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MitulaGroup®
Important Notice and Disclaimer

This presentation includes “forward-looking statements.” These can be identified by words such as “may”, “should”, “anticipate”, “believe”, “intend”,
“estimate” and “expect”. Statements which are not based on historic or current facts may be forward-looking statements.

Forward-looking statements are based on assumptions regarding Mitula Group’s financial position, business strategies, plans and objectives of
management for future operations and development and the environment in which Mitula Group will operate.

Forward-looking statements are based on current views, expectations and beliefs as at the date they are expressed and which are subject to
various risks and uncertainties. Actual results, performance or achievements of Mitula Group could be materially different from those expressed in,
or implied by, these forward-looking statements. The forward-looking statements contained in this presentation are not guarantees or assurances of
future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of Mitula Group,
which may cause the actual results, performance or achievements of Mitula Group to differ materially from those expressed or implied by the
forward-looking statements. For example, the factors that are likely to affect the results of Mitula Group include general economic conditions in
Australia; exchange rates; competition in the markets in which Mitula Group does and will operate and the inherent regulatory risks in the
businesses of Mitula Group. The forward-looking statements contained in this presentation should not be taken as implying that the assumptions on
which the projections have been prepared are correct or exhaustive.

Mitula Group disclaims any responsibility for the accuracy or completeness of any forward-looking statement. Mitula Group disclaims any
responsibility to update or revise any forward-looking statement to reflect any change in Mitula Group’s financial condition, status or affairs or any
change in the events, conditions or circumstances on which a statement is based, except as required by law.

The projections or forecasts included in this presentation have not been audited, examined or otherwise reviewed by the independent auditors of
Mitula Group. Unless otherwise stated, all amounts are based on A-IFRS and are in Australian Dollars. Certain figures may be subject to rounding
differences. Any market share information in this presentation is based on management estimates based on internally available information unless
otherwise indicated.

You must not place undue reliance on these forward-looking statements.

This presentation is not an offer or invitation for subscription or purchase of, or a recommendation of securities. The securities referred to in these
materials have not been and will not be registered under the United States Securities Act of 1933 (as amended) and may not be offered or sold in
the United States absent registration or an exemption from registration.

This presentation is unaudited.
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Half Year 2016 Results MitulaGroup®

Half Year 2016 P&L Statement (Statutory Basis)

, 6 Months to 6 Months to
SeRiCUE 30 June 2016 30 June 2015

Revenues 13,587 8,898 52.7%
Cost of Sales (1,690) (1,135) (48.9%)
Gross Profit 11,897 7,764 53.2%
Gross Profit Margin 87.6% 87.3%

Operating Expenses(" (5,332) (4,758) (12.1%)
EBITDA 6,565 3,006 118.4%
Add Back of IPO Related Adjustments® 574 879 (34.7%)
Adjusted EBITDA 7,139 3,884 83.8%
Adjusted EBITDA Margin 52.5% 43.7%

Adjusted Profit for the Half Year 5,261 2,679 96.4%
Profit Margin 38.7% 30.1%

(1) Operating expenses exclude Cost of Sales. Cost of Sales is the cost of purchasing traffic for Mitula Group sites.
(2) One Off Adjustments relate to AUD 574,000 of IPO related Share Based Payments in 2016 and AUD 879,000 of Non-Financial IPO Expenses in 2015.

Source: Interim Financial Report. Prepared on a statutory basis.
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Half Year 2016 Results

Quarterly Revenue Growth

E 8.0
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9 ECPC mAdSense B New Products
< 70

6.0

5.0

4.0

3.0

2.0

1.0

0.0

Mar-14 Jun-14 Sep-14 Dec-14

38.9% Year on Year

Revenue Growth

‘ | ‘

Mar-15 Jun-15 Sep-15 Dec-15
$5.07 m

Note: Prepared on a statutory basis. Lokku Limited acquired on 8 May 2015 and Nuroa on 28 February 2016

Source: Internal Management Reports.
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Mar-16 Jun-16
$7.04 m
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Half Year 2016 Results MitulaGroup®

Quarterly Revenue by Product

June 2016 June 2015

AUD 000°s Quarter Quarter

AdSense 2,365 1,826 29.5%

Cost-per-Click 4,408 3,243 35.9%

Initial revenue from roll out

: of new growth strategy.

New Products() 267 0 na i 3.8% of June quarter
: revenue from sale of

display advertising product

to Tier 1 advertisers.

Totals 7,040 5,070 38.9%

(1) New products launched in June 2016 quarter were only display advertising products. Other new products to be rolled out include CPA in the fashion vertical, pay to list for
direct advertisers, and data products. These will occur in future quarters.

Note: Prepared on a statutory basis. Lokku Limited acquired on 8 May 2015 and Nuroa on 28 February 2016
Source: Internal Management Reports.
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Half Year 2016 Results MitulaGroup®

Quarterly Revenue by Tier(?)

June 2016 June 2015

AUD 000°s Quarter Quarter

Tier 1 — Established Markets 3,776 2,459 53.6%

Slower than average :

growth growth driven by

Tier 2 — Emerging Markets 2,984 2,376 25.6% ¢ high number of clicks in :
i Tier 2 markets being unsold :

or sold at low yields :

Tier 3 — Early Stage Markets 280 235 18.9%

Totals 7,040 5,070 38.9%

(1)  Countries that the Mitula Group operate in are segmented into three tiers as per the strategy and based on the yield per visit that the Mitula Group receives and the volume
of visits to Mitula Group sites operating in that country.

Note: Prepared on a statutory basis. Currency impact is included in these numbers.
Source: Internal management reports.
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Half Year 2016 Results MitulaGroup®

Half Year 2016 Cash Flow

AUD 000’s

178
|
Interest
Acquisition

Operational of Nuroa

Cash Flow
Operational cash
flow is 88.9% of
Adjusted EBITDA

Cash Cash
1 Jan 16 30 Jun 16

Source: Interim Financial Report.
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Half Year 2016 Results MitulaGroup®

June Qtr. 2016 June Qtr. 2015

June Quarter 2016 KPI’s

Yield / Visit 3.71 cents 3.26 cents 13.7%
Visits (m) 189.7 141.9 33.6%
Visits from Organic Search (%) 64.3% 72.6% -

Email Alert Subscribers (m) (qgtr. end) 11.0 7.3 50.7%
Click Outs (m) 276.2 198.8 38.9%
Click Outs Sold (m) 112.1 110.3 1.6%
Yield / Click Out Sold 3.93 cents 2.94 cents 33.7%

Note: Prepared on a statutory basis. Revenues and KPI's from Nestoria included from acquisition on 8 May 2015 and Nuroa from acquisition on 28 February 2016.
Will vary from historically published KPI's that were prepared on a proforma basis.

Source: Internal Management Reports.
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Half Year 2016 Results

Yield per Visit (Quarterly)

AUD

MitulaGroup®
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Note: Prepared on a statutory basis. Revenues and visits from Nestoria included from acquisition on 8 May 2015 and Nuroa from acquisition on 28 February 2016.

Source: Internal Management Reports.
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Half Year 2016 Results MitulaGroup®

Source of Visits

June 2016 June 2015
87% 1% 6.1% 0.0%
21.6%
26.9%
63.3%
72.4%
» Organic Search =Direct = Paid Search Apps » Organic Search = Direct = Paid Search Apps

Source: Google Analytics
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Half Year 2016 Results MitulaGroup®

Click Outs Generated and Sold (Quarterly)

H . o
Click Outs Generated 38.9% Year Click Outs Sold 1.6% Year
on Year on Year
Growth Growth
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June 15 June 16

3.9 cents per
click sold

2.9 cents per
click sold

Note: Prepared on a statutory basis. Clicks generated and sold from Nestoria included from acquisition on 8 May 2015 and Nuroa from acquisition on 28 February
2016. Therefore June 15 quarter includes 2 months of Nestoria and no Nuroa.

Source: Internal Management Reports.
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Mitula Group Strategy MitulaG roup°

Traditional Products Offered Mitula Group Verticals

Google AdSense

Vertical Search

» Placed on the majority of the Mitula Group vertical

search sites
Property Cars Jobs * Visitors (roughly 3%) who click AdSense ads
directed to the source site

* Google shares revenue with Mitula Group

Google AdSense Y Y Y * Revenue paid monthly to Mitula Group

Cost-per-Click Y Y Y
Cost per Click

» Advertisers on the Mitula Group vertical search
\ ) sites initially display listings free of charge

* For a cost per click fee, advertisers are able to

. 79 sites purchase higher volumes of clicks

* Revenue per click varies by vertical (property,

* 49 countries cars, jobs) and by country

* 19 languages

*  Operating under Mitula, Nuroa,
Nestoria brands

«  All countries treated similarly
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Growth Strategy

Market Segmentation

MitulaGroup®

Yield per
Visit for
Mitula

Tier 1 — Established Markets

Mature countries with clear online classifieds structure (portals and general classified sites)

Major and minor players invest in marketing (brand building and traffic generation)

Vertical search seen as a legitimate source of traffic

Mitula monetising well with clear growth potential

Example: UK, AU, UAE, DE, FR

Group

Tier 3 — Early Stage Markets
No clear online classifieds structure

Rapid growth but off a low base
Long term potential

Mitula not monetising beyond AdSense
Example: PK, NG, KE

Tier 2 — Emerging Markets
Strong growth countries
Online classifieds structure not settled
Vertical search material source of traffic
Mitula slow to monetise
Example: MX, PH, CO, BR, ID

A 4
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Page 14



Growth Strategy

Drivers of Yield per Visit

AdSense

Cost per Click

— Revenue

Cost per Acquisition

Yield per Visit — /

Display Advertising

Pay to List

— Visits
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MitulaGroup®

Drivers

* Visits
*  Click through rate
*  Average Google AdWords rates

*  Clicks generated
+  Clicks sold
* Average CPC rate

*  Clicks generated to target sites

*  Conversion to purchase rate

*  Average ticket price for purchases
* % shared with Mitula Group

+ Page impressions delivered
* CPMrates
*  Sponsorship deals

* Agents/ developers
« ARPA
+ Rate/listing or listing package

*  Number of sites (vertical search +

portals
*  Number of listings
« SEO
+ SEM

*  Brand building
. Email alert subscribers
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Growth Strategy MitulaGroup®

Yield per Visit by Tier (June Quarter)

AUD AdSense Revenue

$1.0m $12m $0.2m  $2.4m

Revenue Click Outs
$39m $29m $0.3m $7.1m 80.3m 1821m 13.8m 276.2m

% Click Outs Sold

Yield per click (cents) —
64.0% 31.4% 27.5% 40.6%
6.7 24 2.6 3.7

Yield per Click Out (cents)

4.7 2.7 3.5 3.7

Visits T
57.2 121.5 0 189.7 High volume of visits generated
but low volume of click outs sold
N Total - udes all CPC. AdS g sut and at low yields means tier
( ) Otal revenue Incluaes a , €ense and Nnew proauct revenues monetisation iS nOt being
Source: Internal Management Reports (June Quarter — 3 months to 30 June 2016) maximised
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Growth Strategy

Comparative Yields per Visit

Tier 1 — Established Markets

1.20

AUD

1.00
0.80

0.60

0.40
) I I

0.00
Mitula Tier Zoopla IS24  Rightmove REA
1 Eu rope Australia

o

MitulaGroup®

Tier 2 — Emerging Markets

Mitula Tier LATAM iCar iProperty
2 Auto

Source: REA Group Investor Presentation, Zoopla Investor Presentation, Scout24 Investor Presentation, Rightmove Investor Presentation, Mitula Group Internal Management

Reports, LATM Auto Investor Presentation, iCar Investor Presentation
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Mitula Group Strategy MitulaG roup°

Tier 1 Growth Approach

Cost per Click Initiatives

Vertical Search

* Increase size of sales team servicing Tier

_ 1 markets
Property Cars Jobs N?W + Allow all Tier 1 advertisers to self serve —
Verticals i.e. purchase clicks directly from the Mitula
Group

» Use increased competition for clicks to

Google

Angnse Y Y Y drive up volume of clicks sold and the yield
per click

Cost-per-Click v Y vy TBD Display Advertising Initiatives

(CPC) « Launch range of advertising products on
Tier 1 sites whereby existing CPC

. advertisers can purchase branding options
Display % % % or can on-sell these products to their
Advertising advertisers

\_'_l

New verticals
added to leverage
existing visit into
new segments and
thus increasing
yield per visit
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Growth Strategy

Example Branding Options

Display / Banners

Mitula® =- | rese o[ [ ] et

5.67,845 propertes.

Pep————
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6303 11 1 B +
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Special Branding Options

MitulaGroup®

(o) ! Building Surveyors - R &C
London and South East England
) Dommington St, London

Rights To Light

Party Wall Services

Duapidations
Bullding Surveys

2 Bed Flat For Sale Goodmans Flelds Aldgate

London 2 bedrooms

£899,99

Or rall to local attractons such as london bridge, the gherkin, st
katharine docks

Sponsored 1

014 in PropertyPigegn

1Bed Flat For Sale Goodmans Flelds Aldgate

London 1 bedroom

£560,040

v Access on foot, by taxi, tube of rail to local atiractions such as
london bridge, the gherkin, st katharine docks, spitalfields and the
barbican.Approx 411 sqit

[

Sponsored

4 in PropertyPigegn

| services [

Flat To Rent In Mackdin Street

Flat For Sale Leman Street Aldgate £510.0K
London

Major business institutions including the gherkin, london stock
exchange and the bank... Silk house atgoodman's fields is located
n zone 1, close to london’s financial

Simiar flats: £

23-Jan-2

5 in PropertyPigeon

Interesting Facts
about London Flats
Gherkin

We have 3 flats for this
saarch in the last 24 hours,
13in the pastweek, 33in

W Aast fasninht and 47 in

Page 19



Mitula Group Strategy MitulaG roup°

Tier 2 Growth Approach

Cost per Click Initiatives
Vertical Search Portals , )

* Allow all Tier 2 advertisers to self serve —

i.e. purchase clicks directly from the Mitula
isti Grou
Property Cars Jobs EX|s_t|ng g
Verticals « Use increased competition for clicks to

drive up volume of clicks sold and the yield

Coonl per click
oogle
AdSense Y Y Y N . . o
Display Advertising Initiatives
» Launch range of advertising products on
Cost-per-Click y . . . Tier 2 sites whereby advertisers and third
(CPC) parties can purchase branding options or
can on-sell these products to their
advertisers
Display % Y Y Y _ o
Advertising Pay to List Product Initiatives
+ Traditional portal type products that allow
. end customer (agents, developers,
E?g dtSCI;S'St ? ? ? Y employers, car dealers, private sellers) to

advertise directly on Mitula or any portal it
owns or works with

l_'_l

Launch portals in selected Tier 2 markets
to leverage high volumes of visits to
Mitula sites and capture the much higher
underlying yield per visit to portals
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Mitula Group Strategy

Indeed Example

Overview

Globally the largest search engine in the jobs
space

Acquired by Recruit (Japan) for ~USD 1bn in 2012
Operates in 60 countries and 28 languages

Started as an aggregator of jobs boards (same as
Mitula Group)

In 2010, started to go direct to source advertisers in
the US and has become the dominant job board at
expense of Monster and Career Builder

Subsequently has gone direct in the UK and
Canada while still aggregating listings in the other
markets

Indeed starting to monetise 13 additional countries
using the same approach as the US / UK/ Canada

Uses combination of marketing approaches to build
traffic including branding in select markets

Monetises the employer through either CPC or cost
per lead campaigns — similar to Google whereby
employer sets a budget for clicks or leads

Also monetises the candidate resume database,
featured employers and content distribution (similar
to AdSense)

September 2016 Analyst Presentation

MitulaGroup®

Outcome

~180 million unique visitors per month

Revenue of ~AUD 1.1 billion for 12 months to 31
March 2016

84% year on year revenue growth rate (over 2015)

Recruit projecting 50-60% p.a. revenue growth rate
for next 3 years

~80% of revenues from the US

2,400 employees and growing — many in sales
positions

‘indeed
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DotProperty Group Acquisition MitulaGrou p°

DotProperty Group and Tier 2 Growth Approach

DotProperty Group Acquisition Rationale
Vertical Search Portals ) , L
+ Tier 2 markets generate high visitation but

have low yields per visit

Portals monetise visits at significantly
higher rates than vertical search sites

Products Property Property

Google v v . N South East Asian markets — many of which
AdSense are Tier 2 markets

+ DotProperty operates property portals in

» Dot Property’s customers are the end
advertiser (agents and developers)

Cost-per-Click Y Y Y N » DotProperty has an established on the
ground team in Thailand and the
Philippines
Display » Mitula Group has significant expertise on
- Y Y ? Y fi q : v portal
Advertising operating and growing property portals

* Mitula Group will help increase traffic to
the DotProperty sites thus increasing yield
Pay to List o o 5 Y per visit for the Group from these markets

Products

7 dotproperty

MOVING ASIA ONLINE
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DotProperty Group Acquisition MitulaG roup®

DotPropert Group Overview

Launched in 2013
A t 2016
» DotProperty Group operates 10 property portals _

covering nine South East Asian markets Agents (Paying / Trial) 20207
* Thailand (2 sites)
. Philippines Developers 1,278
* |ndonesia Listings 568,821
+ Malaysia Visits 825,043

» Singapore
Page Views 2,690,009
* Laos

» Cambodia

* Myanmar . -
Key Financials -
* Vietnam

+ Head quarters is based in Bangkok with an office in Revenue y/e 30 June 2016 $1.7m

Philippines Growth rate vs pcp (y/e 30 June 16) 123%
* Monetises sites through a combination of pay to list

products for agents and developers primarily in Revenue run rate (Jul/Aug x 6) $2.6m
Thailand and the Philippines

- Total of 50 employees Forecast EBITDA break even Dec 2016

Source: DotProperty management reports
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DotProperty Group Acquisition MitulaG roup®

DotProperty Operating Markets Overview

Population (m) 9% Penetration % Year on Year « High volume of property
el Growth transactions (regionally
68 29

Thailand 42.6% 6.2% greater than Australia)
* High levels of spend on

Phlllppines 101 45 44 6% 4.4% property adverﬂsmg

Vietnam 94 49 52.1% 3.3% * Low levels of property
advertising online (but

Indonesia 256 53 20.7% 6.5% growing)

. o . » Highly mobile centric

Cambodia 16 2 12.5% 7.9% users

Laos 7 1 14.3% 4.7%

Myanmar 57 2 3.5% 6.1%

Singapore 6 5 83.3% 2.0%

Malaysia 31 21 67.7% 2.2%

Total 636 207 32.5% 4.7%

Source: CIA Factbook, www.internetlivestats.com
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DotProperty Group Acquisition MitulaGrou p°

Comparative Yield per Visit for DotProperty Markets() (June Qtr)

AUD
Quarterly Revenue ($000’s)
554
513
AdSense
Pay to list
Yield per Visit (cents) revenue — agents
/ developers
17.1 378 CPC
Mitula Group DotProperty Group
/
4.6 Quarterly Visits (000’s)
Mitula Group DotProperty Group @
For Jul/Aug 2016,
DotProperty yield
per visit was 22.7 3 242
cents
(1) For the Mitula Group — only data for the property verticals in the same countries as the Mitula Group DotProperty Group

DotProperty Group operates in — Thailand, Philippines, Indonesia, Malaysia, Singapore,
Myanmar, Laos, Vietham, Cambodia

Source: DotProperty management reports, Mitula Group management reports
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Growth Strategy MitulaGroup®

Comparative Tier 2 Emerging Market Yields per Visit

0.60

0.50

AUD $ per visit

0.40
0.30
0.20

0.10

oo N

Mitula SE Asia LATAM Auto iCar DotProperty iProperty

Segment Property Only Cars Cars Property Property

Note: Yield per visit for DotProperty was 17.1 centrs for 3 months to June 30, 2016 and then 22.7 for July / August 2016

Source: REA Group Investor Presentation, iCar Investor Presentation, LATAM Auto Investor Presentation, Internal management reports
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DotProperty Group Acquisition MitulaG roup®

Experienced Team to Deliver Portal Growth

Experience

Board » Simon Baker, Chairman, is the former CEO and MD of the REA Group, the former Chairman
of the iProperty Group (operating in SE Asia), and investor in and advisor to numerous
emerging market property portals

» Sol Wise is the former Financial Controller of the REA Group

» Gonzalo Ortiz is the co-founder of Spanish property portal, Globaliza

C-Level » Gonzalo del Pozo, CEO of Mitula Group, is the co-founder of Spanish property portal,
Globaliza
DotProperty » Ben Neve, the founder of DotProperty, will become the General Manager of South East Asian

Property Portal Operations
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DotProperty Group Acquisition MitulaG roup®

Deal Structure

« Acquired for A$11.0 million

« A%4.3 million in cash

6.7 million Mitula Group shares at an implied issue price of A$1.00
» Share issue

» 60% of shares issued on completion

* 20% of shares issued in 1 year

» 20% of shares issued in 2 years

» All shares subject to voluntary escrow
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Fashion Vertical Launch MitulaG roup°

Fashion Vertical and Tier 1 Growth Approach

Fashion Vertical Launch Rationale
Vertical Search

» Mitula Group is able to direct traffic to the

Google new fashion vertical search site at minimal

AdSense Y Y Y N extra cost

» Fashion vertical search is monetised on a
cost-per-acquisition (CPA) basis whereby
Costner-Click Y Y Y N most stores share a percentage of
SRS revenues generated in the first 30 days
from visitors directed to their site from

* Mitula Group is monetising Tier 1 markets

Fashion segment is rapidly growing in all
Tier 1 markets that the Mitula Group
operates

Mitula
gldSpI?tY . Y Y Y ? » Mitula Group hired Spanish team from a
verising small Spanish based fashion vertical to
build the Mitula Group site
Cost-per- N N N v » Prototype for launch to other Tier 1
Acquisition countries
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Fashion Vertical Launch

Overview of the Mitula Fashion Site

<

J

f

}

Mitula©

\

WOMAN MAN ACCESSORIES HANDBAGS CLOTHES SHOES SALES BRANDS I

L

i

Find fashion you are P
oking for, your trusted -~ ¥

P
stores L P g A

WOMAN ‘ I MAN J ; »

MitulaGroup®

Fashion Vertical Overview
» Spanish market only
» Operates under Mitula brand

» 380,000 listings from 50 online
stores

* Linked to existing www.mitula.com
site with 3.2 million Spanish visits
per month

~1[x]

-
Mltulao WOMAN MAN ACCESSORIES HANDBAGS CLOTHES SHOES SALES
ACCESSORES fashion / Woman
HANDBAGS
Woman
SHOES
262,156 products 45 stores
Price v | Colors v | beands v [ shops.
‘ l
Esprit - Espet gray fabrc pants. Esprit - Espot pent shirt coral
32,95 C 5996-€ €29.95
GAP GAP Pants true Indgo fatnc Dorsttyy Perking  Dorcthy Perkins wil
€39.95 1595 €
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Outlook

Outlook for Second Half Year 2016

Tier 1 — Established
Markets

Tier 2 — Emerging

Markets

Tier 3 — Early Stage
Markets

Financials

MitulaGroup®

AdSense to grow in line with growth of traffic to sites
Continued growth in sales of clicks and yield per click sold

New revenues streams emerging — especially display advertising revenues

AdSense to grow in line with growth of traffic to sites

Roll out of new vertical search sites in select countries under Nuroa and Nestoria brands
Sales of clicks and yield per click sold to be flat

New revenue streams emerging as display and pay to list products rolled out

Strong increase in portal revenues following acquisition of DotProperty Group

AdSense to grow in line with growth of traffic to sites
Continued nurturing and growth in traffic and content

Roll out of new vertical search sites in selected countries under Mitula brand

EBITDA margin to be in the 45% - 50% range for the full year
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Business Overview

MitulaGroup®

Paid Search Advertising Industry Overview

Online Advertising Expenditure - 2010 to 2018

Global Paid Search Advertising Expenditure - 2012 to 2018

250,000

200,000

150,000

$ millions

100,000 -

50,000 -

2010 2011 2012 2013 2014 2015 2016 2017 2018

M North America M AsiaPacific ™ Europe M Middle East & Africa ™ Latam

$ millions

80,000

70,000

60,000
50,000
40,000
30,000 -
20,000 -
10,000 7

2012 2013 2014 2015 2016 2017 2018

The Mitula Group operates in the global online advertising
industry:

. Second largest advertising platform after television;

. Expenditure on online advertising is projected to
increase to $196 billion by 2018; and

. Asia Pacific is one of the fastest growing regions.

Paid search advertising, the segment the Mitula Group
operates in, is the fastest growing online advertising format:

Accounts for 40% of the total online advertising
expenditure globally;

Expected to grow to $74 billion in 2018 — a growth rate
of 8% p.a.; and

Paid search expenditure in the Asia Pacific is expected
to grow at 12% p.a., and in Latin America at 18% p.a.,
between 2014 and 2018.

Source: Frost & Sullivan estimates based on IAB Online Advertising Expenditure reports; Frost & Sullivan forecasts

Half Year 2016 - Market Update
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Business Overview

Operational Countries

O AFRICA
US, Canada, Mexico,
Chile, Brazil, Argentina,
Colombia, Peru, Venezuela,
Ecuador, Panama
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MitulaO @) nestoria

O AFRICA

MitulaGroup®

NUR 83

@ dotproperty

MOVING ASIA ONLINE

EUROPE

O Spain, UK, ltaly, France,

Germany, Netherlands,
Portugal, Belgium, Austria,
Russia, Switzerland,
Poland, Romania,
Turkey, Ireland
Denmark, Sweden

\ “F Ly

MIDDLE EAST Ts==___

India, Hong Kong,
Malaysia, Singapore,

v Philipines, China,
Indonesia, Pakistan,

Arab Emirates,

Morocco, South Africa,
Kenya, Tunisia, Nigeria

Vietnam, Thailand, 4 /

Cambodia, Laos,

Myanmar
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Mitula

How Vertical Search Works

Homes for rent and

Listings from for sale in Australia
FeeniimeniemtN advertiser sent to
$1,295,000 Mi
itula
mn:;:l;mv:;ﬂ?:h & Fumiture m User makes
DA approved 2 lot sub division Opposte
Ietorcel Richmond Park Prime mein strest a search
location on 564 sqm block 3 Iivin Top locations req uest

P L.
&—
User reviews search
e results and clicks
AdSense or listing

any ¥ epartmenns mocer meitourne Araed teain

DOMaAIN v M Mewiome Sew Sor PosGuce FncAgem  Nes  Bog e Commenel  Peoe e AS

Mitula

B apartmests  Mitis > Aowirects > Aswtmacts Metcure » Apariments Moders Mebosre Scrtiy Mestrelevastfist

User clicks on ——
listing (“Click Out”) T R A R e S S n m i e
and redirected to
original listing

details
sy —
o . User clicks
= \ i
AdSense
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Business Overview

Google AdSense Ads

Mitula

Any

8,630 apartments Mitula >

v

Property Cars

apartments modern melbourne

apartments modern melbourne

Queries related to “spartments modern melbourne”: aparments melbourne, houses Melboums, offices melbourne, lands melbourne, houses private school Melboume, new 2 bedroom properties southbank, retal
Investment cockiands, unfumished 3 bedroom east melbourne, apanments modem melbourne footscray, spacious modem apariments southbank, townhouses moden kitchen dockiands, modem apartments east

melbourne

Sponsored ads

Meilboume, Victoria

Choose an option
To Rent
For Sale
Holiday Rentals
Roommate

Location
Victoria

Any
Melbourne
Southbank
North Melbourne
Cariton

Port Melbourne
South Yarra
East Melbourne
Docklands
meibourne

Last updated
One day ago
One week ago
15 days ago

(4,374)
(2,536)
(69)
(41

(6,631)

(4,737)
(492)
(239)
(174)
(151)

an
(56)
(50)
(42)

>

Melboumne, Victoria

> Apartments Modern Melbourne

Jobs Country Australia v

Advanced Search “

Sortby Mostrelevant first v

Melboumne, Victoria Melbourne, Victoria Melbourne, Victoria

.+ Renovations Melbourne - supagroup.com.au

Free Professional Consultation & Design. Find Out More!
“HIA

Fully Insured - 40 J 40 Years
Senvices:

House Extensions. Froe Design Service

Renovatons Clant Reviews

Contact Us.

v New Melb

-1,2,3 &4 Bedroom Apts and Homes
Inspired by Heritage. Enquire Now.

Wide-board oak floors * Floor 10 ceiling glazing - 10 km from the CBD - Numerous retall precincts
1645 Malvern Road, Glen Iris.

Luxurious Tower In The Heart Of Melbourne's Cbd Close To Rmit, Melbourne Uni, Vic Market A...

| $589,000
Melboume - Apartmant - 2 bedrooms - 2 bathrooms
Vi ¥ apartment which

21/06/2016 in Domain Sale

September 2016 Analyst Presentation

To rmit, melbourne

MitulaGroup®

The Mitula Group displays
Google AdSense
advertisements on its
websites.

Google AdSense
advertisements are
administered, sorted, and
maintained by Google and are
targeted to the website’s
content and audience.

The Mitula Group and Google
share in the revenue generated
by users of website clicking on
these advertisements.

Google AdSense
advertisements are usually
displayed on Website at the
top of the search results and
on the right hand side of the
search results.

The Mitula Group has a
Premium AdSense publisher
account that enables it to
customise the format and
placement of the Google
AdSense advertisements.
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Business Overview

Direct CPC Revenue

15 days ago.
One month ago

Max price: §
7 Customise

$0 - $75,000
$75,000 - $150,000
$150,000 - $226,000
$225,000 - $300,000
$300,000 - $375,000
$375,000 - $600,000

+ See more...

With Pictures (8.450)

Apartment (6.335)
House (130)

Flat (128)
Studio %)
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MitulaGroup®

The Mitula Group displays
advertisers’ listings on its websites,
initially free of charge. Those
listings may only receive a limited
number of click outs.

If an advertiser would like to receive
more click outs than the limited
number provided free of charge, the
advertiser must pay the Mitula
Group, on a ‘cost-per-click’ basis, to
receive those additional click outs.
This is referred to as Direct CPC
Revenue, contributed by a paying
advertiser.

The amount paid per click out by a
paying advertiser varies by vertical
(real estate, employment, motoring)
and by country.
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Contact us

Gonzalo del Pozo
CEO

gonzalo@mitulagroup.com

HQ:

Mitula Group Ltd.

Enrique Granados 6, edif. B
28224 Pozuelo de Alarcon
Madrid, Spain

+34 917 082 147

MitulaGroup

Simon Baker
Chairman

simon@mitulagroup.com




