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1 Bligh Street
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Dear Michelle,
Michelle &+

With regard to the information requested by the National Stock Exchange of Australia Limited (NSX) in its letters of 2 October 2018 and 29 October 2018, we hereby reply as
follows:

X1 NSX 7F 2018 4210 J] 2 H 12018 4F 10 /| 29 Hisk(EH AT EROSE, AL AMEE T

Business Name: SHKL intelligent conference system For Each Business

k% 4ZFKR: SHKL BEELW RS #-U%

Description of the products / services sold SHKL intelligent conference system is a conference room multimedia solution based on large touch
Xt ErRE RS iR tablet (65-84"). It integrates hardware and software together and is an upgrade of traditional

conference room projectors, screens, stereos and computers (see the main business scope described
Market position, value to customers, growth potential, new in SHKL's prospectus). Among similar products, SHKL intelligent conference system is at a high-end
markets and products market position with excellent features such as fast reaction speed and no sticking. In terms of

B XBEATONE . B Bl A= product's hardware, SHKL uses industrial-grade materials, which are strong and reliable. Therefore, its
price is also higher than the general similar products. Consumers could hardly accept the high price of
SHKL at the beginning, but after a period of comparison, they have gradually realized the reason of
our high price. Therefore, the sales of this product is also improving.

The total number of sales up to and including the year end 31 March 2018 is RMB 1,084,905.66




(AUD210,037.74).

SHKL # g W ARG LA AU 5P 4R il (65 -84 1) Ry BERHNBBE 1 — 1 i) £ i 5 5 AR B 77
o RACGWELRA B4, T IR B0 (20 SHKL A3 BRI =B WS .
SHKL 198 e 2 WR L R K7 i i g LR g Fiamsii =&, Bl RSGERER. AR .
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#E 2018 E 3 H 31 HiSm & B A AR T 1,084,905.66 7t (210,037.74 #i5)

Description of the target market

Xt B AR KR

Who are you selling to? What is your market share? Why
do/would they buy your products/services over others?

I B2 ARG BT £ 57 Ky b 3 T A5
B ?

The conference rooms of millions of governments, institutions and enterprises in China are the target
customers of SHKL intelligent conference system. At present, intelligent conference systems as a
whole account for less than 3% of the entire conference room equipment market. Products of SHKL
only accounts for 30% of market share of high-end intelligent conference systems.

FEMAE AT, PG, kS EE SHKL RSN ALN Hirt 5. HiABiSNES
EREDNSWERETIS L, BB EAR 3%, SHKL =& K _IFEH B SNRESNE B 30%8
{78

Goals / objectives / strategy

HAw/ B 1R

What are your short and long-term goals? What activities will you
undertake to meet them?
o Al ELHAC T H bR N ? B i% s B ks, Sealis s Tt

SHKL actually started the R&D of intelligent conference system products earlier than Chinese
enterprises and we have richer experience. However, as we always insist on only producing
high-quality products, some subsequent enterprises have quickly occupied the market. Now, our sales
are picking up as consumers return. According to the current situation, SHKL has set a target of selling
4000 sets of intelligent conference systems in the next three years, thus laying a foundation for
SHKL's long-term development. SHKL's long-term goal is to make the intelligent conference system
not only lead the Chinese market, but also enter the international market. In the next decade, the sales
volume will exceed 10,000 sets annually and the annual output value will exceed 500 million RMB.
Now, SHKL is making arrangements for the Japanese market and the American market, actively
supporting Japanese agents to explore the Japanese market, and American agents have also started
market research work.

SHKL 7E#HR & it 2 WA G f I R M AZ % L, S ohE k.
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FIRTRSE, SHKL filie 73 3 £ Ril-HifF 4000 E®AELWARGM A b5, J9 SHKL KIMIRIRAT R
il SHKL B KI B AR R T B AL W REA NI h @ hids, EEHAEPR T, ERk 42, B
BT 51 10000 £. /> E#id 5 L AR M. B7E, SHKL Cafififs AT HMEE TS, Rk
B 1 ACARIRRT T HACTTS A, SRR i th O T 13 VAT

Opportunity for Growth
Brile

What is the current opportunity for the Company to grow?
74 5] H RTHIIE KL 24917 7

What are the future potential opportunities for the Company?
o i A AR T HI LS A ] ?

What is your competitive advantage?

5 1 5 F L3 1 ?

How will you be successful?
77 7 K ] LA T ?

While consumers have better and better understanding on SHKL products, the sales of SHKL
intelligent conference system is also improving. We will introduce new means such as financial leasing
in sales activities to promote sales growth.

B X SHKL 7 dh A BTEEAR, SHKL # Bl REHIE & IETEHFMT IR e . WA IEHEE
it sl e R FH TR, EEAHEHKMILE.

Today, it is still these low-priced low-quality products competing with SHKL. We cannot ignore the
existence of them. Therefore, SHKL is constantly upgrade the product to always keep the leader
position in term of technology. For example, the new product has completely realized the mobile
phone screen projection function, so that users will have better and better experience. Besides, SHKL
always focuses on product quality and insists on the concept of quality first. Third, SHKL makes efforts
to control production cost and will properly lower the selling price after reaching a certain sales
volume. By insisting on the above three actions, SHKL intelligent conference system can maintain
competition advantages and achieve good results in market competition.

BLPE, Y5 SHKL 7 & 3% 51340 7% 0 6 g B L e 22 MO AR £ 77 ot - FRANTAS B 22 B e 7= it B 71 T LA, SHKL
AN TR S ﬁﬂﬁﬁuﬂ:ﬂm"%ﬂﬁzﬁﬁﬁﬁ'ﬁ L]:ﬁiﬁ:]%%?’*ﬂ*ﬁ% N = S T i
Mo e fRUEFEA R, BEREE TSRS, R RA, ErRER LR, mENF
(REIEITIE. Bfr ER =2, SHKL Ef']%’ﬁ'ﬁ’z:‘miffcﬁ'k EUE RFTTE I Ts . TET 3 Jr LA I a5

Business Location(s)

b 55 B 72

Location of factories, offices, facilities
L7 BRAFE. B

Room 401, Building A, Jiashan Guigu Science Park, Zhejiang
AL 52 & 175 bd X FHEE A #5401 %
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Organization Chart / Key Personnel
HYGHERIEERT

[Owner/Manager]
[FENEE)

¥

[Salesperson]

v

[Marketing

[Office Manager]
[PAEEE]

[Operations]
[EFA &)

Manaael

[Events
Coordinator]

(5 HEA]

[Executive
Assistant]
=002 4]

AR

Project manager: Xue Ying

TH& . B

Marketing Manager: Qian Shuluo
Miipia . BMY
Administrative Director: Liu Li
TECEE: X

HR Director: Xu Lin
AFHEH: RIK

External Contact Director: Wang Ying
RAMERESIIETE: £ %

Financial Director: Wang Xue

MEEE: +5

Suppliers SHKL intelligent conference system is produced by Shanghai Seeyoo Electronic Technology Co., Ltd.
Bt B as OEM. SHKL provides technical standards and software.

Who are your key suppliers? What do they supply to your
business? What is your outsourcing arrangement if any?

B ) ) - E LS R AT ? AR AT B R A S5 IR ELH A2 SRl
MRS HE (nf) ?

SHKL # A€ 22 R4t SHKL FRALEARbRERAF, b [ B fERrn 7R IR A F OEM 5.

Sales Channels

HERE

e.g. Shopfront, internet, direct mail, export or wholesale
fltm, JEE. PZ%. EME. H etk

At present, SHKL intelligent conference system is mainly sold by means of direct selling under
company promotion.

HET SHKL e W RZEREHE, AR H#E L.
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Material Contracts
HAER

Is there any material contract the Company has signed with your
clients? If yes, what are they?

HEARGSRAEET TEMERER? WERiE SiR?

1. Cooperation contract signed with Shanghai Seeyoo Electronic Technology Co., Ltd. on July 1,
2014

1. 2014 7 A1 115 EEEBHR TR A S & ESH

2. Sales Agency Contract signed with Shanghai Uto 10T Co., Ltd. on August 30, 2014

2. 2014 £ 8 H 30 B 5 L@ kM A IR A sl BCGE S H

3. Japanese Market Agency Contract signed with CHALLENGER CO., Ltd. on September 1, 2016
3. 2016 /-9 H 1 H5 H 4 CHALLENGER CO.,LTD H A izt & [

Intellectual Properties

FIRFL

Does the Company have any intellectual property? If yes, please
provide a list of all IP rights the Company owns.

S A R IR AR AT A8, 5 R — 1 5 = A i A
AR RLUTE H

Please also list which IP is licensed from third parties.
i[RI 37 03 5% — 1 VR T B S0 iR B

PRC Computer software copyrights owned:
AT A 8 o T SR R

1. KSRV real time electronic global business communication software (registration number:
2009SR048865; classification: 65000-6100); and
KSRV SLIbf HL 4 ER i 5@ ¥t (Fid5: 2009SR048865: #+4: 65000-6100) : LLJ
2. Kunlun video news player software (registration number: 2008SR02998; classification:
67500-0000)

HC WA E AR E (B2 S 2008SR02998; 4r3. 67500-0000)

PRC Trademarks owned:
BT ¥ & v [ B b

1. PRC trademark certificate No 8092351;
o [ E bRV EMHE 465 8092351:

2. PRC trademark certificate No 8094433;
E bR E 4n 5 8094433:

3. PRC trademark certificate No 8092334;
MEFE R HHE 985 : 8092334,

4. PRC trademark certificate No 8092362; and
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EFEMEME % 5. 8092362; LL&

5. PRC trademark certificate No 8092375.
I pE ki HIE 485 . 8092375.

Related Parties
FKEK Ty

Does the Company have any related parties? If yes, please
provide a list of all related parties and any investments, contracts,
loans or other arrangements with these parties.

SRl B LA RERTT ? WA, iHIR AT KK T RO W R %%
KITTHME 4 8E . & E. fEake It fh 2ok

1. Jiaxing Kunlun Science and Technology Development Co., Ltd. (wholly owned subsidiary)
1. BEMMEHEEAERAR (28 TAF)

2. Zhejiang Shangshi Enterprise Management Co., Ltd. (wholly owned subsidiary)

2. T LB EVEHERAE (2 TAF)

SHKL has no dealings with the two companies in terms of loans, guarantees, contracts, etc.

SHKL 5 E M A ml AT bk, HIR. & [ 7 p ok

Business Name: financial and corporate services (enterprise
overseas listing counseling)

WA SBAATRRS (ks EHHMILs)

For Each Business

;%

Description of the products / services sold

Xt BT e dh R 2 ik

Market position, value to customers, growth potential, new
markets and products
R ABTERIONE . B EET, F il R

For the purpose of avoiding unnecessary confusion, as we have said in our response to NSX on 1
August 2018, we have not change our primary business, the details of which have been provided in the
above table. We are exploring opportunities in enterprise overseas listing counseling, but our business
has in fact not substantially changed to the point of requiring submissions as to the suitability for listing
on NSX.
Ml AL ESE S, IAITE 2018 4 8 H 1 H4 NSX (MR E ATk, A& A NERINNEE LS
OUFAE R O ERPRAED o RIOERESWESS EiES A me s, 8288 % ek F&
A S A T B TR ) NSX 1248 Bl SR .

Enterprise overseas listing counseling business aims at helping enterprises in China and the
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Asia-Pacific region be listed in security markets in the USA, Australia, Netherlands and Caribbean etc.
Hundreds of thousands of Chinese enterprises need to enter the international capital market and thus
the demands for overseas listing are very strong. Chinese government also vigorously supports
enterprises to enter international capital market in form of overseas listing. Furthermore, the
government grants financial subsidies to enterprises listed overseas. However, although there are
many intermediaries in China capable of providing listing counseling services, only few of them can
really provide professional and reliable services. SHKL cooperate with local governments and establish
overseas listing counseling centers to build a professional, credible, convenient and reliable enterprise
overseas listing platform. This platform has already started attracting enterprises to receive counseling
services.

kst il k%, BEMBTEMEAMK SR EE. B, fr o ins S iE % i i 1
. PEGERT AR ERAEEE RN, S5 ERRFREETER, PEBUFR X
DB A N B A, JEE T ERE A Eiir ek B e kb (BR, RENEIEERE
fta S EATIRS MR AU RRE L LA, HEEE TR T, AR IR . SHKL 15 % HuBUff
&, Wit Bilish S0, TEkelfs. EHEN e LS EdTE, ST kA
TR %

Description of the target market

Xt B AR T S i

Who are you selling to? What is your market share? Why do/would
they buy your products/services over others?

[EJHEH EF? 57 Bl T B 2 2 ] il T 55 55 v g HE e 3 HY
FEdl R 57

The oversea listing counseling centers established by SHKL and local governments have solved the
difficulty that the enterprises cannot find professional and credible overseas listing counseling
institution, which is an advantage common intermediaries does not have. Currently, SHKL has already
established overseas listing counseling centers in provinces and cities like Zhejiang Province, Jiangsu
Province, Hubei Province, Sichuan Province, Chongging and Shandong through cooperation with local
governments, and as a result, the market of this business is quickly expanded.

SHKL 5 % HBURF L& 8L (04 L ilidh S RO, iR 1 e 3R A S L b al 5 it ok L T FLAA A
M, X RPN RS S. B SHKL SEERTT. 077, #de. WU, K. IhREE
i b3 M BORF S VL (S BT b, AT ak IR B

Goals / objectives / strategy

H 5/ B B/

What are your short and long-term goals? What activities will you

Goals for SHKL's overseas listing counseling business: within the next 3 years, providing listing
counseling services for 8 enterprises in China and the Asia-Pacific region every year; provide listing
counseling services for 20 enterprises every year in the next 3-10 years.
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undertake to meet them?
B A KA B AR A 7 R iz Ebr, o g E Tt Tl

SHKL #g 4 Eilidfi Sk % 3 A bi: B4R 8 F P E M AMX kR4t Eirdi TS . AKX 3-10 %,
FER 20 HARE BT SRS.

Opportunity for Growth
B

What is the current opportunity for the Company to grow?

5 7] H AT T [CHL 291 2

What are the future potential opportunities for the Company?
55 1) KRNI BLAE Sy ] ?

What is your competitive advantage?

5 A3 PSS AT ?

How will you be successful?
£ 1] L [ S T ?

The huge demand for enterprise overseas listing is also an opportunity for SHKL. SHKL sticks to the
service model of establishing overseas listing counseling centers through cooperation with
governments in each place in order to provide a great number of enterprises with professional, credible,
convenient and reliable listing counseling services, which is an advantage other listing counseling
intermediary companies do not have. Therefore, SHKL's overseas listing counseling centers are bound
to present good performance.

kb LT BRI R, th SHKL FIFLIE. SHKL "ERFS & MEUF & 15 TT st b Bl & rhG Ao

MRS, AR AR el 5. AR LT s, XMEH LRI LR b A AR A
H&M. ftbl, SHKL B4t b difli SO —E 28 RFRHR.

Business Location(s)
M5 BT 72 3

Location of factories, offices, facilities
L), ArshEE, RPN

Room 401, Building A, Jiashan Guigu Science Park, Zhejiang
WL A% 5 0% d X FHR B A P 401 %

Organization Chart / Key Personnel

AAEFEHEIEERT

Coordinators of SHKL's overseas listing counseling business:
SHKL 4k Eikli 5l % il A -

Zhou Xinghang [ i
Xue Ying B/
Xu Lin {38
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Suppliers
VA

Who are your key suppliers? What do they supply to your
business? What is your outsourcing arrangement if any?

o B B UL R AR LE 7 M A s El Bk S PR AL A7 SEEl
oLt (uf) ?

Not applicable
AEH

Sales Channels
HEERE

e.g. Shopfront, internet, direct mail, export or wholesale
fldn, JET0. ML, EHE. B Oeiit

Not applicable
i

Material Contracts
HKXAEM

Is there any material contract the Company has signed with your
clients? If yes, what are they?

R R A F S TEMERSHE? WfFlNiE, el

No, the Company has not signed any material contracts in relation to the enterprise overseas listing
counselling.

TR A BT A AT Kol it b LT A E KA.

Intellectual Properties
HRF=L

Does the Company have any intellectual property? If yes, please
provide a list of all IP rights the Company owns.

SRR ST (R B2 AT G, R s SRR A
A HAR = BRI B

Please also list which IP is licensed from third parties.
[N 51— 4 538 = J5 Vol (8 R~ BE 5.

The Company has no intellectual property in relation to enterprise overseas listing counselling.
NRVEAT T A ity Ak TR S i A R P

Related Parties
REKH

Does the Company have any related parties? If yes, please

1. Jiaxing Kunlun Science and Technology Development Co., Ltd. (wholly owned subsidiary)
FOHMERHEI R AR AE (2E FAFE)D

2. Zhejiang Shangshi Enterprise Management Co., Ltd. (wholly owned subsidiary)
L ESA v ERAER AR (2 TAF)
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provide a list of all related parties and any investments, contracts,
loans or other arrangements with these parties. SHKL has no dealings with the two companies in terms of loans, guarantees, contracts, etc.
AR ? WA, WL XTI 8 R 51%% | SHKL 5 LR 2 sl 06Kk, MR, AR 7wk

BN ATl S K CIE '8 S (1P - ) 17 5

Yours faithfully
i

Xinghang Zhou
Fi S it

Chairman
HwHHEC

Signature/% #:

SHKL Group Limited
SHKL = kAT 22 7]
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