} P 17 Sep 2015 in Themovechannel
A e ow B ow A

Chester Road, Walthamstow, London Chester Road, £520,000
Pictures London, E17
London (United Kingdom) 4 bedrooms 1 bathroom
~

» With Pictures (543,813) ”
Dl Chester road, walthamstow, london chester road, london, e17.

House type

» Apartment (119,485) .

» Flat (106,390) Sponsored 16 Jul 2015 in Themovechannel
» House (48,914)

. Commercial Pronerty (73 544) Hanbury Street, London Hanbury Street, London, E1 £399 995
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MitulaGroup®

The Mitula Group displays
Google AdSense
advertisements on its
websites.

Google AdSense
advertisements are
administered, sorted, and
maintained by Google and are
targeted to the website’s
content and audience.

The Mitula Group and Google
share in the revenue generated
by users of website clicking on
these advertisements.

Google AdSense
advertisements are usually
displayed on Website at the
top of the search results and
on the right hand side of the
search results.

The Mitula Group has a
Premium AdSense publisher
account that enables it to
customise the format and
placement of the Google
AdSense advertisements.
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Business Overview

Direct CPC Revenue

MitUIao gy | Any v | apartments bournemouth

mitula » apartments » apartments bournemouth

9,396 apartments apartments bournemouth
Queries related to "apartments bournemouth™:
flats houses

Location

» Bournemouth g
» Bournemouth g

Last updated
Any v
For Rent/For Sale
Any v
Max price:
2@ £2,000,000
o 9
Min bedrooms:
0 8
q \\\\\\\\
Min size of the property:
Osq.feet 200sq feet
\\\\\\\\
Min bathrooms:
0 4
9 \\\\\\\\

Pictures

» With Pictures (2,010)
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offices space available bournemouth,
property estate meyrick park, houses area springbourne, 1 room bungalows west parley, courtyard property charminster, large flats
boscombe, spacious bungalows talbot woods, residence 1 bedroom westbourne

1 Bed Flat For Sale The

2 Bed Flat For Sale The

o 8

MitulaGroup®

The Mitula Group displays
advertisers’ listings on its websites,
initially free of charge. Those
listings may only receive a limited
number of click outs.

If an advertiser would like to receive
more click outs than the limited
number provided free of charge, the
advertiser must pay the Mitula
Group, on a ‘cost-per-click’ basis, to
receive those additional click outs.
This is referred to as Direct CPC
Revenue, contributed by a paying
advertiser.

The amount paid per click out by a
paying advertiser varies by vertical
(real estate, employment, motoring)
and by country.
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Business Overview

Operational Countries

O Avericas
US, Canada, Mexico, Chile,
Brazil, Argentina, Colombia, Peru,
Venezuela, Ecuador, Panama

March Quarter 2016 - Market Update

Mitula©

O eurore

Spain, UK, ltaly,
France, Germany,
Netherlands, Portugal,
Belgium, Austria,
Russia, Switzerland,
Poland, Romania,
Turkey, Ireland,
Denmark, Sweden

A
P

o AFRICA '

Morocco, South Africa,
Kenya, Tunisia, Nigeria

w

~ O nsias §

MitulaGroup®

@ nestoria  nuR gra

e

MIDDLE EAST

India, Hong Kong,
Malaysia, Singapore,
Philippines, China,
Indonesia, Pakistan,
Arab Emirates, “

Vietnam, Thailand / }
O oceania

Australia, New Zealand
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Achievements MitulaGroup®

Quarterly Revenue Growth

26% Year on Year

Revenue Growth
7.0 mDirect CPC ®AdSense

AUD Millions

6.0

v
5.0
4.0
3.
2.
1.

0.0
Mar-13  Jun-13 Sep-13 Dec-13 Mar-14 Jun-14 Sep-14 Dec-14 Mar-15 Jun-15 Sep-15 Dec-15 Mar-16

$5.3m $6.7m

o

o

o

Source: Intemal Management Reports. Prepared on a pro forma basis. Nuroa included from date of acquisition
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Achievements MitulaGroup®

Quarterly EBITDA Growth

0 -
33% Year on EBITDA Margin
mmmmm Year EBITDA
2 35 Growth 60.0%
2
= 50.0%
= 30 50.0%
\ 4
2.5
40.0%
2.0
30.0%
1.5
20.0%
1.0
10.0%
0.5
0.0 0.0%
Sep-14 Dec-14 Mar-15 Jun-15 Sep-15 Dec-15 Mar-16 Sep-14  Dec-14  Mar-15  Jun-15  Sep-15  Dec-15  Mar-16
$2.5m $3.3m
Source: Intemal Management Reports. Prepared on a pro forma basis. Nuroa included from date of acquisition.
Page 12
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Achievements MitulaGroup®

Acquired Nuroa and Commenced Integration

- Acquired for approximately EUR 3.0 million on 28 February 2016 (combination of cash and debt assumption)
Real estate vertical search provider operating in 17 different countries under the Nuroa brand

United Kingdom, Germany, Austria, France, Italy, Ireland, Switzerland, the United States, Argentina, Brazil,
Mexico, Chile, Australia, Peru, Colombia, Spain and Portugal

100% overlap with existing Mitula Group markets

Business model identical to the Mitula Group with revenues derived from Google AdSense and Direct CPC
advertising

Expected CY 2016 revenues (before synergies) are AUD 1.2 million to AUD 1.4 million
Expected CY 2016 EBITDA margin (before synergies) is 35-40%

Integration underway
Integrated the technology teams

Revenues have been maintained and sales and marketing moved to one team (for Mitula, Nestoria and
Nuroa brands)

Identified redundancies have been captured

- Lessons learned from the acquisitions and integration have been identified

March Quarter 2016 - Market Update Page 13



Achievements

Mobile App Rollout

- End of March — rolled out 108 apps across real estate and employment
- Rolling out iOS and Android versions

- > 200,000 downloads to date

- > 1 million sessions in March quarter from mobile apps

- Average clicks per visit of 2.7 for apps vs 1.5 for web based visits

/ \
mv & N7 qmisss [l

< Map

15:38

Mitula Property

-
Mitula e
)
CHAMBERI
WHERE? *\ H O
1 Angel Square, London, EC1V INY, England N
N )
° o
WHAT ARE YOU SEARCHING FOR? Palacio Real de Madrid & :
Flat v Madrid Pargue de
[as] El Retiro
CENTRO
I\
J O
Search : l © X
3 (&
\ ©
\ .
Recent searches e RANZUELA B
. ©
/- “Panetario Madiid | =
P s 7
N
N

Go gle TS
r\ J" K T 5)
N
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MitulaGroup®

Rolling out mobile applications across each vertical and in each country — target 260+ apps

amE@9@mm 2 NT N1557 |l

= 124 Results =

Piso en venta, 256m2, 5 dormitorios en zona
Mirasierra / Fuencarral El Pardo de Madrid

%

4111 €/m?

| 1,052,400 € [EESEUE
I

5 rooms

6 days ago

Piso en Venta en Madrid Capital

1,800,000 € RIS
,027 €/m?

Published Yesterday

Piso venta Madrid Capital, Jerénimos

2,500,000 € [EEEE

7,576 €/m?
5 rooms

ﬁ
0=

o 6 days ago

L SAVE YOUR SEARCH 9
& j J
{ )
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Key Performance Indicators

March Quarter KPI’s - Year on Year Comparison

Visits (m) 192.4
Visits from Organic Search (%) 67.5%
Email Alert Subscribers (m) (qtr end) 10.0
Click Outs (m) 293.9
Click Outs Sold (%) 40.1%
Yield / Click Out Sold 3.9 cents

Source: Intemal Management Reports
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160.0

73.5%

6.4

239.6

48.8%

3.3 cents

20.3%

56.2%

22.6%

18.2%

MitulaGroup®
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MitulaGroup®

Key Performance Indicators

Visits

Year Growth

SUoltAI

60.0 -

50.0 A
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30.0 A1
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10.0 1

0.0

9}-ldy
9l-1e|\
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¥1-100
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Source: Intemal Management Reports
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Key Performance Indicators MitulaGroup®

Source of Visits

Mar Qtr 2016 Mar Qtr 2015

0,
7.4% 0.5% 4.7%

21.8%
24.6%

® Organic Search mDirect ®Paid Search = App B Organic Search mDirect #®Paid Search

Source: Google Analytics
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MitulaGroup®

Key Performance Indicators

Email Alert Subscribers

=
=
o
Q)
3
>

12.0

SUoliN

10.0

8.0

6.0

4.0

2.0

0.0

9l-1dy
9l-rep
91-9o4
9l-uer
G1-08@
G1-AON
G110
Gl-des
Gl-Bny
gL-ne

Gl-unp
gl-Aey
Gl-ldy
Gl-en
Gl-qed
Gl-uer
y1-08@
7 1-AON
¥1-100
y1-deg
y1-bny
yi-ne

y1-unp
v1-Ae
1-1dy
AR
¥1-9o4
y1-uer
¢1-98@
€1-AON
€1-10
¢l-deg
¢1-bny
gL-ne

gl-unp
cl-Aep
¢l-dy
cl-ren
€1-9o4
gl-uer

Source: Intemal Management Reports
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MitulaGroup®

Key Performance Indicators

Click Outs

Year Growth

120.0 4

SUoiIN

100.0 A

80.0

60.0 1

40.0

20.0

0.0

9}-1dy

9L-1e|y
91-g94
9L-uer
GL-08Q
GL-AON
GL-100
Gl-deg
Gl-bny
GL-npe

GL-unp
GlL-Aen
Gl-ldy

GL-le|y
GlL-go4
GlL-uer
¥1-08Q
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¥1-100
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y1-Aey
y1-1dy

yL-1ey
¥1-994
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¢1-08Qg
€1-AON
€1-100
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¢l-ldy

clL-tepy
€1-ge4
glL-uep

Source: Intemal Management Reports
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Key Performance Indicators

MitulaGroup®
Click Outs Sold

100.0% During period Oct 14 through
Jan 16, up to 15% of click outs
90.0% sold were sold as remnant
inventory (extremely low yield)
80.0%

these customers are
progressively being turned off
20.0% and replaced with higher

e yielding customers

60.0%

50.0%

40.0% ~—

30.0%

20.0%

10.0%

0.0%
OO OONONOOMNOONDNTFT T LTSI T T SISTTIITIODOO VWO W LW LW O © O ©
DR T T PR T T PR P T P U T U NI P P P I FU U T U N I P
C O = = >Cc 35 Q0 = O C O % = >xCc 35 0O > 0 C O s = >C 5 afn > 0 C O s =
T 08 38523 L20c508 3Sas523903230c088x352398230c50843a
SL=<sS5 720z uL=<<sS5 7720z L=<sS5 72009 za-ouwL=<

Source: Intemal Management Reports
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Key Performance Indicators

Average Yield Per Click Sold

MitulaGroup®

15% Year on

$0.050 1 Year Growth
$0.045 -
$0.040 -
$0.035 -
1
1
$0.030 - |
1
1 . . .
$0.025 - Decreasing yield per click sold due to new . Increasing yield per click sold
) . . . 1
countries opened in emerging markets and the : due to stopping of sale to
$0.020 | sale of clicks to remnant buyers . remnant buyers and focus on
: i yield improvement in existing
1 .
! countries
$0.015 A I
|
1
$0.010 A !
:
1
$0.005 - :
:
1
$O_OOO T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T T 1
N O PPN R T YT IIIIIIITIILOOOLOLLLORERRE0E
T B R
Se2223°28028382<23°280248382223°280283¢8:=2%

Source: Intemal Management Reports; Figures in AUD
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Growth Strategy MitulaGrou p°

Market Segmentation

Market Characteristics Exampll €
Countries

» Mature portal markets with clear structure (verticals and horizontals)

« Major and minor players investing heavily in marketing and traffic generation UK, DE, AU
o » Vertical search seen as a legitimate source of traffic

* Rapid growth markets that are emerging

» Major players investing heavily in growth including traffic generation IN, BR

» Vertical search seen as a legitimate source of traffic

* Rapid growth markets with high population and low (but growing) internet
_ usage
Tier2 « Market structure not yet determined MX, PH, CO
» Mitula position is strong however slow to monetise
» Small markets with low population but clear structure
» Vertical search seen as legitimate source of traffic NZ, BE, NE
_ * Revenues will always be low due to inherent size of market
fiers » Early-stage without clear market structure
» Under going rapid growth but still early stage PK, NI, KE

« Have long term potential to be relevant markets
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Growth Strategy

Value Creation by Segment

% of % of
Visits Clicks

% of

Clicks

Sold

% of
CPC

Revenue

MitulaGroup®

Strategy Implication

Tier 1 47.9% 44 8%
Tier 2 47 .3% 51.4%
Tier 3 4.8% 3.8%

Source: Intemal Management Reports (Apr16)

March Quarter 2016 - Market Update

66.4%

31.4%

2.2%

77.6%

18.6%

3.8%

Prime creator of CPC value for Mitula Group
Strong driver of growth
Continue existing CPC product offering

Identify opportunities to increase revenues
through enhanced product offerings

Value being “left of the table”

High number of clicks unsold or being sold at
low yields

Implement new monetisation initiatives to
increase yield/visit

No real short term value for Mitula Group

Allow to grow naturally and revisit if / when
scale achieved
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Growth Strategy MitulaGrou p°

Tier 1 Growth Strategy

m Approach Implication

AdSense » Continue to present AdSense * Continued growth in AdSense

advertisements on Tier 1 sites revenues in line with traffic growth

and optimise where possible

§ Existing

CPC Revenues » Continue to grow CPC sales » Continued growth in CPC business
(Direct) team and drive increased sales revenues through increase traffic

to major customers sales and increased yields
CPC Revenues » Launch self service capacity for  + Access new CPC revenue
(Self Service) smaller portals and general streams from ~95% of smaller

classified sites (~95% of advertisers not currently being

advertisers) to purchase “click serviced by direct sales team

packages™ using credit cards « Increase clicks sold and yield

Advertising » Launchrange of advertising « Access new revenue streams

Products products on Tier 1 sites whereby from the existing customer base
existing CPC advertisers can
purchase branding options or can
on-sell these products to their
advertisers

* Increase yield per visitor
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Growth Strategy MitulaGroup®

Example New Products

Display / Banners Special Branding Options

Mitula®' =~ [resen < |[ruman [a | Fentyur ot
u.:.;:l;‘.‘:w..,;:um“m“.m“mm I o surveyorsvaluer ilding Surveyors - i ial & C cial services
’ v London and South East England
12 Dorrington St, London
Rights To Light Dilapidations
Losasan Gt arrat sterts Party Wall Services Building Surveys
P Kumar Parasma Apts At Vidya Vinss, Prime Spot >
et £
| TR onts in Mumbal - puranibullders.
Freca P 33 B Mo 2 Bed Flat For Sale Goodmans Fields Aldgate £899,9%

Homos for Sae in Mumbal - alvijay.com London 2 bedrooms

Or rail to local attractions such as london bridge, the gherkin, st
katharine docks.

For
Gardens Thane West Mumbal

‘Sale: 3 Bhk + 3t Apartments In Vardhman Group Mumbai

Sponsored 13-Dec-2014 in PropertyPigegn
For Saie: ¢ Bk + & — ; kil
Agarmentz in
»»»»»»»»»» 1 Bed Flat For Sale Goodmans Fields Aldgate £560,00
London 1 bedroom
e Pon—
O ForSaie: 3 Bhk + 3t Apsriraents In Varahman Group Mumbsi Jsq fest Access on foot, by taxi, tube or rail to local attractions such as
Vataa Thano West Mumbal 7
Aeavinl (Tharse Wes — london bridge, the gherkin, st katharine docks, spitalfields and the
S i+ barbican.Approx 411 sqft...
4 Sponsored 16-Dec-2014 in PropertyPige§n
=
cseres ' Flat For Sale Leman Street Aldgate £510,0
For Sale: Pt For Sale n Mumbal Promaters PVt Lt Plots [ 12.6 ks For Suke: 60034 P 1 i + e London
. Major business institutions including the gherkin, london stock
exchange and the bank... Silk house atgoodman's fields is located Y
inzone 1, close to london's financial about London Flats
Similar fiats: fiats shops aldgate Gherkin
We have 3 flats for this
22015 ProTie 23-Jan-2015 in PropertyPigeon search in the last 24 hours,
For Sale: Piat For Sale In Mumbai Promators Pyt Ltd Fiots Erm 300x600 13in the past week, 33 in
4

Vasing Mumbal - tha et fncninkt and A7 in

300x250

For Sale: 3 Bhk + 3t Apsrtments In Vardhman Group Mumbsi  [emeyoyrersy
Varahman Flesta Kurla Mumbsi

284Ks in Ghatkopar West

For Sale: 3 Bhk + 3t Apartments In Varahman Group Mumbsi  [[ysseseyoyerey
hts Byculls Mumbal
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Growth Strategy

Tier 2 Growth Strategy

m Approach Implication

AdSense

CPC Revenues
(Direct)

CPC Revenues
(Self Service)

Direct Listing
Products

Advertising
Products

« Continue to display AdSense
advertisements on Tier 2 sites and
optimise where possible

» Continue to serve existing Tier 2
customers with direct sales team

» Launch self service capacity for
smaller advertisers (portals and
general classifieds sites) in
selected Tier 2 markets to
purchase “click packages”

» Allow end customer (agents,
developers, employers, car
dealers, private sellers) to
advertise directly on Mitula

* Launch sales team to directly
target large employers, developers,
and auto manufacturers in selected
markets

March Quarter 2016 - Market Update

» Continued growth in AdSense

MitulaGroup®

revenues in line with traffic
growth and underlying Google
AdWords rates

Existing

Continued growth in CPC business

revenues through increase traffic
sales and increased yields

Access new CPC revenue
streams from smaller advertisers
not currently being serviced by
direct sales team

Increase clicks sold and yield
per visit

Access new revenue streams
from a new customer base

Increase yield per visit
Access new revenue streams

from a new customer base
Increase yield per visit
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Forecasts




MitulaGroup®

Forecasts

Quarterly Revenue Growth — June Quarter Forecast

Forecast 31%
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Source: Intemal Management Reports. Prepared on a pro forma basis assuming Lokku Limited was acquired 1 January 2013. LokkuLimitedactually acquired 8 May 2015.
Nuroa results included from acquisition date.

March Quarter 2016 - Market Update

Page 30



Forecasts

Quarterly EBITDA Growth — June Quarter Forecast
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Source: Intemal Management Reports. Prepared on a pro forma basis. Nuroa included from date of acquisition.
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EBITDA Margin

56.6%
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Forecasts MitulaGroup®

FY2016 Forecast

AUD 000’s Q1 FY16 Q2 FY16 Q3 FY16 Q4 FY16 Growth

Actual Actual Actual Forecast Forecast

Revenue 5,996 5,682 6,656 7,176 25,511 18,901 35.0%
EBITDA 2,741 2,731 3,330 4,061 12,865 7,810 64.7%
EBITDA Margin 45.7% 48.1% 50.0% 56.6% 50.4% 41.3%

NPAT 1,657 2,594 2,647 3,223 10,125 5,848 73.1%

Source: Intemal Management Reports. Prepared on a pro forma basis. Nuroa results included from acquisition date. FY 2015 includes Lokku Limited results pro forma
for complete period although Lokku acquired 11 May 2015. Quarterly average exchange rates used whereas annual average will be used forfinal FY 2016 accounts.
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Contact us

Gonzalo del Pozo
CEO

gonzalo@mitulagroup.com
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Mitula Group Ltd.

Enrique Granados 6, edif. B
28224 Pozuelo de Alarcon
Madrid, Spain

+34 917 082 147

MitulaGroup

Simon Baker
Chairman

simon@mitulagroup.com




