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1. Chairman’s Welcome Address

2. Managing Director’s Review

3. Ordinary Resolutions

4. Question & Answer Time

5



6



 Asia Pacific pharmaceutical and healthcare over-the-counter
business involved in the formulating, packaging, sales and
distribution of vitamins and supplements

 4 major brands

 750 - 800 registered sku of vitamins and supplements sold in 7
countries in the Asia Pacific region

 VitaHealth: products sold in pharmacies, hospitals, clinics and
health food stores throughout Southeast Asia

 Herbs of Gold: products sold in health food stores in Australia,
and pharmacies in Singapore and Malaysia

 VitaScience: products sold through independent pharmacies in
Australia

 Vita Life: products sold direct to customer in Malaysia

 Approx. 400 employees across 7 countries

 ASX listed since 2007 (ASX:VSC)

7



Population
(m)

Business
Commenced

2015
Revenue

(A$m)

Australia 24 1989 15.6

Malaysia 31 2000 14.4

Singapore 5 1947* 6.3

Thailand 68 2007

2.3
China 1,379 2008

Vietnam 92 2010

Indonesia 258 2015

* As a retail pharmacy. 8



Overview
Established: 1989
Country CEO: Mr Andrew O'Keefe
Channels: 
 Independent health food stores
 Independent pharmacies 
 E-Commerce

Objectives

In market brands 2015 group revenue contribution

Malaysia 
38%

Singapore 
16%

Other 
Asia 
5%

Australia
41%

Asia
59%

 Consolidate Herbs of Gold market position

 Introduce VitaScience brand to the 
marketplace and build a sustainable 
business

 Identify opportunities to leverage Group’s 
position into new customer groups
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Overview
Established: Singapore 1947 / Malaysia 2000
Country CEO: Mr Danny Tan
Channels: 
 Health food stores
 Pharmacies 
 Direct to customer

Objectives

2015 group revenue contribution

Malaysia 
37%

Singapore 
16%

Other Asia 
5% Australia

41%

Asia
59%

In market brands

 Build on Vita Health market leading position 
brand in Singapore and Malaysia

 Introduce Herbs of Gold brand to the 
marketplace and build a sustainable 
business

 Identify opportunities to leverage Group’s 
position into new customer groups
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Overview
Established: 2008+

Channels: 

 Health food stores 

 Pharmacies

Objectives

2015 group revenue contribution

Malaysia 
37%

Singapore 
16%

Other Asia 
6% Australia

41%

Asia
59%

In market brands

 Build a sustainable business in each 

country where operations have been 

established, however remain in their 

infancy
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2008 revenue by geography 2015 revenue by geography

Total revenue: $14m Total revenue: $39m

Malaysia 
31%

Singapore 
22%

Other Asia 
1%

Australia
46%

Asia
54%

Malaysia 
37%

Singapore 
16%

Other Asia 
6%

Australia
41%

Asia
59%

Revenue has grown from both consolidation of established 
businesses and introduction of new market channels
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1. Chairman’s Address

2. Managing Director’s Review

3. Ordinary Resolutions

4. Question & Answer Time
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1. Remuneration Report

2. Re-election of Director – Mr V Gould

3. Share Buy-Back

4. Increase in Non- Executive Directors’ 
Fee Pool
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RESOLUTIONS IN FAVOUR AGAINST ABSTAIN PROXY’S 
DISCRETION TOTALS

1) Adoption of the Remuneration 
Report 29,115,655 28,638 5,127,719 - 34,272,012 

2) Re-election of Director 
(Mr Vanda Gould) 32,436,511 169,271 1,666,230 - 34,272,012

3) Share Buy-Back
34,112,824 156,671 2,517 - 34,272,012

4) Increase in Non- Executive 
Directors’ Fee Pool 27,004,088 25,138 7,242,786 - 34,272,012
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This document has been prepared by Vita Life Sciences Limited (Vita Life) and comprises written material/slides for a presentation concerning Vita Life.

The presentation is for information purposes only and does not constitute or form part of any offer or invitation to acquire, sell or otherwise dispose of, or
issue, or any solicitation of any offer to sell or otherwise dispose of, purchase, or subscribe for, any securities, nor does it constitute investment advice, nor
shall it or any part of it nor the fact of its distribution form the basis of, or be relied on in connection with, any contract or investment decision.

Certain statements in this presentation are forward looking statements. You can identify these statements by the fact that they use words such as
“anticipate”, “estimate”, “expect”, “project”, “intend”, “plan”, “believe”, “target”, “may”, “assume” and words of similar import. These forward looking
statements speak only as at the date of this presentation. These statements are based on current expectations and beliefs and, by their nature, are subject
to a number of known and unknown risks and uncertainties that could cause the actual results, performances and achievements to differ materially from
any expected future results, performance or achievements expressed or implied by such forward looking statements.

No representation, warranty or assurance (express or implied) is given or made by Vita Life that the forward looking statements contained in this
presentation are accurate, complete, reliable or adequate or that they will be achieved or prove to be correct, Except for any statutory liability which cannot
be excluded, Vita Life and its respective officers, employees and advisers expressly disclaim any responsibility for the accuracy or completeness of the
forward looking statements and exclude all liability whatsoever (including negligence) for any direct or indirect loss of damage which may be suffered by
any person as a consequence of any information in this presentation or any error or omission therefrom.

Subject to any continuing obligation under applicable law or any relevant listing rules of the ASX, Vita Life disclaims any obligation or undertaking to
disseminate any updates or revisions to any forward looking statements in these materials to reflect any change in expectations in relation to any forward
looking statements or any change of events, conditions, or circumstances on which any statement is based. Nothing in these materials shall under any
circumstances create an implication that there has been no change in the affairs of Vita Life since the date of this presentation.
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Contact Details

Telephone: +61 3 9828 0500 

Website: www.vitalifesciences.com.au

Email: enquiries@vitalifesciences.com.au

Head Office: Suite 650, 1 Queens Road, Melbourne, VIC 3004
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