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Investment highlights @

— The number #1 dedicated online auto classifieds and content platform in Latin
America (ex Brazil) with operations in six countries

— Management team has unrivalled experience in founding, developing and
monetising online classifieds businesses in Latin America

— Strong shareholder register and well aligned Board and management team
(combined shareholding of c. 43%)

— Significant growth in intellectual property with 56 products launched in 2015 alone
— Clear path to profitability with strong investment in key regional markets to date

— Attractive macroeconomic fundamentals underpin long term growth of the Latin
America auto classifieds industry

THE LEADING LATIN AMERICA BASED ONLINE AUTO CLASSIFIEDS
AND CONTENT PLATFORM WITH A CLEAR PATH TO PROFITABILITY
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Corporate snapshot

LatAm Autos is the leading dedicated online auto classifieds and content platform with operations in six countries in Latin

America — Mexico, Argentina, Ecuador, Peru, Panama and Bolivia

Company overview

= The #1 dedicated online auto classifieds and content platform in
Latin America (ex Brazil) with operations in six countries

= Management team has a strong track record of local digital
technology success and is based in country

= Significant growth in intellectual property with 56 products
launched in 2015

= Strong shareholder register with well aligned board and
management team (~43% shareholding)

Financial information

Share price (23-Sep-16) AS0.18
Number of shares? 310.3m
Market capitalisation AS$55.8m
Cash (30-Jun-16) AS12.7m
Debt (30-Jun-16) Nil
Enterprise value A$43.1m

1 Asat30June 2016, includes escrowed securities

Top shareholders

Tim Handley, Gareth Bannan

0,
Founders of LatAm Autos 16.2%
Michael Fitzpatrick o
Non-Executive Director 12.1%
Simon Clausen 0
Non-Executive Director 8.5%
New York based investment manager 4.4%
Jorge Mejia Ribadeneira 3.59%
Co-Founder and Chief Executive Officer 270
Jacobo Moreno o
Chief Technology Officer 2.0%
Share price performance
Price (Acps) Volume (m)
40 4.0
30 3.0
20 2.0
10 1.0
Sep-15 Nov-15 Jan-16 Mar-16 May-16 Jul-16 Sep-16
Volume (RHS) Latam Autos S&P/ASX All Ordinaries (rebased)

QO LATAMAUTOS




Board and management team

LatAm Autos’ Latin American-based management team has unrivalled experience in founding, developing and monetising
dominant online classifieds businesses in Latin America

= Highly credentialed and well aligned board and management team with ~43% shareholding

= Management team located in-country and has an extensive track record of building successful digital businesses in Latin

America

Board of directors

e
D
o
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Tim Handley - Executive Chairman

= Co-Founder and Executive Chairman

= 14 years entrepreneurial, M&A (Gresham Partners & UBS
Investment Bank), equity and debt capital markets experience
(including 7 years in Latin America)

Michael Fitzpatrick - Non-Executive Director

= Founded Hastings Funds Management

= Director of Carnegie Wave Energy (ASX: CWE), Infrastructure
Capital Group, Chairman Pacific Current Group (ASX: PAC),
Commissioner and Chairman of the Australian Football League

Simon Clausen - Non-Executive Director

= Qver 17 years experience in high growth technology businesses
in both Australia and the United States

= Founder and CEO of PC Tools

= Foundinginvestor and NED of freelancer.com (ASX: FLN)

Colin Galbraith - Non-Executive Director

= Special Advisor to Gresham Partners

= Chairman of CARE Australia

= Previously a Director of Commonwealth Bank of Australia
(ASX: CBA)

Latin American specialist management team

Jorge Mejia Ribadeneira - Co-Founder and CEO

= Founder of multitrabajos.com, Ecuador’s foremost jobs search engine
acquired by Navent (Tiger Global)

= As Founder and CEO of Grupo Centrico, founded Evaluar.com (Latin
America’s leading HR evaluation company) and Seguros123.com

Gareth Bannan - Co-Founder and CFO
=  Twelve years M&A, capital markets and financial management experience
(including five years in Latin America)

=  Former head of corporate finance for the investment company that owns
one of Brazil’s largest online property classifieds

Ariel Cilento - COO
= Former Mexican country manager for Dridco, one of Latin America’s leading
digital media companies

= Previously Vice Presidentand Country Manager for Bumeran.com, a leading
online employment classifieds business in Latin America

Jacobo Moreno - CTO
= Leadingtech entrepreneurin Ecuador, former CTO of Grupo Centrico

= Founder of PatioTuerca.com, the largest car classified portal in Ecuador,
Bolivia and Panama

= Founded Vivel.com, one of Ecuador’s leading real-estate portals
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Asset overview and key statistics

LatAm Autos is the leading dedicated online auto classifieds and content platform (ex Brazil) with operations in six countries
across Latin America

Q LATAMAUTOS  1H 2016 key metrics vs pcp “LatAm Autos an emerging giant...[the company] is rapidly
growing to become the region’s dominant player for auto
Strong cash position: A$12.7m as at 30 June 2016 classifieds”

Classified Intelligence Report Jan-16
Revenue — 3,028 Monthly dealers m
AS$3.9 million (1H16) using LAA’s Platforms i\x
+45% +93%!
\«55\
Regional brands and

Monthly sessions Monthly unique visits q’FLUT{‘
5.6 million B business model

s m " A

10.0 million
+33%!

\

107,481 ~573,000

6% ° _,z'i el | @ AUTOFoco.com
¢
| )
!. @ TODOAutos.pe

® 000

Monthly leads @ Social media followers &) SEMINuevos.com

Listings Total email ||
~186,000 subscribers | j
+74%! 1.6 million \ ]

ECU
0| & PATIOTuerca.com
lI Motorbit.com

1 Year-on-year growth as at 30-Jun-16 @ LATAMAUTOS 5
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Corporate history

LatAm Autos has a strong track record of delivery since IPO in December 2014 with numerous technology and corporate
milestones achieved

®------- Successful execution of 56 technology rollouts in 2015 - - - - - - ®
Launch of PTX  Official re- Launched User reviews Launched new PTX Live now in
technology launchin Peru Valuation Tool (MVP)launch mobile app all our territories
® ° . ’ . °
: : | Launch of : : |
! Launched ! Launched public \  New Car | : Launched PTX  Launch of MotorChat
Technology I Motorbit ! ! Catalogue I Live in Ecuador and MotorDealer
consumer app (MVP) I
milestones | ° | PY | 'Y | | 'Y ]
I I
I L : ! L I : I
| | | |
I I I I ! ! : : : :
! N
=
JAN FEB MAR APR MAY  JUN JuL AUG SEP  OCT NOV DEC | =1 JAN FEB MAR APR MAY  JUN JuL AUG SEP
! | I | ' 1 1 1 1
c | ° ! ° | s ! s :
m?;:sc;roa::s : Sales contract I Successful : Offline marketing : Free magazine :
: : with the largest : AS20m capital : campaignslaunched | launchin Mexico
I autos company | raise : in major markets | |
| in Ecuador ! i : :
: I : I I
| |
° ¢ ¢ ® ®
Restructure of Commenced Signed sales Successful launch Monthly
Argentinian business Motorbit contract with for both magazines revenue
monetization Mexico’s biggest in Ecuador and record
bank insurance Peru
division
e | ; o
'l ma = K ™ = Q My svovleer FTY
Mexico Ecuador Argentina Peru Panama Bolivia PTX Live -
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Revenue model

LatAm Autos generates revenues from its online and offline platforms across five key streams

1 Current revenue streams

Advertising = Dealers and service companies

= Display banners, content and
premium content

Dealer = Service used by automotive dealers
subscriptions

= Offline classifieds
= Magazine revenues and advertising

Private listings = Users pay listing fees
= Depth products

= OEM manufacturers
= Car dealers
= Finance and insurance companies

1  Includes Ecuador and Panama for the purposes of this analysis

2 1H16 Revenue Breakdown by Type (%)

6%

7% m Advertising

= Dealer
47% subscriptions

Offline

17%

= Private listings
Leads
23%

AS$3.9m total

1H16 Revenue Breakdown by Country (%)

6%
33% ® Argentina
26% = Ecuador’
Mexico

® Peru

35%

assomtotal @) LATAMAUTOS 7
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Peru Ecuador M Mexico
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W Argentina
Total dealer base has increased 93% vs PCP

W Argentina Peru Ecuador M Mexico

Website traffic has increased 33% vs PCP

M Argentina Peru Ecuador M Mexico

Total listings have grown 74% vs PCP

u
Ecuador includes traffic and listings from Patiotuerca in Bolivia and Panama, PCP refers to month of June in 2015 and 2016

Sessions includes mobile App and YouTube traffic

1
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Market leading technology platform

LatAm Autos has developed and acquired market leading digital platforms with a strong focus on Latin American demand. PTX
Live was recently released and enables real time chat functionality between car buyers and sellers on its marketplace

@ LatAm Autos is committed to providing leading Rapid uptake of PTX Live (weekly chats)

edge mobile technology solutions to its users

April —----------------m - > July
ey Through PTX Live, LatAm Autos now has live 20,000 18,882
Q) chat functionality among its portfolio of
e websites to revolutionize how marketplace 15,000
users interact in real time

o 10,000

B — 70% of smart phone users (and growing) in < 430
Latin America use instant messaging apps, the 5,000 '
o highest rate in the world 1,311

) _1/ 2,708

e Desktop Android iOS

will be mobile advertising

In Mexico, by 2020 75% of all digital advertising

Macro drivers
|

of other regular apps

L\ Messaging apps have 4.7x the daily sessions

Six of the top ten most popular mobile Apps
are now messaging apps
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Summary market opportunity

m Macro Trends

Used Car
Market

Advertising
Market

LAA is exposed to a huge population, ten times larger than Australia
GDP per capita in most of LAA’s markets is driving high growth in passenger vehicles ownership

Total vehicles per capita very low versus Australia and USA

LAA offers a large population of internet users, around six times that of Australia’s

Smartphone and internet penetration are at an early stage, acceleration of internet penetration expected
to be much faster than developed markets due to accessibility of mobile devices

In 2015, LAA estimated total used car market size reached A$13.1 billion
carsales.com.au in Australia currently captures 10 to 12% of all used car market related income?

LAA is exposed to a regional automotive advertising market of ~A$1.8 billion, the fastest growing advertising
market in the world

17 out of the top 100 companies in the world by advertising expenditure are auto companies?
carsales.com.au in Australia currently has around 18% of market share in online automotive advertising?!

1 iCar Asia’s 1H 2015 Investor Presentation (carsales.com.au owns 20.2% of iCar Asia) @ LATAMAUTOS 10

2 Source: Adbrands.net




Market opportunity — Macro trends

1 2015 population (m) p GDP per capita (USS) 3 Car penetration (%)

250 226 +10x 15,000 100%
200 12,000 80% 74%
150 ] 3,000 60%
100 6,000 40%
24%
50 23 3,000 20% "". """""""""""""
LAA Markets Australia LAA Markets LAA Markets
® Mexico Ecuador W Peru ® Mexico Ecuador B Peru B Mexico Ecuador W Peru
Bolivia Panama Argentina Argentina Panama Bolivia Argentina Panama Bolivia
——————— LAA Weighted Average ======= |AA Weighted Average

------- Australia Average

=  Population in the countries in which LatAm Autos operates is around 10x larger than Australia’s population

= LAA’s weighted average GDP per Capita of ~USS9,000 is almost double the USS5,000 threshold that indicates an economy’s
vehicle ownership enters a high growth stage?!

= Low car penetration in LAA’s markets (24%) offers huge room for expansion compared to Australia’s (74%)

Sources: CIA Factbook, OICA
1 Source: “Vehicle Ownership and Income Growth, Worldwide: 1960-2030”, J. Dargay, D. Gately, M. Sommer, 2007 @ LATAMAUTOS 11




Market opportunity — Connectivity

1 Internet Penetration 2014 2 Smartphone Penetration Internet Users (million)

100% 100% 120 109 +ox
85%
80% . oooooTmmmmITTTr 80% -=----o--m oo 78% 100
cox oo , .
____________________________ 48% 41% 60
40% 40% TTTT T TTTTTTEIE T T TS
40
o 19
20% 20% 20 ]
LAA Markets LAA Markets LAA Markets Australia
H Mexico Ecuador H Peru m Mexico Ecuador H Peru B Mexico Ecuador B Peru
Argentina Panama Bolivia B Argentina Panama Bolivia Bolivia Panama Argentina
——————— LAA Weighted Average -=====-- LAA Weighted Average
------- Australia —=======Australia

= Internet and smartphone penetration in LAA’s markets are at an early stage compared to Australia’s, accelerated growth
is expected to close the gap in the following years

= LAA has a population of internet users of around six times greater than Australia’s

Source: eMarketer, US Media Consulting @ LATAMAUTOS 12




Market opportunity — New and used car market

Mexico Light Vehicle New Car Sales Growing Strongly?

(Accumulated sales as of July of each year)

New car sales (‘000)

1,000
12.0% 854
800 CAGR
600
400
200

Jul-10 Jul-11 Jul-12 Jul-13 Jul-14 Jul-15  Jul-16

Growing Number of Passenger Cars in Use?

Passenger cars (million)
40

6.2%

CAGR
30

20

10

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015

B Mexico Argentina M Ecuador Peru M Panama Bolivia

1  Source: AMDA (Asociacion Mexican de Distribuidores de Automotores)
2 OICA, 2014 and 2015 extrapolated using each country’s GDP growth

Auto Financing in Mexico Increased 25% as of Jul-16?
(Accumulated financing as of July of each year)

Car Financing (‘000)

475

500 17.7%

CAGR
400 373

295
200 g 280
214

oo | 178
100

Jul-10  Jul-11 Jul-12 Jul-13 Jul-14  Jul-15  Jul-16

LatAm Autos’ Largest Market is Poised for a Consumer Boom
and Digital Market Expansion

= “Digital ad spendingin Latin America is set to reach new heights this
year, according to eMarketer’s latest forecast for ad spending around the
world. In Mexico, for example, digital will account for nearly a quarter of
total media ad spending this year “-2016

= “Total media ad investments will rise faster in Latin America than in any
other region worldwide through 2019, according to the latest eMarketer
forecast of ad spending around the world”

= “Peruis also home to the fifth-biggest internet user market in Latin
America”

= “Digital ad spending in Mexico is set to rise by double-digit rates through
at least 2019”

Forbes = “Fitch projects private consumption to rise thanks to lower inflation of
just 3%” [Mexico]

B(O(G = “Yearsof economicstability are translating into bullishness over the
future among surveyed consumers” [Mexico]

QO LATAMAUTOS 13




Global online auto classifieds businesses

The auto classifieds peer universe has a distinct split between high growth emerging market businesses and established
market peers with higher equity valuations
= Significant variation in the scale of listed global auto classifieds peers with 6 peers holding market capitalisations >AS1bn

= Scale of peers highlights the potential for LatAm Autos to build equity value in the high growth South American auto
classifieds market

= LatAm Autos stands out relative to its listed peers as having a dedicated, in-country management team with a track record of
digital business success in Latin America

Market capitalisation (ASm)

6,840
4,995
3,693
2,866 2,901
1,627
423
56 93
— 1 auto 2 —— - Nl
QLAAMAITOS  [car @ WebMotors® TRADER.ca BitAutoB%  carsales ;ﬁmﬁﬁﬁ - aAutolrader
(Latin America) (Malaysia, Thailand, (Brazil) (Canada) (China) (Australia) (China) (Germany) (UK)
Indonesia)

Source: Bloomberg as at 23 September 2016
1 Based on an average of broker valuations grossed up to 100% value (Ord Minnett, Deutsche Bank, Morgan Stanley, Commsec). (USD/AUD 0.69)

2 Based on the acquisition value of Trader Corporation (autoTrader.ca) by Thoma Bravo for C51.575bn announced 1 July 2016 (CAD/AUD 0.968) @ LATAMAUTOS 14




Trading comparables

LatAm Autos trades at a 52% discount to its closest peer iCarAsia and at a 56% discount to the high growth peer group
average

EV / revenue multiples (CY16E)

Early stage / high growth online companies Mature online companies
______ Early stage peer average —————— Mature peer average
10.1x 8.8x
20.1x
17.2x
12.6x 12.4x
11.0x 11.3x
10.3x
————————————————————— R 9.3x
8.6x
72 73 TP T TS TR T
6.0x 6.2x
4.4x
3.1x
2.2x

g s g £ & 4 me ¥ OB /8 & 3 8
S 0 e £ g il e N § F (7O o3 5 £
s n S - T o; z 5 #s 4 P E: < Qﬁ 5
- £ S E g 0 : e @ g s § Y @
|E | = § o 'q (8] tﬂi “ L
J - e u 5 @
\/ 1 1,2

Source: Bloomberg as at 23 September 2016
1 Multiples based on CY15A revenue due to lack of forecast financials

2 Enterprise value as per prospectus @ LATAMAUTOS 15




Peer operating stats comparison

LatAm Autos trades at a 87% discount to WebMotors average broker valuation

QLAAMAUTOS  (@WebMotors  Sarsalescomau’ FRONT:ER

Countries Mexico, Argentina, Ec'ugdor, Brazil Australia 19
Peru, Panama, Bolivia
Number of Languages 1 1 1 Various
Combined Population 2015 (m) 226 204 23 829
Financial year 2015 revenue (ASm) 6.7 39.52 235.42 3.53
Current Listings (‘000)* 186 276.6 225.6 1,162
Unique Monthly Visits (m)> 5.6 7.7 1.4 17.8
Auto Advertising Market Size (USSm)® ~1,200 ~2,000 ~1,100 n/a
Weighted Aver:?\ge annual growth rate of 73% 6.9% 2.49% 6.49%7
passenger cars in use (CAGR)
Weighted Average Internet Penetration 48% 58% 85% Generally <40%
YX;;ghted Average GDP per Capita 2015 11,594 11,234 74114 <US$5,000
Market Cap/Equity value (ASm)3 55.8 423° 2,901 108
Enterprise Value (ASm)3 43.1 341° 2,836 79

Sources: CIA Factbook, Statista, eMarketer, World Bank, Internet World Stats, OICA, Trading Economics, Bloomberg as at 23 September 2016

1. For primary Australian market only. 2. Source: Carsales FY16 Presentation. 3. Represents CY15A. 4. Listings for LAA as at Jun-16, as at Dec-15 for WebMotors, Jan-16 for Carsales, as at May-16 for FDV. 5. As at Jun-16 for LAA,
Dec-15 for WebMotors, Carsales: includes Motoring.com.au traffic (Company media release Apr-15) and Carsales.com.au traffic (31-dec-15 half year results presentation), excludes traffic from international sites, as at May-16
for FDV 6. Based on global average of 10% of total media spend, 7. FDV CAGR from 2005-14. 8. As at 19-Aug-16 except for Webmotors, Carsales valuation includes its international businesses. 9. Based on an average of broker

valuations grossed up to 100% value (Ord Minnett, Deutsche Bank, Morgan Stanley, Commsec). (USD/AUD 0.69).
& LATAMAUTOS 16




A clear path to profitability

Consolidate platforms
and aggressively grow
market share

Consolidation of leading
auto classifieds assets in six
Latin American countries

Investment in brands
while continuing
market share growth
plus new revenue
sources

Accelerate revenue
growth through strong
market position and
reaching break-even on a

company-wide basis
Revenue expansion in
all territories

Auto finance
Auto insurance
Payment systems
CRM

Car certification
Car valuation




Conclusion

— The number #1 dedicated online auto
classifieds and content platform in Latin
America (ex Brazil) with operations in six
countries

— Management team has unrivalled experience . : | :
in founding, developing and monetising = e L e
online classifieds businesses in Latin America :

— Strong shareholder register and well aligned
Board and management team (combined
shareholding of c. 43%)

— Significant growth in intellectual property with
56 products launched in 2015 alone

For investor and media enquiries, please

— Clear path to profitability with strong

contact:
investment in key regional markets to date
] ) Tim Handley
— Attractive macroeconomic fundamentals Executive Chairman
underpin long term growth of the Latin P: +61 3 9692 7222
America auto classifieds industry E: investors@latamautos.com
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Important notice and disclaimer

This presentation has been prepared by LatAm Autos Limited (ACN 169 063 414) (LatAm Autos or the Company). The information contained in this presentation is current at the date of this presentation. The information is a
summary overview of the current activities of the Company and does not purport to be all inclusive or to contain all the information that a prospective investor may require in evaluating a possible investment. This
presentation is for general information purposes and is not intended to be and does not constitute a prospectus, product disclosure statement, pathfinder document or other disclosure document for the purposes of the
Corporations Act 2001 (Cth) (Corporations Act) and has not been, and is not required to be lodged with the Australian Securities & Investments Commission. It is to be read in conjunction with the Company's disclosures
lodged with the Australian Securities Exchange, including the Company's full year results lodged with the Australian Securities Exchange on 29 February 2016.

The material contained in this presentation is not, and should not be considered as, financial product or investment advice. This presentation is not (and nothing in it should be construed as) an offer, invitation, solicitation or
recommendation with respect to the subscription for, purchase or sale of any security in any jurisdiction, and neither this document nor anything in it shall form the basis of any contract or commitment. This presentation is
not intended to be relied upon as advice to investors or potential investors and does not take into account the investment objectives, financial situation or needs of any particular investor which need to be considered, with or
without professional advice, when deciding whether or not an investment is appropriate.

This presentation contains information as to past performance of the Company. Such information is given for illustrative purposes only, and is not — and should not be relied upon as — an indication of future performance of
the Company. The historical information in this presentation is, or is based upon, information contained in previous announcements made by the Company to the market.

Forward looking statements

This document contains certain "forward-looking statements". The words "anticipate, "believe", "expect, "project’, "forecast", "estimate", "outlook", "upside", "likely”, "intend", "should",” could", "may", "target", "plan" and
other similar expressions are intended to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and performance, including LatAm Autos' FY16 outlook, are also forward-
looking statements, as are statements regarding LatAm Autos' plans and strategies and the development of the market.

Such forward-looking statements are not guarantees of future performance and involve known and unknown risks, uncertainties and other factors, many of which are beyond the control of LatAm Autos, which may cause
actual results to differ materially from those expressed or implied in such statements.

LatAm Autos cannot give any assurance or guarantee that the assumptions upon which management based its forward-looking statements will prove to be correct or exhaustive beyond the date of its making, or that LatAm
Autos' business and operations will not be affected by other factors not currently foreseeable by management or beyond its control. Such forward-looking statements only speak as at the date of this announcement and
LatAm Autos assumes no obligation to update such information. The release, publication or distribution of this presentation in jurisdictions outside Australia may be restricted by law. Any failure to comply with such
restrictions may constitute a violation of applicable securities laws.

Non- IFRS Information

This presentation includes certain financial measures that are not recognised under Australian Accounting Standards (AAS) or International Financial Reporting Standards (IFRS). Such non- IFRS financial measures do not have a
standardised meaning prescribed by AAS or IFRS and may not be comparable to similarly titled measures presented by other entities, and should not be construed as an alternative to other financial measures determined in
accordance with AAS or IFRS. The information is presented to assist in making appropriate comparisons with prior periods and to assess the operating performance of the business. LatAm Autos uses these measures to assess
the performance of the business and believes that information is useful to investors. Revenues, EBITDA, and EBIT have not been audited or reviewed. Recipients are cautioned not to place undue reliance on any non-IFRS
financial measures included in this presentation.

All references to dollars are to Australian currency unless otherwise stated.
To the maximum extent permitted by law, LatAm Autos makes no representation or warranty (express or implied) as to the accuracy, reliability or completeness of any information contained in this document. To the maximum

extent permitted by law, LatAm Autos shall have no liability (including liability to any person by reason of negligence or negligent misrepresentation) for any statements, opinions or information (express or implied), arising out
of, contained in or derived from, or for any omissions from this document, except liability under statute that cannot be excluded.

QO LATAMAUTOS 19




O LATAMAUTOS




