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Disclaimer

The information set out in this document and any accompanying management presentation (collectively the “Materials”) has been prepared by eCargo Holdings Limited
(ASX:ECG) (“ECG") for the purpose of providing an introduction of ECG to interested analysts and investors (the “Recipients”) and for no other purpose. The information in the
Materials are a summary only and does not purport to be complete or provide all information which is necessary in order to assess whether to acquire CHESS Depositary
Interests ("CDIs”) in ECG. It does not constitute an opinion or recommendation with respect to ECG and whether Recipients should invest or recommend an investment in ECG.

The Materials do not constitute an offer for or an invitation to the public to subscribe for CDIs in ECG. If an offer is made for the subscription of CDIs in ECG, such offers will only
be made to and capable of acceptance by persons to whom the offer is made and only where the offer has been made in compliance with the laws of the relevant governing
jurisdiction in which the offer is received.

An investment in ECG is subject to investment and other known and unknown risks.

The Materials do not constitute investment, legal, accounting, regulatory, taxation or other advice and has been prepared without taking into account the objectives, financial
situation or needs of individuals. Before making an investment decision, prospective investors should undertake their own independent review, investigations and analysis of
ECG, consider the appropriateness of the information in the Materials having regard to their own objectives, financial situation and needs, seek further information if required
and seek such advice as the Recipients consider appropriate including legal and taxation advice appropriate to their jurisdiction.

ECG and its directors, officers, associates and employees and associated companies and businesses (collectively the “Providers”) make no representations or warranties, express
or implied, or provide any guarantees regarding the likely investment returns, the performance of CDIs in ECG, the suitability of CDIs for any investor, any particular tax
treatment or the accuracy, completeness or adequacy of information contained herein or any accompanying management presentation.

The Recipients must make and rely on their own assessment of the Materials and whether to invest in or recommend an investment in ECG. The Providers have not
independently verified the information and data in or referred to in the Materials.

Except insofar as liability under any law cannot be excluded, the Providers have no liability to the Recipients or any other person arising in respect of the information contained
in the Materials or in any way for errors and omissions (including responsibility to any person by reason of negligence). To the maximum extent permitted by law, ECG excludes
all liability for any loss (including consequential loss or damage), suffered or incurred by the Recipient or any other person, however caused (including negligence) as a result of
the use of, or reliance on, the Materials. ECG is under no obligation to correct, update or revise the Materials or anything referred to in the Materials which comes to its attention
after the date of publication, whether as a result of new circumstances affecting ECG or otherwise.

Any opinions expressed in the Materials are statements of ECG as of the date of publication and are subject to change without notice.

The Materials may contain forward looking statements. These forward looking statements are provided as a general guide and should not be relied upon as an indication or
guarantee of future performance. They are by their nature, only predictions and are subject to inherent risks and uncertainty. The Providers do not give any assurance as to
their accuracy. These statements are based on current expectations, estimates and projections about ECG’s business, the industry in which it operates and management’s
beliefs and assumptions. Such matters require subjective judgment and analysis and may be based on assumptions which are incorrect. Recipients should undertake their own
independent review to determine the accuracy and robustness of the forward looking statements.



About @ Cargo

(ASX: ) are a “One-stop Shop” eCommerce enabling group of
businesses aiming at bringing international brands onto the online market in China, with a
secondary emphasis on the development of certain eCommerce enabling services in Australia as
well as on eCommerce technology for retail and fashion brands around the world. Our “One-stop
Shop” eCommerce enabling services in China includes eOperation (of stores in eMarketplaces in
China), Cross-border eCommerce, eFulfillment, Social Media Marketing, Studio and Photography.

In Australia, operates the largest Demandware systems integration specialist under the
Amblique brand.
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2015 Results Summary @Cargo

1 423%

N
Gross Profit: HK$61.2M 1 5950/0




Business Highlight @ targo

= Solid momentum in expanding the brand and retail client portfolio of
Australian and international brands and merchants

= Selected by Woolworths, Ted Baker, Cotton On, Sony, Tom Tailor as digital
commerce services provider

= Successful completion and integration of Amblique acquisition

= Expansion into food, groceries, healthcare and beauty consumer product
segments




Brand and Retail Principals (1/4) @Cargo

= Digital Commerce Implementation and Support
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Brand and Retail Principals (2/4) @Cargo

= eFulfillment Services
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Brand and Retail Principals (3/4)
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Brand and Retail Principals 4/4) @Cargo
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Market Overview

— 571M

"%‘ Mobile Internet Users

— 360M

$ Online Shoppers

— 349%

Mobile Commerce

¥ 2.8Tr

China Online Shopping GMV

Sources: KPMG (June 2015); iResearch (February 2015).

¥ 102Bn

Fashion and Beauty Online Sales

Note: GMV refers to Gross Merchandising Revenue (GMV) includes returns of goods and is a sum of B2C and C2C transactions.
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¥ 91Bn

Alibaba 2015 Double 11 Sales
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China Cross-border eCommerce 2 Cargo

your eCommerce Partner

@ 5,000 200,000

Cross-border eCommerce platforms Enterprises

000 ¥ 6.5Tr 30%

C 7<)
Expected in 2016 Expected growth rate

WELL POSITIONED TO TAP INTO THIS GROWING MARKET SEGMENT

ECG are working with major supermarkets in Australia and the United Kingdom, and cross-border eCommerce
traders to develop the foundation of our business, as well as evaluating certain 020 opportunities in the same
industry.

Together with member companies of the Cargo Services Group, ECG’s sister group of companies, ECG are

establishing a substantial network of Cross-border eFulfillment centres in Qianhai (Shenzhen), Ningbo,
Guangzhou, Shanghai and Tianjin.

Source: China Internet Watch, November 6 2015.
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Market Size and Growth (1/3) @Cargo

your eCommerce Partner

eCommerce Sales by Market
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* Bubble size = eCommerce sales (GMV) in 2015; Total retail sales do not include spending on auto, fuel and food.

Sources: Internet Retailer February 17, 2016; iResearch May 13, 2016 and other industry sources.
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Market Size and Growth (2/3)

eCommerce Sales as % Total Retail Sales in China

China Annual eCommerce Retail Sales
(excluding auto, fuel, and food)
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Market Size and Growth (3/3) @Cargo
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Expected Growth of eCommerce Sales in China
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under fire on social media after
posing...

may hit 50 percent by 2022. By comparison, online retails
sales in the U.S.A., where retail space per capita is four
times higher than in China, are expected to total just 9.8
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percent last year, eMarketer data shows. J
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eCommerce Business Scope
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2016 Outlook

@Cargo

your eCommerce Partner

eOperation

Amblique

Expand client base of brands and retail principals outside of China, Australia and New
Zealand leveraging strengthened sales team and market position
Expand and grow GMV of existing brand and retail partner base

Improve selection of client base and extract from less profitable operations and improve
operational efficiency
Increase cross-border eCommerce volumes

Launch Kmart Australia in Q1 2016
Achieve greater synergy and operational efficiency with growth of business volume

Improve features, scalability and stability of existing platforms
Develop eMarketplace mobile application to capture the opportunity of mCommerce

Strengthen sales force to ensure Ambliqgue Demandware sales are redirected towards
enterprise solution seeking clients
Extend Demandware re-seller agreement to include Asia Pacific

Further enhance professional team and improve scalability
Expand market reach for go to market offer with third party OEM arrangements with
Fusion Factory middleware and Fred Hopper Search and Personalisation

20



Strategy Highlights @Cargo

Key strategic imperatives

= Develop eMarketplace mobile application technology
= Expand ECG’s Brand and Retail principal client base
= Improve the efficiency and effectiveness of eOperation business

= Introduce new and innovative concepts to
Brands to adapt the needs of consumers in
different markets, especially in China

= Seek investment or acquisition
opportunities which provide synergy and
value for ECG shareholders

21
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Board of Directors

Mr. John Lau
Executive Chairman and
Executive Director

John is Executive Chairman,
Executive Director and Founder
of ECG. In addition, John is
Chairman and Founder of
ECG's largest shareholder, JL
Enterprises, Founder and
Group Managing Director of CS
Logistics, Founder and
Managing Director of Cargo
Services Far East, a principal
operating subsidiary of the CS
Logistics group of companies
and Managing Director and
founder of Xin Hai Hua
Enterprises.

Mr. Christopher Lau
Chief Executive Officer
and Executive Director

Christopher is Chief Executive
Officer, Executive Director and
Founder of ECG. In addition,
Christopher is a Co-Founder of
eComLock.com, an alternative
last mile delivery solution in
China and a Court Member of
the Hong Kong Baptist
University.

7/

Mr. Rupert Myer AO
Independent Non-
Executive Director

Rupert is an Independent Non-
Executive Director of ECG. In
addition, Rupert is a Director of

Healthscope Limited
(ASX:HSO), Amcil Limited
(ASX:AMH), Chair of the

Commonwealth Government’s
Australia Council for the Arts,
serves as Chairman of Nuco
Pty Limited, a private Myer
family investment company
and is a board member of a
number of Myer family-owned
investment companies.

Mr. Chris Ryan
Independent Non-
Executive Director

Chris is an Independent Non-
Executive of ECG. In addition,
Chris is Executive Director of
Investorlink Corporate Limited,
a Sydney-based corporate
finance and advisory firm,
Executive Director of the
Investorlink Group Limited and
Co-Chairman of TTG Fintech
Limited (ASX:TTG).
Investorlink Corporate Limited
acted as the Corporate Advisor
to ECG's IPO issue in
November 2014.

@Cargo

your eCommerce Partner

Mr. Heath Zarin
Independent Non-
Executive Director

Heath is an Independent Non-
Executive Director of ECG. In

addition, Heath is Managing
Director and Founder of
EmergeVest, a Hong Kong
based private equity firm,
Chairman of Allport Cargo

Services Limited, Chairman of
Adjuno Limited, Chairman of
NFT Distribution Operations
Limited, Chairman of
Palletforce Limited.
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Executive Team @Cargo
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Mr. John Lau
Executive Chairman

Mr. Christopher Lau
Chief Executive Officer

= QOver 40 years experience in
trading, shipping and logistics in
China

» Qver 12 years experience in
financial services, retail supply
chain and logistics

» Founder and Group Managing
Director of Cargo Services Far East
and CS Logistics

» Previously worked for HSBC, Ernst
& Young, Deutsche Bank, Cargo
Services Far East and CS Logistics

Mr. Franc Renzi Mr. Justus Wilde
Chief Operating Officer Chief Strategy Officer
), T =
Over 18 years . & e ;1 * OQver 28 years of ; : « Over 18 years experience
experience in financial Y experience in retail and (—-‘?) in eCommerce
services fashion t
A& + Founder and Principal

Certified Public « Founder of Suburban £ ) Strategist at Amblique

Accountant and
Chartered Global

(sold in 2008)
» Successfully mplemented

Management * Previously worked for over 400 digital commerce
Accountant Jeanswest, Pepe Jeans, and technology solutions
Suburban and Myer for retailers such as
» Previously worked for Cotton On, R.M. Williams,
ITC Corporation Michael Hill and APG &
Limited, PwC and Co., etc.

Deloitte



Creating the Impossible
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eCargo - Your eCommerce Partner
Tel: (852) 2481 8308

Fax: (852) 2481 8401

Web: www.eCargo.com

13103N, ATL Logistics Centre B
3 Kwai Chung Container Terminals
New Territories, Hong Kong




