
September 2009

Be Certain…



Corporate Overview

• !"#$%&'()*+,%$"*(+-(!"#$%&$!"#'."/0*%12(.+304+&.(1+(#015"&4/#1"6(1*#/76
."#3(#&$8+*(9+&%1+*(,#30#:3"(#.."1.

– -*+9()52.%/#3(+:;"/1.(1+(/*%4/#3($#1#8%&-+*9#4+&

• <=>?@ABC(D%'532("E)"*%"&/"$(%&(%()*!+'!,-#!".!'#&$($%'%1#3(9#*7%&'
.+304+&.

• @ABFD(%.(:"/+9%&'(15"(#!'/(.%&'0!.1+-%2'0%("#(+#'%&(/5+."&(9#*7"1.(.0/5
#.(<01+9#1"$(G"5%/3"(A$"&4H/#4+&(I<GAJ6(#&$(15"(9#&#'"9"&16(."/0*%12
#&$(1*#/7%&'(+-(#.."1.(%&(/+99"*/%#3(#&$('+,"*&9"&1(#))3%/#4+&.

• =1*+&'(.3(""!4'*(+%"!+0'K%33($*%,"(*","&0"('*+K15(-*+9(LMMN(%&(7"2('3+:#3
9#*7"1.

– O@8=%*%1(I<GAJ6(P"3%/#&(IQ=(R+,"*&9"&1J

• S010*"(+))+*10&%4".(T(."/0*%&'(15"(.0))32(/5#%&(-*+9(+*%'%&(1+("&$T0."*

• @ABFD(9#7".(.!+%(-"(15#1(15"(#.."1(%&(U0".4+&(%.(#015"&4/(#&$(0&T
1#9)"*"$



Strategy
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Low Med High

Product Pipeline
MIKOH Market
Penetration (&
growth rate)

Partnerships / Key
Relationships

ApplicationsProduct

Smart&SecureSmart&Secure

RFID retail; warehouse; 
valuable items

AVI vehicle identification

SecureContainer US Government

SubScribe and SecurePrintSubScribe and SecurePrint

Electronic asset transport / logistics;
tracking medical & surgical;
(securing the supply chain) pharmaceutical; utilities

Variable Data Inkjet PrintersVariable Data Inkjet Printers

Emerging TechnologiesEmerging Technologies

High-speed digital- bespoke, FMCG niche
printing

Tamper evident tags food; pharmaceutical;
retail

Digital marking authentication
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Target Markets

SecureContainerSmart&Secure
AVI

Smart&Secure
RFID

Subscribe VDI Printers

• Global RFID

market

forecast:

$US8.2B in

2013* excludes

automobile

immobilisation

• 600M+ cars

• 1B+

motorcycles

• 10M+ Pelican

containers in

field

• 2M+

additional

containers

deployed

annually

• Global CPG*

market -

US$1.3T

• Asia Pacific

fastest growing

region

• 30+potential

high value

customers

* ABI Research November 2008. * Consumer Packaged Goods



Competitive Advantage
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Other Security Tags

• RFID functionality is NOT tamper evident
• Can be defeated by a razor blade or

temperature to release the label from the
surface

• Additional Face Stock with strong adhesive
may be overlaid to act as a new backbone for
tag

MIKOH tags

• MIKOH tags withstand extreme mechanical
(razor blade), temperature and chemical
attacks

• Antenna is separated from tag upon tamper,
affecting RFID functionality

• MIKOH tags show tampering both visually and
electronically

There are no current competing products that have
the combination of security that MIKOH offers.



Smart&Secure
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Smart&Secure Variants

Tamper Destruct Tag

• Destroys tag when tampered

• Damages the antenna, cannot

be repaired

Tamper Indicating Tag

• Damages the tamper trace

• RFID chip can still be read and

written to and indicates

tampering

MIKOH tags show tampering both visually and electronically.
Smart&Secure is flexible, scalable and easily integrates into any RFID system.



Smart&Secure
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SecureContainer
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SubScribe/Label Production
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Variable Data Inkjet Printers
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Business model
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FY2008-09 Financial Results

_ R*+0)(Y","&0"(mnVLo9(0)(-*+9(mpqr6MMM

_ Y")+*1"$(3+..(+-(mr9(-*+9(#(3+..(+-(mrVN9

_ F)"*#4&'(/#.5(e+K(%9)*+,%&'

_ ]#3#&/"(=5""1(.+3%$(K%15(+,"*(mnVN9(%&(/#.5

_ =+3%$(H&#&/%#3()3#s+*9(1+(#/5%","(*","&0"('+#3.



Board of Directors
Chairman Mr Peter L. Tyree (since 2009)

Unique experience in building one of Australia’s largest private companies. Experience across research, sales,
engineering, manufacturing and general management.

Managing Director &
CEO

Mr Matt Blomfield (since 2004)
Strong experience with technology based companies.  Over past 5 years has been spearheading MIK’s global
development and business transformation.

Non-Executive
Director

Dr John S. Keniry AM (since 1994)
Strong research, marketing, business development and general management experience.

Non-Executive
Director

Mr Douglas J Halley (since 1988)
Broad financial and general management experience.

Non-Executive
Director

Mr Richard Holcomb (since 2006)
Currently holds several advisory and board positions for technology based companies.

Non-Executive
Director

Mr Riad Tayeh (since 2009)
Specialist in corporate restructuring, financial investigation and turnaround strategy.



Senior Management Team
Managing Director & CEO Mr Matt Blomfield joined in 2004

Strong experience with technology based companies

Chief Technology Officer and Founder Dr Peter Atherton, founded MIK in 1993
Background in science and technology

GM, Australian Operations Mr Hans Van Pelt, joined in 2008
Background in the aviation sector
(previously MD of Global Integrity)

VP, Sales & Business Development Mr Steven Van Fleet, joined in 2007
Responsible for establishing business relationships on a global basis, particularly sales in USA

VP, Marketing Mr Neil Mitchell, joined in 2009
More than 20 years marketing experience developing markets, business & product-plans across Asia,
Europe and North America

Senior Director, Manufacturing Mr David Rodriguez, joined in 2007
Experience in manufacturing program management, supply chain execution & manufacturing
engineering

Financial Controller & Company Secretary Mr Gary Phipps, joined in 2005
More than 20 years experience in senior financial management roles



Outlook
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Thank You

For further inquiries, contact:

Matt Blomfield, CEO

Email: mblomfield@mikoh.com

www.mikoh.com

Locations: New York;  Washington DC;  Sydney;  Melbourne

Are you Certain about your assets?


