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SMB

Telstra’s largest SMB
partner

Retail

Telstra’s largest retail

partner

21 Telstra business

100 stores
centres

who we are

energetic

/disciplined
/ competitive
cuure ———

fun

. /

R rewarding

\ honest

performance driven

Enterprise

Telstra's largest
enterprise partner

#1 Enterprise partner

Strengthened by our
recently extended
21 year partnership
with Telstra
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Revenuel up 23% to $321.2m

92
~--* e growth in all strategic channels
e FY15 revenue $601.4m
-, EBITDA!'up 25% to $33.5m

» underlying EBITDAZ up 46% to $30.4m

WHAT WE VE
DE/J V E,ZKD 4 \/ Market cap circa $S600m

in H1 FY16

1700 team members

e focused on building high performing teams

; \/ Record investment in people programs & technology

v: Interim dividend $8.7m, 5.76cps, up 40%

L from continuing operations
¢from continuing operations excluding ESP vita group morgans presentation june 2016 3




Revenue Underlying EBITDA
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growth
11.2¢cps 54.0
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it's what makes
us different

IIIIIIIIIIII

We focus on our
people

with high levels of
development,
coaching,
leadership,
and performance

We focus on our
customers

with our ability to
sell, service,
Innovate, and
generate insights:
adding value & a
reason to buy

We have a
performance
driven culture

where we measure,
monitor and reward,
driving discipline
and accountability
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three distinctive
separate channels
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il
MONTHS

36
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three distinctive
separate channels

Continue to optimise
our retail channel

we' (| continve to close the gap
between our highest and lowest

pertorming stores and teams

Transform and scale
small to medium
business

applying our retail disciplines in
the emall to medivm businese
channel

IIIIIIIIIIII

Build the
foundations in the
enterprise channel

we’ Ve seen success N mandaged and
IDI’M@QQ(ZO}’M/ cetvices, and will continue
 thege areas, ac well ac mohﬂéiy
cloud, and collaboration
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JUST
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Support our

VITAFOUNDATION P\ communiytroush

the Vita Foundation

3 |
ed over $210,00'O to various charities.
A ;,4? |
ledge 1$20 0,000 to our hero charity Act for Kids,
@ Dlt*ou 2 hildren's safety programthroughout
e \§ e S\ Australia

ommltted 1% NPAT to the foundétlon each
ﬁnanc1a1 year.
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