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FLY

70% SHARE IN AIRPORTS

ROAD $55 MILLION

10 AIRPORTS

44% SHARE

$TTOMILLION

+4,000 PANELS

AUSTRALIA
“( RETAIL

+70% SHARE IN
i RETAIL CENTRES

PLACE

CAFES, BARS, $99 MILLION
GYM & SPORTING ’
VENUES, UNIVERSITIES & +525 CENTRES

OFFICE TOWERS

$23° +800
MILLION LOCATIONS

+4,000
FACES

*Inlink acquisition 11 December 2015 — revenue figure normalised to include 12 months of revenue for 2015



CY2015 RESULTS
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QUANTIUM

ELECTRICAL +
QSEGMENTS CUSTOMER PROFILE SECH

Mass Consumer

Electronics .. our insurance

BING LEE THE GOOD GUYS

High Airline
oicksmith Harvey !
o e T Eormgﬂ Spend

MASS CONSUMER “house proud. They love to linger | FostFood Ghains
ELECTRONICS

@ Size of bubble reflects size of QSegment

SPENDING PATTERNS BRAND PREFERENCES? SEGMENTS MOST SIMILAR

People in the following segments are more likely to

= : also be in the 'Mass consumer electronics’ segment:
1.4 times 1.6 times

more likely more likel,
2.0x 2.0x ) y

more on more on liquor
supermark retailing
Highest
1.6 times i Affluence Brand
more likely Preferences

2.2x 2.3x !
more on more on N 1.5 t'_ff‘eﬁ
houseware household s more likely

and decorative appliance
retailing retailing

“This report or information contained in the report (together, the Report) has been prepared by The Quantium Group Pty Limited and/or Market Blueprint Pty Limited (together, Quantium). The Report may comprise of material or be the subject of
intellectual property, including confidentiality rights and copyright, of multiple owners, including Multi Channel Network Pty Ltd, FOXTEL Management Pty Limited, National Australia Bank Limited, Woolworths Limited and Quantium (together, the
1P Owners). Without imiting the above, the Report may have been prepared using raw data owned by the IP Owners. The IP Owners have not been involved in the analysis of the raw data, nor the preparation of the Report and to the does not

make any implies). nor give relation to the the raw data, nor the analysis or this Report. To the maximum extent permitted by law, the IP Owners expressly
disclaim, takes no responsibilityfor and has no liabilty for the preparation, consents, accuracy or completeness of this Report of the analysis on which it is based. The IP Owners will have no liabilty for any use, by anyone, or disclosure by the
recipient of any information contained in, or derived from, the Report. This Report or any material may not be copied or made available in any way except strictly in accordance with the

applicable written terms and conditions. The information in this report is provided in ct ce and may only be used for the purp d may not be c permission.
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#1 in delivering advertisers the widest location-
based addressable audience

Long-term sustainable business model

Location based new media business delivering
innovation for advertisers

Building a strong team to lead long term growth

Significant return for stakeholders
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FY16 Guidance Range

EBITDA

Capex

$68.0m
$20.0m

$72.0m
$25.0m

EBITDA guidance represents
17% - 25% growth

Capital expenditures will continue
to support digital strategy including
screen conversion and
infrastructure

FY15 and FY16 capital
investments will continue to drive
earnings growth into the future

Dividend policy remains at
40 - 60% of NPATA
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IMPORTANT NOTICE AND DISCLAIMER

Important notice and disclaimer

This document is a presentation of general background information about the activities of oOh!media Limited (0Oh!media) current at the date of the presentation. The information
contained in this presentation is of general background and does not purport to be complete. It is not intended to be relied upon as advice to investors or potential investors and
does not take into account the investment objectives, financial situation or needs of any particular investor. These should be considered, with or without professional advice, when
deciding if an investment is appropriate.

oOh!media, its related bodies corporate and any of their respective officers, directors and employees (0Oh!media Parties), do not warrant the accuracy or reliability of this
information, and disclaim any responsibility and liability flowing from the use of this information by any party. To the maximum extent permitted by law, the oOh!media Parties do
not accept any liability to any person, organisation or entity for any loss or damage suffered as a result of reliance on this document.

Forward looking statements

This document contains certain forward looking statements and comments about future events, including oOh!media’s expectations about the performance of its businesses.

Forward looking statements can generally be identified by the use of forward looking words such as, ‘expect’, ‘anticipate’, ‘likely’, ‘intend’, ‘should’, ‘could’, ‘may’, ‘predict’, ‘plan’,
‘propose’, ‘will’, ‘believe’, ‘forecast’, ‘estimate’, ‘target’ and other similar expressions within the meaning of securities laws of applicable jurisdictions. Indications of, and guidance
on, future earnings or financial position or performance are also forward looking statements.

Forward looking statements involve inherent risks and uncertainties, both general and specific, and there is a risk that such predictions, forecasts, projections and other forward
looking statements will not be achieved. Forward looking statements are provided as a general guide only, and should not be relied on as an indication or guarantee of future
performance. Forward looking statements involve known and unknown risks, uncertainty and other factors which can cause oOh!media’s actual results to differ materially from the
plans, objectives, expectations, estimates and intentions expressed in such forward looking statements and many of these factors are outside the control of oOh!media. As such,
undue reliance should not be placed on any forward looking statement. Past performance is not necessarily a guide to future performance and no representation or warranty is
made by any person as to the likelihood of achievement or reasonableness of any forward looking statements, forecast financial information or other forecast. Nothing contained
in this presentation nor any information made available to you is, or shall be relied upon as, a promise, representation, warranty or guarantee as to the past, present or the future
performance of oOh!media.

Pro forma financial information

oOh!media uses certain measures to manage and report on its business that are not recognised under Australian Accounting Standards. These measures are referred to as non-
IFRS financial information.

oOh!media considers that this non-IFRS financial information is important to assist in evaluating oOh!media’s performance. The information is presented to assist in making
appropriate comparisons with prior periods and to assess the operating performance of the business. In particular, this information is important for comparative purposes with pro
forma information contained in oOh!media’s IPO Prospectus lodged with ASIC on 5 December 2014.

For a reconciliation of the non-IFRS financial information contained in this presentation to IFRS-compliant comparative information, refer to the Appendices of this presentation.
All dollar values are in Australian dollars (A$) unless otherwise stated.
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