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DISCLAIMER STATEMENT
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This presentation may contain certain statements and projections provided by or on behalf of Smartpay Group (Smartpay) with respect to anticipated future undertakings. Any forward
looking statements reflect various assumptions by or on behalf of Smartpay. Accordingly, these statements are subject to significant business, economic and competitive uncertainties
and contingencies associated with the business of Smartpay which may be beyond the control of Smartpay which could cause actual results or trends to differ materially, including but not
limited to competition, industry downturns, inability to enforce contractual and other arrangements, legislative and regulatory changes, sovereign and political risks, ability to meet funding
requirements, dependence on key personnel and other market and economic factors. Accordingly, there can be no assurance that any such statements and projections will be realised.
Smartpay makes no representations as to the accuracy or completeness of any such statement of projections or that any projections will be achieved and there can be no assurance that
any projections are attainable or will be realised.

Additionally, Smartpay makes no representation or warranty, express or implied, in relation to, and no responsibility or liability (whether for negligence, under statute or otherwise) is or
will be accepted by Smartpay or by any of their respective officers, directors, shareholders, partners, employees, or advisers (Relevant Parties) as to or in relation to the accuracy or
completeness of the information, statements, opinions or matters (express or implied) arising out of, contained in or derived from this presentation or any omission from this presentation
or of any other written or oral information or opinions provided now or in the future to any interested party or its advisers. In furnishing this presentation, Smartpay undertakes no
obligation to provide any additional or updated information whether as a result of new information, future events or results or otherwise.

Except to the extent prohibited by law, the Relevant Parties disclaim all liability that may otherwise arise due to any of this information being inaccurate or incomplete. By obtaining this
document, the recipient releases the Relevant Parties from liability to the recipient for any loss or damage which any of them may suffer or incur arising directly or indirectly out of or in
connection with any use of or reliance on any of this information, whether such liability arises in contract, tort (including negligence) or otherwise.

This document does not constitute, and should not be construed as, either an offer to sell or a solicitation of an offer to buy or sell securities. It does not include all available information
and should not be used in isolation as a basis to invest in Smartpay.
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HALF YEAR FINANCIAL RESULTS

REVENUE EBITDA* NET PROFIT AFTER 
TAX

*EBITDA  = Earnings Before Interest, Tax, Depreciation, Amortisation (including share option amortisation), Impairments and Foreign Exchange 
Adjustments. EBITDA is a useful non-GAAP measure as it shows the contribution to earnings prior to finance costs and non cash items.

NET DEBT

8% 6%
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1st Half 21: $14.5M
vs

1st Half 20: $13.4m

FY21: $9.2M (loss)

vs
FY20: $0.8m (loss)

$4.8M
(Excluding Convertible Notes)

1st Half 21: $3.4M
vs

1st Half 20: $3.6m



RESULTS COMMENTARY

5

• Australian acquiring revenue:
• $6.3m, a 67% increase on the prior year $3.8m – current run rate 

revenue $19m (end of October) compared to $9.5m full FY20.

• Monthly acquiring revenue grew to $1.4m / month, up from $1m at 
the beginning of the period.

• Australian acquiring terminal fleet 4,611 at end September 2020, 
returning to pre COVID transacting terminal levels.  Current transacting 
terminal fleet 5,098 – end of October 2020. 

• September and October record months for lead generation and 
customer acquisition.

• Continued increase in acquiring margin through the first half of the year.

• EBITDA reduction due to:
• COVID impact on revenue
• Increase in y-o-y sales and marketing costs

• NPAT reduction due to:   Non-cash Con Note costs: $7.7m  - (change in 
fair value due to significant share price rise over the 6 months)
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SUMMARY & OUTLOOK
• The strong growth being achieved in our Australian Acquiring 

business is to some degree disguised by the impact of COVID on 
the early part of the half year results.

• We are seeing positive results from our increased investment in 
both our marketing and sales functions in Australia with record 
levels of lead generation and new terminal sales in the later part 
of the first half.

• These results combined with increases in our acquiring revenue 
and gross margin per terminal have had a positive effect on our 
cash generation which we will continue to invest in marketing 
spend and sales resource to meet the growing demand for our 
products.

• Our NZ business has shown strong resilience through the COVID 
period and we are returning to pre-COVID customer acquisition 
levels.

• Given the current level of growth and underlying performance of 
the business, we expect to generate record revenue in the 
second half.
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Includes:                                        
• Con note fair value change:      7,700

Includes:                                     
• COVID impacts: ~500
• Increased marketing and sales costs in Q2
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